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Presentation to City Council 
Subject: Public Safety and its partnership with the Community and how it affects tourism 

Introduction: 
Ladies and Gentlemen of the council my name is Patrick Cechini and I am the Director of 
Security & Safety for the Hilton Portland & Executive Tower. I am here today on behalf of the 
Downtown Public Safety Advisory Committee and the Hospitality Industry. 

Body: 
I am here to ask the Council's support for programs that are promoting Public Safety and a 
sense of Tourism Surety for the community. The term of "Tourism Surety" is defined as the 
point where tourism security, safety, economics and reputation merge. 
There are 3 areas I'd briefly like to cover with you this morning: 

@ Police Bureau's "Walking Beat and the Mounted Patrol" These programs are allowing 
officers from the Police Bureau to have a more unique and intimate interaction with the 
community and tourists in the downtown core. The walking beat is seen as an 
opportunity to improve relations between the Police Bureau and the city's homeless 
community. The Mounted Patrol continues to provide a unique experience for the 
tourists visiting the Portland Metro Area while still providing for their safety and 
security. 

• Community Assistance Programs: For those of us who work in the field of Public Safety 
we recognize the need to address the larger problems affecting the community vs. 
simply employing incarceration. The question often asked "What can we do that hasn't 
already been tried before?" Recently PSAC discussed the topic of converting 
Multnomah County's Wapato facility to a housing and treatment center for those 
citizens suffering from mental illness, substance abuse or homelessness. This facility 
should be seen as a great opportunity for the city to provide a resource to those 
members of our community who are at risk and truly want and need services to turn 
their life around. I ask the council to support this initiative in the efforts to promote 
public safety to all who live, work, or visit our city. 

Closing: 
In closing it was estimated that in 2014 travelers spent approx. $4.6 billion in the Portland 
Metro Area, generated $1.8 billion in revenues, generated over 200 million in local and 
state tax dollars as well as generated over 33,000 new jobs. These figures are expected to 
continue to grown in the coming years. Research has shown tourists are paying more 
attention to their safety when traveling. Research also shows when tourists feel safe they 
are more inclined to spend money and are more likely to return to specific locations which 
benefit the local communities and its economy as a whole. 

I would like to thank the council members for their time. 
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This 1·eport p1·ovides detailed travel impact estimates for the r'ortland Metro area frorn 
·199·1to2014. For purposes of this analysis, the Portland Metro area is definc~d a:; 
Clackamas, Multnomah and Washington counties. Almost three--fourths of travel 
spending and travel--generated earnings in the Portland Metro area occurs in Multnomah 
County. This is due to the location of Portland lntemational Airport and the volume of 
business and convention travel in the county. However, the appeal of the Portland 
Metro area as a visitor destination is based on attractions throughout the region. With 
respect to employrnent impacts, residents of all three counties con1mute to work at 
locations throughout the metro area. 

The estirnates for 2014 are preliminary. These estirnates were produced using the 
Regional Travel Impact Model (RTIM) devc~loped by Dean Runyan Associates. 1 The 
estirnates are comparable to the U.S. Travel and Tourisrn Satellite Accounts produced by 
the U.S. Bureau of Economic Analysis. 

@ Oven1uew. Visitation and travel spending in the Portland Metro area increased 
for the fifth year in a row and employment increased for the fourth consecutive 
year. 

m Spending. Travel spending ($4.6 billion in 2014) in the Portland Metro area 
inneased by 5.4 percent for the year in current dollars. In real dollars, the 
i11crease was 5.0 percent. 

Empffoyfl)rn<e:nd. T ravel-g0~nerated em ployrnent (3 3 ,BOO jobs in 2014) i 11creasE'd by 
3.0 percent for the year. The average annual rate of employment growth over the 
past four years has been 4.0 percent. 

7fraveff Activity. There were B.6 million overnight person-trips to the Portland 
Metro area in 2014, a 0.9 pe1·cent increase ove1· 2013. Room demand, as 
1·eported by STR, Inc, i11C:reased by 3.6 pe1u~nt for the year, tlw same as the 
preceding year. Visitor air arrivals on domestic airlines were up 6 .. 5 pe1·cent for 
the' yc'ar, cornrxm-'d to a 5.0 percent increase~ the preceding year. Domestic 
visitor air travel to PDX has exceeded the average rate of growth to all U.S. 
airports fm the past three years. 

1 The ddir1ition of "otl1c1· 1i-avcl" was expanded in this year's 1·tcpmt. 111 previous yea1·s, "other· travc>I" 
included 1·c"sicknt air travcd and gmund tl'ansportation impacts to other Oregon destinations, and t1·avcl 
agencies (NAIC:S ')61 ')I). In th is year's rqJOl't, "otlwr t1·awl" ell so includes travel atTcmgcment & 
1·escrvation services (l'-JAICS ~)(JI ':i), and co1wcntio11 8, trade show mganizcrs (NAIC:S ')()1 ()2). 
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Total direct travel spending in the Portland Metro area was $4.6 billion in 20·14. This 
represents a 4.5 percent innease over the preceding year in current dollars. Travel-
generated employment inneased by 3.0 percent, the fourth consecutive y(e>a1· of 
employment growth. 

iPm·Ha.nuJJ lrrtendsr ·n9'9ll<2Cl'l4p 

Spenufor1g IEarmun~gs IE1mpkJJymer~t lax Utecenpts ($Million) 

($Million) (Thousand) Local State 
1991 '1,555 401 21.9 12.8 35.8 
1992 'lJEi 442 22.4 15.9 40.0 
1993 1,854 474 23.3 23.9 42.8 
1994 1,925 499 23.8 26.1 45.0 
1995 2,058 538 25.1 29.2 47.9 
1996 2,228 574 26.1 32.6 49.9 
1997 2,426 610 26.9 35.8 52.2 
1998 2,502 630 27.3 37.6 53.1 
1999 2,656 675 27.7 39.5 56.2 
2000 2,853 718 28.3 46.·I 60.6 
2001 2J75 719 28.4 47.3 60.6 
2002 2J33 702 27.8 49.4 ')9.0 
2003 2J60 684 27.0 50.0 '58.6 
2004 2,911 693 27.1 52.1 63.3 
200') 3,193 739 213.0 57.5 67.3 
2006 3,526 795 29.2 64.0 72.3 
2007 3,689 WiO 30.3 7'1.0 76.7 
20013 3,1321 866 31 .1 73.5 713.13 
2009 3,569 822 29.0 69.8 73.2 
2010 3,1330 857 213. 9 68.8 77.0 
2011 4,106 934 30.B 78.0 89.0 
20·12 4,300 9813 31 .13 84.1 92.7 
20L3 4,431 1,026 32.8 96.9 95.5 
2014p 4,633 1,0134 33.B 106.6 9B.8 

13-14p 4.5 5.7 3.0 ·10.0 3.4 
91 1 9.6 4.') 

2014p arc iminary. percentage 19CJ'1-2014p 
the ziverage zinnual percentzige change. Totzil earnings include wage and salary 
disbursernents, other earned income and pmprietor income. [mployrnent includes full- and 
part-tin10 paymll employees and self-employed. 
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Visitor air arrivals to the 
Portland Metro area were 
almost 2.8 rnillion in 
2014, an annual increase 
of 6.5 percent. Domestic 
visitor air travel to PDX 
has exceeded the average 
rate of growth to all U.S. 
airports for the past three 
years. 

Sourcos: U.S. Dopartment of 
Transportation Origin and 
Dc~stination Survey and l)ean 
Runyan Associates. 

Overnight person trips 
increased by 0.9 percent 
from 2013 to 2014p, 
following a 1.9 percent 
increase the preceding 
year. (Slightly over one-
half of all person trips in 
the rnetro area involve 
stays at the private hornes 
of friends and relatives.) 

Sources: Estimates prepared by 
l)e;tn Runyan Associalc!s from other 
source data. Sc•e i\ppc•ndix C. 

Room demand increased 
by 3. 6 percent frorn 201 3 
to 20·14, the same rate of 
increase as the preceding 
year. 

Source: STR reports prepared for 
Oregon Tourism Commission by 
STR, Inc. (The definition of the 
Portland 1·egion rqirl'sc•nts a close 
approximation of the three··county 
metro area used in this report.) 
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Vn§uhn Speuuit:Hrug lb>y lypie fff CrnmrnJldnty 
(Millions) 

Transport. 
$1,190 

34% 

Retail 

li'ave~-Gern::rnted fmp~oryrnn1ent by 
~ndu§ky Serctrnr 

Retail & 
Transport 

9,670 

.'*i£CPre1n1diing is~ Empfoynorent 
More than one-third of all 
visitor spending was on air 
and ground transportation 
(including gas service) in 
2014. The leisure and 
hospitality sector (lodging; 
food services; and arts, 
entertainment and 
recreation) accounted for 
one-half of all visitor 
spending. 

The leisure and hospitality 
sector accounts for a much 
higher proportion of 
employment (71 percent) 
because it is rnore labor-
intensive and service-
oriented. 

Enteff't<-vim1nw:11JJill?. Visitors spent $232 ir1illion on arts, t~ntertainn1ent 
and recreation in 2014. This spending supported 3,200 jobs with earnings of $76 
million. Slightly more than one-half of this visitor spending ($12:3 million) was on 
cultural tourism, including theater, music, and 2Ht and science exhibits. Otlwr 
rcuc:ational activilic:s ($109 million) include cruise'.;, tours, biking, hikes and sporting 
events. 

lriu Revenm~, Travel spending in the Portland Metrn area gE:nerated $106.6 million in 
local tax revenues in 2014. Local taxes include city lodging taxes, county lodging and 
auto rental taxes, and passenger facility charges for vi~;itors traveling by air to Portland 
International airport." Property taxes are not included. The state tax receipts generated 
by travel spending ($98.8 in 2014) include the motor fuel tax, the state one--percent 
lodging tax and incorne tax revenues attributable to travel supported income of 
individuals and businesses. 

!)(~tailed travel impacts, overnight averag(~ spending and overnight visitor volume for the 
1-:imtland Metro area are shown on the following two pages. 

1 The $6 per day customc1· facility ch<1r1w 011 rental cars at l'mtl;mcl J11tc~matio11'1I f\i1-poi-t is not included. 
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WO!fii 200B wrn 2o·u11 2012 2ronu '.W1 
Tota~ rnrn;~d lii'<l!Vei ($Mimmn) 

Destination Spc:nding 2,566 2,BOS 2,789 3,030 3,203 3,326 3,478 
Other Travel* 959 l,013 ·1,04 ·1 1,076 1,097 1,'!05 ·1, 155 

Total Direct Spending 3,526 3,B21 3,B30 4, 106 4,300 4,431 4,633 
Vu§ntor Sp~~mlh1g by Cm1r11mm:lllty lf»rnrd·nased ($Mnmm1) 

Accommodations 473 546 500 5B6 643 67B 745 
Food Service 533 5B2 613 657 704 739 769 
Food Stores 112 125 124 B5 141 '146 ·152 
Local Tran. 81 Gas 417 500 4!)0 521 543 552 557 
Cultural Tourism 106 107 107 1 ·12 1113 ·12·1 123 
Other Recreation 94 95 95 100 104 I 07 109 
Retail Sales 335 332 341 361 377 3B6 390 
Visitor Air Tran. 497 520 ~~i60 !)!)B 571 59B 633 

Destination Spending 2,566 2,808 2,7B9 3,030 3,203 3,326 3,478 
ll1r11dl1L11sb'y 1Earnirr1gs Gellllen·aitedl by lrnve~ ($Mnmm1) 

Aecom. 81 food Serv. 366 4113 40!'i 4~)2 4136 513 543 
Cultural Tourism 30 31c ,) 33 35 39 39 40 
Other Reneation 27 3·1 29 31 35 34 36 
Retail':''' !)() 62 62 66 69 71 74 
Ground Tr<m. 34 37 34 37 39 40 43 
Visitor Air Tran. 135 13 7 93 100 101 108 '114 
Other Travel 195 ·197 202 213 220 221 234 

Total Dirc~ct Earnings 795 B66 B57 934 9138 1,026 1,0134 
h1dlm;trry 1Em11J~oyment Generraitedl lbiy l&·;n1ei Sr,oiem:fo1g o·i1ousainul Jlobs) 

Aecom. & Food Serv. 16.6 113.1 1 7.1 113.7 '19.5 20.2 20.9 
Cultural Tourism 1. ') 1.6 1.5 1.6 1.6 1.6 1. 7 
Othe1· Rccrc~ation 1.3 1.4 l .3 1 .4 1.4 '1.5 1.5 
Retail :'.< 2.4 2.4 2.3 2.'.') 2 , . 

.. J 2.6 2.6 
Ground Tran. '1.4 1.4 l .2 l .3 1.3 1.3 L4 
Visitor Air Tran. 1.7 1 .13 1.5 1.') '1.5 1.6 1.6 
Other Travel* 4.3 4.4 3.B 3.13 3.9 J.9 4.0 

Total Dirc:ct Employrnent 29.2 31.1 2B.9 30.B 3 ·1.13 32.13 33.B 
Gtwe1mrment Revem1e by 5p~~ndlir111g ($Mimm~) 

Local Tax Receipts 64.0 73.'.i 6lU3 713.0 134.1 %.9 106.6 
State Tax Receipts 72.3 7a.a 77.0 139.0 92.7 9'.).5 9B.B 

Total Local lix State 136.4 152.3 145.13 167.0 '176.7 192.5 20'5.4 

*Othc~r Travc~I i11c:ludes rc~side11t ai1· tr<ivc~I a11d ground tra11spurtatio11 irnpacts for travel lo othc~r Orc~go11 
visitor destinations, ti·;wel ;1rrangenwnt & rc•sc~rvatio11 sc~rvices, and co11vc"'·1tio11 8, t1·ade show org;rnizc•rs. 
*'''Rc•t;iil includ"s g;isoli1w. 
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21[]106 21[]108 2orn 201111 wn 2«HJ 21[]1 ·1 
All Overnight 2,'127 2,367 2,345 2,544 2,695 2,803 2,943 

Hotel, Motel 1,375 1,551 1, 1507 1,669 1,793 1,879 1,993 
P1·ivate Home 714 771 797 833 B58 1378 904 
Other Overnight 38 45 41 42 44 46 46 

Campground 2r· .) 31 27 2B 29 30 31 
Vacation Home 12 14 14 ·15 15 15 16 

Day Travel 440 440 4B6 !)08 524 535 
at Destination* 

*Resident air travel, ground transportation spending for travel to other Orc'gon destinatio11s and travel agencies not 
included. 

l:xpernw:lHrnres Oven1figllt Vlisuto1rsp 20114p 
13y Type of Accommodation and Mod<" of T1·a11sporatio11 

All Modes 
Air 
Other 

Private Horne 
All Modes 

Ai1· 
Other 

()ther Overnight 

All 

Hotel, Motel 
Other Overnight 

All 

Hotel, Motel 
Other Overnight 

All 

$462 
$4133 
$450 

$113 
$130 

$75 
$119 

2012 
8,798 

17,013 
2 

2012 
3,687 
4,649 

$1,129 $217 $517 
$1,495 $261 $807 

$926 $189 $389 

$422 $56 $205 
$727 $74 $414 
$232 $3') $107 
$470 $38 $'149 

735 $111 

2013 2014 2012 
9,065 9, 193 

17,200 17,2[37 

2013 2014 2012 
3,799 3,8s::i 1,6131 
4,699 4,72:\ 2,198 

76 

3 Sex~ Appcndi)( 13 for relationship betwcl'n visi\m volume and s1w11ding. 
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!)arty 
Size 

2.1 
I. 9 
2.4 

2.0 
1.8 
2.2 
3.1 

2.1 

2013 

2013 
1,734 
2,22 15 

Length of 

2.4 
3.1 
2.1 

3.7 
5.6 
3.1 
4.0 

3.2 

2014 
4,317 
8,396 

I 713 

2014 
1,766 
2,241 
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DICIES 

Appendix A. l<ey Terms and Definitions 

Appendix B. Relationship Between Spending and Volume 

Appendix l?egional Travel Impact Model 

Appendix D: Travel Impact Industries Matched to 2007 NAIC5 

Appendix E. l?ecreation Activities in Portland A1etro Area 
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Corrrnmodlaty: f\ classification of a product or service, such as lodging or food se1-vice. An 
establish1T1ent or industry may produce n10re than one commodity. 

Direct ~rmpads: Employment, earnings and tax receipts directly generated by travel 
spending, as distinguished from secondary and total in1pacts. 

Earmiirngs: Earnings include wage and salary disbursements, other earned income or 
benefits, and proprietor income. Only the t~arnings attributable to travel expenditures are 
included. 

[rmp~oyme11tt: Industry employment (jobs) associated with travel-generated eaminss. 
Includes both full-time and part-time positions, and salaried or self-employed individuals. 
Ernployment is reported as an average for a time period, typically annual. (Unless 
otherwise noted, the employment estimates refer to establishment or industry employment 
at place of work, not the~ employment status or residence of the individual.) 

llrnwJJv1sfry: A classification of business or government establishments based on their primary 
technological process. (See NAICS Appendix table.) 

ll.oca1i Taxes: City and county lodging auto rental taxes. Passenger Facility Charges 
attributable to visitors (a fee irnposed on airline tickets) who traveled by air. Property taxes 
are not included. 

Od1er1 spe111dlin11g: See frave/ spending. 

Private Hrnme: Unpaid overnight accon1rnodations of friends and relatives. 

Travel expenditures less the sales and E~xcise taxes paid by the consunwr. 

State Lodging, rnotor fuel, and business and pe1·sonal income taxes iinposc~d by the 
state of Oregon. 

Trravei sperncfo11g: The su111 of visitm and other spending related to travel. Other spending 
includes spending by residents on ground and air transportation for the purpose of travel to 
other destinations, travel arrangement & r<~servation servic<:~s, and convention 81 trade show 
organizers. 

Vasitoir spemfoug: /\II spending on goods 81 services by visitors at the d<::stination. Also 
referred to as destination spending. 
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of The number of nights that a visitor or travel party i<; away from horne on a 
trip. 

N Applies to overnight visitors only. The 11umbe1· of nights on a trip is the length of 
stay. The count of days and nights is generally equivalent for overnight visitors. (See trips.) 

tirip5: The number of trips to the destination by travel parties. Party-trips are equal to 
the number of Visitor-trips divided by the average party size. 

111ligM5: The number of nights or days that travel parties stayed at the destination. 
Party-nights are equal to the nurnber of visitor-nights divided by the average party size or 
the nurnber of party-trips multiplied by the average length of stay. 

Sb:e: The number of individuals (adults and children 1 including non-household 
members) that are traveling together and are sharing the costs of travel. 

Person1 frilps: The number of trips to the destination by visitors or persons. Thi'.; is also 
equivalent to as the total number of visits. 

Per5011 1rnigfr11t5: The number of nights or days that visitors (persons) stayed at the 
destination. Visitor-nights are equal to the number of visitor--trips multiplied by the average 
length of stay. 

A count of the nurnlx:r of hotel/mot&~! rooms that are '.iold on a nightly 
basis over a given period of time. Also referred to as room nights- sold 

party: A travel party includes all vis-itorS' (adults and children) trawling together. 
Tfw party size represents the average numb<:~r of visitors or persons in the travel party. 

lr18p: A trip may include more than one day or night at a destination. Fm overnight visitor 
categories, the total nurnbc~r of trips will be less than the number of nights. The length of 
sfayfor the trip represents the number of nights (or days) at tlw destination. 

An individual travc~ler that slays overnight away frorn horne in paid or unpaid 
accomrnodations1 or a day visitor that travels at least fifty miles one-way frorn horne on 
non-routine trip. 

Vnsitor Arrival: A passenger who travels by air and initiated the trip at another 
location. Visitor air arrivals do not include passengers who are returning home from a t1·ip 
lo another destination or passengers that are making a connection to another flight. 
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iiiPl W:%iElWiEIEl\J D~l\JG AND 

The Spending, Average Expenditures and Volume tables are computationally related as 
shown below. 

" Sr,oeuu1lirig equa/.c; multiplied hyVoforrne for comparable party/person 
and nigh1/trip categmies 

and ~]e1r5rn15 are related by division or multiplication with 

are related by division or multiplication with 

Overnight x rno,mw (caku!ated frorn 
Hotel, Motel 
F>rivate Horne 
Other Overnight 

160,000 x $200 ·= $32,000,000 (calculated from party-nights) 
!/ 030/ 000 x J20 $20/ 600/ 000 (calculated tiom /JC'Json-nights) 

Campground 
Vacation Horne 

Day Travel 
at Destination 

Hotel, Motel 
Private Horne 
Other Overnight 

All 

N 

$50 $130 
$117 $35'1] 

14 

Pe1·son-N 

Hotel, Motel 160 x 1A 
F'rivate Home 
Othe1· Overnight 

All Over11 

Person-

Hotr,I, Motel 
Private Home !/OW I ;!,.6 
Other Overnight 

All Oven1 

RUl"1YAN ASSOCIATES 

$34 
197 

YEAR 
384 

1/030 
102 

16 

YEAR 
226 
396 

34 

$52 
$'103 

ViEAR 

2.5 
3.4 
2.') 

160 
412 

30 
602 

YEAR 
94 

15(3 
rn 

263 

2,l[i; 
3.0 
2.3 

VIEAJl 

32.0 
20.6 

3.0 
0.5 

30.0 
86.1 
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Room Demand, 
Visitor Su1veys, 
Population, 
Inventory/Use of 
Campsites 8, 
Second Hornes, 
Visitor air 

Acco111rnodation 
Sales, 
Visitor Surveys, 
Ai1·farcs 

NolD: l?ecc1iJts- equals· 
5/Jending less 
POS Taxes 

E;irni11gs 10 
Rc~ceipts for 
relevant 
Industry 

Average 
Annual 
1:arnings per 
job for 
relevant 
indust1y 

[)EAN RUl'lYAN ASSOCIATES 

i!ONAIL 

(Travel Party Days by 
Type of 

Accornrr1odation) 

l:CONOMK JI v 

Vi5ntor Spemforng 

(Type of 
Accormnodation and 
Type of Commodity) 

fl v 

(not reported) 

(By Industry) 

IEmp~oy1ment 

(By Industry) 

rnx C 

1Pon1rnt of 

(Sales and Excise Taxes 
associated with Visitor 

Spending) 

(Taxes on business 
incorne or r'~u~ipts) 

(Local, state ;rnd 
federal incorne and 

payrol 1 taxes) 

Note: Most estimates of taxes 
are based on implicit tax rates 
applied to visitor spending 
business mce1i>ts; and 
ernployee earnings-. /.ol~L[in/J 
tax rece1iJ!s rel!<.'ct actual 1~1x 
collections. 



lllV\VH ilMPACl iNfDlUSlffWES MAlCMltD TO l\JAKS 

l~~AVIEIL ~MPACl iNDUSllRY 

Accommodatio11 ('Ii food Services 

Arts, Entertainment c'\i Recreation 

Retail 

Ground Transportation 

Other Travel 

l\JAKS H\JDUSl!RilES* 

Acc:ornrnodation (721) 
Food Services and Drinking F'laces (722) 
Reside11tial Property Managers (531311) 

F'erforming Arts, Spectator Sports (711) 
Museums (712) 
Amusement, Gambling (713) 
Scenic and Sightseeing Transportation (4B7) 
Miscellaneous Industries (see note**) 

Food & Beverage Stores (445) 
Gasoline Stations (447) 
Clothing and Clothing Accc~ssories Stores (4413) 
Sporting Goods, Hobby, 13ook, and Music Stmes (451) 
General Me1·chand ise St(m~s (4'52) 
Mi see I laneous Store Retailers (453) 

lnternrban and rural bus 'mmsportrtion (413')2) 
Taxi and Limousine Sc:rvice (4B53) 
Charter 13us lndustiy (41355) 
F'assenge1· Car Rental (532111) 
Parking Lots and Caragc'!i (B12930) 

Scheduled Air l,assenge1· Transpoitation (4BI 111) 
Support Activities for Air Transponation (4illl 1) 

Travel Arrangement LI,, Reservation Services (f'\JAICS 56151) 
Convention and Trade Show 01-g;rnizers (NAICS '16192) 
(Other travel also includes a pmtion of transportation.) 

Noles: '''Covernmenl c:~r1tc~rprizc•s (c~.g., park systc~ms) are inclucfod in this classification. 
''"''Includes parts of industries ir1 othc~r sc~clurs (e.g., accornmodalior1, charll'r bus). 
A more clctailc~d desniptior1 of these industric~s Glil lx~ found at htlp://www.nlis.gov/naics. 
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Acnvrnts 11N 

Museu111s 
Zoo 
Art Calle1·y 

D 

Fai r/exh i bi ti on/festival 
Historic sites 
Science exhibit 
Theater/dance/symphony/opera 
Winery/vineyard 
Microbrewery tour 
Bar/disco/nightclub (part) 

Day cruise 
Short guided tour 
Power boating/sailing 
Viewing wildlife/birds 
Professional/college sports 
Bicycling 
Coif 
Photography 
National/state park 
H ikinv/backpacking 
Snow ~;kiing 
Fishing 
Bar/disco/nightclub (part) 

Source: longwoods International Visitor Su1vey conducted for the Oregon 
Tou1·ism Cornrnission. 
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Moore-Love, Karla 

From: 
Sent: 

Patrick Cechini <Patrick.Cechini@Hilton.com> 
Friday, May 22, 2015 7:11 PM 

To: Moore-Love, Karla 
Subject: July 8th Public Comment 

Good Evening, 
I would like to request an opportunity to speak at the July gth City Council meeting during public comment. I would like 
to discuss Public Safety and its partnership in the community. If you have any questions please let me know. 

Regards 

Patrick Cechini CLSD I Director of Security & Safety 

Hilton Portland & Executive Tower 
t: 503-499-4255 I fax: 503-220-2555 
921 SW 6th Ave I Portland OR 97204 I USA 
hilton.com I facebook.com/hilton I twitter.com/hiltonhotels I hiltonglobalmediacenter.com 

This transmission is not a digital or electronic signature and cannot be used to form, document, or authenticate a contract. Hilton and its affiliates accept no liability 
arising in connection with this transmission. Copyright 2015 Hilton Worldwide Proprietary and Confidential 
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Request of Patrick Cechini to address Council regarding public safety and its 
partnership in the community (Communication) 

Filed JUL 10 2015 
---- ---

MARY HULL CABALLERO 

Deputy 

'JUL 15 2015 

Pl.ACED ON FILE 

COMMISSIONERS VOTED 
AS FOLLOWS: 

YEAS 

1. Fritz 

2. Fish 

3. Saltzman 

4. Novick 

Hales 

NAYS 


