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PORTLAND REGION / TREND – DIRECT TRAVEL IMPACTS

2003 2019 2020 AVERAGE ANNUAL 
% CHANGE 2019-20

Spending 
($Millions)

2,609 5,625 2,388 -57.5%

Earnings 
($Millions)

644 1,566 1,190 -24.0%

Employment 
(000’s)

24.9 36.9 26.4 -28.4%

Tax Revenue 
($Millions)

104 278 156 -43.7%

Source: Dean Runyan Associates
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TRAVEL PORTLAND QUARTERLY REPORT
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CONTRACT MEASURES

BENCHMARK YEAR – FY2021-23, FY 2022-23

190407



OBJECTIVE #1
MAINTAIN A HIGH LEVEL OF EFFECTIVENESS

• Establish ROI benchmark for convention sales and marketing
programs
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OBJECTIVE #2

PROMOTE MINORITY TOURISM AND DIVERSE GROUP CONVENTIONS
A.   Grow minority partners actively participating

B.   Educational and Training activities

C.   Report on efforts to attract conventions of diverse organizations
• New Bookings
• Total Bookings
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VICE PRESIDENT OF DIVERSITY, EQUITY & INCLUSION
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OBJECTIVE #3
REPORT THE HEALTH OF THE MARKET USING THIRD PARTY RESOURCES
A. Hotel Demand

• Smith Travel
• City of Portland Revenue Bureau (New)

B. Intent to Travel for National and Regional Markets

C. Ad Accountability
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OBJECTIVE #4

MEASURE PERFORMANCE OF SALES ACTIVITY

A.   Monitor and Track Lost opportunities

B.  Monitor and Track Cancellations
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O B J E C TI V E # 5

M E A S U R E A N D B E N C H M A R K I N T E R N A TI O N A L VI SI T O R S

A.  R e e s t a bli s h m e a s u r e s o n c e i n t e r n a ti o n al 
s e r vi c e r e t u r n s  ( O xf o r d E c o n o mi c s )

B. O n c e b e n c h m a r k s a n d c o m p e ti ti v e 
d e s ti n a ti o n s a r e d e t e r mi n e d u p d a t e m e a s u r e s

1 9 0 4 0 7



KOREA GUIDE 190407



OBJECTIVES #6
MEASURE INDUSTRY AWARENESS OF AND 
PARTICIPATION IN TRAVEL PORTLAND PROGRAMS

OBJECTIVES #7

OBJECTIVES #8

TRACK AND MEASURE POSITIVE 
MEDIA PLACEMENT AND CONSUMER SENTIMENT

MEASURE CUSTOMER SATISFACTION
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RECOVERY
190407



DEMAND-DRIVER: EXPEDIA PARTNERSHIP
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PRICELINE PARTNERSHIP
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AIRBNB PARTNERSHIP

Featured 
neighborhoods

Alberta
Boise/Eliot
Downtown
Cully
Foster-Powell
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TOP CHEF PORTLAND
B

ra
vo
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N E X T U P

J u n e
S u m m e r a d 
c a m p ai g n

N e w c r e a ti v e
p a r t n e r: 
I N D U S T R Y
m i n o rit y-o w n e d
a n d -l e d

1 9 0 4 0 7



NEXT UP

Nicolle Clemetson. Portland Monthly

June
Summer ad 
campaign

New creative
partner: 
INDUSTRY
minority-owned
and -led
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RFQ FOR CREATIVE SERVICES

• Reflected our commitment to DEI, and our desire to 
have a diverse team working on our behalf

• New: captured demographic profiles of proposed 
project teams

• Consultant: Hyatt & Associates

• In FY 21-22, Travel Portland will partner with three 
runners-up: Black-owned firms that will develop social 
media content and/or video assets
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- Reactive Media Relations primarily in response
to the impact of protests and COVID-19

- Communications – Drafting messaging for
Travel Portland teams based on client needs.

- Media Audit with LDPR Agency

- Crisis Communications with Finn Partners

- Enhanced Media Measurement and Evaluation

CURRENT PUBLIC RELATIONS & 
COMMUNICATIONS PRIORITIES
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- Proactive Media Outreach and Story Development

- Visiting Media Program as travel journalists begin to
travel again

- Enhancing media support for DEI in our media programs

- Support for Reputation Recovery efforts

- Media Measurement and Evaluation

- Potential for in-market media activation depending on
pandemic conditions this fall

UPCOMING PUBLIC RELATIONS & 
COMMUNICATIONS PRIORITIES
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PORTLAND FILM OFFICE
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THANK YOU
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