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Eyes ontheroad,
not on your phone
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who have taken action say they are likely not to
to stop texting while text and drive if friends tell
driving feel guod about them it's wrong or stupid.®
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1 Research commissioned by AT&T and conducted by Braun Research. Polled 2,067 people in the U.S. aged 16-65 who use their smartphone and drive at least once a day
2 Commuter survey conducted by ResearchNow on behalf of AT&T
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