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TOURISM IMPACTS - DEAN RUNYAN

*PORTLAND METRO TRAVEL TRENDS

2011-2013p
Spending Earnings Employment Tax receipts ($Million)
($Million) ($Million) (Thousand) Local State Total
2011 3,855 876 20.2 62.5 84.5 147.0
2012 4,074 886 29.4 85.0 92.2 177.2

2013p 4,261 912 30.1 92.4 95.3 187.7

*Portland Metro includes Multnomah, Clackamas and Washington counties
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LODGING TAX:

DOUBLE-DIGIT GROWTH
City of Portland
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Hotel Revenue Growth %

i TID Hotels

M Airport

i Jantzen Beach
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Media/

Public Relations
FY 2013-14

PPPPPPPP




Culinary

Outdoor
Recreation

International
Destination

City of Makers

Affordable/Value

Regional
Destination for
West Coast

Craft — beverage,
design, culture

Preferred
Meeting
Destination

.. KEY THEMES




The Portland Express
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Print Value: $5,835,611

Placements:
998

Online Value: $34,247,441

/

) Total Value: 40,083,052

Print Circulation: 71,460,551

CIRCULATION | Online Circulation: 1,060,646,440

Total Circulation 1,132,106,.991
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22 Reasons to Visit Portland Now

HERE’S THE LATEST INTEL FROM OREGON’S CULINARY CAPITAL AND ITS WORLD-FAMOUS
WINE COUNTRY, THE WILLAMETTE VALLEY, JUST AN HOUR FROM THE CITY,

Great New Wine Experiences

L]
¥, 2
() r (,:,0“ S i The Willamette Valley is big—it's 150 miles long and 60 miles wide—
[;csl 1 yet its tasting rooms have an intimate, artisanal feel,
3 And, of course, phenomenal Pinot Noir. By Megan Krighaum

AMAZING TASTING ROOMS
Incredible places to

try Pinot Noir and Chardonnay. . Antica Terra Stoller Family Estate

BEST HNEW RESTAURAMNTS i Maggie Harrison's morning tastings From its solar-powered, sunlit tasting

Creative ramen, Catalan classics, i include Ibérico ham and five wines she room, visitors can take in 180-degree

a Killer bravich and miore. i makes-Antica Terra Pinots and Lillian views of the vines while trying Melissa
i reds. In the afternoon, she pours her own Burr's elegant, affordable Dundee Hills
TOP BAKERIES AND BARS ¢ wines, plus others she finds inspiring, Pinot Noirs and Chardonnays—proof
The city’s must-try pies, cakes, i todrink with charcuterie, cheese and of how well Burgundian varieties

cocktails and drinking snacks. i local chocolate. 979 SW Alder St., do in Oregon. 16161 NE McDougall Rd.,

t av~e Q OME DELICIOUS RECIPE Dundee; anticaterra.com. Dayton; stollerfamilpestate.com. »
PO RT LA ND : A simple market salad previewing |
: the quirky Portlandia Cookboolk. I 77 i
i 2 , Partnering with Portiand design shop Cance, Antica Terra now sells tabletop
,p iterms in its tasting room, like gorgeous decanters from Nate Cotterman.

66

JULY 2014 FOLLOW US @FOODANDWINE
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Ameticas hipster capital is home to
world-class dininggdpzens of
microbreweries, a guitkyartsscene -_
; any _ci:ﬁr’ie of the most beautiful par' s =
/<¥zand nai. ! landscapes infthe-ountye
%~ .Other than that,ics preity nice here, >
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FUTURE CITYWIDE CONVENTIONS

BOOKED CURRENTLY
July 2014 - March 2022

102 Conventions Hotel

Ci :de 334,910
economic
impact 0CC
$198.9 o Revenue
million & $30.9
bl million




CONVENTION HOTEL
GROUP MARKETING

® Reconnect with past lost
business

® Most recent first

® Each Sales Managers
Top 10 list

» Grace Hopper Women
in Computing

» National Association of
Corrosion Engineers

> IEEE Photovoltaic
Specialists
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COME ENJOY EVERY PIECE OF PORTLAND PORTL.AND Ages 7-99
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Come to Portland
and come hungry.

Everyone who comes to Portland eats like royalty.
Splurge on an award-winning chef. Or spend a couple
bucks on what'’s been hailed as the world’s hest street
food. Your delegates will find great food everywhere.
Local access to year-round fresh ingredients and a
lifestyle that’s attracted the culinary elite from around
the warld keeps our food scene amazing.

PORTLAND BT e | WORLD’S BEST e\ . WELCOME T0 THE
FOOD SCENE Order alegendary - Food carts named e WORLD OF

LET'S GO EATING Voodoo Doughnut best on the planet . P[] HT LAN |]

Qe e R A e P L R A P R e A v

WORLD-CLASS |  DEAL APPEAL b & e g Collect th snir

Meeting Planner series!

James Beard - Nofood fax, no beverage fax,
Award-winning chefs ~ * no sales tax

_fnoawve?
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WWW.Sgmp.org SUMMER 2014 « VOLUME 5, ISSUE 4
= A special
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FEATURE
2014 SGMP National Education

PO

GMPs Z2nd annual
National Education
Conference exceadead
ol membears’
expoctations as

our survey showed

B0 percen of Ntandess 25 dascribing
Eneir 2014 NEC axparionce as excelent
o good.

| EDUCATION;, RESOURC
NETWORKING EXCEEL
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collaborate
MARKETPLACE

- Portland - June 12-14, 2014




Enhance partner
relationships within the
local communities and
nationally to build alliances

with multicultural
or amzatmns

Multlcultural .

Plan

Goals

AN

Coordinate training to
advance cultural competence

B J, V-0V S
PORTLAND for staff and partners.




MULTICULTURAL ACTIVITY
SNAPSHOT

40 - = Minority Bookings
/ = Leads
35 |
m Lost
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2010-2011 2011-2012 2012-2013 2013-14
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CONVENTION SALES TRADESHOWS

Congressional Black Caucus

Nat’l Coalition of Black Meeting Planners
Collinson Publishing Diversity Summit
Network of Latino Meeting Planners
3-City Multicultural Event

International Association of Hispanic Meeting
Professionals

Just Because




LOCAL PROGRAMS

Diversity Brown Bag Lunch for Partners
China Ready Seminar (Tourism Sales)

Chamber Alliance Networking Event (Minority
and Business Chambers)

Say Hey (Partner’s in Diversity)
NAYA Friends and Family




Content and Marketing Projects

VISITORS TRAVEL PROFESSIONALS MEDIA MEETING FLANKERS  BUSINESS PARTNERS @ SEETLANGUAGE
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MY TRIP g “'ST

Pian 23 trip 1o Portland Multicuftural Portland

SHARE THIS EJ.
Multicultural Portland

B =

AFRICAN AMERICAN PORTLAND

1 3 diverss rangrs of organisations snd businssses, Porctlands
n American commumiby provides visit
friendly welcome

hinatovsn =as sscond in uza only
ors with resources and a FNcisco’s. day, inz Chinss= populatio

roughout the city, as ars 2 vanisty of Chinsss-ovnaed busnasses,
Chinesz schools and ackivities.

t

- -l -l (.

JAPANESE AMERICAN PORTLAND

population is concentrated in the Japansse American culturs is woven into Portland, from the serens
3 rich resources for visitons Poctland Japansese Garden to Waterfront Pack’s Japansss Amarican
Historical Pla=s

HISPANIC AMERICAN PORTLAND

Or=zon's srowing H:
Pertland region and o

Su Publico

Culturally Relevant Marketing




Join us for one of Oregon’s Iargest gathertng of 20 chambers and business
associations all under one roof. Don't miss this great business networking
opportunity to build new connections and partnerships.

Thursday, September 25th
4:00 pm ~ 8:00 pm
Crowne Plaza Hotel Ballroom
w1 1441 NE 2nd Avenue, Portland, OR 97232

This event is co-hosted by

—rrpseel
PORTLAND
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MINORITY BOOKINGS

National
Indian Child
Welfare
Association

2015

~ $578,929

Portland Area
Indian Health
Board

2014

$172,875

National
Newspaper
Publishers
Association

2014

$87,201

SourceAme

SourceAmerical




International
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Tourism
Promotion

Asia
China Japan
South Korea Taiwan

Oceania

Australia
New Zealand

G O O

Europe

France Netherlands

Germany Scandinavia

United Kingdom

Y




LEISURE TRAVEL

GREATER PORTLAND REGION
2013-14

8,580

Client contacts 5,737 1,566
Fam tours 69 6 4 3 25 31
Fam — Number of
companies 126 30 4 7 48 o
represented
Itineraries
representing the 480 86 17 40 155 182
region
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Portland
Guidebook

AFTUZRRIES

Experience Portland in Tokyo with Mr. Gregory Gourdet
100BATR— 5> FORBEERL & S!

- b7 FERETSL AR 2D-2THS, [Departurel DI JGregory GourdeEHi#H,
AT 7=%=XI~oy FTEHBRE ADSANEAEFRERRELET,

MABN: 2014%2R158 (1) 18:00~21:00

RASMN: IKI-BA AESEARNRRITE2 17
$hf: 3,0008 (7—-Fa) EN: FH100&E
PHTRROSRERRT 2 - ALDADEBHUWELET,

BRI AT emIRMEN

Annual 2014

TRUE PORTLAND

The unofficial guide for creative people

el e A i

edit

BRIDGE LAB




FLIGHT ;
CENTRE

PORTLAND $ I 749 PORTLAND

Jupiter Hotel from Benson Hotel
INCLUDES Return airfares & 4 1
ADD ON Bies by Bike - Portar

_trawve )
PORTLAND Jupiter Hotel Hilton Portland &

Executive Tower
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CE NTACT 2505

August 7-9
Portland, Oregon

Connect. Dis
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Winter Campaign

Update
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Demand at TID hotels

June 2012 — April 2013

360,000 -

H2012-13
340,000 H2013-14
320,000 -
300,000 -
280,000 -
260,000 -
240,000 -
220,000 -

200,000 1 : ;

June July Aug Sept Oct Nov Dec Jan Feb Mar Apr May
— thoseell
PORTLAND

Source: Smith Travel Research



Anthem (“Welcome to Portland”)
November 11th - March 30t




Out-of-home
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Out-of-home

——

1/13/2014 10:39 AM




Out-Of'hOm,?, |

A/

.............

.



: .ngWOO WA draccolintability

INTERNATI

| INEEHE O Cravel

__frnmzel
PORTLAND




DEMAND AT TID HOTELS:
NOVEMBER-MARCH

1,350,000

1,315,617

1,300,000 |

1,269,331

1,250,000 |
1,227,207

1,200,000

AR

FY 12-13: actual FY 13-14: forecast FY 13-14: actual

1,150,000 =
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CITY-WIDE IMPACT

12.0% T
10.4%
10.0% - 3
8.0% -
6.0%
4.0% -
2.0%
0.0 % == =S S
Forecast: All Central City: Eastside: JB: actual Airport:
TID hotels actual actual actual
_trnevel 0
PORTLAND

N
Demand (Rooms Consumed) at TID Hotels, November 2013 — March 2014. STR
Source: Smith Travel Research. :
S



INTENT TO TRAVEL
SEEDING FUTURE DEMAND

70% T~ @ March 2013
# March 2014

63%

60%

50%

40% +——

26%

30%

18% 19%

20%

10%

0%
Somewhat likely Not very/not at all
likely likely

How likely are you to visit Portland, Oregon, for a leisure trip/vacation during the next 24 months?
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Base: Live in West. Source: MMGY Global, travelhorizons, March 2014. &




AD ACCOUNTABILITY
GAINS IN YEAR 2

Incremental Visitor Incremental Visitor
Campaign dates Spending Generated by | Spending Generated by
Advertising During Advertising Through
Campaign October
Year 1
$28M $45.2M
Jan. — March 2013
Year 2
$64.7M TBD

Nov. 2013 — March 2014
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YOU LOOK BETTER BB

IN THE GLOW OF *
TWINKLE LIGHTS THAN
IN THIS MONITOR

 DOWNTOWNPORTLAND.
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YOUR KEY -~ CITY
IS A F . \R IK

‘}T s

— 3 COURSES ror $29 -

Hey foodies, March is your month. More than 100 restaurants in downtown and begond
are offering flavorful three course dinners for just $29. Tastes to excite, savings to savor.

%%\\“SH ;(,
ﬂo;‘c 1 LAND

DINING'
»

i MONTH

— Feast on the defails &t —

s
I
l
/
i*

™ \_ PORTLANDDININGMONTH.COM




TREAT YOURSELF
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2013 VISITOR IMPACTS FOR THE
GREATER PORTLAND REGION*

Spending
$4.26 billion

+4.2%

$912 million +4.7%

30,100 +2.6%

Local Taxes

$92.4 million +7.5%

State taxes
$95.3 million

+4%

. /4
~  Totaltaxes

$187.7 million +5.9%
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*Includes Multnomah, Washington and Clackamas counties
Source: Dean Runyan 2013 projections
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