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| VIBRANT PDX
PORTLAND CORE ALCOHOL IMPACT ZONE AGREEMENT

This agreement is designed to address the chronic problem of public intoxication in a specific area of
Portland by limiting the supply of alcoholic products known to be favored by those who drink in
public illegally. Specifically the area, referred to hereafter as the Impact Zone, has the geographical
designation as east and north of 405, west of the Willamette River, and south of NW Lovejoy St.
This voluntary agreement was developed through a combined effort between city officials, business
owners, and community organizations concerned with the pubhc safety and livability issues
associated with street drinking.

RECITALS:

“1. The Impact Zone is home to over 53% of reported drinking in public ciWWide and 25% of
‘detox incidents citywide (Portland Police Bureau, crime analyst report)

2. High alcohol content beverages in large containers are most favored by those who drink in
public illegally. These include malt liquor products over 5.75% alcohol by volume and wine
products over 13.5% by volume, as well as large quantity single containers and box wine.

3. The Impact Zone area currently houses 69 Off Premise license locations which allow for the
sale of beer, wine, and hard cider packaged to go for consumption off premises. Citywide,
there are 723 off premise licenses. In 2008, there were approximately 23 incidents of drinking
in public per off premise licensed establishment in the defined area; and approximately 25
incidents per establishment by September of 2009. This is compared to approximately 3
incidents of drinking in public per off premise license in all other areas of the city.

5 TFinding the venues that routinely provide alcoholic products to street drinkers would take an
inordinate amount of resources from community and city officials. Reports indicate that
supply venues are widely spread and not particular to one venue.

6 The stipulations of this agreement were negotiated and agreed upon by the owners of the :
Licensed Establishments, Neighbors and Community members, and City of Portland Officials.

/ 7 AGREEMENT | .
) /ﬁ 5
((‘“ W y"{m/) . . the holder of an Oregon quuor Control Commission

(OLCC) off premise shles license, agrees to voluntary participate in the Portland Core Alcohol Impact
Zone Agreement to address chronic public intoxication and street drinking. This agreement is a
collaborative effort to improve the livability, vitality, and safety of Portland’s nelghborhoods and
business districts within the defined boundarles e L

I agree to implement the followmg business practlces related to the inventory and sales of alcoholic
beverages. [ understand that by joining this effort through VIBRANT PDX, I can make a posmve
1mpact on the problems associated with street drinking in the IMPACT ZONE.

LIQUOR DISPENSING
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1) L, the licensee, will not sell single containers of malt liquor, imported beer, domestic beer,
or hard cider over 22 ounces. Exception: Licensee retains the option to sell single
containers of domestic or imported beer in 22 ounce glass bottles, at no less. than $.22 an
ounce that meet all other guldehnes in this agreement.

2) I, the licensee, w111 not sell malt hquor, domestic beer, imported béer, or hard cider over
5.75% alcohol by volume.

3.) L, the licensee, will not sell fortified wine.

4.) 1, the licensee, will not sell wine over 13.5% alcohol by volume for less than .25 an ounce.

4.) 1, the licensee, will not sell boxed wine, wine in quantities larger than 2 liters per contairier,
or wine in quantities less than 750mL per container. EXCEPTION: Licensees in gift stores
that open into the lobby of a hotel and have no direct access to the street retain the option to

sell wine in quantities less than 750mL.

5.) 1, the licensee, will not sell packages of multlple alcohohc beverages that are larger than 12
ounces per container, or packaged in less than 4 items per package

DURATION

This agreement will become effective on April 1%, 2010 The agreement will be reviewed by all
partners six months after the effective date, October 1%, 2010, and annually thereafter.
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Exhibit 7]

- VIBRANT PDX |
PORTLAND CORE ALCOHOL IMPACT ZONE AGREEMENT

This agreement is designed to address the chronic problem of public intoxication in a specific area of
Portland by limiting the supply of alcoholic products known to be favored by those who drink in
public illegally. Specifically the area, referred to hereafter as the Impact Zone, has the geographical
designation as east and north of 405, west of the Willamette River, and south of NW Lovejoy St.

- This voluntary agreement was developed through a combined effort between city officials, business
owners, and community organizations concerned Wlth the public safety and livability issues
associated with street drinking.

RECITALS:

1. The Impact Zone is home to over 53% of reported drinking in public citywide and 25% of
detox incidents citywide (Portland Police Bureau, crime analyst report)

2. High alcohol content beverages in large containers are most favored by those who drink in
public illegally. These include malt liquor products over 5.75% alcohol by volume and wine
products over 13.5% by volume, as well as large quantity single containers and box wine.

3. The Impact Zone area currently houses 69 Off Premise license locations which allow for the
sale of beer, wine, and hard cider packaged to go for consumption off premises. Citywide,
there are 723 off premise licenses. In 2008, there were approximately 23 incidents of drinking
in public per off premise licensed establishiment in the defined area; and approximately 25 -

- incidents per establishment by September of 2009. This is compared to approximately 3 .

~ incidents of drinking in public per off premise license in all other areas of the city.

5 Finding the venues that routinely provide alcoholic products to street drinkers would take an
inordinate amount of resources from community and city officials. Reports 1ndlcate that
supply venues are widely spread and not particular to one venue. LA

6 The stipulations of this agreement were negotiated and agreed upon by the owners of the .
Licensed Establishments, Neighbors and Community members, and City of Portland Ofﬁ01als

AGREEMENT

4(51/ X Q"?% L ' » the holder of an Oregon Liquor Control Commission
(OLCC) off premise sales license, agrees to voluntary participate in the Portland Core Alcohol Impact
Zone Agreement to address chronic public intoxication and street drinking. This agreement is a
collaborative effort to improve the livability, vitality, and safety of Portland’s nelghborhoods and
business districts within the defined boundaries. :

I agree to implement the following business practices related to the inventory and sales of alcoholic
beverages. I understand that by joining this effort through VIBRANT PDX, I can make a positive
impact on the problems associated with street drmkmg in the IMPACT ZONE.

LIQUOR DISPENSING
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1) 1, the licensee, will not sell single containers of malt liquor, imported beer, domestic beer,
or hard cider over 22 ounces. Exception: Licensee retains the option to sell single
containers of domestic or imported beer in 22 ounce glass bottles, at no less than $.22 an

‘ounce that meet all other guidelines in this agreement.

2) I, the licensee, will not sell malt liquor, domestic beer, imported beer, or hard cider over
5.75% alcohol by volume.

3.) I, the licensee, will not sell fortified wine.
4.) I, the licensee, will not sell wine over 13.5% alcohol by volume for less than .25 an ounce.

4.) 1, the licensee, will not sell boxed wine, wine in quantities larger than 2 liters per container,
or wine in quantities less than 750mL per container. EXCEPTION: Licensees in gift stores
that open into the lobby of a hotel and have no direct access to the street retain the option to
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5.) 1, the licensee, will not sell packages of multiple alcoholic beverages that are larger than 12
ounces per container, or packaged in less than 4 items per package.

DURATION

This agreement will become effective on April 1%, 2010. The agreement will be reviewed by all
partners six months after the effective date, Oc;tober 1%, 2010, and annually thereafter.
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VIBRANT PDX .
PORTLAND CORE ALCOHOL IMPACT ZONE AGREEMENT

This agreement is designed to address the chronic problem of public intoxication in a specific area of
Portland by limiting the supply of alcoholic products known to be favored by those who drink in
public illegally. Specifically the area, referred to hereafter as the Impact Zone, has the geographical
designation as east and north of 405, west of the Willamette River, and south of NW Lovejoy St.
This voluntary agreement was developed through a combined effort between city officials, business
owners, and community organizations concerned with the public safety and livability issues
associated with street drinking.

RECITALS:

1. The Impact Zone is home to over 53% of reported drinking in public citywide and 25% of
detox incidents citywide (Portland Police Bureau, crime analyst report)

2. High alcohol content beverages in large containers are most favored by those who drink in
“public illegally. These include malt liquor products over 5.75% alcohol by volume and wine
products over 13.5% by volume, as well as large quantity single containers and box wine.

3. The Impact Zone area currently houses 69 Off Premise license locations which allow for the
sale of beer, wine, and hard cider packaged to go for consumption off premises. Citywide,
there are 723 off premise licenses. In 2008, there were approximately 23 incidents of drinking
in public per off premise licensed establishment in the defined area; and approximately 25
incidents per establishment by September of 2009. This is compared to approximately 3

- incidents of drinking in public per off premise license in all other areas of the city.

5 Finding the venues that routinely provide alcoholic products to street drinkers would take an .
inordinate amount of resources from community and city officials. Reports indicate that
supply venues are widely spread and not particular to one venue.

6 The stipﬁlations of this agreement were negotiated and agreed upon by the owners of the
Licensed Establishments, Neighbors and Community members, and City of Portland Officials.

AGREEMENT

/Kﬁg g // Tureess LLE  the holder of an Oregon Liquor Control Commission
(OLCC) off premise sales license, agrees to voluntary participate in the Portland Core Alcohol Impact
Zone Agreement to address chronic public intoxication and street drinking. This agreement is a
collaborative effort to improve the livability, vitality, and safety of Portland’s nelghborhoods and
business districts within the defined boundaries. :

1 agree to irriplement the following business practices related to the inventory and sales of alcoholic
beverages. I understand that by joining this effort through VIBRANT PDX, I can make a positive
impact on the problems associated with street drinking in the IMPACT ZONE.

' LIQUOR DISPENSING

VIBRANT PDX - Volunteering as Businesses to Reduce Alcohol-related Nuisances Together



1) 1, the licensee, will not sell single containers of malt liquor, imported beer, domestic beer,
or hard cider over 22 ounces. Exception: Licensee retains the option to sell single
containers of domestic or imported beer in 22 ounce glass bottles, at no less than $.22 an
‘ounce that meet all other guldehnes in this : agreement :

f 2) I, the licensee, will not sell malt liquor, domestlc beer, imported beer, or hard 01der over
5.75% alcohol by volume. :

3.) I, the licensee, will not sell fortified wine.
4.) 1, the licensee, will not sell wine over 13.5% alcohol by volume for less than .25 an ounce.

~4.) 1, the licensee, will not sell boxed wine, wine in quantities larger than 2 liters per container,
or wine in quantities less than 750mL per container, EXCEPTION: Licensees i in gift stores
that open into the lobby of a hotel and have no direct access to the street retam the option to
sell wine in quantities less than 750mL.

5.) L, the licensee, will not sell packages of multiple alcoholic beverages that are larger than 12
ounces per container, or packaged i in less than 4 items per package.

DURATION

This agreement will become effective on April 1%, 2010. The agreement will be reviewed by all
partners six months after the effectlve date, October 1%, 2010, and annually thereafter.
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VIBRANT PDX
PORTLAND CORE ALCOHOL IMPACT ZONE AGREEMENT

This agreement is designed to address the chronic problem of public intoxication in a specific area of
Portland by limiting the supply of alcoholic products known to be favored by those who drink in
public illegally. Specifically the area, referred to hereafter as the Impact Zone, has the geographical
designation as east and north of 405, west of the Willamette River, and south of NW Lovejoy St. This
-voluntary agreement was developed through a combined effort between city officials, business
owners, and community organizations concerned with the public safety and livability issues associated
with street drinking. ' '

RECITALS:

1. The Impact Zone is home to over 53% of reported drinking in public citywide and 25% of
detox incidents citywide (Portland Police Bureau, crime analyst report)

2. High alcohol content beverages in large containers are most favored by those who drink in
public illegally. These include malt liquor products over 5.75% alcohol by volume and wine
products over 13.5% by volume, as well as large quantity single containers and box wine.

3. The Impact Zone area currently houses 69 Off Premise license locations which allow for the
- sale of beer, wine, and hard cider packaged to go for consumption off premises. Citywide,
there are 723 off premise licenses. In 2008, there were approximately 23 incidents of drinking .
in public per off premise licensed establishment in the defined area; and approximately 25
incidents per establishment by September of 2009. This is compared to approximately 3
incidents of drinking in public per off premise license in all other areas of the city.

4. Finding the venues that routinely provide alcoholic products to street drinkers would take an
-inordinate amount of resources from community and city officials. Reports indicate that supply
venues are widely spread throughout the Impact Zone and not particular to one venue.

5. The stipulations of this agreement were negotiated and agreed upon by the owners of the

Licensed Establishments, Neighbors and Community members, and City of Portland Officials.

- AGREEMENT

L. S . the holder of an Oregon Liquor Control Commission
(OLCC) off premise sales license, agrees to voluntarily participate in VIBRANT PDX to address

 chronic public intoxication and street drinking. This agreement is a collaborative effort to improve the ‘ |

livability, vitality, and safety of Portland’s neighborhoods and business districts within the defined
boundaries. , o

Iagree to implement the following business practices related to the inventory and sales of alcoholic

beverages. I understand that by joining this effort through VIBRANT PDX, I can make a positive
impact on the problems associatc_:d with street drinking in the IMPACT ZONE." ' :

VIBRANT PDX — Volunteering as Businesses to Reduce Alcohol-related Nuisances Together
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LIQUOR DISPENSING

1. I, the licensee; will not sell single containers of malt liquor, imported beer, domestic beer, or
hard cider. EXCEPTION: Licensee retains the option to sell single containers of domestic or
-imported beer in 22 to 24 ounce glass bottles, at no less than $.145 an ounce that meet all other
guidelines in this agreement. (22ounce = $3.1 9; 24ounce = $3.48). '

2. 1, the licensee, will not sell malt liquor, domestic beer, imported beer, or hard cider over 5.75%
alcohol by volume. EXCEPTION: This does not apply to beverages brewed by breweries that
fall under the Federal Definition of a Small Brewery for tax purposes under Section 5051 (@)(2)
of Title 26 U.S.C. - . .

" 3. 1, the licensee, will not sell fortified wine, wine.over 13.5% alcohol by volume, or wine for
less than 750mL for less than .25 an ounce.

4. 1, the licensee, will not sell boxed wine or wine in quantities larger than 2 liters per container.

DURATION -

This agreement will become effective on April 1%, 2010. The agreement will be reviewed by all
partners six months after the effective date, October 1%, 2010, and annually thereafter.

\iwtirs Wiws Sha®
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Licensee — Signature - - Date
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VIBRANT PDX
PORTLAND CORE ALCOHOL IMPACT ZONE AGREEMENT

This agreement is designed to address the chronic problem of public intoxication in a specific area of
Portland by limiting the supply of alcoholic products known to be favored by those who drink in
public illegally. Specifically the area, referred to hereafter as the Impact Zone, has the geographical
designation as east and north of 405, west of the Willamette River, and south of NW Lovejoy St. This
voluntary agreement was developed through a combined effort between city officials, business
owners, and community organizations concerned with the public safety and livability issues associated
with street drinking.

RECITALS:

‘1. The Impact Zone is home to over 53% of reported drinking in public citywide and 25% of
detox incidents citywide (Portland Police Burcau, crime analyst repoit)

2. High alcohol content beverages in large contéiners are most favored by those who drink in
public illegally. These include malt liquor products over 5.75% alcohol by volume and wine
products over 13.5% by volume, as well as large quantity single containers and box wine.

3. The Impact Zone area currently houses 69 Off Premise license locations which allow for the
sale of beer, wine, and hard cider packaged to go for consumption off premises. Citywide, .
there are 723 off premise licenses. In 2008, there were approximately 23 incidents of drinking
in public per off premise licensed establishment in the defined area; and approximately 25
incidents per establishment by September of 2009. This is compared to approximately 3
incidents of drinking in public per off premise licensé in all other areas of the city. =

4. Finding the venues that routinely provide alcoholic products to street drinkers would take an
.inordinate amount of resources from community and city officials. Reports indicate that supply
venues are widely spread throughout the Impact Zone and not particular to one venue.
5. The stipulations of this agreement were negotiated and agreed upon by the owners of the

Licensed Establishments, Neighbors and Community members, and City of Portland Officials. -

AGREEMENT

o = . _ _

L Kﬁﬂ\@&’ WAT® {%7’“‘) [, (, ( A4 . the holder of an Oregon Liquor Control Commission
" (OLCC) off premise sales license, é&érees to voluntarily participate in VIBRANT PDX to address ‘
~ chronic public intoxication and strect drinking. This agreement is a collaborative effort to improve the
livability, vitality, and safety of Portland’s neighborhoods and business districts within the defined

boundaries. . s ' R ' o

L agree to implement the following business practices related to the inventory and sales of alcoholic

beverages. I understand that by joining this effort through VIBRANT PDX, I can make a positive
impact on the problems associated with street drinking in the IMPACT ZONE.

VIBRANT PDX ~ Volunteering as Businesses to Reduce Alcohol-related Nuisances Together
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LIQUOR DISPENSING

..1. I, the licensee, will not sell single containers of malt liquor, imported beer, domestic beer, or
hard cider. EXCEPTION: Licensee retains the option to sell single containers of domestic or
imported beer in 22 to 24 ounce glass bottles, at no less than $.145 an ounce that meet all other

guidelines in this agreement. (220unce = $3.19; 24ounce = $3.48)

2. 1, the licensee, will not sell malt liquor, domestic beer, imported beer, or hard cider over 5.75%
alcohol by volume. EXCEPTION: This does not apply to beverages brewed by breweries that
fall under the Federal Definition.of a Small Brewery for tax purposes under Section 5051(a)(2)
of Title 26 U.S.C. o :

3. I, the licensee, will not sell fortified wine, wine over 13.5% alcohol by volume, or wine for
~ less than 750mL for less than .25 an ounce.

4. 1, the licensee, will not sell boxed wine or wine in quantities larger than 2 liters per containet.

DURATION -

This agreement will become effective on April 1%, 2010. The agreement will be reviewed by all
partners six months after the effective date, October- 1%, 2010, and annually thereafter. :
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~ VIBRANT PDX
PORTLAND CORE ALCOHOL IMPACT ZONE AGREEMENT

This agreement is designed to address the chronic problem of public intoxication in a specific area of
Portland by limiting the supply of alcoholic products known to be favored by those who drink in
public illegally. Specifically the area, referred to hereafter as the Impact Zone, has the geographical
designation as east and north of 405, west of the Willamette River, and south of NW Lovejoy St. This
voluntary agreement was developed through a combined effort between city officials, business
owners, and community organizations concerned with the public safety and livability issues associated
with street drinking.

RECITALS:

1. The Impact Zone is home to over 53% of reported drinking in public citywide .and 25% of
detox incidents citywide (Portland Police Bureau, crime analyst report)

2. High alcohol content beverages in large containers are most favored by those who drink in
public illegally. These include malt liquor products over 5.75% alcohol by volume and wine
products over 13.5% by volume, as well as large quantity single containers and box wine.

3. The Impact Zone area currently houses 69 Off Premise license locations which allow for the
sale of beer, wine, and hard cider packaged to go for consumption off premises. Citywide,
there are 723 off premise licenses. In 2008, there were approximately 23 incidents of drinking
in public per off premise licensed establishment in the defined area; and approximately 25
incidents per establishment by September of 2009. This is compared to approximately 3
incidents of drinking in public per off premise license in all other areas of the city.

4. Finding the venues that routinely provide alcoholic products to street drinkers would take an
_inordinate amount of resources from community and city officials. Reports indicate that supply
venues are widely spread throughout the Impact Zone and not particular to one venue.

5. The stipulations of this agreement were negotiated and agreed upon by the owners of the
Licensed Establishments, Neighbors and Community members, and City of Portland Officials.

AGREEMENT

L, : _ . the holder of an Oregon Liquor Control Commission
© (OLCC) off premise sales license, agrees to voluntarily participate in VIBRANT PDX to address
~ chronic public intoxication and street drinking. This agreement is a collaborative effort to improve the
livability, vitality, and safety of Portland’s neighborhoods and business districts within the defined
boundaries. : B

I agree to implement the following business practices related to the inventory and sales of alcoholic
beverages. I understand that by joining this effort through VIBRANT PDX, I can make a positive
impact on the problems associated with street drinking in the IMPACT ZONE. .

VIBRANT PDX — Volunteering as Businesses to Reduce Alcohol-related Nuisances Together
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LIQUOR DISPENSING

1. I, the licensee, will not sell single containers of malt liquor, imported beer, domestic beer, or
hard cider. EXCEPTION: Licensee retains the option to sell single containers of domestic or
- Imported beer in 22 to 24 ounce glass bottles, at no less than $.145 an ounce that meet all other
- guidelines in this agreement. (22ounce = $3.19; 24ounce = $3.48).

2. 1, the licensee, will not sell malt liquor, domestic beer, imported beer, or hard cider over 5.75%
alcohol by volume. EXCEPTION: This does not apply to beverages brewed by breweries that
fall under the Federal Definition of a Small Brewery for tax purposes under Section 5051(a)(2)
of Title 26 U.S.C. : :

3. 1, the licensee, will not sell fortified wine, wine over 13.5% alcohol by volume, or wine for
less than 750mL for less than .25 an ounce.

4. 1, the licensee, will not sell boxed wine or wine in quantities larger than 2 liters per container.

- DURATION -

This agreement will become effective on April 1*,2010. The agreement will be reviewed by all
partners six months after the effective date, October 1%, 2010, and annually thereafter.

Alexis
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VIBRANT PDX
PORTLAND CORE ALCOHOL IMPACT ZONE AGREEMENT

This agreement is designed to address the chronic problem of public intoxication in a specific area of
Portland by limiting the supply of alcoholic products known to be favored by those who drink in
public illegally. Specifically the area, referred to hereafter as the Impact Zone, has the geographical
designation as east and north of 405, west of the Willamette River, and south of NW Lovejoy St. This
voluntary agreement was developed through a combined effort between city officials, business
owners, and community organizations concerned with the public safety and livability issues associated

with street drinking.

" RECITALS:

‘1. The Impact Zone is home to over 53% of reported drinking in public citywide and 25% of
detox incidents citywide (Portland Police Bureau, crime analyst report) ’ :

2. High alcohol content beverageé in large containers are most favored by those who drink in
public illegally. These include malt liquor products over 5.75% alcohol by volume and wine
‘products over 13.5% by volume, as well as large quantity single containers and box wine.

3. The Impact Zone area currently houses 69 Off Premise license locations which allow for the
sale of beer, wine, and hard cider packaged to go for consumption off premises. Citywide,
there are 723 off premise licenses. In 2008, there were approximately 23 incidents of drinking
in public per off premise licensed establishment in the defined area; and approximately 25
incidents per establishment by September of 2009. This is compared to approximately 3
incidents of drinking in public per off premise license in all other areas of the city.

4. Finding the venues that routinely provide alcoholic products to street drinkers would take an
_inordinate amount of resources from community and city officials. Reports indicate that supply
venues are widely spread throughout the Impact Zone and not particular to one venue.
5. The stipulations of this agreement were negotiated and agreed upon by the owners of the

Licensed Establishments, Neighbors and Community members, and City of Portland Officials.

AGREEMENT

L r—ﬂ/" YN pb( QUL . the holder of an Oregon Liquor Control Commission
" (OLCC) off premise sales license, agrees to voluntarily participate in VIBRANT PDX to address
~ chronic public intoxication and street drinking, This agreement is a collaborative effort to improve the
livability, vitality, and safety of Portland’s neighborhoods and business districts within the defined

boundaries. 8

I agree to implement the following business practices related to the inventory and sales of alcoholic
beverages. I understand that by joining this effort through VIBRANT PDX, I can make a positive
impact on the problems associated with street drinking in the IMPACT ZONE. -

VIBRANT PDX - Volunteering as Businesses to Reduce Alcohol-related Nuisances Together



LIQUOR DISPENSING

1. I, the licensee, will not sell single containers of malt liquor, imported beer, domestic beer, or
hard cider. EXCEPTION: Licensée retains the option to sell single containers of domestic or
~ imported beer in 22 to 24 ounce glass bottles, at no less than $.145 an ounce that meet all other
guidelines in this agreement. (22ounce = $3.19; 24ounce = $3.48)

2. 1, the licensee, will not sell malt liquor, domestic beer, imported beer, or hard cider over 5.75%
alcohol by volume. EXCEPTION: This does not apply to beverages brewed by breweries that
fall under the Federal Definition of a Small Brewery for tax purposes under Section 5051(a)(2)
of Title 26 U.S.C. - | '

3. L, the licensee, will not sell fortified wine, wine over 13.5% alcohol by volume, or wine for
less than 750mL for less than .25 an ounce. -

4. 1, the Iicensee, will not sell boxed wine or wine in quantities larger than 2 liters per container.

DURATION -

This agreement will become effective on April 1%, 2010. The agreement will be reviewed by all
partners six months after the effective date, October 1%, 2010, and annually thereafter.
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VIBRANT PDX :
PORTLAND CORE ALCOHOL IMPACT ZONE AGREEMENT

This agreement is designed to address the chronic problem of public intoxication in a specific area of
Portland by limiting the supply of alcoholic products known to be favored by those who drink in
public illegally. Specifically the area, referred to hereafter as the Impact Zone, has the geographical
designation as east and north of 405, west of the Willamette River, and south of NW Lovejoy St. This
voluntary agreement was developed through a combined effort between city officials, business
owners, and community organizations concerned with the public safety and livability issues associated
with street drinking.

RECITALS:

1. The Impact Zone is home to over 53% of reported drinking in public citywide and 25% of
detox incidents citywide (Portland Police Bureau, crime analyst report)

2. High alcohol content beverages in large containers are most favored by those who drink in
public illegally. These include malt liquor products over 5.75% alcohol by volume and wine
products over 13.5% by volume, as well as large quantity single containers and box wine.

3. The Impact Zone area currently houses 69 Off Premise license locations which allow for the
sale of beer, wine, and hard cider packaged to go for consumption off premises. Citywide,
there are 723 off premise licenses. In 2008, there were approximately 23 incidents of drinking
in public per off premise licensed establishment in the defined area; and approximately 25
incidents per establishment by September of 2009. This is compared to approximately 3
incidents of drinking in public per off premise license in all other areas of the city.

4. Finding the venues that routinely provide alcoholic products to street drinkers would take an
~_ inordinate amount of resources from community and city officials. Reports indicate that supply
venues are widely spread throughout the Impact Zone and not particular to one venue.

- 5. The stipulations of this agreement were negotiated and agreed upon by the owners of the
Licensed Establishments, Neighbors and Community members, and City of Portland Officials.

- AGREEMENT

L 4/% 7/, ﬁ/ ﬁ/e/ ) . the holder of an Oregon Liquor Control Commission

(OLCC) off premise saé/s license, agrees to voluntarily participate in VIBRANT PDX to address

~ chronic public intoxication and street drinking. This agreement is a collaborative effort to improve the
livability, vitality, and safety of Portland’s neighborhoods and business districts within the defined
boundaries. ' o : ’

I égree to implement the following business practices related to thé inventory and sales of alcoholic
beverages. I understand that by joining this effort through VIBRANT PDX, I can make a positive
- impact on the problems associated with street drinking in the IMPACT ZONE. -

VIBRANT PDX -~ Volunteering as Businesses to Reduce Alcohol-related Nuisances Together



LIQUOR DISPENSING

1. I, the licensee, will not sell single containers of malt liquor, imported beer, domestic beer, or
hard cider. EXCEPTION: Licensee retains the option to sell single containers of domestic or
- imported beer in 22 to 24 ounce glass bottles, at no less than $.145 an ounce that meet all other
guidelines in this agreement (22ounce = $3.19; 24ounce = $3.48).

2. 1 the hcensee will not sell malt liquor, domestic beer, imported beer, or hard cider over 5. 75%
~alcohol by volume. EXCEPTION: This does not apply to beverages brewed by breweries that
fall under the Federal Definition of a Small Brewery for tax purposes under Section 5051(a)(2)

of Title 26 U.S.C.

3. I, the licensee, will not sell fortified wine, wine over 13.5% alcohol by volume, or wine for .
less than 750mL for less than .25 an ounce.

4. 1, the licensee, will not sell boxed wine or wine in quantities larger than 2 liters per container.

DURATION :

This agreemenl will become effective on April 1%, 2010. The agreement will be reviewed by all
partners six months after the effective date, October 1%, 2010, and annually thereafter.
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Trade Name — Please Print

Bdam @m’é v

Licensee - Pri |
%/  zlnje

Date

" VIBRANT PDX ~ Volunteering as Businesses to Reeluce Alcohol-rgelated Nuisances Together -



VIBRANT PDX
PORTLAND CORE ALCOHOL IMPACT ZONE AGREEMENT

This agreement is designed to address the chronic problem of public intoxication in a specific area of
Portland by limiting the supply of alcoholic products known to be favored by those who drink in
public illegally. Specifically the area, referred to hereafter as the Impact Zone, has the geographical
designation as east and north of 405, west of the Willamette River, and south of NW Lovejoy St. This
voluntary agreement was developed through a combined effort between city officials, business
owners, and community organizations concerned with the public safety and livability issues associated
with street drinking.

RECITALS:

1. The Impact Zone is home to over 53% of reported drinking in public citywide and 25% of
detox incidents citywide (Portland Police Bureau, crime analyst report)

2. High alcohol content beverages in large containers are most favored by those who drink in~
public illegally. These include malt liquor products over 5.75% alcohol by volume and wine
products over 13.5% by volume, as well as large quantity single containeljs and box wine.

3. The Impact Zone area currently houses 69 Off Premise license locations which allow for the
sale of beer, wine, and hard cider packaged to go for consumption off premises. Citywide,
there are 723 off premise licenses. In 2008, there were approximately 23 incidents of drinking
in public per off premise licensed establishment in the defined area; and approximately 25
incidents per establishment by September of 2009. This is compared to approximately 3
incidents of drinking in public per off premise license in all other areas of the city.

4. Finding the venues that routinely provide alcoholic products to street drinkers would take an
inordinate amount of resources from community and city officials. Reports indicate that supply
venues are widely spread throughout the Impact Zone and not particular to one venue.

5. The stipulations of this agreement were negotiated and agreed upon by the owners of the
Licensed Establishments, Neighbors and Community members, and City of Portland Officials.

- AGREEMENT

L Adbtve Havow . the holder of an Oregon Liquor Control Commission
" (OLCC) off premise sales license, agrees to voluntarily participate in VIBRANT PDX to address
~ chronic public intoxication and street drinking. This agreement is a collaborative effort to improve the
livability, vitality, and safety of Portland’s neighborhoods and business districts within the defined
boundaries. ~ : ‘ -

| I agree to implement the following business practices related to the inventory and sales of alcoholic
beverages. I understand that by joining this effort through VIBRANT PDX, I can make a positive
impact on the problems associated with street drinking in the IMPACT ZONE.

VIBRANT PDX — Volunteering as Businesses to Reduce Alcohol-related Nuisances Together
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LIQUOR DISPENSING
1. I, the licensee, will not sell single containers of malt liquor, imported beer, domestic beer, or ‘
hard cider. EXCEPTION: Licensee retains the option to sell single containers of domestic or

imported beer in 22 to 24 ounce glass bottles, at no less than $.145 an ounce that meet all other
guidelines in this agreement. (22ounce = $3.19; 24ounce = $3.48).

2. 1, the licensee, will not sell malt liquor, domestic beer, imported beer, or hard cider over 5.75%
alcohol by volume. EXCEPTION: This does not apply to beverages brewed by breweries that
fall under the Federal Definition of a Small Brewery for tax purposes under Section 5051(a)(2)
of Title 26 U.S.C. '

3. I, the licensee, will not sell fortified wine, wine over 13.5% alcohol by volume, or wine for
less than 750mL for less than .25 an ounce. V

4. 1, the licensee, will not sell boxed wine or wine in quantities larger than 2 liters per container.
DURATION -

This agreement will become effective on April 1%, 2010. The agreement will be reviewed by all
partners six months after the effective date, October 1%, 2010, and annually thereafter.

%-O\ (oA W@s Ifnmmd .

Trade Name ~ Please Print
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Licensee - Print Name
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VIBRANT PDX — Volunteering as Businesses to Reduce Alcohol-{elated Nuisances Together
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, VIBRANT PDX -
PORTLAND CORE ALCOHOL IMPACT ZONE AGREEMENT

This agreement is designed to address the chronic problem of public intoxication in a specific area of
Portland by limiting the supply of alcoholic products known to be favored by those who drink in '
public illegally. Specifically the area, referred to hereafter as the Impact Zone, has the geographical
designation as east and north of 405, west of the Willamette River, and south of NW Lovejoy St. This
‘voluntary agreement was developed through a combired effort between city officials, business
owners, and community organizations concerned with the public safety and livability issues associated
- with street drinking. '

RECITALS:

1. The Impact Zone is home to over 53% of reported drinking in public citywide and 25% of
detox incidents citywide (Portland Police Bureau, crime analyst report)

2. High alcohol content beverages in large containers are most favored by those who drink in
public illegally. These include malt liquor products over 5.75% alcohol by volume and wine
products over 13.5% by volume, as well as large quantity single containers and box wine.

3. The Impact Zone area currently houses 69 Off Premise license locations which allow for the
sale of beer, wine, and hard cider packaged to go for consumption off premises. Citywide,
there are 723 off premise licenses. In 2008, there were approximately 23 incidents of drinking
in public per off premise licensed establishment in the defined area; and approximately 25

- incidents per establishment by September of 2009. This is compared to approximately 3
incidents of drinking in public per off premise license in all other areas of the city.

4. Finding the venues that routinely provide alcoholic products to street drinkers would take an
inordinate amount of resources from community and city officials. Reports indicate that supply
venues are widely spread throughout the Impact Zone and not particular to one venue.

- 5. The stipulations of this agreement were negotiated and agreed upon by the owners of the
Licensed Establishments, Neighbors and Community members, and City of Portland Officials.

- AGREEMENT

L - , the holder of an Oregon Liquor Control Commission
"~ (OLCC) off premise sales license, agrees to voluntarily participate in VIBRANT PDX to address
~ chronic public intoxication and street drinking. This agreement is a collaborative effort to improve the
livability, vitality, and safety of Portland’s neighborhoods and business districts within the defined
boundaries. . :

I agree to implement the following business practices related to the inventory and sales of alcoholic
beverages. I understand that by joining this effort through VIBRANT PDX, I can make a positive -
impact on the problems associat¢d with street drinking in the IMPACT ZONE. '

VIBRANT PDX -~ Volunteering as Businesses to Reduce Alcohol-related Nuisances Together



| LIQUOR DISPENSING
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1. I, the licensee, will not sell single containers of malt liquor, imported beer, domestic beer, or

- hard cider. EXCEPTION: Licensee retains the option to sell single containers of domestic or
imported beer in 22 to 24 ounce glass bottles, at no less than $.145 an ounce that meet all other
guidelines in this agreement. (22ounce = $3.19; 24ounce = $3.48).

2. I, the licensee, will not sell malt liquor, domestic beer, imported beer, or hard cider over 5.75%
alcohol by volume. EXCEPTION: This does not apply to beverages brewed by breweries that

fall under the Federal Definition of a Small Brewery for tax purposes under Section 5051(a)(2)

of Title 26 U.S.C.

3. I, the licensee, will not sell fortified wine, Wine,over 13.5% alcohol by volume, or wine for

less than 750mL for less than .25 an ounce.

4. 1, the licensee, will not sell boxed wine or wine in quantities larger than 2 liters per container.

DURATION -

This agreement will become effective on April 1%, 2010. The agreement will be reviewed by all

partners six months after the effective date, October 1 % 2010, and annually thereafter.

Trade Name — Please Pript '
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VIBRANT PDX ~ Volunteering as Businesses to Reduce A}cohol-{elated Nuisances Together

Date
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VIBRANT PDX
PORTLAND CORE ALCOHOL IMPACT ZONE AGREEMENT

This agreement is designed to address the chronie problem of public intoxication in a specific area of
Portland by limiting the supply of alcoholic products known to be favored by those who drink in
public illegally. Specifically the area, referred to hereafter as the Impact Zone, has the geographical
designation as east and north of 405, west of the Willamette River, and south of NW Lovejoy St. This
voluntary agreement was developed through a combined effort between city officials, business
owners, and community organizations concerned with the public safety and livability issues associated
with street drinking.

RECITALS:

1. The Impaot Zone is home to over 53% of reported drinking in public citywide and 25% of
detox incidents citywide (Portland Police Bureau, crime analyst report)

2. High alcohol content beverages in large containers are most favored by those who drink in
public illegally. These include malt liquor products over 5.75% alcohol by volume and wine
products over 13.5% by volume, as well as large quantity single containers and box wine.

3. The Impact Zone area currently houses 69 Off Premise license locations which allow for the
sale of beer, wine, and hard cider packaged to go for consumption off premises. Citywide,
there are 723 off premise licenses. In 2008, there were approximately 23 incidents of drinking
in public per off premise licensed establishment in the defined area; and approximately 25
incidents per establishment by September of 2009. This is compared to approximately 3

incidents of drinking in public per off premise license in all other areas of the city.

4. Finding the venues that routinely provide alcoholic products to street drinkers would take an
‘ inordinate amount of resources from community and city officials. Reports indicate that supply -
venues are widely spread throughout the Impact Zone and not particular to one venue.
5. The stipulations of this agreement were negotiated and agreed upon by the owners of the

Licensed Establishments, Neighbors and Community members, and City of Portland Officials.

AGREEMENT

L P{QQ/GA SH . /Qj:;DD(/ ‘ » the holder of an Oregon Liquor Control Commission
" (OLCC) off premise sales license, agrees to voluritarily participate in VIBRANT PDX to address
~ chronic public intoxication and street drinking. This agreement is a collaborative effort to improve the
livability, vitality, and safety of Portland’s neighborhoods and business districts within the defined
boundaries. : ' -

I agree to implement the following business practices related to the inventory and sales of alcoholic -

beverages. I understand that by joining this effort through VIBRANT PDX, I can make a positive
impact on the problems associated with street drinking in the IMP_ACT _ZONE._

VIBRANT PDX — Volunteering as Businesses to Reduce Alcohol—related Nuisances Together



LIQUOR DISPENSING

1. I, the licensee, will not sell single containers of malt liquor, imported beer, domestic beer, or
hard cider. EXCEPTION: Licensee retains the option to sell single containers of domestic or
imported beer in 22 to 24 ounce glass bottles, at no less than $.145 an ounce that meet all other

~ guidelines in thls agreement. (22ounce = $3.19; 24ounce = $3.48).

2. I, the licensee, will not sell malt liquor, domestic beer, imported beer, or hard cider over 5.75%
alcohol by volume. EXCEPTION: This does not apply to beverages brewed by breweries that
fall under the Federal Definition of a Small Brewery for tax purposes under Section 5051(a)(2)
of Title 26 U.S.C.

3. I, the licensee, will not sell fortified wine, wine.over 13.5% alcohol by volume, or wine for
less than 750mL for less than .25 an ounce.

4, I the licensee, will not sell boxed wine or wine in quantities larger than 2 llters per container.

DURATION

This agreement will become effective on April 1%, 2010. The agreement will be reviewed by all
partners six months after the effective date October 1%, 2010 and annually thereaﬁer
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VIBRANT PDX - Volunteering as Businesses to Reduce Alcohol-related Nuisances Together



CITY bF Amanda Fritz, Commissioner-in-Charge Exhibit 8
Amalia Marcdn de Morris, Bureau Director
P[]RTLAND UREEBN Liguor Licensing Programs

1221 SW 4th Avenue, Room (10
Poetland, Oregon 87204

OFFICE OF NEIGHBORHOOD INVOLVEMENT

Enhancing the quality af Portland's Neighborhaods through community participation

July 28" 2010
RE: Portland Oregon Alcohol Impact Area

Dear Licensee:

The City of Portland will be petitioning the Oregon Liquor Control Commission to
implement an Alcohol Impact Area (AlA) as allowed by OAR 845-005-0303. The purpose of
the AIA is to address the chronic problem of street drinking in the downtown core.

As a holder of an Off Premise Liquor License in this area, you are directly affected by this
proposal. A public meeting will be held to provide an opportunity for you to ask for an
exclusion from the requirements of the Alcohol Impact Area.

WHEN: August 12*, 2010
TIME: 6pm

WHERE: Portland Building — Second Floor Auditorium
1120 SW 5" Ave
Portland OR 97204

Attached you will find

1. The proposed language of the rule

2. Map of the AIA

3. Summary report of documentation and language

4. Alcohol Impact Area exception form-

Testimony will be limited to 3-5 minutes per business. Please bring a completed
Alcohol impact area exception form to the public meeting. If you cannot attend the
public meeting you may submit a request or comments in writing by August 13", 2010
at 5pm.

If you need the services of an interpreter please contact me by August 6™, 2010.

Theresa Marchetti

ONI — City of Portland Liquor Licensing specialist
503-823-3092 '
Theresa.marchetti@ci..portland.or.us

Phone: §03-823-45(8 = Fax. 503-823-2050 = www.portlandonling.com/oni : ’

Wieighborhood
M involvement
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LITY OF Amanda Fritz, Commissioner-in-Charge
Amalia Marcdn de Morris, Bureau Director
P[]RTL AND []REE[]N Liguor Licensing Programs

1221 SW 4th Avenue, Room 1D
Portland, Dregon 37204

OFFICE OF NEIGHBORHOOD INVOLVEMENT

Enhancing the quality of Portland’s Neighborhoods through community participation

August 3" 2010
Portland Oregon Alcohol Impact Area

The City of Portland will be petitioning the Oregon Liquor Control Commission to
implement an Alcohol Impact Area (AlA) as allowed by OAR 845-005-0303. The purpose of
the AIA is to address the chronic problem of street drinking in the downtown core.

A public meeting will be held to provide an opportunity for licensees and the public to
comment on the language and to ask for an exclusion from the requirements of the Alcohol
Impact Area. The proposed requirements limit the sale of high alcohol content beverages in
large containers, and mandate education for store clerks on the responsible service of
alcohol '

WHEN: August 12 2010

TIME: 6pm
. WHERE: Portland Building — Second Floor Auditorium
1120 SW 5™ Ave
Portland OR 97204

Testimony will be limited to 3-5 minutes per person. If you cannot attend the public
meeting you may submit comments in writing by August 13", 2010 at 5pm. For more
information contact Theresa Marchetti, Liquor Licensing Specialist at 503-823-3092 or
theresa.marchetti@portlandoregon.gov. =

- Phone: 503-B23-4518 = Fay: 503-823-3050 = www.portlandonline.com/oni

| %;fflce-of
‘Mneighborhood
involvement



Al v)f Impact Area

List. ttendees

Augus.- th, 2010

Licensees
' Pauline and Gustafson Georgia's Grocery 1143 SW Stark 503-227-4965

Mike
Douglas Peterson President Doug Peterson Peterson's on Yamhil 116 SYW Yamhifl 503-227-0567
Douglas Peterson President Doug Peterson ! “Péte'rson's Fourth Avenue 115 SW Yamuill 503-227-0567
Douglas Peterson President Doug Peterson ‘Peterson's Yamihill 115 SW Yamhill 503-227-0567
Chris Girard President Plaid Pantry #7 Marketing Dept, 10025 SW

Allen Bivd
Chris Girard President Plaid Pantry #75 Marketing Dept, 10025 SW

Allen Blvd
Britt Bryant 1210 NW Couch 503-525-4343
Wendell Pilger Owner 621 SW 16th 503-224-9661
Chang Suh Owner Chang Suh 4th Ave Smoke Shop/Convenience 516 SW 4th Ave 503-380-1308

Store

Than Dung Owner T & K Grocery & Deli 332 SW 3rd Ave 503-796-2000
Joanna Byun Owner McCormick Pier Grocery & Deli 600 NW Naito Pkwy 503-248-9084
General
Public
Amanda Waldroupe 503-267-3079  Street Roots
Sarah Hussein 1221 SW 4th Ave, Ste 220 City of Portland
Michael Boyer 1222 SW 4th Ave, Ste 110  503-823-5852  OT/DT
Teresa Solano ! 1223 SW 4th Ave,A Ste 110 503-823-4064  City of Portland
Dennis LoGiudice 1224 SW 4th Ave, Ste 110 503-865-2626  City of Portland
Cathy Harris 522 SW 13th Ave 503-916-4008 West End
Marvin Mitchelt 522 SW 13th Ave 503-799-6061  West End
Tom Turner Goose Hollow FL 503-203-1066  Goose Hollow
B Henschel OBG

ag Haiuxd
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- Al \/,)l Impact Area List. ,fttendees : Augué ‘.th, 2010

Jan Oliver Umversxty of »

Oregon
Stacy” Brewster . 1221 SW 4th Ave, Ste 230  503-823-4151  City of Portland
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Exhibit 8¢
AlA Public Forum
August 12, 2010
6:00 PM — 7:00 PM
Portland Building Auditorium
Licensees Present: General Public Present:
Britt Bryant, Whole Foods Market Stacy Brewster, Commissioner Saltzman
Joanna Byun, McCormick Pier & Grocery Cathy Harris, Julia West House
Paula Byun, McCormick Pier & Grocery B. Henschel, Oregon Brewers’ Guild
Than Dung, T&K Grocery & Deli Sarah Hussein, Commissioner Fritz
Chris Gerard, Plaid Pantry Stores Dennis LoGiudice, ONI
Mike Gustafson, Georgia’s Grocery Marvin Mitchell, Julia West House
Pauline Gustafson, Georgia’s Grocery Jan Oliver, University of Oregon
Douglas Peterson, Peterson’s Teresa Solano, ONI
Wendell Pilger, Commodore Grocery Tom Turner, PDX Private Investigators
Chang Suh, 4™ Avenue Smoke Shop Amanda Waldroupe, Street Roots
Panel:

Michael Boyer, Crime Prevention Coordinator, Downtown Old Town-Chinatown, ONI
Ofc. Joseph Churella, Portland Police Bureau
Charles Harris, Drugs and Vice Division, Portland Police Bureau
Theresa Marchetti, Liquor Licensing Specialist, ONI
Stephanie Reynolds, Crime Prevention Manager, ONI

Facilitator:

Judith Mowry, Effective Engagement Solutions Program Coordinator, ONi

Theresa Marchetti, Liquor Licensing Specialist for the City of Portland’s Office of Neighborhood
Involvement introduces the panel. She states that this is an opportunity for the public and
business owners to voice their opinions. She explains that this has been two years’ work,
having nine of forty-three stores signing this agreement thus far. This marks the beginning of
the official process. There has.been an advisory group process. The Office of Neighborhood
Involvement’s Liquor Licensing Program will be going in front of City Council, and from the City
of Portland, it will be presented to the OLCC. The OLCC will vote for or against the Alcohol
Impact Area for downtown Portland. Comments and testimony can be sent to Council, so
plenty of time for public involvement.

Theresa Marchetti begins by reading the stipulations to this proposed rule: “The stores
affected by the impact area are all establishments that hold an Oregon Liquor Control

1
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Commission Off-Premises Sales License except for the following: those that operate as a gift
shop with no street entrance; those that also hold a full on-premises or a limited on-premises
liquor license; or those that operate as a wine store where wine represents over 50% of the
inventory. The-products that are covered under the impact area are malt beverages and wine.
Proposed rules for malt beverages are as follows: licensee will not sell single containers of malt
beverages. There is an exception — this does not apply to beverages in 22-to-24 ounce glass
bottles brewed by breweries that fall under the Federal definition of a small brewery for tax
purposes under Section 5051(a)(2) of Title 26 USC§. The licensee will not sell malt beverages
over 5.5% alcohol by volume — also an exception — this does not apply to beverages that fall
under the Federal definition of a small brewery for tax purposes under Section 5051(a)(2) of Title
26 USCS. And licensee will not sell packages of multiple malt beverages that are larger than 12
ounces per container, or packaged in less than four items per package. Proposed rules for wine:
licensee will not sell wine over 14% alcohol by volume. Licensee will not sell wine packaged in a
removable bladder or flexible soft package, and licensee will not sell wine in quantities greater
than two liters per package; in addition, there is a provision for employee training — mandatory
training on the responsible service of alcohol will be taken by all clerks employed in
establishments within the Impact Area and by an OLCC-approved educator regarding the sale of
alcohol.”

Judith Mowry calls for people who wish to testify

Chris Gerard, president of Plaid Pantry Stores, addresses the panel. Plaid Pantry was one of
the licensees that initially agreed to the voluntary restrictions. He wanted to make a procedural
point with a brief background on the AIA. Mr. Gerard has experience with this administrative
rule at the OLCC, as well as this particular proposal. He is unsure of the request for the
consideration for exemption, especially since the rule actually anticipates that a petition will be
produced, and there’s no petition. It would be difficult for a licensee to determine whether or
not the establishment will be exempt, whether they will support the petition in front of the
OLCC, or if the licensees have concerns about the petition. The current language in rule that is
asked of licensees to commit to is not consistent with the rule. The form talks about
exemption, and also refers to exclusion, but the actual OAR talks about exemptions, so if this
certification is not claiming exception, exclusion or exemption, he cannot execute this policy
until the petition is produced. If this is referring to OAR 845-005-0303 paragraph 9, a, b, and ¢ —
it’s really the purview of the Liquor Commission to determine whether or not an exemption is
granted, relying on the petition itself. Lack of execution doesn’t waive any future concerns
once a petition is seen. It's a difficult rule because an AIA affects licensees, customers,
neighborhood residents alike.
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Theresa Marchetti addresses that the OLCC will grant exemptions, and there is a procedural
guideline for them to do so in the actual petition itself. This is under the same rule under
prerequisites to petition, Section 4(h), under prerequisites for petition from a local government:

“OAR 845-005-0305, Section 4(h) — a list of all licensed businesses in the proposed Alcohol
Impact Area that requested an exemption from the limitations and requirements. The City must
explain why it thinks each requesting business operation should or should not be exempted.”

Doug Peterson owns three conveniences stores in downtown Portland. He was one of the first
to sign the Vibrant PDX Agreement and abides by it. He is concerned about going back and
rehashing some of the same issues. His establishments requested an exemption based upon
this previous agreement. His stores currently have an ongoing training program and states that
he is a responsible vendor with the OLCC. Employees cannot start their employment before
watching an OLCC-produced or sanctioned video, which covers both the sale of alcohol and
tobacco. His concern is 16-ounce cans being sold, which is 30% of the market, perhaps more.
22- to 24-ounce imported beer is excluded, and therefore would not be able for sale. Mr.
Peterson demonstrated comparisons in wine content, sizing, and alcohol content, all showing
that they would be deemed illegal. He feels that labeling of the product is insufficient.
Accidents can happen in that, salespeople and distributors do not track the alcohol content,
resulting in an illegal item being on the shelf.

Pauline Gustafson owns Georgia’s Grocery on SW 12" and Stark. She feels that this is a
travesty and a big mistake. She feels as if the City is classifying those “who have and those who
have not” into two different classes. The City is trying to get rid of “bums”, and keep the
undesirables out of sight. Those undesirables like to drink hard alcohol and “relieve
themselves” in public. Pauline states that she barely sees any of such activity in her area. She
states that the amenities that feed and house the homeless: all social services, payees for
money are all located downtown. Old hotels are a congregating point because they live there.
They leave their residences to live outside in the summertime to save money during the good
weather, and return to the hotels in the wintertime. Her question in the matter is: how will the
OLCC and the City of Portland distinguish between someone sitting on a street corner drinking a
beer, and someone sitting in an outdoor café drinking a beer? How does the OLCC and the City
say that these two things are not the same, yet they are?

She continues on that, in the report, there were 472 Portland Police reports, which she feels are
based on conjectures, yet no one has ever seen such reports. She claims that some of the
newspapers have asked to see the reports, yet the Portland Police Bureau says that these
reports are private information and are not for public use. She addresses the broad
generalization in the sale of what can be sold and what can’t — if a particular brand of wine or
beer does not work and is causing a problem, then a ban on that product should be instituted
citywide. She doesn’t agree with designated areas. This will defeat business in Portland. The



real problem is, does the clerk selling the alcohol know the responsibility they have in selling
their liquor? Clerks need to be educated and licensed, just like a bartender. Pauline also asks if
the state liquor stores who sell vodka, whiskey, etc., will they be part of this issue of selling over
14%? How will they be handled?

Wendell Pilger owns Commodore Grocery in SW Portland. He and his wife have suffered a
great loss involving alcohol. He states that he’s not here to protect the alcohol business per se.
However, as life often presents people with a dichotomy, he also owns a store that serves
people’s needs. He does serve individuals that are considered to be “street people”. He does
not knowingly serve the intoxicated, and is selective in selling wares. He feels that the product
that is being denigrated is actually purchased mostly by veterans, retirees and so forth. They
purchase a 40-ounce a day because it’s economical way to get a buzz. He states that he’s
repeating what’s already been said in past meetings. The licensees have tried to match the
standards of the OLCC when they’'ve have problems in the past with Lincoln High School
students sending adults for purchase of liquor. Mr. Pilger does not agree with this approach at
all. Whatever the motivation behind it, he thinks the approach is wrong. He indicated that if
the City and the OLCC want to mandate this rule, then he believes that this ban should go
citywide, countywide, or statewide.

Paula Byun came to testify on behalf of her parents, who own McCormick Pier Grocery. They
do not speak English, and she feels that Asian small business owners do not understand the
seriousness of this rule. This rule threatens her parents’ business. Her main concern is that,
although this may curb homeless drinking on the street, this rule will penalize small businesses
owners, as well as residents of the area who come in for a particular brand of wine. She fears
that this will not stop street drinking — the homeless will just go across town and purchase
liquor in another area. She says that her family’s business does check identification and does
not sell to underage or inebriated individuals.

Jan Oliver works at the University of Oregon and is testifying as a representative and neighbor
of Old Town-Chinatown. She says that she’s not present to speak on the particulars — about
what is or is not included. She is present to support the effort of public engagement. The
University is concerned of livability issues. She states that they were not unaware of the
neighborhood when moved in, but regardless of how they found about Old Town-Chinatown as
a neighborhood, the residents were very welcoming and committed to making the area a
healthier place. That vision is to promote a healthier demographic, a healthier environment on
the streets, and for those who work, live, visit, and study to engage in. She says that this
particular issue may not be as large of a problem in other parts of downtown, but in Old Town-
Chinatown, this in fact could very well be called “Ground Zero” in terms of public intoxication,
poor social behavior related to alcohol, drugs, and other issues. When the University reviewed
the data and listened to these reports, AlAs have worked in other parts of this country to
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reduce public intoxication. She feels that this would be beneficial to the Old Town-Chinatown
neighborhood.

Marvin Mitchell is the deputy director of the Julia West House. He states that they’re trying to
be good neighbors and are trying to provide a safe place for people who are on the street that
have been drinking. He says that the way to help the homeless is to remove some of the
influences that keep them in this lifestyle. He feels that his foundation is consistently blamed
for bad behavior. He states that this isn’t the case. Their organization is geared towards those
who want to be clean, and who wish to stay in recovery. The Julia West House is a refuge for
the homeless and indigent citizens of Portland suffering from alcoholism. Access to alcohol is
rampant in this city. He states that AlAs have worked in other cities, and the downtown area
would benefit from this as well. He’s concerned with seeing people who are intoxicated during -
the daytime being accosted.

Chang owns 4™ Avenue Smoke Shop. He states that in the past three months since the last
meeting, his sales have decreased by 30%. He only sells to people who have identification that
proves that they live in the downtown area. He’s currently making less profit, but has better
operation.

Wendell Pilger requested to hear more from the panel after the public commentary.

Theresa Marchetti replied that the panel will not engage in any discussion at this time. There
have already been many discussions through the Vibrant PDX effort in deciding what the
provisions will be. A report has been issued and distributed. In September, notification will be
sent to the licensees as to when this issue goes before Council, and there will be an opportunity
for input there.

Judith Mowry says that, because this has become an official process, this was a forum for
public commentary only. This forum is structured differently from Vibrant PDX.

Theresa Marchetti says that it will go before Council in September. If any of the licensees has
specific questions, they can be addressed one-on-one. For those that have asked for an
exception or exclusion, the AIA Workgroup will meet next week and a decision will be made
case-by-case basis. They will then be notified when this goes before Council.

End at 19:01

Minutes submitted by: Dennis LoGiudice
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Exhibit 8¢

convenience stores
Plaid Pantries, Inc. - 10025 SW Allen Bivd. - Beaverton, Oregon 97005 - Telephone: 503.646.4246 - Facsimile: 503.646.3071

August 16, 2010

Ms. Theresa Marchetti

Liquor Licensing Specialist

City of Portland

Office of Neighborhood Involvement
1221 SW 4th Ave Ste 110

Portland, OR 97204

Dear Ms. Marchetti:

Thank you for the opportunity to testify last week regarding the proposed Alcohol Impact Area (“AlA”) for
Portland.

As you know, Plaid Pantries, Inc. was a participating signer to the voluntary “Vibrant PDX” agreement, which
restricted certain package sizes and alcohol content of alcoholic beverages. It is my understanding that
enough other Licensees chose not to participate in the voluntary agreement, and the City now intends to go
forward with a formal AIA petition to the Oregon Liquor Control Commission (“OLCC”).

[ $ | testified last week, Plaid Pantries, Inc. is not in a position to indicate whether we will be claiming an

“..xemption to the AIA since we have not seen the proposed petition. Also, the AIA rule (OAR 845-005-0303)
requires a considerable amount of supporting documentation, analysis, rationale for the boundaries, and other
information to be included in the petition, and Licensees have not been provided with this information.
Licensees cannot take informed action as requested at last week’s meeting until we are provided this

information.

In addition, | note that the proposed AIA boundaries and proposed restrictions are significantly different from
the voluntary agreement that was negotiated between the City and Licensees. This is inconsistent with the
requirements of the rule.

Plaid Pantries, Inc. will continue to cooperate with the City in attempting to address its downtown problems,
however the City needs to follow the procedures in the OLCC rule to insure that the process will work fairly and
as intended. At this point, the City has not conformed to the required and proper administrative process.

As | indicated last week, we will not be able to meet your request until you provide specific details about the
City's proposed petition. We reserve our right to provide input, and objections if necessary and appropriate,
after receiving this information.

Sincerely,
(- hris Girard

President & CEQO
Plaid Pantries, Inc.
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State of Oregon, Oregoh Liquor Control Commission And The City of Portland

I.am so disappointed at the accusations, discussions, and pretentious solutions the City of Portland
Office of Neighborhood Involvement Liquor Licensing committee is going to present to the City
Mayor, Sam Adams, and the City Counsel. They are asking that Downtown Portland be designated as
an Alcohol Impact area. This will impact business in Portland.

http:/fwww, portlandonline.com/oni/index.cfim?c=32419

The claim is that there is a need to call downtown Portland an Alcohol Impact Area because there are
street drinkers. The claim is that they are a deterrent to people and business. The claim is that small
grocery stores and a few larger ones are the culprits that enable them. Because of a few repeat street
drinkers, occasional parties and people who actually live on the street, all grocery stores in a vast area
are targeted to have their way of doing business drastically altered. Yet, many big businesses that are in
downtown and do not deal with street people, will be assuming greater business if certain alcohol types
were to be banned in the downtown area. So I ask you “Is this fair?” Is one business better than '
another? Wouldn't education be better for all? The presenter, Theresa Marchetti says their goal is to

" have all of Portland an Alcohol Impact Area. _ .

Going to many of the important meetings held on this subject, I was surprised at the lack of top City
officials at each meeting, Since this proposal is going to impact 40 or more retail grocery stores in
downtown Portland, the Officials should have been there to hear all. It bothers me that the only
comprehensive report that will be presented will be the ONI Liquor Licensing committee report chaired

by Theresa Marchetti.

I'was also shocked at the small number of grocery store representatives at the meetings. Although I
understand the committee chair and a police representative went to each store individually before the
first meeting and asked them to voluntarily sign an agreement not to sell items they have put in their
proposal. This to me, seems to have appeared as a tactic of intimidation, especially 1o those that do not
understand English very well. They should have all been invited to the open public meetings where
everyone would have been presented the proposal and all facts at the same time. The playing field
would have been equal. They all would have had a chance to respond at the meetings instead of
thinking the meetings were futile. At these meetings the committee was asked over and over by
attendees to produce all reports from Portland Patrol and the Portland Police and the Hooper Center so
they can read them, but none was ever available. The proposal was based on these reports. So no stores
present at the public meeting had the chance to read and honestly respond to the reports. In fact, the
“472 Portland Patrol “reports mentioned on the bottom of the proposal come from a private company
and not available to the public and I believe Theresa Marchetti has the only access. So is this truly
following public meeting laws? Are the stores accused without seeing the facts? Are the stores being
blamed for things not of their control? Aren't street offenders policed?

In our City of Portland, the downtown core area is the hub of all amenities catering to street people, the
housing, food kitchens, and helping agencies. So it is perceived that the people who may drink on the
street are very welcome here, The percentage of incidents with street drinkers of course will be higher
here because of the higher concentration of the street people and general population, We also have a

~ University and dormitories downtown that certainly have many parties and party goers that may walk

" into the streets to keep on having fun, We also have restaurants and bars with tables outside on the
sidewalks that people drink at. - :
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The broad generalization in the suggested proposal targets alcohol items that are legal to sell in
Portland. It is presented that the proposal is modeled after the alcohol bans of the Seattle area. One of
the major differences between the Portland proposal and Seattle's is that Seattle has named the brands
they want to ban in the city's problem areas, and in Portland's proposal there is a straight ban on all
volume of alcohol over a certain percentage and the size of containers and quantity, no matter what
brand. Some great wines that are for sale have an alcohol content a bit higher than the proposal but
street drinkers don't buy them, tourists do and so do residents. It was said at the meetings the committee
does not want to “keep revisiting” the brand names every year and add new ones to the list. Are they
taking the lazy, easy way by naming volumes and sizes and quantities? .
Example: 160z. Six packs of Budweiser, the top selling beer package in the whole state, would be '
banned in downtown Portland where all the tourists stay, condo dwellers and apartment tenants live.

What a cash deduction for the state,

The higher alcohol volume named beers and wines that are not favored by street drinkers, created a few
discussions at the meetings, distinguishing that these are in a different class than the certain names that
street drinkers may prefer. These discussions prompted an exception of some beers. So this sadly
appears to me like a class discriminating proposal. Those who have and those who have not enough to

drink better.

Regardless of the people buying or not buying certain beers or wines, I believe that the real issue is
* Does the clerk selling the alcohol really understand the great responsibility she or he has. to
let that alcohol go out of the store? A

Twenty years ago or so a ban of 20% wine was put in effect in certain stores saying that they
contributed to problems on the street but the committee says the problem still exists. Ihave always
thought that proper training needs to happen at the State of Oregon OLCC level. They should issue an
individual license to sell alcohol in a store as well as in a bar. The affects are the same and yet the
treatment of serving open or non open containers are different. In my store we have a policy of
checking ID and making as sure as we can that the individual buying the alcohol has a home very near
by to drink his purchase. If they don't we tell them to go to a store closer to their home. Many of our
clients are tourists in the hotels near by and condo dwellers as well as apartment tenants. Street people

do come in but they are turned away from buying alcohol.

We need to educate those that are given the task of selling alcohol,
T'am proposing a solution to street drinking problem that will be good for all.

1. NAME INDIVIDUAL BRANDS OF ALCOHOL THAT SHOULD NOT BE SOLD IN AN
AREA WITH MANY PEOPLE LIVING ON THE STREETS. :
2. CONSULT STORE OWNERS WHEN PROPOSING A BAN ON A BRAND TO SEE IF
IT IS A PROBLEM B : :
3. ISSUE AN INDIVIDUAL LIQUOR SELLING LICENSE FROM OLCC FOR ALL
STORE CLERKS - ‘
4. HAVE CLASSES AT THE OLCC LEVEL TO TEACH PROPER SELLING
. TECHNIQUES THAT ASSIST IN IDENTIFYING STREET DRINKERS BEFORE
ISSUING AN INDIVIDUAL LIQUOR SELLING LICENSE. '
-5. RAISE THE AGE OF PEOPLE WHO SELL UNOPENED CONTAINERS OF
ALCOHOL IN GROCERY STORES TO 21 FROM 18.
6. IF THE STORE'S CLERKS DO NOT FOLLOW THE TRAINING PULL THEIR .
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INDIVIDUAL LICENSE TO SELL

I'would think that the first priority of the City of Portland is to keep all businesses small and large
prospering and serving Portland. All businesses can be a successful by giving them t.oo_ls to help them
work better with the people of the city,. I don't think blaming one or another and punishing one or

another creates a very friendly city environment.

Portland is an eclectic city, where sophisticated and alternative styles
coexist peacefully. It is known for its friendliness, rich culture and variety
of outdoor pursuits. A temperate climate, thriving economy and close
proximity to both the Pacific Ocean and the Cascade Mountains are among
the many reasons Portland has gamered high rankings on multiple "Most

Livable City" lists. ’

The quote above is from AOL travel info. If there were a detrimental problem I think we would read
about it in the travel guides.

Pauline Gustafson
Georgia's Grocery
1143 SW Stark St.
Portland, Oregon 97205
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Marchetti, Theresa

.. From: Paul Romain [promain@teleport.com]

TN

Sent:  Thursday, August 12, 2010 2:41 PM
To: Marchetti, Theresa

Ce: 'Danelle Romain'

Subject: Portland Alcohol Impact Area

Our office represents the Oregon Beer & Wine Distributors Association. Thé following are intended as
comments for the record on the proposed Alcohol Impact Area in downtown Portland.

Our organization supports strong efforts to control consumption of alcohol by those who should not
consume the product. We applaud the efforts of the City to look at means to control problem
consumption. However, in implementing anything but voluntary control methods, the City raises legal
issues that may condemn the entire effort.

Any attempt to exempt alcohol by the size of the producer has indirect legal problems. We understand
that the City is planning to exempt higher alcohol malt beverages and wine produced by smaller
producers. Alcohol produced by a small producer has the same properties as alcohol produced by a
larger producer. In fact, there is no reason that a small producer, seeing a market opening, could not
produce a higher alcohol malt beverage or fortified wine. In addition, the exemption would be designed
such that all Oregon producers of alcohol would be exempt from the ban, and the ban would only apply to
out-of-state producers. Even though some out-of-state producers would be subject to the ban, only out-
of-state producers would be covered by the ban. This discrimination between in-state and out-of-state
producers raises U.S. constitutional problems under the Commerce Clause.

In addition to the legal problems, alcohol impact areas merely move problem drinking to other areas of the
city, while hurting legitimate consumers and businesses in the area. We encourage the City to work with
the retail community to develop innovative ways to combat problem alcohol consumption without raising
either practical or legal problems.

Paul R Romain & Danelle Romain
The Romain Group, LLC, Representing OBWDA

The information contained in this E-mail message and its attachments, if any, may be privileged, confidential and protected
from disclosure. This information is the property of The Romain Group, LLC. If you are not the intended recipient, any
disclosure, copying, distribution, reading, or the taking of any action in reliance on or in response to this information
(except as specifically permitted in this notice) is strictly prohibited. If you have received this transmission and you are not
a named recipient or a person authorized to receive email and email attachments on behalf.of a named recipient, or if you
think you have received this E-mail message in error, please reply back to the sender.

" 8/24/2010



City of Portland Alcohol Licenses by Neighborhood and Type within the Alcohol Impact Area: List from May 2010

NEIGHBORHOQLICENSE_TYPE |TRADENAME GOVER_NAME |PREM_STREET PREM_CITY [PRENPREM_ZIP |PREM_PHONE |PREM_NUMBE

Downtown BP ROCK BOTTOM BREWERY PORTLAND 206 SW MORRISON PORTLAND |OR 97204 5037962739 23384
Downtown BP TUGBOAT BREWING COMPANY PORTLAND 711 SW ANKENY ST PORTLAND |OR 97205 5032262508 21056
Downtown BP FULL SAIL BREWING COMPANY PORTLAND 0307 SW MONTGOMERY PORTLAND |OR 97201 5413862281 21176
Downtown BP CRYSTAL BALLROOM & BREWERY PORTLAND 1332 W BURNSIDE PORTLAND |OR [97205 5032250627 25561
Downtown F-CAT WORLD TRADE CENTER CATERING PORTLAND 26 SW SALMON ST PORTLAND |OR [97204 5034647388 27052
Downtown F-CAT SMITH MEMORIAL BUILDING PORTLAND 1825 SW BROADWAY PORTLAND |OR [97201 5032210140 43674
Downtown F-CLU ARLINGTON CLUB PORTLAND 811 SW SALMON PORTLAND |OR |97205 5035531701 3785
Downtown F-CLU UNIVERSITY CLUB OF PORTLAND PORTLAND 1225 SW 6TH AVE PORTLAND |[OR [97204 5032236237 3906
Downtown F-COM MOMO PORTLAND 725 SW 10TH AVE PORTLAND |OR 97201 5034789600 35794
Downtown F-COM PORTLAND CITY GRILL PORTLAND 111 SW 5TH AVE 30TH FL PORTLAND |OR [97204 9810342803 36116
Downtown F-COM LOVEJOY BAKERS PORTLAND 939 NW 10TH AVE PORTLAND |OR |97209 5032740375 38865
Downtown F-COM METROVINO PORTLAND 1139 NW 11TH AVE PORTLAND |OR |97209 5035177778 38914
Downtown F-COM PACCINI PORTLAND 1717 SW PARK AVE PORTLAND |OR |97201 5032198000 39126
Downtown F-COM CHIPOTLE MEXICAN GRILL PORTLAND 1948 SW BROADWAY PORTLAND |OR |97207 5032742002 39219
Downtown F-COM LUCIER PORTLAND 1910-1930 SW RVR DR W107 PORTLAND |OR |97201 5032227300 44200
Downtown F-COM ROCK BOTTOM BREWERY PORTLAND 206 SW MORRISON PORTLAND |OR |97204 5037962739 23384
Downtown F-COM CHIPOTLE MEXICAN GRILL PORTLAND 240 SW YAMHILL PORTLAND |OR |97204 5032417475 39621
Downtown F-COM SCANDALS PORTLAND 1125 SW STARK ST PORTLAND |OR |97205 5032275887 39792
Downtown F-COM BRAZIL GRILL PORTLAND 1201 SW 12TH PORTLAND |OR [97205 5032220002 39874
Downtown F-COM THIRST WINE BAR & BISTRO PORTLAND 0315 SW MONTGOMERY ST #340 |PORTLAND |OR |97201 5032952747 39944
Downtown F-COM OLE! OLE! PORTLAND 1235 SW JEFFERSON PORTLAND |OR |97201 5034780505 39959
Downtown F-COM SILVER DOLLAR PIZZA 1| PORTLAND 225 SW BROADWAY PORTLAND |OR |97205 5032413465 36205
Downtown F-COM THE NINES / URBAN FARMER / DEPARTURE PORTLAND 525 SW MORRISON ST FLRS 6-14 PORTLAND |OR 197204 5032224300 44474
Downtown F-COM AJ ON THE RAILS PORTLAND 1022 SW MORRISON PORTLAND |OR [97205 5034450832 44544
Downtown F-COM BAAN THAI RESTAURANT PORTLAND 1924 SW BROADWAY PORTLAND |OR |97201 5032248424 36360
Downtown F-COM PORTO TERRA TUSCAN BAR & GRILL @ HILTON PTLD PORTLAND 545 SW TAYLOR PORTLAND |OR 197204 5032261611 36381
Downtown F-COM PIZZA SCHMIZZA PUB & GRUB PORTLAND 415 SW MONTGOMERY PORTLAND |OR |97201 5036402328 40221
Downtown F-COM PASTINI PASTARIA PORTLAND 911 SW TAYLOR PORTLAND |OR [97205 5035951365 36508
Downtown F-COM TREE'S RESTAURANT & CATERING PORTLAND 1211 SW 5TH AVE #L1.2 PORTLAND |OR 97201 5036259297 44720
Downtown F-COM QDOBA MEXICAN GRILL PORTLAND 505 SW TAYLOR ST PORTLAND |OR |97205 9713226867 40509
Downtown F-COM WESTCAFE PORTLAND 1201 SW JEFFERSON ST PORTLAND |OR 97205 5033201282 40643
Downtown F-COM KARAM LEBANESE CUISINE PORTLAND 316 SW STARK PORTLAND |OR |97204 5037055874 37242
Downtown F-COM HIROSHI PORTLAND 926 NW 10TH PORTLAND |OR |97205 5036190580 41116
Downtown F-COM BLUE FIN SUSHI PORTLAND 1988 SW BROADWAY PORTLAND JOR ]97201 5032747922 41228
Downtown F-COM PORTLAND SPORTS BAR AND GRILL PORTLAND 1811 SW RIVER DR # 200 PORTLAND JOR (97201 5032222027 41299
Downtown F-COM SAUCEBOX PORTLAND 214 SW BROADWAY PORTLAND |OR [97205 5032413393 11633
Downtown F-COM LIVING ROOM THEATERS PORTLAND 341 SW 10TH AVE PORTLAND OR (97205 9712222005 41667
Downtown F-COM THE ATRIUM CAFE PORTLAND 100 SW MARKET PORTLAND |OR (97201 5032203928 12971
Downtown F-COM THE HEATHMAN HOTEL / RESTAURANT PORTLAND 1001 SW BROADWAY PORTLAND {OR |97205 5037907752 13924
Downtown F-COM AUGUST MOON RESTAURANT PORTLAND 116 SW CLAY PORTLAND |OR (97201 5032225733 14450
Downtown F-COM WHISKEY BAR & GRILL PORTLAND 1135 SW WASHINGTON PORTLAND |OR |97205 5037400165 45009
Downtown F-COM THE MORNING STAR CAFE PORTLAND 510 SW 3RD AVE #150 PORTLAND |OR |97204 5032245477 14915
Downtown F-COM PORTLAND COURTYARD BY MARRIOTT / THE ORIGINAL PORTLAND 300 SW 6TH AVE PORTLAND |OR (97204 5035055000 45101
Downtown F-COM MCCORMICK & SCHMICK'S HARBORSIDE AT THE MARINA PORTLAND 0309 SW MONTGOMERY PORTLAND JOR {97201 5032201865 15269
Downtown F-COM RIVERPLACE HOTEL PORTLAND 1510 SW HARBOR WAY PORTLAND |OR (97201 5032283233 15435
Downtown F-COM NEWPORT SEAFOOD GRILL #60 PORTLAND 0425 SW MONTGOMERY PORTLAND [OR ]97201 5032273474 15492
Downtown F-COM PADDY'S BAR & GRILL PORTLAND 65 SW YAMHILL ST PORTLAND [OR |97204 5033148559 7230
Downtown F-COM BUSH GARDEN PORTLAND 900 SW MORRISON PORTLAND [OR (97205 5032267181 7243
Downtown F-COM YAMHILL PUB PORTLAND 223 SW YAMHILL PORTLAND [OR |97204 5032956613 5034
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City of Portland Alcohol Licenses by Neighborhood and Type within thé Alcohol Impact Area: List from May 2010

Downtown F-COM CLUB 915 PORTLAND 915 SW 2ND AVE PORTLAND |OR 157204 5033137680 45233
Downtown F-COM SCOOTER MCQUADES PORTLAND 1321 SW WASHINGTON PORTLAND |OR [97205 5032484060 5124
Downtown F-COM THE CHEERFUL TORTOISE PORTLAND 1939 SW 6TH AVE PORTLAND |OR {97201 5032243377 5131
Downtown F-COM NEL CENTRO PORTLAND 1408 SW 6TH AVE PORTLAND |OR [97201 5032397000 45273
Downtown F-COM INVASION ATOMIC CAFE & LOUNGE PORTLAND 412 SW 4TH AVE PORTLAND |OR |97204 5032338800 45276
Downtown F-COM MARY'S CLUB / SANTERIA RESTAURANT PORTLAND 129 SW BROADWAY PORTLAND |OR |97205 5032273023 5186
Downtown F-COM HUNAN RESTAURANT PORTLAND 515 SW BROADWAY PORTLAND |OR |97205 5032248063 7795
Downtown F-COM CASSIDY'S PORTLAND 1331 SW WASHINGTON PORTLAND |OR |97205 5032230054 5351
Downtown F-COM MANDARIN COVE PORTLAND 111 SW COLUMBIA PORTLAND |OR |97205 5032220006 8345
Downtown F-COM PORTLAND MARRIOTT DOWNTOWN WATERFRONT PORTLAND 1401 SW FRONT PORTLAND |OR [97201 5032267600 8390
Downtown F-COM CLUB ROUGE PORTLAND 403 SW STARK PORTLAND |OR |97204 5038061772 45442
Downtown F-COM DOWNTOWN DELI & GREEK CUISINA PORTLAND - 404 SW WASHINGTON ST PORTLAND |OR [97204 5032242288 8901
Downtown F-COM AL AMIR RESTAURANT PORTLAND 223 SW STARK PORTLAND |OR |97204 5032740010 9047
Downtown F-COM SILVERADO PORTLAND 318 SW 3RD PORTLAND |OR |97204 5032221430 15954
Downtown F-COM MAYAS TACQUERIA PORTLAND 1000 SW MORRISON PORTLAND |OR [97205 5032261946 16244
Downtown F-COM BRASSERIE MONTMARTRE PORTLAND 626 SW PARK AVE PORTLAND |OR |97205 5033143220 45721
Downtown F-COM VIOLA AT DIRECTOR PARK PORTLAND 877 SW TAYLOR PORTLAND |OR 97205 5038902703 45743
Downtown F-COM GRUNER RESTAURANT PORTLAND 537 SW 12TH AVE PORTLAND |OR |97205 5102298755 45854
Downtown F-COM RESTAURANT MURATA PORTLAND 200 SW MARKET ST PORTLAND |OR |97201 5032270080 19426
Downtown F-COM MUMMY'S RESTAURANT PORTLAND 622 SW COLUMBIA PORTLAND |OR [97201 5032247465 9832
Downtown F-COM RON JEREMY'S CLUB SESSO PORTLAND 824 SW 1ST AVE PORTLAND |OR |97214 5038165994 46041
Downtown F-COM RUTH'S CHRIS STEAK HOUSE PORTLAND 309 SW 3RD AVE PORTLAND |OR |97204 5033337440 20278
Downtown F-COM ROCCO'S PIZZA & PASTA PORTLAND 931 & 949 SW OAK ST PORTLAND |OR |97205 5032239835 20342
Downtown F-COM RIALTO POOLROOM BAR & CAFE PORTLAND 529 SW 4TH AVE PORTLAND |OR |97204 5032287605 20413
Downtown F-COM HOTEL VINTAGE PLAZA / PAZZO RISTORANTE PORTLAND 422 SW BROADWAY PORTLAND [OR ]97205 5032281212 20475
Downtown F-COM SUSHI YA SUSHI PORTLAND 510 SW 3RD AVE #100 PORTLAND |OR |97204 5032414063 46181
Downtown F-COM HABIBI RESTAURANT PORTLAND 1012 SW MORRISON PORTLAND |OR {97205 5032740628 20814
Downtown F-COM H50 BISTRO & BAR PORTLAND 50 SW MORRISON PORTLAND |OR |97204 2063880422 3782
Downtown F-COM CANDLELIGHT CAFE & BAR PORTLAND 2032 SW 5TH AVE PORTLAND |OR |97201 5032223378 3821
Downtown F-COM BENSON HOTEL PORTLAND 309 SW BROADWAY PORTLAND |OR [97205 5032282000 3827
Downtown F-COM THE PORTLAND HILTON PORTLAND 921 SW 6TH AVE PORTLAND |OR |97204 5032261611 3828
Downtown F-COM HOTEL LUCIA & TYPHOON! ON BROADWAY PORTLAND 410 SW BROADWAY PORTLAND |OR [97205 5032251717 3834
Downtown F-COM JAKE'S RESTAURANT PORTLAND 401 SW 12TH AVE PORTLAND |[OR {97205 5032261419 3836
Downtown F-COM HIGGINS RESTAURANT & BAR PORTLAND 1239 SW BROADWAY PORTLAND |OR {97205 5032229070 3838
Downtown F-COM HUBER'S CAFE PORTLAND 411 SW THIRD PORTLAND |OR [97204 5032285686 3852
Downtown F-COM KELLY'S OLYMPIAN PORTLAND 426 SW WASHINGTON ST PORTLAND |OR [97204 5032283669 3879
Downtown F-COM FISH GROTTO / AURA / BOXXES / RED CAP GARAGE / FEZ BALLRO|PORTLAND 1035 SW STARK PORTLAND |JOR 197205 5032264171 3884
Downtown F-COM UP FRONT BAR & GRILL PORTLAND 833 SW NAITO PARKWAY PORTLAND |OR 97204 5032200800 3885
Downtown F-COM LOTUS CAFE & CARD ROOM PORTLAND 932 SW 3RD AVE PORTLAND |OR {97204 5032224174 3888
Downtown F-COM CARAFE ' PORTLAND 200 SW MARKET ST # P101 PORTLAND |OR 197201 5032288666 37390
Downtown F-COM SOUTH PARK SEAFOOD GRILL & WINE BAR PORTLAND 901 SW SALMON ST PORTLAND |OR |97205 5033261300 3902
Downtown F-COM VERITABLE QUANDARY PORTLAND 1220 SW FIRST ST PORTLAND |OR (97204 5032271342 3907
Downtown F-COM BANGKOK PALACE PORTLAND 300 SW TAYLOR PORTLAND |OR (97204 5035252212 37519
Downtown F-COM MVP SPORTS BAR & GRILL PORTLAND 110 SW YAMHILL #115 PORTLAND [OR ]97204 5033278219 46622
Downtown F-COM ALAMEDA BREWHOUSE ANNEX PORTLAND 424 SW 4TH PORTLAND |OR {97204 5034609025 46714
Downtown F-COM GOVERNOR HOTEL / JAKES GRILL / JAKES CATERING PORTLAND 611 SW 10TH AVE PORTLAND |OR 97205 5032201850 21110
Downtown F-COM MCMENAMINS MARKET STREET PUB PORTLAND 1526 SW 10TH AVE PORTLAND |OR (97201 5034970160 22811
Downtown F-COM THAI CHILI JAM PORTLAND 1243 SW JEFFERSON ST PORTLAND |OR [97201 5032748424 43173
Downtown F-COM BUFFALO WILD WINGS PORTLAND 327 SW MORRISON ST PORTLAND |OR {97204 5037067513 43341
Downtown F-COM VIRGINIA CAFE PORTLAND 820 SW 10TH AVE PORTLAND |OR [97205 5032396889 43373
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City of Portland Alcohol Licenses by Neighborhood and Type within the Alcohol Impact Area: List from May 2010

Downtown F-COM CLYDE COMMON ACE HOTEL PORTLAND 1014-1022 SW STARK PORTLAND }jOR {97205 5032283333 43576
Downtown F-COM MORTON'S OF CHICAGO THE STEAKHOUSE PORTLAND 213 SW CLAY PORTLAND |OR {97201 5032482100 27389
Downtown F-COM CLUB CALABASH PORTLAND 835 SW 2ND ST PORTLAND |OR |97204 5032415676 43940
Downtown F-COM LA TERRAZZA PORTLAND 933 SW THIRD AVE PORTLAND |OR [97204 5032238200 27992
Downtown F-COM MARRIOTT CITY CENTER PORTLAND 518/520 SW BROADWAY PORTLAND |OR [97205 5032266300 28090
Downtown F-COM THE WESTIN PORTLAND / DAILY GRILL PORTLAND 750 SW ALDER PORTLAND [OR |97205 5032343577 28115
Downtown F-COM SUNGARI RESTAURANT PORTLAND 735 SW FIRST PORTLAND {OR {97204 5032240800 28438
Downtown F-COM DANTE'S CAFE & COCKTAIL LOUNGE PORTLAND 1SW 3RD PORTLAND |OR 97204 5033182213 28594
Downtown F-COM DRAGON FISH ASIAN CAFE/PARAMOUNT HOTEL PORTLAND 808 SW TAYLOR ST PORTLAND |OR [97205 5032435991 35400
Downtown F-COM ROMANO'S MACARONI GRILL PORTLAND 300 SW YAMHILL PORTLAND [OR [97204 5035463040 38112
Downtown F-COM HOTEL MONACO PORTLAND PORTLAND 506 SW WASHINGTON PORTLAND |OR |97204 5032220001 24788
Downtown F-COM LA FONDA RESTAURANT PORTLAND 320 SW ALDER ST PORTLAND |OR |97204 5032273376 24872
Downtown F-COM RAFATI'S ENCORE 310 PORTLAND 310 SW LINCOLN ST PORTLAND |OR |97201 5032489305 38214
Downtown F-COM EL GAUCHO PORTLAND PORTLAND 319 SW BROADWAY PORTLAND [OR |97205 5032278794 25392
Downtown F-COM MAMA MIA TRATTORIA PORTLAND 439 SW 2ND AVE PORTLAND |OR 97204 5034641122 38375
Downtown F-COM CRYSTAL BALLROOM & BREWERY PORTLAND 1332 W BURNSIDE PORTLAND |OR |97205 5032250627 25561
Downtown F-COM THE MELTING POT RESTAURANT PORTLAND 1001 SW 5TH AVE PORTLAND |OR |97204 5035178560 38582
Downtown F-COM MASU PORTLAND 406 SW 13TH AVE PORTLAND |OR {97205 5033496067 38613
Downtown F-COM MOTHER'S BISTRO & BAR PORTLAND 212 SW STARK ST PORTLAND |OR |97204 5034641122 26263
Downtown F-PC PORTLAND SPIRIT/CRYSTAL DLPHIN/WILAMT STR/STRNWHLR CO|PORTLAND WATERFRONT PARK PORTLAND |OR |97204 5032243900 22808
Downtown F-PC M/V SEA BIRD & M/V SEA LION PORTLAND 0351 SW MONTGOMERY STDK 2 |PORTLAND |OR [97201 2064031590 25810
Downtown F-PC CRUISE WEST PORTLAND RIVERPLACE MARINA PORTLAND |OR 197204 2067335618 26269
Downtown F-PL PORTLAND ART MUSEUM PORTLAND 1219 SW PARK AVE PORTLAND [OR 97205 9721462811 29040
Downtown F-PL KELLER AUDITORIUM PORTLAND 222 SW CLAY PORTLAND |OR [97201 5032484335 27495
Downtown F-PL EMBASSY SUITES HOTEL PORTLAND 319 SW PINE ST PORTLAND |OR |97204 5032799000 26264
Downtown F-PL KINCAID'S FISH CHOP & STEAKHOUSE PORTLAND 121 SW 3RD PORTLAND |OR |97204 5032236200 26266
Downtown L FLYING ELEPHANTS - FOX TOWER PORTLAND 812 SW PARK AVE PORTLAND [OR 97205 5032243955 35448
Downtown L RESIDENCE INN BY MARRIOTT PTLD DWNTWN RVRPLC PORTLAND 2115 SW RIVER PKWY PORTLAND |OR 97201 5035529500 35684
Downtown L DENA BISTRO PORTLAND 1503 SW BROADWAY PORTLAND |OR ]97201 5032240010 44409
Downtown L PIZZICATO DOWNTOWN PORTLAND 705 SW ALDER ST PORTLAND - |OR [97205 5032261007 23727
Downtown L RISTORANTE ROMA PORTLAND 622 SW 12TH AVE PORTLAND |OR [97205 5032412692 39708
Downtown L HALF & HALF PORTLAND 923 SW OAK ST PORTLAND |OR [97205 5032224495 39979
Downtown L SUPERDOG PORTLAND 1033 SW 6TH AVE PORTLAND |OR |97204 5037194009 44429
Downtown L THE PARK BISTRO PORTLAND 615 SW PARK PORTLAND |OR |97205 5032270400 36341
Downtown L DONNER KEBAB PORTLAND 515 SW 4TH AVE PORTLAND |OR 197204 5032954929 44574
Downtown L SUSHI AND RIVER PORTLAND 1811 SW RIVER DR # 400 PORTLAND |OR [97201 5032943888 40990
Downtown L PIZZA SCHMIZZA PORTLAND 1811 SW RIVER DR # 100 PORTLAND [OR }97201 5032950400 37124
Downtown L STUMPTOWN COFFEE ROASTERS PORTLAND 1026 SW STARK PORTLAND |OR 197205 5032367183 41591
Downtown L PIZZERIA LA LOMBARDIA PORTLAND 1434 SW PARK AVE PORTLAND |OR [97201 5032953663 41664
Downtown L THIRD RAIL REPERTORY THEATRE PORTLAND 121 SW SALMON ST PORTLAND |[OR |97204 5032893876 44847
Downtown L MARTINOTTIS DELICATESSEN JPORTLAND 404 SW 10TH PORTLAND |OR [97205 5032249028 7242
Downtown L MIKA JAPANESE SUSHI PORTLAND 1425 SW 2ND AVE PORTLAND |OR |97201 5039979247 45338
Downtown L NORDSTROM CAFE PORTLAND 701 SW BROADWAY PORTLAND |OR |97205 2063035557 454272
Downtown L TANDOOR PORTLAND 406 SW OAK ST PORTLAND |OR |97204 5035318995 42116
Downtown L LITTLE RIVER CAFE PORTLAND 0315 SW MONTGOMERY ST #310 |PORTLAND |OR |97201 5032272327 15522
Downtown L HOT LIPS PIZZA PORTLAND 1909 SW 6TH AVE PORTLAND |OR |97201 5032240311 16269
Downtown L KENNY & ZUKES DELI PORTLAND 1038 SW STARK ST PORTLAND |OR [97205 5032826054 42402
Downtown L THE GREAT HALL RESTAURANT PORTLAND 1406 SW BROADWAY PORTLAND |OR |97201 9712354149 45550
Downtown L RIVERPLACE ATHLETIC CLUB PORTLAND 0150 SW MONTGOMERY PORTLAND |OR |97201 5032232680 17570
Downtown L INDIA HOUSE PORTLAND 1038 SW MORRISON PORTLAND |OR [97205 5032741017 17957
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Downtown L CHEF NAOKO BENTO CAFE PORTLAND 1237 SW JEFFERSON ST PORTLAND |OR |97201 5032274136 45979
Downtown L PIZZA SCHMIZZA PORTLAND 512 SWTAYLOR ST PORTLAND |OR }97204 5034456274 37443
Downtown L LE CORDON BLEU COLLEGE OF CULINARY ARTS PORTLAND 600 SW 10TH AVE #400 PORTLAND |OR |97205 5032949770 37532
Downtown L THANH LONG BAKERY & RESTAURANT PORTLAND 635 SW COLLEGE PORTLAND |OR (97201 5032231660 27209
Downtown L EUREST DINING SERVICES PORTLAND 900 SW 5TH AVE PORTLAND |OR (97204 5032859874 21891
Downtown L KOJI OSAKAYA RESTAURANT PORTLAND 606 SW BROADWAY PORTLAND |OR |97205 5036973473 22129
Downtown L PERSIAN HOUSE DELI PORTLAND 1026 SW MORRISON PORTLAND |OR (97205 5032431430 22415
Downtown L PIZZICATO GOURMET PIZZA PORTLAND 1708 SW 6TH AVE PORTLAND |OR (97205 5032740375 29121
Downtown L OREGON WINES ON BROADWAY PORTLAND 515 SW BROADWAY PORTLAND |OR [97205 5032284655 29527
Downtown L BAILEY'S TAPROOM PORTLAND 213 SW BROADWAY PORTLAND |OR [97205 5036163044 42061
Downtown L SUPERDOG PORTLAND 1438 SW PARK PORTLAND |OR [97201 5032435045 28130
Downtown L THAI PEACOCK RESTAURANT PORTLAND 219 SW 9TH PORTLAND |OR (97205 5038101845 28436
Downtown L TODAI RESTAURANT PORTLAND 340 SW MORRISON ST #4305 PORTLAND |OR [97204 5032940007 28759
Downtown L RIALTO OTB PORTLAND 401 SW ALDER PORTLAND |OR (97204 5032287605 24591
Downtown L STEAMERS ASIAN STREET BISTRO PORTLAND 504 SW MADISON PORTLAND |OR 197204 5033350111 38293
Downtown L GENE'S DELI PORTLAND 9220 SW BARBUR BLVD #118 PORTLAND |OR 197219 5036262119 25372
Downtown 0 FLYING ELEPHANTS - FOX TOWER PORTLAND 812 SW PARK AVE PORTLAND |OR [97205 5032243955 35447
Downtown 0 RESIDENCE INN BY MARRIOTT PTLD DWNTWN RVRPLC PORTLAND 2115 SW RIVER PKWY PORTLAND |OR [97201 5035529500 35684
Downtown ) PORTLAND CITY GRILL PORTLAND 111 SW 5TH AVE 30TH FL PORTLAND |OR |97204 9810342803 36116
Downtown 0O LOVEJOY BAKERS PORTLAND 939 NW 10TH AVE PORTLAND |JOR {97209 5032740375 38865
Downtown 0 METROVINO PORTLAND 1139 NW 11TH AVE PORTLAND |OR 97209 5035177778 38914
Downtown 0 MICHELLE'S ON FIFTH PORTLAND 817 SW 5TH AVE PORTLAND |OR 197204 5035446560 44175
Downtown O JR'S CONVENIENCE STORE PORTLAND 1140 SW JEFFERSON PORTLAND |OR [97201 5032953770 44354
Downtown 0 PLAID PANTRY #13 PORTLAND 1118 SW JEFFERSON PORTLAND |OR {97205 5032245069 7018
Downtown ) PIZZICATO DOWNTOWN PORTLAND 705 SW ALDER ST PORTLAND |OR [97205 5032261007 23727
Downtown 0 JUNIOR'S {I GROCERY PORTLAND 139 SW BROADWAY PORTLAND JOR |97204 5032231912 24433
Downtown 0 THIRST WINE BAR & SHOP PORTLAND 0315 SW MONTGOMERY ST #340 |PORTLAND |OR (97201 9715709987 39943
Downtown 0 THE NINES / URBAN FARMER / DEPARTURE PORTLAND 525 SW MORRISON ST FLRS 6-14 PORTLAND |OR (97204 5038024818 44473
Downtown 0 TRAVEL TRADERS #1087 PORTLAND 319 SW PINE ST PORTLAND |OR }97204 06 795000 36539
Downtown 0 DOWNTOWN 76 PORTLAND 1967 SW 4TH AVE PORTLAND |OR 197201 5032245353 40907
Downtown 0 KARAM LEBANESE CUISINE PORTLAND 316 SW STARK PORTLAND |OR |97204 5037055874 37242
Downtown ) STUMPTOWN COFFEE ROASTERS PORTLAND 1026 SW STARK PORTLAND |OR [97205 5032367183 41590
Downtown 0 NATURAL MART #1 PORTLAND 1726 SW 4TH AVE PORTLAND |OR |97201 5038889264 46783
Downtown 0 THE HEATHMAN HOTEL / RESTAURANT PORTLAND 1001 SW BROADWAY PORTLAND |OR [97205 5037907752 13924
Downtown 0 PORTLAND COURTYARD BY MARRIOTT / THE ORIGINAL PORTLAND 300 SW 6TH AVE PORTLAND |OR |97204 5035055000 45100
Downtown 0 MARINA MARKET PORTLAND 1811 SW RIVER DR PORTLAND |OR (97201 5032272304 15430
Downtown 0 MARTINOTTIS DELICATESSEN PORTLAND 404 SW 10TH PORTLAND |OR [97205 5032249028 7242
Downtown 0 GEORGIA'S GROCERY PORTLAND 1143 SW STARK PORTLAND |OR [97205 5032274965 5155
Downtown 0 PLAID PANTRY #7 PORTLAND 2075 SW 1ST PORTLAND |OR |97201 5036464246 5220
Downtown 0 PLAID PANTRY #75 PORTLAND 950 SW MILL ST PORTLAND |OR }97201 5036464246 5234
Downtown () PORTLAND MARRIOTT DOWNTOWN WATERFRONT PORTLAND 1401 SW FRONT PORTLAND |OR {97201 5032267600 8390
Downtown 0 PARK AVENUE MARKET PORTLAND 1503 SW PARK AVE PORTLAND |OR }97201 5032221226 45485
Downtown 0 LITTLE RIVER CAFE PORTLAND 0315 SW MONTGOMERY ST #310 [PORTLAND [OR |97201 5032272327 15522
Downtown 0 RITE AID #5345 PORTLAND 622 SW ALDER PORTLAND |OR ]97205 5032266791 15524
Downtown ) KENNY & ZUKES DELI PORTLAND 1038 SW STARK ST PORTLAND |OR [97205 5032223354 42401
Downtown 0 PETERSON'S ON MORRISON PORTLAND 922 SW MORRISON PORTLAND |OR [97205 5032270567 17285
Downtown 9] MADE IN OREGON PORTLAND 700 SW 5TH AVE #1053 PORTLAND {OR [97204 5035174300 45579
Downtown ) 7-ELEVEN STORE #2363-29526B PORTLAND 1533 SW BROADWAY PORTLAND |OR (97201 5032481023 17897
Downtown O PETERSON'S ON YAMHILL PORTLAND 115 SW YAMHILL PORTLAND |OR [97204 5032270567 18617
Downtown 0O HOTEL VINTAGE PLAZA / PAZZO RISTORANTE PORTLAND 422 SW BROADWAY _|PORTLAND |OR [97205 5032281212 20475
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Downtown 0 ARLINGTON CLUB PORTLAND 811 SW SALMON PORTLAND |OR |97205 5035531701 3785
Downtown 0 ROSE MARKET PORTLAND 1122 SW MORRISON PORTLAND |OR [97205 5032381855 37348
Downtown 0 CARAFE PORTLAND 200 SW MARKET ST # P101 PORTLAND JOR [97201 5032288666 37390
Downtown O SOUTH PARK SEAFOOD GRILL & WINE BAR PORTLAND 901 SW SALMON ST PORTLAND |OR 197205 5033261300 3902
Downtown 0 UNIVERSITY CLUB OF PORTLAND PORTLAND 1225 SW 6TH AVE PORTLAND |OR |97204 5032236237 3906
Downtown 0 MA & PA MARKET PORTLAND 1200 SW WASHINGTON PORTLAND |OR (97205 5032242161 3952
Downtown 0 T & K GROCERY & DELI PORTLAND 332 SW 3RD AVE PORTLAND |OR (97204 5037962000 37446
Downtown ) SAFEWAY STORE #2448 PORTLAND 1030 SW JEFFERSON PORTLAND |OR [97201 5032051849 37553
Downtown 0 DOWNTOWN GROCERY PORTLAND 306 SW 4TH AVE PORTLAND |OR [97204 5032275416 21121
Downtown 0 JUNIOR'S PORTLAND 1026 SW TAYLOR PORTLAND |OR ]97205 5032288653 21322
Downtown ) PORTLAND SPIRIT/CRYSTAL DLPHIN/WILAMT STR/STRNWHLR CO[PORTLAND WATERFRONT PARK PORTLAND |OR |97204 5032243900 22808
Downtown 0 MCMENAMINS MARKET STREET PUB PORTLAND 1526 SW 10TH AVE PORTLAND |OR |57201 5034970160 22811
Downtown ] PIZZICATO GOURMET PIZZA PORTLAND 1708 SW 6TH AVE PORTLAND |OR |97205 5032740375 29121
Downtown 0 OREGON WINES ON BROADWAY PORTLAND 515 SW BROADWAY PORTLAND [|OR |97205 5032284655 29527
Downtown 0 BAILEY'S TAPROOM PORTLAND 213 SW BROADWAY PORTLAND |OR ]97205 5032951004 42060
Downtown 0 PARADISE DELI GROCERY PORTLAND 1533 SW 12TH AVE PORTLAND |OR |97201 5032436977 28201
Downtown 0 4TH AVENUE SMOKE SHOP PORTLAND 516 SW 4TH AVE PORTLAND |OR {97204 5032225236 28318
Downtown 0 PETERSON'S FOURTH AVENUE PORTLAND 513 SW 4TH PORTLAND |OR [97204 5032270567 24871
Downtown 0 RAFATI'S ENCORE 310 PORTLAND 310 SW LINCOLN ST PORTLAND |OR [97201 5032489305 38214
Downtown 0 VINOPOLIS WINE SHOP PORTLAND 1025 SW WASHINGTON ST PORTLAND |OR 97205 5032236002 38812
GOOSEHOLLOWF-CAT RAFATI'S ELEGANCE IN CATERING/SAVVY EVENTS PORTLAND 1410 SW MORRISON #600 PORTLAND |OR 197205 5032489305 25141
GOOSEHOLLOWF-CAT KATERING BY KURT PORTLAND 709 SW 15TH AVE PORTLAND |JOR |97205 5032224200 45925
GOOSEHOLLOWF-CLU MULTNOMAH ATHLETIC CLUB PORTLAND 1849 SW SALMON ST PORTLAND |OR |97207 3865
GOOSEHOLLOWF-CLU THE TOWN CLUB PORTLAND 2115 SW SALMON ST PORTLAND |OR (97205 5032264084 3904
GOOSEHOLLOWF-COM ELEPHANT'S DELICATESSEN PORTLAND 115 NW 22ND AVE PORTLAND [OR }97210 5032243955 24668
GOOSEHOLLOWF-COM THE LEAKY ROOF GASTRO PUB PORTLAND 1538 SW JEFFERSON PORTLAND |OR (97201 5032223745 5019
GOOSEHOLLOWF-COM MAS TEQUILAS PORTLAND 1650 W BURNSIDE PORTLAND |jOR (97209 5033133333 7397
GOOSEHOLLOWF-COM THE CHEERFUL BULLPEN PORTLAND 1730 SW TAYLOR PORTLAND |OR |97205 5038105096 5059
GOOSEHOLLOWF-COM MARATHON TAVERNA PORTLAND 1735 W BURNSIDE PORTLAND |OR (97209 5032241341 684
GOOSEHOLLOWF-COM PGE PARK / CENTERPLATE PORTLAND 1844 SW MORRISON PORTLAND [OR }97205 5035535400 5258
GOOSEHOLLOWF-COM THE AGENCY PORTLAND 1939 SW MORRISON PORTLAND |OR |[97205 5035482921 44510
GOOSEHOLLOWF-COM TONY'S TAVERN PORTLAND 1955 W BURNSIDE PORTLAND |OR {97209 5032284574 659
GOOSEHOLLOWF-COM THE MATADOR PORTLAND 1967 W BURNSIDE PORTLAND jOR [97209 5032225822 162
GOOSEHOLLOWF-COM THE BITTER END PUB PORTLAND - 1981 W BURNSIDE PORTLAND |OR 197209 9712222000 29130
GOOSEHOLLOWF-COM THE KINGSTON BAR & GRILL PORTLAND 2021 SW MORRISON PORTLAND |OR |97205 5032242115 5164
GOOSEHOLLOWF-COM MAZATLAN COCINA MEXICAN RESTAURANT PORTLAND 2050 SW MORRISON PORTLAND |OR {97205 5032951290 35058
GOOSEHOLLOWF-COM RINGSIDE PORTLAND 2165 W BURNSIDE PORTLAND |OR (97210 5032231513 157
GOOSEHOLLOWF-COM THAI ORCHID RESTAURANT PORTLAND 2231 W BURNSIDE PORTLAND |OR (97210 5032264526 21460
GOOSEHOLLOWF-COM ELLA STREET SOCIAL CLUB PORTLAND 714 SW 20TH PL PORTLAND |OR 97205 5032222258 38651
GOOSEHOLLOWF-COM DELUXE HOTEL GRACIE'S PORTLAND 729 SW 15TH AVE PORTLAND |jOR [97205 5032221515 3856
GOOSEHOLLOWF-COM PLAINFIELDS' RESTAURANT PORTLAND 852 SW 21ST AVE PORTLAND |OR 97205 5032232995 7125
GOOSEHOLLOWL TOAST & PHO RESTAURANT PORTLAND 103 NW 21ST AVE PORTLAND |OR 197209 5033829193 46018
GOOSEHOLLOWL KINARA PORTLAND 1126 SW 18TH AVE {PORTLAND |OR |97205 5032275161 39980
GOOSEHOLLOWL PORTLAND ACTORS CONSERVATORY PORTLAND 1436 SW MONTGOMERY ST PORTLAND |OR {97210 5032741717 44202
GOOSEHOLLOWL ARTISTS REPERTORY THEATRE PORTLAND 1516 SW ALDER ST PORTLAND |OR {97205 5032419807 26276
GOOSEHOLLOWL OREGON CULINARY INSTITUTE PORTLAND 1701 SW JEFFERSON ST PORTLAND |OR {97201 5039616200 40673
GOOSEHOLLOWL GAYA GAYA PORTLAND 1710 W BURNSIDE ST PORTLAND |OR {97209 5032242164 27460
GOOSEHOLLOWL BELLAGIOS PIZZA PORTLAND 1742 SW JEFFERSON PORTLAND |OR (97201 5036355486 43933
GOOSEHOLLOWL GOOSE HOLLOW INN PORTLAND 1927 SW JEFFERSON ST PORTLAND JOR |97201 5032287010 5121
GOOSEHOLLOWL EAT PIZZA PORTLAND 2037 SW MIORRISON ST PORTLAND |OR 97205 5032433663 42035
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GOOSEHOLLOWL PIZZA OASIS PORTLAND 2241 W BURNSIDE PORTLAND |OR {97210 5034071988 10737
GOOSEHOLLOWL ZUPAN'S MARKET PORTLAND 2340 W BURNSIDE PORTLAND |OR 197210 5034971088 5163
GOOSEHOLLOWL HOT LIPS PIZZA PORTLAND 633 SW 19TH AVE PORTLAND |OR |97205 5032442069 44693
GOOSEHOLLOWO FRED MEYER - PORTLAND 100 NW 20TH PL PORTLAND |OR |97209 5037214100 630
GOOSEHOLLOWO ELEPHANT'S DELICATESSEN PORTLAND 115 NW 22ND AVE PORTLAND |OR |97210 5032243955 24668
GOOSEHOLLOWO GOOSE HOLLOW GARDENS PORTLAND 1219 SW 19TH AVE PORTLAND |OR (97205 5032288107 39794
GOOSEHOLLOWO PARSA MARKET PORTLAND 1423 SW ALDER PORTLAND |OR (97205 5032481142 36132
GOOSEHOLLOWO DAY AND NIGHT GROCERY PORTLAND 1539 W BURNSIDE PORTLAND [OR |97209 5032234132 38963
GOOSEHOLLOWO GO FOOD STORES PORTLAND 1720 SW JEFFERSON ST PORTLAND |[OR ]97201 5032410450 36401
GOOSEHOLLOWO THE CHEERFUL BULLPEN PORTLAND 1730 SW TAYLOR PORTLAND |OR |97205 5038105096 5059
GOOSEHOLLOWO BELLAGIO'S PIZZA PORTLAND 1742 SW JEFFERSON PORTLAND |OR [97201 5036355486 43934
GOOSEHOLLOWO MULTNOMAH ATHLETIC CLUB PORTLAND 1849 SW SALMON ST PORTLAND |OR (97207 3865
GOOSEHOLLOWO GOOSE HOLLOW INN PORTLAND 1927 SW JEFFERSON ST PORTLAND |OR 97201 5032287010 5121
GOOSEHOLLOWO EAT PIZZA PORTLAND 2037 SW MORRISON ST PORTLAND |OR ]97205 5032433663 42034
GOOSEHOLLOWO WALGREENS #04495 PORTLAND 2103 W BURNSIDE PORTLAND |OR 197210 5032956480 46521
GOOSEHOLLOWO UPTOWN CHEVRON FOODMART PORTLAND 2230 W BURNSIDE PORTLAND [OR 197210 5032223923 40428
GOOSEHOLLOWO ZUPAN'S MARKET PORTLAND 2340 W BURNSIDE PORTLAND [OR {97210 5034971088 5163
GOOSEHOLLOWO COMMODORE GROCERY PORTLAND 621 SW 16TH PORTLAND |OR (97205 5032249661 5215
GOOSEHOLLOWO TOWLER'S MARKET & BARBEQUE PORTLAND 621 SW 19TH AVE PORTLAND {OR 197205 5036567344 45938
GOOSEHOLLOWO HOT LIPS PIZZA PORTLAND 633 SW 19TH AVE PORTLAND |OR [97205 5032442069 44692
GOOSEHOLLOWO PLAINFIELDS' RESTAURANT PORTLAND 852 SW 21ST AVE PORTLAND |OR [97205 5032232995 7125
GOOSEHOLLOWO WESTSIDE MARKET PORTLAND 919 SW 14TH PORTLAND |OR {97205 5032277092 5167
GOOSEHOLLOWO THE CELLAR DOOR PORTLAND 921 SW 16TH AVE PORTLAND [OR }97205 5032217435 24133
GOOSEHOLLOWO TOWER MARKET & DELI PORTLAND 950 SW 21ST AVE PORTLAND [OR [97205 5032200735 5213
Old Town / ChilBP ROGUE ALES PUBLIC HOUSE / SATURDAY MARKET PORTLAND 108 W BURNSIDE PORTLAND |OR 197209 5032413800 43641
Old Town / ChilF-COM EAST PORTLAND 322 NW EVERETT PORTLAND |OR [97209 5032261569 36705
Old Town / ChifF-COM TUBE BDE PORTLAND 18 NW 3RD AVE PORTLAND [OR [97209 5032418823 35870
Old Town / ChifF-COM PARK KITCHEN PORTLAND 422 NW 8TH PORTLAND JOR ]97209 5032237275 36064
Old Town / ChifF-COM VALENTINE'S PORTLAND 232 SW ANKENY PORTLAND JOR (97204 5032481600 39228
Old Town / ChifF-COM THE GILT CLUB PORTLAND 306 NW BROADWAY PORTLAND JOR {97209 5037061690 39299
Old Town / ChiF-COM DIXIE TAVERN PORTLAND 32 NW 3RD AVE PORTLAND |[OR 197209 5032349431 39399
Old Town / ChiF-COM THE BOILER ROOM PORTLAND 228 NW DAVIS PORTLAND |OR {97209 5032275441 588
Old Town / ChifF-COM CC SLAUGHTERS / RAINBOW ROOM LOUNGE PORTLAND 219 NW DAVIS PORTLAND |OR |97209 5032489135 657
Old Town / ChifF-COM SPYCE GENTLEMEN'S CLUB V PORTLAND 210 NW COUCH ST PORTLAND |[OR |97209 5032434646 666
Old Town / ChifF-COM THE THIRSTY LION PUB & GRILL PORTLAND 71 SW 2ND AVE PORTLAND |OR (97204 5032410938 23939
Old Town / ChifF-COM DIRTY BAR AND GRILL PORTLAND 35 NW 3RD AVE PORTLAND |OR (97209 5032271898 39995
Old Town / ChifF-COM CHEZ JOLY PORTLAND 135 NW BROADWAY PORTLAND |OR (97209 5032005544 44529
Old Town / ChifF-COM DAVIS STREET TAVERN PORTLAND 135 NW 5TH AVE PORTLAND [OR {97209 5035055050 44601
Old Town / ChilF-COM PING PORTLAND 102-106 NW 4TH AVE PORTLAND |OR (97209 5032297464 44634
Old Town / Chil F-COM BACKSPACE / SOMEDAY PORTLAND 125 NW 5TH AVE PORTLAND [OR [97209 5032482500 41229
Old Town / ChilF-COM SATYRICON PORTLAND 121/125 NW 6TH AVE PORTLAND |[OR [97209 5032345683 41480
Old Town / ChifF-COM THE BRODY THEATER PORTLAND 16 NW BROADWAY PORTLAND |[OR 97209 5032289325 11581
Old Town / ChifF-COM FONG CHONG RESTAURANT PORTLAND 301 NW 4TH AVE PORTLAND [OR 97209 5032286868 11910
Old Town / ChifF-COM MANDARIN HOUSE RESTAURANT PORTLAND 50 SW 2ND #B-6 PORTLAND [OR [97204 5032281820 13236
Old Town / ChifF-COM ASH STREET SALOON PORTLAND 225 SW ASH ST PORTLAND [OR [97204 5032260430 7167
Old Town / ChifF-COM HARVEY'S RESTAURANT & LOUNGE PORTLAND 436 NW 6TH PORTLAND [OR 97209 5032418118 7287
Old Town / ChifF-COM HOUSE OF LOUIE RESTAURANT & LOUNGE PORTLAND 331 NW DAVIS ST PORTLAND [OR |97209 5032289898 117
Old Town / Chif F-COM MAGIC GARDEN RESTAURANT & LOUNGE PORTLAND 217 NW 4TH AVE PORTLAND [OR 97209 5032248472 128
Old Town / ChifF-COM REPUBLIC CAFE & MING LOUNGE PORTLAND 222 NW 4TH AVE PORTLAND |OR |97209 5032264388 156
Old Town / ChifF-COM TIGER BAR PORTLAND 317 NW BROADWAY PORTLAND |OR [97209 5037899529 164
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Old Town / ChilF-COM

WILFS STATION PORTLAND 800 NW 6TH AVE PORTLAND |OR ]97209 5032230070 180
Old Town / ChifF-COM SHANGHAI TUNNEL PORTLAND 211 SW ANKENY PORTLAND {OR 97204 5032204001 5279
Old Town / Chif F-COM BERBATI PORTLAND 21 SW 2ND PORTLAND |OR ]97204 5032484579 8032
Old Town / ChifF-COM OLD TOWN PIZZA CO PORTLAND 226 NW DAVIS PORTLAND |OR [97209 5032229999 437
Old Town / ChifF-COM HOBO'S PORTLAND 120 NW 3RD PORTLAND OR |97209 5032243285 464
Old Town / ChifF-COM DARCELLE XV PORTLAND 208 NW 3RD AVE PORTLAND |OR [97209 5032225338 487
Old Town / Chifl F-COM CASEYS PORTLAND 610 NW COUCH PORTLAND |OR [97209 5032249062 42087
Old Town / ChifF-COM THE CROWN ROOM PORTLAND 205 NW 4TH AVE PORTLAND |OR |97209 5032226655 42202
Old Town / ChifF-COM COUTURE ULTRA LOUNGE PORTLAND 28 NW 4TH AVE PORTLAND |OR [97209 5032291888 42238
Old Town / ChilF-COM FOX & HOUNDS PORTLAND 217 NW 2ND PORTLAND |OR [97209 5032435530 16115
Old Town / ChiflF-COM MCFADDEN'S PORTLAND 107 NW COUCH ST PORTLAND |OR (97209 5032205055 16250
Old Town / ChiF-COM KELLS IRISH PUB PORTLAND 112 & 114 SW 2ND PORTLAND |OR (97204 5032274057 16256
Old Town / Chif F-COM BRIDGETOWN PIZZA CO PORTLAND 600 NW NAITO PKWY SUITE C PORTLAND |OR |97209 45623
Old Town / ChilF-COM THE WHISKEY BAR PORTLAND 31 NW 1ST AVE PORTLAND |OR |97209 45822
Old Town / ChiffF-COM ALEXIS PORTLAND 215 W BURNSIDE PORTLAND |OR 197209 5032248577 9248
Old Town / ChilF-COM XV PORTLAND 15 SW 2ND PORTLAND |OR 197204 5037909090 19980
Old Town / ChiF-COM THE YES N NO PORTLAND 20 NW 3RD AVE PORTLAND |OR |97209 46005
Old Town / ChiF-COM HABIBI RESTAURANT PORTLAND 221 SW PINE PORTLAND [OR [97204 5037041644 46117
Old Town / ChiF-COM BEAUTY BAR - PORTLAND PORTLAND 111 SW ASH ST PORTLAND |OR 97204 5037648065 46179
Old Town / ChifF-COM DAN & LOUIS OYSTER BAR PORTLAND 208 SW ANKENY PORTLAND |OR 197204 0512275906 20592
Old Town / ChifF-COM THE EMBERS NIGHTCLUB PORTLAND 110 NW BROADWAY PORTLAND |OR 197209 5032223082 3897
Old Town / ChilF-COM PALA PORTLAND 105 NW THIRD AVE PORTLAND |OR ]97209 5037400165 37562
Old Town / ChifF-COM BARRACUDA BAR & GRILL PORTLAND 9 NW 2ND AVE PORTLAND |OR }97209 5032286900 37602
Old Town / ChilF-COM CAPTAIN ANKENY'S WELL PORTLAND 50 SW 3RD AVE PORTLAND [OR [97204 5032231375 21295
Old Town / ChilF-COM E SAN THAI CUISINE PORTLAND 133 SW 2ND AVE PORTLAND |OR 97204 5032234090 21897
Old Town / ChilF-COM CABARET LOUNGE PORTLAND 503 W BURNSIDE PORTLAND |OR [97209 5035254500 28805
Old Town / ChiilF-COM PASHA RESTAURANT & LOUNGE PORTLAND 19 NW 5TH AVE PORTLAND JOR (97209 5032221667 . 9659
Old Town / ChifF-COM VOLEUR PORTLAND 111 SW ASH ST PORTLAND |OR 97204 5032273764 38634
Old Town / ChifF-PL ROSELAND THEATER/ROSELAND GRILL PORTLAND 8 NW 6TH AVE PORTLAND |OR {97209 5032210288 12261
Old Town / ChiflL GROUND KONTROL PORTLAND 511 NW COUCH ST PORTLAND OR [97209 5037969364 39198
Old Town / ChifL SUSHI ICHIBAN PORTLAND 24 NW BROADWAY PORTLAND |OR 97209 5032243417 23540
Old Town / ChiifL THE TAO OF TEA PORTLAND 239 NW EVERETT ST PORTLAND |OR }97209 5037360198 39877
Old Town / ChifL GROOVE SUITE PORTLAND 440 NW GLISAN PORTLAND |OR |97209 5032275494 40324
Old Town / ChifL THEQ'S PORTLAND 121 NW 5TH AVE PORTLAND |OR [97209 5032262828 40840
Old Town / ChifL STUMPTOWN COFFEE ROASTERS PORTLAND 128 SW 3RD PORTLAND |OR 97204 5032956144 37046
Old Town / ChifL FLOYD'S COFFEE SHOP PORTLAND 118 NW COUCH PORTLAND |OR |97209 44883
Old Town / ChiifL METRO PIZZA PORTLAND 308 SW 1ST AVE PORTLAND |OR |97204 9715063426 45250
Old Town / ChifL THE PEOPLE'S SANDWICH OF PORTLAND PORTLAND 53 Nw 1ST PORTLAND |OR 197209 5037567625 45619
Old Town / ChifL BIJOU CAFE PORTLAND 132 SW THIRD PORTLAND |OR |97204 5032223187 9536
Old Town / ChiflL MEDITERRANEAN EXPRESS PORTLAND 120 SW ANKENY #200 PORTLAND [OR 97204 5039979551 20792
Old Town / ChiilL GOLDEN HORSE SEAFOOD RESTAURANT PORTLAND 238 NW 4TH AVE PORTLAND |OR 97209 5032281688 27210
Old Town / ChirfL PINTS PORTLAND 412 NW 5TH AVE #100 PORTLAND |OR 97209 5032886210 46758
Old Town / ChifO PARK KITCHEN PORTLAND 422 NW 8TH PORTLAND |OR 97209 5032237275 36064
Old Town / ChiO HELEN'S MARKET PORTLAND 2 NW BROADWAY PORTLAND |OR 97209 5032417840 39047
Old Town / ChifO MCCORMICK PIER GROCERY & DELI PORTLAND 600 NW NAITO PKWY PORTLAND [OR [97209 50324895084 11252
Old Town / ChifO BRIDGETOWN PIZZA CO PORTLAND 600 NW NAITO PKWY SUITE C PORTLAND |OR 97209 45622
Old Town / ChifO ALEXIS PORTLAND 215 W BURNSIDE PORTLAND |JOR [97209 5032248577 9248
Old Town / ChifO DAN & LOUIS OYSTER BAR PORTLAND 208 SW ANKENY PORTLAND |OR 97204 0512275906 20592
Old Town / ChiffO KATINA'S DELI & GROCERY PORTLAND 612 NW FLANDERS PORTLAND [OR |97209 5032243354 11144
Old Town / ChifO JACOBSEN'S FLORIST INC PORTLAND 435 NW SIXTH PORTLAND [OR |97209 5034641234 21516

O:\PRINT SHOP\20000-29999\22560\AIA - For Council - Petition\Exhibit 9-List of all 350.xlsx 9/1/2010
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{old Town / ChiO CHINATOWN CONVENIENCE STORE [PORTLAND |213 NW 3RD AVE [PORTLAND |OR [97209  [5032226845 | 38051

O:\PRINT SHOP\20000-29999\22560\AlA - For Council - Petition\Exhibit 9-List of all 350.xIsx 9/1/2010 - 8of 8
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Affected Licensees - Off premises Liquor Licensed locations with a market operation Exhibit 10
LICENSEE_L LICENSEE_F TRADENAME STREET CITy ST ZIP | PREM_NUMB
E
1 |PLAID PANTRIES INC PLAID PANTRY #13 {1118 SW PORTLAND |OR 97205 {7018
JEFFERSON
2 |PLAID PANTRIES INC PLAID PANTRY #75 950 SW MILL ST PORTLAND |OR 197201 5234
3 |THRIFTY PAYLESS INC RITE AID #5345 622 SW ALDER PORTLAND [OR 197205 [15524
4 [DOUGLAS G PETERSON PETERSON'S ON 922 SW MORRISON |PORTLAND |OR [97205 [17285
INVESTMENTS INC MORRISON
5 |WARAICH RAVINDER 7-ELEVEN STORE 1533 SW PORTLAND |OR 197201 [17897
‘ #2363-29526B BROADWAY
6 |DOUGLAS G PETERSON PETERSON'S ON 115 SW YAMHILL PORTLAND [OR (97204 (18617
INVESTMENTS INC YAMHILL
7 KM EUNJA ROSE MARKET 1122 SW MORRISON [PORTLAND [OR 97205 |37348
8 |UNIVERSITY CLUB OF UNIVERSITY CLUB  [1225 SW 6TH AVE PORTLAND |OR |97204 [3906
PORTLAND OF PORTLAND
9 |DOUGLAS G PETERSON PETERSON'S 513 SW4TH PORTLAND [OR 97204 {24871
INVESTMENTS INC FOURTH AVENUE
10 |[JB GLADELLC HELEN'S MARKET 2 NW BROADWAY PORTLAND |OR 97209 {39047
11 |HSU SHU YUAN CHINATOWN 213 NW 3RD AVE PORTLAND |OR 197209 [38051
CONVENIENCE
STORF
12 |PLAID PANTRIES INC PLAID PANTRY #7 2075 SW 1ST PORTLAND (OR 97201 |5220
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13 |BYUN JOANNA MCCORMICK PIER  [600 NW NAITO PORTLAND |OR 97209 |11252
GROCERY & DELI PKWY

14 |MICHELLES ON FIFTH LLC MICHELLE'S ON 817 SW 5TH AVE PORTLAND |OR |97204 |44175
FIFTH

15 |NGUYEN LAN THI JR'S CONVENIENCE 1140 SW PORTLAND [OR 97201 |44354
STORE JEFFERSON

16 |NGUYEN TAM JUNIOR'S 1} 139 SW BROADWAY [PORTLAND |OR 97204 [24433
GROCERY

17 |AL-ATTRASH TRADING CO DOWNTOWN 76 1967 SW 4TH AVE PORTLAND |OR 97201 40907

18 |HELEN'S INVESTMENT NATURAL MART #1 [1726 SW 4TH AVE PORTLAND |JOR 97201 46783

PROPERTY LLC
19 |SHIN YOUNG MARINA MARKET 1811 SW RIVER DR |[PORTLAND |OR 97201 |[15430
20 [NAITO CORP MADE IN OREGON  |700 SW 5TH AVE PORTLAND [OR 97204 |45579
#1053
21 [KO JONGUK MA & PA MARKET 1200 SwW PORTLAND JOR 97205 |3952
WASHINGTON

22 |THAN DUNG T & KGROCERY & {332 SW 3RD AVE PORTLAND [OR 197204 |37446
DELI

23 |SAFEWAY INC SAFEWAY STORE 1030 Sw PORTLAND |[OR 97201 |37553
#2448 JEFFERSON

24 [SAMIL LLC DOWNTOWN 306 SW 4TH AVE PORTLAND |OR |97204 [21121
GROCERY

25 [JOHAL RACHHPAL PARADISE DELI 1533 SW 12TH AVE |[PORTLAND {[OR {97201 (28201
GROCERY

Page 2 of 4
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26 |M & SBUSINESSES LLC 4TH AVENUE SMOKE|516 SW 4TH AVE PORTLAND [OR (97204 |28318
SHOP

27 |FRED MEYER STORES INC FRED MEYER 100 NW 20TH PL PORTLAND |OR 97209 |630

28 [NAVID LLC PARSA MARKET 1423 SW ALDER PORTLAND |OR (97205 |36132

29 1Yl CHONG DAY AND NIGHT 15639 W BURNSIDE |PORTLAND |OR [97209 (38963
GROCERY

30 [XENO INVESTMENTS LLC GO FOOD STORES {1720 SW PORTLAND JOR 97201 |36401

JEFFERSON ST

31 |[WALGREEN CO WALGREENS #04495|2103 W BURNSIDE  |PORTLAND |[OR |97210 [46521

32 |CARTER'S FOODMARTS INC UPTOWN CHEVRON [2230 W BURNSIDE [PORTLAND |OR [97210 (40428
FOODMART

33 |PILGER THAIS COMMODORE 621 SW 16TH PORTLAND [OR 97205 |5215
GROCERY

34 |OREGON IMAGE DESIGNS TOWLER'S MARKET (621 SW 19TH AVE PORTLAND |[OR [97205 [45938

INC & BARBEQUE

35 |KIM JEE WESTSIDE MARKET 919 SW 14TH PORTLAND |OR |97205 (5167

36 |KO BYUNG HOON | TOWER MARKET & |950 SW 21ST AVE PORTLAND |[OR |97205 {5213
DELI

37 |CHONG TED KATINA'S DELI & 612 NW FLANDERS |PORTLAND |OR {97209 |11144
GROCERY

38 |GUSTAFSON MICHAEL GEORGIA'S 1143 SW STARK PORTLAND |OR 97205 {5155
GROCERY
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39 |PARK AVE MARKET LLC PARK AVENUE 1503 SW PARK AVE [PORTLAND |OR |97201 (45485
MARKET :

40 (BUI VANESSA JUNIOR'S 1026 SW TAYLOR PORTLAND |OR 97205 |21322

41 [STUMPTOWN INC STUMPTOWN 1026 SW STARK PORTLAND |OR 97205 |41590
COFFEE ROASTERS

42 |THE CELLAR DOOR INC THE CELLAR DOOR 921 SW 16TH AVE PORTLAND |[OR 97205 24133

43 [PARKKITCHEN LLC PARK KITCHEN 422 NW 8TH PORTLAND [OR 197209 |36064

Page 4 of 4



Portland Police Bureau ‘3 %f \%i 5

Distance in feet between the Purchase Locations and the Contact Locations during this time period*.

Number of Records Maximum Distance | Minimum Distance | Median Distance | Average (Mean) Distance
327 24,154 ft 25 ft 1,460 ft 2,521 ft
Distance was 1,000 feet or less 124 38%
Distance was 2,000 feet or less 185 57%
Distance was 3,000 feet or less 216 66%
Distance was 5,000 feet or less 280 86%
Distance was 6,000 feet or less 318 97%
Distance was 18,000 feet or more 5 2%

1) Approximate Average distance between intersections in Downtown Portland is 280 Feet.

2) There were 371 unique locations provided by ONI, 368 had addresses within the City of Portland. Mapping coordinates (X,Y) for both the
Purchase and Contact location were able to be determined for 327 of the addresses. Addresses such as "W. Burnside St." were too general to
be mapped.

GEOCODING:

a) Locations and distances are approximates due to the use of GIS for the coordinate system, mid-point of the X,Y for block address and
location point, using the X,Y coordinate system on 5-19-2010.

b} For certain known locations/landmarks, the locations X,Y was provided by PPDS (example, IRA Keller Park/Fountain).

¢) Where a specific corner was not provided the mid-point of that street location was used to identify the XY location.

d) Where a Contact Location indicated a Block address the low end of the Block range was used.

*Time period noted was between 8/29/2008 and 4/18/2010.

NOTE:
When the 5 location (Purchase/Contact) distances that were over 18K feet were taken out these were the resulting calculations.

Number of Records Maximum Distance | Minimum Distance | Median Distance | Average (Mean) Distance

322 9,451 ft 25 ft 1,446 ft 2,240 ft

Information provided by Portland Police Bureau, Strategic Services Division
K:\common\ruc\STATS\Richard\City_County_State_Fed\ON! Request\Theresa Marchetti\Alcoho! Impact Area\Data for Petition 5_2010\Purchase_Contact location_distances 6/4/2010
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EXECUTIVE SUMMARY

The Washington State University Social and Economic Sciences Research Center
conducted a study of the Alcohol Impact Area (AIA) policy in effect in the city of Tacoma,
Washington. Different scientific approaches were used to determine if there have been any
changes in the problem of chronic public inebriation as a result of the restrictions on alcohol
sales imposed by the Washington State Liquor Control Board (WSLCB).

The study results suggest that the AlA restrictions in effect over the past year have been
effective at addressing the problem of chronic public inebriation. Although it is not possible
to conclude that all the changes found are due solely to the AlA palicy itself; it is probable
that that the AIA restrictions on alcohol sales are one aspect of an entire community wide
effort to deal with chronic public inebriation.

Background

The AlA rules, Washington Administrative Code (WAC) 314-14-210 through WAC 314-12-
225, establish a framework under which the WSLCB, in partnership with local government
and community organizations, can act to mitigate the negative impacts on a community that
result from the presence of chronic public inebriation. Under these rules, chronic public
inebriation exists when the effects of the public consumption of alcohol and/or public
intoxication occur in concentrations that endanger the welfare, health, peace, or safety of a
community. : :

In December 2001, the WSLCB designated as an Alcohol Impact Area the urban core of the
city of Tacoma, approximately six square miles.

As a result of the AIA‘ designation, the WSLCB banned the sale of some 30 brands of high-
alcohol content, low price beer and wine products by liquor retailers located inside the AlA.
This restriction has been in effect since March 1, 2002.

Study Scope
AlA rules provide that one year after the WSLCB recognizes the first AlA, a study of the
effectiveness of the AIA rules would be conducted. The study’s scope and methods were

primarily intended to:

» Determine whether there have been any significant changes in the negative impacts of
chronic public inebriation in the designated alcohol impact area.

» Gather information and data on retailers’ marketing practices and buying habits of
chronic public inebriates that will help the community and the WSLCB evaluate which
restrictions might be effective in addressing the problem of chronic public inebriation.

The study used two basic research designs commonly used to evaluate social programs.

Consistent with good practice in evaluation research, the evaluation used multiple methods .

to obtain information relevant to the assessment of the effectiveness of the AlA restrictions.
These methods were: :

* Atelephone survey of over 200 randomly selected household residents from the city
of Tacoma. '



» A mail survey of 56 retailers that have liquor licenses to sell alcohol products “to go”;
52 retailers were located within the AIA boundaries and 4 retailers were within 5
blocks of the AIA boundaries. From these, 19 retailers completed and returned the
survey for a 34% response rate.

* A web survey of people who work in the downtown urban c'ore area of Tacoma. A
total of 165 people responded.

* Atelephone survey of beer and wine distributors in the Tacoma AlA.

» Focus groups of the following, to obtain qualitative information about the effects of
the AlA restrictions:

o Community volunteers

o Community residents :

o Retailers with liquor licenses in the AIA and located within 5 blocks of the AIA
boundaries

o Chronic Public Inebriates at the Tacoma Rescue Mission

o Chronic Public Inebriates at the Detox facility

» Collection and analysis of statistical data from the city of Tacoma prior to and after
the AlA implementation, on the following: :

o Monthly number of palice service calls for “drunk in public,” “liquor in park,”
and other situations.

o Monthly number of admissions to the Tacoma Detox facility

o Number of emergency medical service calls in the AIA, and non-AlA parts of
Tacoma

» A comparison of changes in gross sales before and after the AIA implementation for
retailers with liquor licenses to sell alcohol “to go.”

Key Findings. The study results suggest that the AIA restrictions have been effective in
addressing the problem of chronic public inebriation in the AIA. The following results are
strong indicators of improvements in the welfare of the community:

* 35% Decrease in Emergency Medical Service (EMS) incidents. In the 13 months
prior to the AIA implementation, there were 1036 alcohol-related EMS incidents with
the AlA and 667 such incidents in the 13 months after the AIA policy began. (During
the AIA period, there was a 15% increase in EMS incidents in parts of the city
outside of the AIA). '

* 21% Decrease in Detox Admissions. Detox admissions averaged 132 cases each
' month from January 2000 through January 2001. During the period from March
2002 through March 2003, detox admissions averaged 104 per month.
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* 61% decrease in “Liquor in the Park” police service calls. In the 13 months prior
to the AlA, there were 54 police service calls for “liquor in the park” within the AIA;
this dropped to 21 calls in the 13-month period after the AIA policy began. (A 19%
decrease occurred for calls in parts of the city outside the AIA). ’

* Fewer Chronic Public Inebriates and problems

o 22% of people living in the AIA, and 26% of the retailers, said that the number
of persons drinking alcohol in public in their neighborhood has decreased
over the past two years. In comparison, fewer than 10% of people living
outside the AlA or on the boundaries said that the number of persons drinking
alcohol in public has decreased.

o 25% of people living in the AIA, and 21% of the retailers, said that the
problem of chronic public inebriation has decreased compared with two years
ago. In comparison, only 7% of people living outside the AIA or on the
boundaries said that that the problem has decreased.

o 19% of people living in the AlA, said that the number of persons urinating or
defecating in public places in their neighborhood has decreased compared
with two years ago. In comparison, only 8% of people living outside the AIA
or on the boundaries, said they saw a decrease.

o Community volunteers reported less panhandling and less evidence of
chronic public inebriates in the AlA area.

* Less trash and litter from chronic public inebriates.

o Community volunteers involved in neighborhood litter patrols reported a
significant decrease in the number of bottles, cans and other street trash.

o 31% of people living in the AIA, and 31% of retailers, said that the amount of
' trash and litter due to chronic inebriation in their neighborhood has decreased
over the past two years. In comparison, only 10% of people living outside the
AlA or on the boundaries, said the amount of trash or litter due to chronic
public inebriation in their neighborhood has decreased.

» Community residents feel safer and better about their neighborhood.

o Over 25% of people living within the AIA said, compared with two years ago,
they feel safer in their neighborhood now. ‘

o Almost 45% of people living within the AIA said that over the past two years
their neighborhood has changed for the better, and only 8% said for the
worse.

o Community volunteers in the focus group reported that they feel better about
their neighborhood and felt that the AIA policy has significantly reduced the
problem of chronic public inebriation in their community.
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Study Conclusion

The evaluation results suggest that the AlA rules have been effective at achieving most of

~ the goals of dealing with the problem of chronic public inebriation. Some of the results are
quite strong, especially the reductions in police service calls within the AlA, the decreases in
alcohol related emergency medical services incidents and detoxification facility admissions,
and the public perceptions of changes in problems associated with chronic public
inebriation.

While the evaluation finds several indicators of positive change in the Tacoma AlA, it is not
possible to conclude that all the changes are due solely to the AlA itself. |t is possible that
some of these changes may have occurred even without the AlA. There were a number of
other things happening to deal with the problem of chronic public inebriation, including
volunteer efforts to clean up street litter, increased police participation in dealing with the
CHRONIC PUBLIC INEBRIATE problem, downtown urban revitalization efforts, and the
provision of more services with the opening of the new Tacoma Rescue Mission.

In summary, it is probable that the AIA restrictions are just one aspect of an entire
community wide effort to deal with chronic public inebriation. Putting the AlA restrictions in
place strengthened the community wide efforts and gave others more motivation to deal with
the problem of chronic public inebriation.
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SEATTLE ALCOHOL IMPACT AREA EVALUATION
EXECUTIVE SUMMARY

July 8, 2009

Two years ago, the Washington State University Social and Economic Sciences Research Center conducted
the first phase of a study of the Alcohol Impact Area policy in effect in the city of Seattle, Washington.
The main purpose of this second phase of the study is to assess the problem of chronic public inebriation
after the implementation of the Alcohol Impact Area policy so that this may be compared with the results
from two years ago to determine what changes if any have resulted from the restrictions on alcohol sales
imposed by the Washington State Liquor Control Board (WSLCB).

Background

The Alcohol Impact Area rules, Washington Administrative Code (WAC) 314-14-210 through WAC 314-12-
225, establish a framework under which the WSLCB, in partnership with local government and community
organizations, can act to mitigate the negative impacts on a community that result from the presence of
chronic public inebriation. Under these rules, chronic public inebriation exists when the effects of the
public consumption of alcohol and/or public intoxication occur in concentrations that endanger the welfare,
health, peace, or safety of a community.

At the request of the City of Seattle and Ordinance No. 121999, the WSLCB agreed to designate as Alcohol
Impact Areas two urban core areas of the city of Seattle. As a result of the Alcohol Impact Area
designation, the WSLCB banned the sale of some 34 brands of high-alcohol content, low price beer and
wine products by liquor retailers located inside the Alcohol Impact Areas. This restriction was placed into
effect on November 1, 2006.

Study Scope
The study’s scope and methods are primarily intended to:

» Determine whether there are any significant changes in the negative impacts of chronic public
inebriation in the designated alcohol impact area.

*  Gather information and data from retailers about marketing practices and buying habits of chronic
public inebriates that will help the community and the WSLCB evaluate which restrictions might be
effective in addressing the problem of chronic public inebriation.

This study used multiple methods and multiple analysis groups to obtain information relevant to the
assessment of chronic public inebriation in the Alcohol Impact Areas. The methods are similar to those
used in the first phase of this study and include:

A telephone survey of randomly selected household residents from Alcohol Impact Areas and non-
Alcohol Impact Areas of the city of Seattle.

» A mail survey of retailers that have liquor licenses to sell alcohol products “to go” within the
Alcohol Impact Area boundaries and retailers within one mile of the Alcohol Impact Area
boundaries.
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« Qualitative information about the effects of the Alcohol Impact Area restrictions:

o Telephone interviews of retailers with liquor licenses in the Alcohol Impact Areas and
within the surrounding blocks of the Alcohol Impact Area boundaries

o Telephone interviews of individuals from agencies that provide services to chronic public
inebriates in the city of Seattle

¢ Collection and analysis of statistical data from the city of Seattle for the years 2003 through 2008
on the following:

o Number of emergency medical service calls in the Alcohol Impact Areas and in the non-
Alcohol Impact Areas of Seattle

o Monthly number of police service calls for three alcohol-related offenses: “drunk in
public,” “person down” and “trespass & park exclusions”, and three other non-alcohol
related offenses: “shoplifting,” “car prowls,” and “miscellaneous misdemeanors.”

¢ An examination of taxable sales and gross revenue for the years 2004 through 2008 for retailers

with liquor licenses to sell alcohol “to go” within the AIcohoI Impact Areas and within one mile
surrounding each Alcohol Impact Area.

Analysis Groups

There are several analysis groups for the study, including four that are used consistently throughout all
parts of the study. These four include the two Alcohol Impact Areas, and the two areas surrounding these
Alcohol Impact Areas:

» a Central Core Alcohol Impact Area (including the Pioneer Square area)
¢ a North Alcohol Impact Area

» the area within one mile surrounding the Central Core Alcohol Impact Area
+ the area within one mile surrounding the North Alcohol Impact Area

For the telephone survey of residents there are three additional analysis groups.
(1) Residents of the Licton Springs, Ballard, and the New Holly Rainier areas of Seattle;
(2) Residents of the remaining non-Alcohol Impact Areas of Seattle;
(3) A separate sample of residents from throughout the entire city of Seattle. This latter group is
meant to serve as a comparison/control group for the other analysis groups in the study.
Data Report
The report for this evaluation (09-032) describes the evaluation methods used and the results obtained.

The appendices include copies of the questionnaires, and all survey materials used in the evaluation, as
well as frequency tabulations of all survey variables, and qualitative comments.

WSU-SESRC . - Page2
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Key Results

The main focus of this evaluation is on a comparison of data in the period prior to the implementation of
the Alcohol Impact Areas, from 2003 through 2005, with the period from 2006 through 2008, after the
Alcohol Impact Area restrictions were put into place.

o The majority of all alcohol related EMS incidents in Seattle take place within the Central
Core and Pioneer Square Alcohol Impact Areas. In 2009, over 43% of all alcohol related EMS
incidents occur in the Central Core Alcohol Impact Area, 6% in the Pioneer Square area, and 4% in
the North area. 14% occur within one mile surrounding the north area, and 10% occur within one
mile surrounding the central core and pioneer square area. 23% occur in the remaining parts of the

city.

o Citywide, EMS incidents for alcohol have increased between 2003 and 2008 at a rate of
about 170 additional incidents per year. The rate of increase was higher before the alcohol
restrictions were put in place in 2003 to 2005 (210 incidents per year) than in years 2006 to 2008
after the restrictions were put in place (93 incidents per year).

Similarly, the majority of all drug related EMS incidents in Seattle take place within the
Central Core and Pioneer Square Alcohol Impact Areas. Over 49% of all drug related EMS
incidents occur in the Central Core Alcohol Impact Area, 5% in the Pioneer Square area, and 2% in
the North area. About 9% occur within one mile surrounding the north area, and 10% occur within
one mile surrounding the central core and pioneer square area. About 25% of all drug related
emergency  medical  service incidents occur in  the remainder of the city.

o]

e}

Citywide, drug related EMS incidents have increased between 2003 and 2008 at a rate of
about 32 additional incidents per year. However, the majority of this increase occurred in the
years before the alcohol restrictions were put in place. The average rate of increase before the
alcohol restrictions were put in place in 2003 to 2005 was 49 incidents per year. After the alcohol
restrictions (2006 to 2008), the average rate of drug related EMS incidents declined by 23 incidents

per year.

o There is little evidence of a dispersion effect or that emergency medical service (EMS)
incidents have increased outside of the Alcohol Impact Areas over the 2003 to 2008
period. The percentage distribution of EMS incidents between the Alcohol Impact Areas and the other
areas of Seattle has remained relatively constant between the pre and post Alcohol Impact Area

restriction periods.

o Citywide, the number of police service calls for “Drinking in Public” has decreased by 35%
from 2003 to 2008. Within the Central Core area the decrease in the number of police service calls
for “drinking in public” is about 33%. In the North area, there has been a 16% decrease between
2003 and 2008. In the other areas of Seattle the decrease is over 27%.

WSU-SESRC Page 3.
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o Citywide, the number of police service calls for “Trespass and Park Exclusions” has
decreased by 37% from 2003 to 2008. Within the Central Core area the decrease in the number
of police service calls for “trespass and park exclusions” is about 32%. In the North area, there has
been a 41% decrease between 2003 and 2008. In the other areas of Seattle the decrease is also over
41%.

o Citywide, the number of police service calls for “Person Down” has decreased by 31%
from 2003 to 2008. Within the Central Core area the decrease in the number of police service calls
for “person down” is about 25%. In the North area, there has been a 42% decrease between 2003
and 2008. In the other areas of Seattle the decline is almost 29%.

o There are also some decreases in non-alcohol related police service calls, but they are not
as large, and some have increased from 2003 to 2008. Car prowls, for example, have
increased citywide by almost 42%, most of which has occurred in the non-Alcohol Impact areas
(118% increase). Car prowls decreased by almost 27% in the central core area, and by over 44% in
the North area. Shoplifting has decreased 17% citywide, by 7% in the Central Core, and by 20% in
the other areas of Seattle, but has increased by 20% in the North area. Miscellaneous misdemeanors
have decreased 12% citywide, 8% in the Central Core, by 11% in the other areas of Seattle, and by
over 26% in the North area.

o There is little evidence of a dispersion effect or that police service calls for alcohol-related
offenses have increased outside of the Alcohol Impact Areas over the 2003 to 2008
period. The number of police service calls for alcohol-related offenses outside the Alcohol Impact
Areas has declined at the same rate or higher than within the Alcohol Impact Areas. The percentage
distribution of police calls between the Alcohol Impact Areas and the other areas of Seattle has
remained relatively constant.

o Alcohol Impact Areas continue to have the highest percent of people who say that chronic
public inebriation is a problem in their neighborhood. However, while there has been no
change or a slight increase in the percent of people with this view in the non-Alcohol Impact Areas of
the city, there has been a decrease in the percent of people with this view in the Alcohol Impact
Areas. In 2006, 35% of people living in the Alcohol Impact Areas held this view, which declined to
31% in 2009,

o Alcohol Impact Areas no longer have the highest percent of people who are in favor of
placing restrictions on the sale of alcohol products in their neighborhood, as they did in
2006. The percent of people living in the Alcohol Impact Areas who want more restrictions on the
sale of alcohol products has declined from a high of 31% in 2006 to only 22% in 2009. This
percentage now matches the percent of all people in the city as a whole that say they want
restrictions on the sale of alcohol products.

o A greater percentage of people living within the Alcohol Impact Areas, than for the city as
a whole, say that in the past year their neighborhood has changed for the better. Almost
19% of people living in the Alcohol Impact Areas say that their neighborhoods are now better, in
comparison to 16% in the city as a whole, and 13% in the non-Alcohol Impact Areas, and 11% of
people living within one mile surrounding the Alcohol Impact Areas.

WSU-SESRC
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o A greater percentage of people living within the Alcohol Impact Areas (14%), than for the
city as a whole (119%), say that in the past year the overall cleanliness of their
neighborhood has increased. The percentage of people living within one mile surrounding the
Alcohol Impact Areas that say cleanliness has increased is also greater in 2009 (10%) than it was in
2006 (7.5%).

o While 25% of people within the Alcohol Impact Areas say that the number of homeless
persons has increased over the past year (which is an increase from the 2006 survey of
19%), only 19% of people say that the number of persons panhandling has increased
(compared with 20% who said this in 2006). Despite more people saying they have seen an
increase in the number of homeless persons, only 6% of people say that chronic public inebriates are
now more intoxicated, a percentage which is identical to the percent that said this in 2006.

o Overall, in comparison to the results of the 2006 survey, people living within the Alcohol
Impact Areas are now more positive as evidenced by the following:

= 26% of people rate the overall quality of life in their neighborhood as excellent
(20% in 2006)

= 60% of people say they notice chronic public inebriates in the neighborhood
(69% in 2006)

»  18% of people say that drug activity has increased (24% in 2006)

= But, 28% of people say that crime has increased (23% in 2006)

o

7

P

The percent of retailers who say that chronic public inebriation is a problem in their
neighborhood has declined from 2006. While in 2006 almost 33% of retailers within the AIAs
and surrounding areas said that the presence of chronic public inebriates in the neighborhood is a
problem, in 2009 this percentage had declined to 28%. Additionally, while only 19% of retailers in
2006 said that the number of chronic public inebriates in their neighborhoods had declined, in 2009
this percentage had increased to 32%.

@]

o Asked if they were aware of the restrictions on the sale of éertain alcohol products, 85%
of retailers in 2009 said that they knew about them; about the same as in 2006 (82%).
Over a third of retailers said their alcohol distributor advised them on how to deal with the restrictions.

o Asked if the amount of alcohol sold at the business had changed from two years ago, 37%
of retailers in 2009 said it had decreased; which is higher than in 2006 (23%). But, 22% of
retailers said alcohol sales had increased; which is lower than the 24% reported in 2006. Over 35%
said sales had remained about the same; which was 46% in 2006.

o Asked whether the number of chronic public inebriates purchasing alcohol at their
business had changed from two years ago, 42% of retailers in 2009 said it had decreased;
which is higher than in 2006 (30%). But, 38% of retailers said alcohol sales to chronic public
inebriates had remained about the same; down from 46% in 2006. No retailers said that such sales
had increased.

WSU-SESRC Page 5




[T
w3
%ems&
&5

Seattle Alcohol Impact Area Evaluation ~ Appendix-A

SRR

o Overall, in comparison to the results of the 2006 survey, retailers within the Alcohol
Impact Areas and surrounding areas are now more positive as evidenced by the following:

»  31% of retailers say that cleanliness has increased (21% in 2006)

= 17% say that trash and litter has decreased (11% in 2006)

= 21% say they feel more safe (11% in 2006)

»  31% of retailers say their neighborhood has changed for the better (17% in 2006)

»  27% say the number of persons panhandling has decreased (6% in 2006)

»  25% say the problem of chronic public inebriation in their neighborhood has
decreased (10% in 2006)

S

o In 2006, the majority of service providers were skeptical that the AIA restrictions would
be effective in dealing with chronic public inebriation, and they were concerned about the
strain on public service resources that might be caused by chronic public inebriates who
go outside the area. In 2009, most service providers say that the restrictions have had little or no
impact on their services. The main impact mentioned by service providers has been that they now
have to travel outside the Alcohol Impact Areas to serve this population. Of eight service providers
who responded, three said that the Alcohol Impact Areas should be continued, two said they should
not, and three were not sure.

o In 2006, all the retailers were against the Alcohol Impact Area restrictions, and believed
they were unfair and would not be effective at dealing with chronic public inebriates. In
2009, retailers still believe that the restrictions are unfair, but some now say that they see positive
changes in their neighborhood. Of seven retailers interviewed, two said that the Alcohol Impact Area
restrictions should be continued, two said they should not, and three were not sure.

o Data on inflation-adjusted taxable retail sales of retailers with liquor licenses in the
Alcohol Impact Areas and the surrounding one-mile areas for 2004 through 2008 shows
an overall average annual growth rate of three percent. When these data are compared by
type of business and by area (Central Core and North Alcohol Impact Areas, and the surrounding one-
mile areas), inflation-adjusted taxable sales show stability or growth from year to year, but no overall
decline in sales.

o Inflation-adjusted taxable retail sales data on “stores” including groceries, convenience
stores, gas stations with convenience stores, and liquor stores shows no evidence of any
systematic decline between 2004 and 2008, for any of the Alcohol Impact Areas, nor for
the surrounding one-mile areas. However, the charts suggest that there was slow growth from
2004 through 2006, and then no growth from 2006 to 2008. The lack of growth from 2006 to 2008
could be due to economic conditions and in part due to the alcohol restrictions.

WSU-SESRC Page 6
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Study Conclusions

The data collected and presented here represent the results of both the pre-assessment conducted in
2006, as well as the post assessment conducted in 2009. This evaluation encompasses a two and a half
year span of time since the alcohol restrictions went into effect in November 2006. A variety of data were
collected to evaluate the effectiveness of the Alcohol Impact Area restrictions on achieving the goal of
decreasing the negative impacts of chronic public inebriation. The results presented here suggest the
following conclusions: :

 Citywide, the number of emergency medical service (EMS) incidents has been increasing between
2003 and 2008 at a rate of about 170 cases per year, with the majority occurring within the
Alcohol Impact Areas. This rate of increase was substantially higher prior to the Alcohol Impact
Area restrictions (210 increased cases per year), than after the restrictions went into effect (93
increased cases per year).

¢ Police service calls for alcohol related incidents show a consistent decline since the Alcohol Impact
Area restrictions were put in place. Police service calls for some non-alcohol related incidents
show smaller declines, plus some increases, suggesting that the restrictions have led to reductions
in alcohol related offenses, particularly within Alcohol Impact Areas.

» There is little evidence of dispersion to other areas, of problems associated with chronic public
inebriates, since the number of police service calls for alcohol-related offenses have not increased
outside of the Alcohol Impact Areas over the 2006 to 2008 period. Similarly, the distribution of
emergency medical incidents has not changed substantially in the years prior to and after the
alcohol restrictions were put in place.

= A greater percentage of people living within the Alcohol Impact Areas see many positive changes
in their neighborhoods since the restrictions. In comparison, people outside the restricted areas
have not changed in their opinions about their neighborhoods.

* Retailers within the Alcohol Impact Areas see more positive changes since the restrictions, and
some are now willing to keep the restrictions in place.

» People who provide services to indigents and to chronic public inebriants remain skeptical of the
effectiveness of the AIA restrictions, and worry about unforeseen consequences, but some see
positive changes since the restrictions and are now willing to keep the restrictions in place.

» There is no evidence of any systematic decline in taxable retail sales between 2004 and 2008 for
any of the Alcohol Impact Area retailers, nor for the surrounding one-mile area retailers.

These results suggest that the Alcohol Impact Area restrictions have had some intended effects on the
problems associated with chronic public inebriation. However, since there are other events coexistent with
the Alcohol Impact Area restrictions that may also be associated with the changes measured in this ‘
evaluation, we cannot conclusively conclude that the changes are due entirely to the Alcohol Impact Area
restrictions.

The map of the City of Seattle on the following page shows the boundaries of the Alcohol Impact Areas
and the surrounding one-mile boundaries. The map also displays the location of the other areas of the
city included in the evaluation.

WSU-SESRC Page 7
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Liquor Licensed Premises Not Covered by Proposed Alcohol Impact Area

10

11

12

13

14

- 15

16

17

18

19

20

21

LICENSEE_L Reason Not TRADENAME STREET CITY STATE AlY PREM_NUMBE
Covered

ROCK BOTTOM OF MINNEAPOLIS INC BP ROCK BOTTOM BREWERY 206 SW MORRISON PORTLAND |OR  |97204 23384
NELSON BP TUGBOAT BREWING COMPANY 711 SWANKENY ST PORTLAND OR |97205 21056
BC MARKETING CONCEPTS INC BP FULL SAIL BREWING COMPANY 0307 SW MONTGOMERY PORTLAND |OR  |97201 21176
MCMENAMIN'S INC BP CRYSTAL BALLROOM & BREWERY 1332 W BURNSIDE PORTLAND [OR  |97205 25561
ROGUE RIVER BREWING CO INC BP ROGUE ALES PUBLIC HOUSE / SATURDAY MARKET 108 W BURNSIDE PORTLAND [OR  |97209 43641
SALMON SPRGS HSPTLTY GROUP INC F-CAT WORLD TRADE CENTER CATERING 26 SW SALMON ST PORTLAND |OR 97204 27052
ARAMARK EDUCATIONAL SERVICES LLC F-CAT SMITH MEMORIAL BUILDING 1825 SW BROADWAY PORTLAND |[OR  [97201 43674
RAFATI'S INC F-CAT RAFATI'S ELEGANCE IN CATERING/SAVVY EVENTS 1410 SW MORRISON #600 PORTLAND [OR  |97205 25141
KATERING BY KURT INC F-CAT KATERING BY KURT 709 SW 15TH AVE PORTLAND [OR  |97205 45925
ARLINGTON CLUB F-CLU ARLINGTON CLUB 811 SW SALMON PORTLAND |OR  [97205 3785

UNIVERSITY CLUB OF PORTLAND F-CLU ,UNIVERSITY CLUB OF PORTLAND 1225 SW6TH AVE PORTLAND |[OR {97204 3906

MULTNOMAH ATHLETIC CLUB F-CLU MULTNOMAH ATHLETIC CLUB 1849 SW SALMON ST PORTLAND |OR  |97207 3865

THE TOWN CLUB F-CLU THE TOWN CLUB 2115 SW SALMON ST PORTLAND [OR  [97205 3904

TONIC DT LLC F-COM MOMO 725 SW 10TH AVE PORTLAND {OF  |97201 35794
RESTAURANTS UNLIMITED INC F-COM PORTLAND CITY GRILL 111 SW5TH AVE 30TH FL PORTLAND |OR >97204 36116
LOVEJOY BAKERS INC F-COM LOVEJOY BAKERS 939 NW 10TH AVE PORTLAND |[OR {97209 38865
METROVINO LLC F-COM METROVINO 1139 NW 11TH AVE PORTLAND |OR 197209 38914
LINGAL INC F-COM PACCINI 1717 SW PARK AVE PORTLAND |OR  [97201 39126
CHIPOTLE MEXICAN GRILL INC F-COM CHIPOTLE MEXICAN GRILL 1948 SW BROADWAY PORTLAND [OR  [97207 ' 39219
OSF INTERNATIONAL INC F-COM LUCIER 1810-1930 SW RVR DR W107 PORTLAND jOR  [97201 44200
ROCK BOTTOM OF MINNEAPOLIS INC F-COM ROCK BOTTOM BREWERY 206 SW MORRISON PORTLAND {OR  [97204 23384

Page 1 of 14
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22 (CHIPOTLE MEXICAN GRILL INC F-COM CHIPOTLE MEXICAN GRILL 240 SW YAMHILL PORTLAND {OR 97204 39621
23 |SCANDALS LOUNGE & RESTAURANT INC F-COM SCANDALS 1125 SW STARK ST PORTLAND |OR 97205 39792
24 |BRAZIL GRILL LLC F-COM BRAZIL GRILL 1201 SW12TH PORTLAND |OR 97205 39874
25 Bl COASTAL ENTERPRISES INC F-COM THIRST WINE BAR & BISTRO 0315 SW MONTGOMERY ST #340{PORTLAND [OR 97201 39944
26 [PATINO F-COM OLE! OLE! 1235 SW JEFFERSON PORTLAND |OR 97201 39959
27 |NEXT STEP ENTERPRISES INC F-COM SILVER DOLLAR PIZZA Il 225 SW BROADWAY PORTLAND |OR 97205 36205
28 |PORTLAND HOTEL LEASE MANAGER LLC F-COM THE NINES / URBAN FARMER / DEPARTURE 525 SW MORRISON ST FLRS 6- |PORTLAND |OR 97204 44474
14
29 |AJ JAVASWINC F-COM AJ ON THE RAILS 1022 SW MORRISON PORTLAND |OR 97205 44544
30 |BAAN-THAI RESTAURANT INC F-COM BAAN THAI RESTAURANT 1924 SW BROADWAY PORTLAND [OR 97201 36360
31 |CHIEF PORTLAND HOTEL LLC F-COM PORTO TERRA TUSCAN BAR & GRILL @ HILTON PTLD {545 SW TAYLOR PORTLAND |OR 97204 36381
32 |ANDRE GRANDE INC F-COM PIZZA SCHMIZZA PUB & GRUB 415 SW MONTGOMERY PORTLAND |OR 97201 40221
33 |PASTINI CITY CENTER LLC F-COM PASTINI PASTARIA 911 SW TAYLOR PORTLAND [OR 97205 36508
34 |TREE'S RESTAURANT & CATERING LLC F-COM TREE'S RESTAURANT & CATERING 1211 SW5TH AVE #LL2 PORTLAND {OR 97201 44720
35 |QMEXTAY LLC F-COM QDOBA MEXICAN GRILL | 505 SW TAYLOR ST PORTLAND |OR 97205 40509
36 |WESTCAFE LLC F-COM WESTCAFE 1201 SW JEFFERSON ST PORTLAND |OR 97205 40643
37 |KARAM LEBANESE CUISINE INC F-COM KARAM LEBANESE CUISINE 316 SW STARK PORTLAND [OR 97204 37242
38 [HIRO IKEGAYA LLC F-COM HIROSHI 0926 NW 10TH PORTLAND |OR 97205 41116
39 |HAE SOOK LLC F-COM BLUE FIN SUSHI ‘ 1988 SW BROADWAY PORTLAND {OR 97201 41228
40 |CYPRESS RIVERPLACE LLC F-COM PORTLAND SPORTS BAR AND GRILL 1811 SWRIVER DR # 200 PORTLAND |OR 97201 41299
41 [SAUCEBOXINC F-COM SAUCEBOX 214 SW BROADWAY PORTLAND |OR 97205 11633
42 |[LIVING ROOM THEATERS (OREGON) LLC F-COM LIVING ROOM THEATERS 341 SW 10TH AVE PORTLAND |OR 97205 41667
43 |SODEXO MANAGEMENT INC F-COM THE ATRIUM CAFE 100 SW MARKET PORTLAND |OR 97201 12971
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44
45
46
47
48
49

50
51
52
53
54
55
56
57
58
59
60
61
62
63
64

65

HEATHMAN HOTEL PORTLAND LLC F-COM THE HEATHMAN HOTEL / RESTAURANT 1001 SW BROADWAY PORTLAND [OR 197205 13924
JL MEI INC F-COM AUGUST MOON RESTAURANT 116 SW CLAY PORTLAND [OR  |97201 14450
INK ENTERTAINMENT Il LLC F-COM WHISKEY BAR & GRILL 1135 SW WASHINGTON PORTLAND [OR  |97205 45009
JRAY ENTERPRISES LLC F-COM THE MORNING STAR CAFE 510 SW 3RD AVE #150 PORTLAND [OR  |97204 14915
JER PORTLAND HOTEL LLC F-COM PORTLAND COURTYARD BY MARRIOTT / THE 300 SWETH AVE PORTLAND [OR  |97204 45101
ORIGINAL
MCCORMICK & SCHMICK RESTAURANT CORPORATION |F-COM MCCORMICK & SCHMICK'S HARBORSIDE AT THE 0309 SW MONTGOMERY PORTLAND [OR  [97201 15269
MARINA
RIVERPLACE HOTEL LLC F-COM RIVERPLACE HOTEL 1510 SW HARBOR WAY PORTLAND |OR  [97201 15435
RESTAURANTS UNLIMITED INC F-COM NEWPORT SEAFOOD GRILL #60 0425 SW MONTGOMERY PORTLAND |[OR  |97201 15492
WHISKEY HOUSE LLC F-COM PADDY'S BAR & GRILL 65 SW YAMHILL ST PORTLAND |[OR  |97204 7230
BUSH GARDEN OF OREGON INC F-COM BUSH GARDEN 900 SW MORRISON PORTLAND [OR  [97205 7243
YAMHILL PUB LLC F-COM YAMHILL PUB 223 SWYAMHILL PORTLAND |OR  |97204 5034
JIN'S INTERNATIONAL ENTERTAINMENT LLC F-COM CLUB 915 915 SW2ND AVE PORTLAND [OR  [97204 45233
DAM CORP F-COM SCOOTER MCQUADES 1321 SW WASHINGTON PORTLAND [OR  [97205 5124
AMY M NICHOLS LLC F-COM THE CHEERFUL TORTOISE 1939 SWBTH AVE PORTLAND |OR  |97201 5131
A RIVIERA RUNS THROUGH IT LLC ‘ F-COM NEL CENTRO 1408 SW6TH AVE PORTLAND |[OR  [97201 45273
INVASION LLC F-COM INVASION ATOMIC CAFE & LOUNGE 412 SW4TH AVE PORTLAND |OR (97204 45276
MARYS FINE FOODS INC F-COM MARY'S CLUB / SANTERIA RESTAURANT 129 SW BROADWAY PORTLAND [OR  [97205 5186
HUNAN RESTAURANT INC F-COM HUNAN RESTAURANT 515 SW BROADWAY PORTLAND [OR  [97205 7795
CASSIDY'S RESTAURANT INC F-COM CASSIDY'S 1331 SW WASHINGTON PORTLAND [OR 97205 5351
HOM SPECIALTY RESTAURANTS INC F-COM MANDARIN COVE 111 SW COLUMBIA PORTLAND [OR 97205 8345
MARRIOTT HOTEL SERVICES INC F-COM PORTLAND MARRIOTT DOWNTOWN WATERFRONT 1401 SW FRONT PORTLAND [OR 97201 8390
CASHMERE ENTERTAINMENT INC F-COM CLUB ROUGE 403 SW STARK PORTLAND [OR  |97204 45442
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66

67

68

69

70

71

72

73

74

75

76

77

78

79

80

81

82

83

84

85

86

87

DOWNTOWN DELICATESSEN INC F-COM DOWNTOWN DELI & GREEK CUISINA 404 SW WASHINGTON ST PORTLAND |OR 197204 8901
MASSAAD INC F-COM AL AMIR RESTAURANT 223 SW STARK PORTLAND |OR 197204 9047
KON-TIKI LTD F-COM SILVERADO 318 SW3RD PORTLAND |OR (97204 15954
MAYAN CORP F-COM MAYAS TACQUERIA 1000 SW MORRISON PORTLAND |JOR (97205 16244
PARK 626 LLC F-COM BRASSERIE MONTMARTRE 626 SW PARK AVE PORTLAND |OR  |97205 45721
DISTANT SUN RESTAURANTS INC F-COM VIOLA AT DIRECTOR PARK 877 SWTAYLOR ‘ PORTLAND |[OR 97205 45743
GRUNER LLC F-COM GRUNER RESTAURANT 537 SW12TH AVE PORTLAND |OR 97205 45854
MURATA CORP F-COM RESTAURANT MURATA 200 SW MARKET ST PORTLAND |OR  |97201 19426
INTERLINK CORP F-COM MUMMY'S RESTAURANT 622 SW COLUMBIA PORTLAND |OR  |97201 9832
PINE STREET PROPERTIES LLC F-COM RON JEREMY'S CLUB SESSO 824 SW1ST AVE PORTLAND |[OR  |97214 46041
RCSH OPERATIONS INC F-COM RUTH'S CHRIS STEAK HOUSE 309 SW 3RD AVE PORTLAND |OR 97204 20278
EXCELLENCE IN PIZZA INC F-COM ROCCO'S PIZZA & PASTA 931 & 949 SW OAK ST PORTLAND |OR  |97205 20342
MCFADDEN LANE INC F-COM RIALTO POOLROOM BAR & CAFE 529 SW4TH AVE PORTLAND |[OR  |97204 20413
CLEARWEST VIl PORTLAND OWNER LLC F-COM HOTEL VINTAGE PLAZA / PAZZO RISTORANTE 422 SW BROADWAY PORTLAND [OR  |97205 20475
PARK F-COM SUSHI YA SUSHI 510 SW 3RD AVE #100 PORTLAND |OR  |97204 46181
HABIBI RESTAURANT INC F-COM HABIBI RESTAURANT 1012 SW MORRISON PORTLAND |OR 97205 20814
COASTAL HOTEL GROUP LLC F-COM H50 BISTRO & BAR 50 SW MORRISON PORTLAND |OR  |97204 3782
DOWNSIDE RISK CORP F-COM CANDLELIGHT CAFE & BAR 2032 SW5TH AVE PORTLAND [OR  |97201 3821
BENSON HOTEL LTD PARTNERSHIP F-COM BENSON HOTEL 309 SW BROADWAY PORTLAND |OR  |97205 3827
CHIEF PORTLAND HOTEL LLC F-COM THE PORTLAND HILTON 921 SW6TH AVE PORTLAND |OR  |97204 3828
ASPEN IMPERIAL LLC F-COM HOTEL LUCIA & TYPHOON! ON BROADWAY 410 SW BROADWAY PORTLAND IOR  |87205 3834
MCCORMICK & SCHMICK RESTAURANT CORPORATION |F-COM JAKE'S RESTAURANT 401 SW12TH AVE PORTLAND |OR 97205 3836
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89
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94
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98

99

100
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102

103
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105

106
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109

H & M ENTERPRISES NW INC F-COM HIGGINS RESTAURANT & BAR 1239 SW BROADWAY PORTLAND |OR  |97205 3838
HUBER'S INC F-COM HUBER'S CAFE 411 SWTHIRD PORTLAND |OR  |97204 38562
KELLY'S O LLC F—COM KELLY'S OLYMPIAN 426 SW WASHINGTON ST PORTLAND |OR  |97204 3879
RESTAURANT SERVICES INC F-COM FISH GROTTO / AURA / BOXXES / RED CAP GARAGE / }1035 SW STARK PORTLAND |OR  |97205 3884
FEZ BALLROOM
CPG OREGON INC F-COM UP FRONT BAR & GRILL 833 SW NAITO PARKWAY PORTLAND |OR  [97204 3885
CONCEPT ENTERTAINMENT INC F-COM LOTUS CAFE & CARD ROOM 932 SW 3RD AVE PORTLAND |[OR  |97204 3888
BISTRO 200 LLC F-COM CARAFE 200 SW MARKET ST # P101 PORTLAND JOR  |97201 37390
NORTH PACIFIC MANAGEMENT INC F-COM SOUTH PARK SEAFOOD GRILL & WINE BAR 901 SW SALMON ST PORTLAND |OR  |97205 3902
VERITABLE QUANDARY INC F-COM VERITABLE QUANDARY 1220 SWFIRST ST PORTLAND |OR  |97204 3907
PROMPRASERT F-COM BANGKOK PALACE 300 SW TAYLOR PORTLAND |OR  |97204 37519
RIP CITY SPORTS BAR LLC F-COM MVP SPORTS BAR & GRILL 110 SW YAMHILL #115 PORTLAND QR 97204 46622
ALAMEDA BREWING CO LLC F-COM ALAMEDA BREWHOUSE ANNEX 424 SW4TH PORTLAND |OR 197204 46714
GH-GOVERNOR MANAGEMENT LLC F-COM GOVERNOR HOTEL / JAKES GRILL / JAKES CATERING {611 SW 10TH AVE PORTLAND |OR  |97205 21110
MCMENAMIN'S INC F-COM MCMENAMINS MARKET STREET PUB 1526 SW10TH AVE PORTLAND |OR  |97201 22811
THAI FIVE STAR LLC F-COM THAI CHILI JAM 1243 SW JEFFERSON ST PORTLAND |OR {97201 43173
MBH PORTLAND LLC F-COM BUFFALO WILD WINGS 327 SW MORRISON ST’ PORTLAND [OR  |97204 43341
VIRGINIA CAFE INC F-COM VIRGINIA CAFE 820 SW10TH AVE PORTLAND [OR {97205 43373
ACE HOTEL PORTLAND LLC F-COM CLYDE COMMON ACE HOTEL 1014-1022 SW STARK PORTLAND [OR  |97205 43576
MORTON'S OF CHICAGO/PORTLAND INC F-COM MORTON'S OF CHICAGO THE STEAKHOUSE 213 SW CLAY PORTLAND [OR {87201 27389
WORLD BEAT EXPRESS LLC F-COM CLUB CALABASH 835 SW2ND ST PORTLAND [OR {97204 43940
LA TERRAZZA RESTAURANT INC F-COM LA TERRAZZA 933 SW THIRD AVE PORTLAND [OR  |97204 27992
SUNSTONE HOTEL PROPERTIES INC F-COM MARRIOTT CITY CENTER 518/520 SW BROADWAY PORTLAND |OR  |97205 28090
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110

111

112

113

114

115

116

117

118

119

120

121

122

123

124

125

126

127

128

129

130

131

GRILL CONCEPTS MANAGEMENT INC F-COM THE WESTIN PORTLAND / DAILY GRILL 750 SW ALDER PORTLAND [OR  |97205 28115
CCKINC F-COM SUNGAR! RESTAURANT 735 SW FIRST PORTLAND [OR  |97204 28438
GLITZLLC F-COM DANTE'S CAFE & COCKTAIL LOUNGE 1 SW3RD PORTLAND |OR 97204 28594
925 PARK AVENUE ASSOC LLC F-COM DRAGON FISH ASIAN CAFE/PARAMOUNT HOTEL 808 SW TAYLOR ST PORTLAND [OR  [97205 35400
WATERLOO RESTAURANT VENTURES INC F-COM ROMANOQO'S MACARONI GRILL 300 SW YAMHILL PORTLAND [OR  |97204 38112
FIFTH/ALDER ASSOC LP F-COM HOTEL MONACO PORTLAND 506 SW WASHINGTON PORTLAND [OR {97204 24788
LA FONDA RESTAURANT TAQUERIA Y MARISCOS IV INC|F-COM LA FONDA RESTAURANT 320 SWALDER ST PORTLAND [OR  [97204 24872
RAFATI'S INC F-COM RAFATI'S ENCORE 310 310 SWLINCOLN ST PORTLAND |OR  [97201 38214
EL GAUCHO PORTLAND LLC F-COM EL GAUCHO PORTLAND 319 SW BROADWAY PORTLAND |OR 187205 25392
MAMA MIA TRATTORIA INC F-COM MAMA MIA TRATTORIA 439 SW 2ND AVE PORTLAND [OR  [97204 38375
MCMENAMIN'S INC F-COM CRYSTAL BALLROOM & BREWERY 1332 W BURNSIDE PORTLAND [OR  [97205 25561
PORTLAND FONDUE INC F-COM THE MELTING POT RESTAURANT 1001 SW5TH AVE PORTLAND {OR (97204 38682
MASU SUSHI INC F-COM MASU 406 SW 13TH AVE PORTLAND |[OR  |97205 38613
MOTHER'S BISTRO & BAR LLC F-COM MOTHER'S BISTRO & BAR 212 SW STARK ST PORTLAND |[OR  |97204 26263
RHINE & TANZER INC F-COM ELEPHANT'S DELICATESSEN 115 NW 22ND AVE PORTLAND [OR  [97210 24668
LRGP LLC F-COM THE LEAKY ROOF GASTRO PUB 1538 SW JEFFERSON PORTLAND [OR 197201 5019
ANM MANAGEMENT LLC F-COM MAS TEQUILAS 1650 W BURNSIDE PORTLAND |[OR  |97209 7397
THE CHEERFUL BULLPEN LLC F-COM THE CHEERFUL BULLPEN 1730 SW TAYLOR PORTLAND [OR  |97205 5059
KAP INC F-COM MARATHON TAVERNA 1735 W BURNSIDE PORTLAND |jOR  [97209 684
SHORTSTOP LLC F-COM PGE PARK/CENTERPLATE 1844 SW MORRISON PORTLAND |[OR  [97205 5258
FAME LLC F-COM THE AGENCY 1939 SW MORRISON PORTLAND [OR  |97205 44510
KASSAPAKIS F-COM TONY'S TAVERN 1955 W BURNSIDE PORTLAND [OR  |97209 659
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132

133

134

135

136

137

138

139

140

141

142

143

144

145

146

147

148

149

150

151

152

153

THIRD RAIL LTD F-COM THE MATADOR 1967 W BURNSIDE PORTLAND |OR  [97209 162

D BIRD LLC F-COM THE BITTER END PUB 1981 W BURNSIDE PORTLAND [OR 97209 29130
KINGSTON INVESTMENT CORP F-COM THE KINGSTON BAR & GRILL 2021 SW MORRISON PORTLAND [OR 197205 5104
GALVAN & BARRAGAN INC F-COM MAZATLAN COCINA MEXICAN’ RESTAURANT 2050 SW MORRISON PORTLAND |[OR {97205 35058
RINGSIDE INC F-COM RINGSIDE 2165 W BURNSIDE PORTLAND [OR  |97210 157
THAI ORCHID INC F-COM THAI ORCHID RESTAURANT 2231 W BURNSIDE PORTLAND |OR {97210 21460
ALAN SMITHEE LLC F-COM ELLA STREET SOCIAL CLUB 714 SW20TH PL PORTLAND [OR  [97205 38651
ASPEN MALLORY HOLDINGS LLC F-COM DELUXE HOTEL GRACIE'S 729 SW 15TH AVE PORTLAND [OR  |97205 3856
PLAINFIELD F-COM PLAINFIELDS' RESTAURANT 852 SW 21ST AVE PORTLAND |OR  [97205 7125
LIQUID ENTERPRISES LLC F-COM EAST 322 NW EVERETT PORTLAND [OR  |97209 36705
BDE LLC F-COM TUBE BDE 18 NW 3RD AVE PORTLAND [OR  |97209 35870
PARKKITCHEN LLC F-COM PARK KITCHEN 422 NW 8TH PORTLAND |OR  |97209 36064
ELMYRS LLC F-COM VALENTINE'S 232 SW ANKENY PORTLAND [OR  |97204 39228
PORTLAND KITCHEN GROUP LLC F-COM THE GILT CLUB 306 NW BROADWAY PORTLAND [OR (97209 39299
CONCEPT ENTERTAINMENT FOUR LLC F-COM DIXIE TAVERN 32 NW 3RD AVE PORTLAND [OR 97209 39399
J&WLLC F-COM THE BOILER ROOM 228 NW DAVIS PORTLAND [OR {97209 588
CC SLAUGHTER'S PORTLAND INC F-COM CC SLAUGHTERS / RAINBOW ROOM LOUNGE 219 NW DAVIS PORTLAND |[OR  [97209 657
DOSS CONSULTING INC F-COM SPYCE GENTLEMEN'S CLUB 210 NW COUCH ST PORTLAND |OR 97209 666
RESTAURANT CONCEPTS Il INC F-COM THE THIRSTY LION PUB & GRILL 71 SW2ND AVE PORTLAND [OR  [97204 23939
VEGASSTARS LLC F-COM DIRTY BAR AND GRILL » 35 NW 3RD AVE PORTLAND [OR  [87209 39995
CAPERS CAFE & CATERING CO CORPORATION F-COM CHEZ JOLY 135 NW BROADWAY PORTLAND [OR  [97209 44529
DAVIS STREET TAVERN LLC F-COM DAVIS STREET TAVERN 135 NW 5TH AVE PORTLAND [OR  |97209 44601
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155

156

157

158
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161
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164

165

166

167

168

169

170

171

172

173

174

175

HFL PROJECT LLC F-COM PING 102-106 NW 4TH AVE PORTLAND |OR 97209 44634
BACK SPACE LLC F-COM BACKSPACE / SOMEDAY 125 NW 5TH AVE PORTLAND |OR  [97209 41229
SATYRICON LLC F-COM SATYRICON 121/125 NW 6TH AVE PORTLAND [OR 197209 41480
THE BRODY THEATER LLC F-COM THE BRODY THEATER 16 NW BROADWAY PORTLAND |OR  [97209 11581
PCT INVESTMENT LLC F-COM FONG CHONG RESTAURANT 301 NW 4TH AVE PORTLAND [OR  |97209 11910
MANDARIN HOUSE INC F-COM MANDARIN HOUSE RESTAURANT 50 SW 2ND #B-6 PORTLAND |OR {97204 13236
APTERYX INC F-COM ASH SfREET SALOON 225 SWASH ST PORTLAND [OR  |97204 7167
HRAL INC F-COM HARVEY'S RESTAURANT & LOUNGE 436 NW 6TH PORTLAND [OR  |97209 7287
G & G RESTAURANT CORPORATION F-COM HOUSE OF LOUIE RESTAURANT & LOUNGE 331 NW DAVIS ST PORTLAND |OR  |97209 117
MAGIC GARDEN RESTAURANT & LOUNGE LLC F-COM MAGIC GARDEN RESTAURANT & LOUNGE 217 NW4TH AVE PORTLAND [OR  [97209 128
MUI BROTHERS INC F-COM REPUBLIC CAFE & MING LOUNGE 222 NW 4TH AVE PORTLAND [OR  |97209 156
DANK INC F-COM TIGER BAR 317 NW BROADWAY PORTLAND [OR  [97209 164
WILFS STATION INC F-COM WILFS STATION 800 NW6TH AVE PORTLAND |OR  |97209 180
DAZ INC F-COM SHANGHAI TUNNEL 211 SW ANKENY PORTLAND |OR  |97204 5279
BERBATI INC F-COM BERBATI 21 SW2ND PORTLAND [OR  |97204 8032
MILNE INC F-COM OLD TOWN PIZZA CO 226 NW DAVIS PORTLAND |OR  |97209 437
HOBO'S RESTAURANT INC F-COM HOBO'S 120 NW 3RD PORTLAND [OR  |97209 464
DARCELLE XV LLC F-COM DARCELLE XV 208 NW 3RD AVE PORTLAND |[OR  [97209 487
THE ORIGINAL EAGLE PDXINC F-COM CASEYS 610 NW COUCH PORTLAND [OR  [97209 42087
THERAPY LOUNGE INC F-COM THE CROWN ROOM 205 NW4TH AVE PORTLAND [OR  [97209 42202
FIRST CLASS LOUNGE LLC F-COM COUTURE ULTRA LOUNGE 28 NW 4TH AVE PORTLAND [OR 97209 42238
FOX TROT INC F-COM FOX & HOUNDS 217 NW 2ND PORTLAND [OR  |97209 16115
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188

189

190

191

192

193

194

195

196

197

PORTLAND 0041 LLC F-COM MCFADDEN'S 107 NW COUCH ST PORTLAND |[OR {97209 16250
KELLS INC F-COM KELLS IRISH PUB 112 & 114 SW 2ND PORTLAND [OR {97204 16256
MAIORCA F-COM BRIDGETOWN PIZZA CO 600 NW NAITO PKWY SUITEC  |PORTLAND |[OR (97209 45623
INK ENTERTAINMENT LLC F-COM THE WHISKEY BAR 31 NW 1ST AVE PORTLAND [OR  [97209 45822
ALEXIS INC F-COM ALEXIS 215 W BURNSIDE PORTLAND [OR (97209 9248

MVP MANAGEMENT GROUP LLC F-COM XV 15 SW2ND PORTLAND |[OR (97204 19980
MwWI LLC F-COM THE YES N NO 20 NW 3RD AVE PORTLAND JOR 197209 46005
HABIBI RESTAURANT INC F-COM HABIBI RESTAURANT 221 SW PINE PORTLAND |OR 97204 46117
SERIOUS BIZNESS INC F-COM BEAUTY BAR - PORTLAND 111 SWASH ST PORTLAND |OR 197204 46179
DAN & LOUIS OYSTER BAR INC F-COM DAN & LOUIS OYSTER BAR 208 SW ANKENY PORTLAND |[OR 97204 20592
ENTERTAINMENT PROPERTIES INC F-COM THE EMBERS NIGHTCLUB 110 NW BROADWAY PORTLAND |OR {97209 3897

INK ENTERTAINMENT LLC F-COM PALA 105 NW THIRD AVE PORTLAND [OR  [97209 37662
CONCEPT ENTERTAINMENT THREE LLC F-COM BARRACUDA BAR & GRILL 9 NW 2ND AVE PORTLAND jOR 97209 37602
CRUSTY SUDS INC F-COM CAPTAIN ANKENY'S WELL 50 SW 3RD AVE PORTLAND [OR {97204 21295
E-SAN THAI CUISINE INC F-COM E SAN THAI CUISINE 133 SW2ND AVE PORTLAND [OR  |97204 21897
DK ENTERTAINMENT LLC F-COM CABARET LOUNGE 503 W BURNSIDE PORTLAND [OR  |97209 28805
CELEBRITY CATERING INC F-COM PASHA RESTAURANT & LOUNGE 19 NW 5TH AVE PORTLAND |OR  |97209 9659

LIXIOR INC F-COM VOLEUR 111 SWASH ST PORTLAND |OR (97204 38634
AMERICAN WATERWAYS INC F-PC PORTLAND SPIRIT/CRYSTAL DLPHIN/WILAMT WATERFRONT PARK PORTLAND |OR 87204 22808

STR/STRNWHLR COL GORGE

LINDBLAD EXPEDITIONS INC F-PC M/V SEA BIRD & M/V SEA LION 0351 SWMONTGOMERY ST DK 2{PORTLAND [OR 97201 25810
WEST TRAVEL INC F-PC CRUISE WEST RIVERPLACE MARINA PORTLAND |OR  [97204 26269
PORTLAND ART MUSEUM F-PL PORTLAND ART MUSEUM 1219 SW PARK AVE PORTLAND |OR  |97205 29040
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212
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214

215

216

217

218

219

ARAMARK SPORTS & ENTERTAINMENT SERVICES LLC |F-PL KELLER AUDITORIUM 222 SW CLAY PORTLAND |OR {97201 27495
AH TENANT CORPORATION F-PL EMBASSY SUITES HOTEL 319 SW PINE ST PORTLAND |OR  [97204 26264
RESTAURANTS UNLIMITED INC F-PL KINCAID'S FISH CHOP & STEAKHOUSE 121 SW3RD PORTLAND |JOR (97204 26266
OREGON THEATER MANAGEMENT INC F-PL ROSELAND THEATER/ROSELAND GRILL 8 NW6TH AVE PORTLAND |OR  |97209 12261
RHINE & TANZER INC L FLYING ELEPHANTS - FOX TOWER 812 SW PARK AVE PORTLAND |OR 97205 35448
APPLE SIX HOSPITALITY MGT INC L RESIDENCE INN BY MARRIOTT PTLD DWNTWN 2115 SW RIVER PKWY PORTLAND |OR 97201 35684
RVRPLC

DENA DELI INC L DENA BISTRO 1503 SW BROADWAY PORTLAND [OR  [97201 44409
PIZZICATO INC L PIZZICATO DOWNTOWN 705 SWALDER ST PORTLAND |OR {97205 23727
RISTORANTE ROMA LLC L RISTORANTE ROMA 622 SW 12TH AVE PORTLAND |OR 97205 39708
CROWSENBERGS LLC L HALF & HALF 923 SW OAK ST PORTLAND {OR 197205 39979
E2 ENTERTAINMENT LLC L SUPERDOG 1033 SW6TH AVE PORTLAND |OR  |97204 44429
SUSTENANCE LLC L THE PARK BISTRO 615 SW PARK PORTLAND |OR  |97205 36341
DONNER KEBAB INC L DONNER KEBAB 515 SWA4TH AVE PORTLAND [OR {97204 44574
KIM L SUSHI AND RIVER 1811 SW RIVER DR # 400 PORTLAND |OR (97201 40990
JERICORP LLC L PIZZA SCHMIZZA 1811 SWRIVER DR # 100 PORTLAND |OR {97201 37124
STUMPTOWN INC L STUMPTOWN COFFEE ROASTERS 1026 SW STARK PORTLAND |OR  [97205 41591
PIZZERIA LA LOMBARDIA LLC L PIZZERIA LA LOMBARDIA 1434 SW PARK AVE PORTLAND |OR  [97201 41664
THIRD RAIL REPERTORY THEATRE L THIRD RAIL REPERTORY THEATRE 121 SW SALMON 8T PORTLAND |OR  [97204 44847
MARTINOTTI L MARTINOTTIS DELICATESSEN 404 SW 10TH PORTLAND |OR  [97205 7242

KHC LLC L MIKA JAPANESE SUSHI 1425 SW 2ND AVE PORTLAND [OR  |97201 45338
NORDSTROM INC L NORDSTROM CAFE 701 SW BROADWAY PORTLAND |OR 97205 45422
TANDOOR LLC L TANDOOR 406 SW OAK ST PORTLAND |[OR  |97204 42116
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224

225

226

227

228
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240
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THE BLUE LIGHT CORP LITTLE RIVER CAFE 0315 SW MONTGOMERY ST #310{PORTLAND [OR  |97201 15622
HOT LIPS PIZZA INC HOT LIPS PIZZA 1909 SW6TH AVE PORTLAND [OR  |97201 16269
BODY BY PASTRAMI LLC KENNY & ZUKES DELI 1038 SW STARK ST PORTLAND |OR  [97205 42402
THE GREAT HALL RESTAURANT LLC THE GREAT HALL RESTAURANT 1406 SW BROADWAY PORTLAND |OR 197201 45550
RIVERPLACE ATHLETIC INVESTORS LLC RIVERPLACE ATHLETIC CLUB 0150 SW MONTGOMERY PORTLAND [OR {97201 17570
OREGON RESTAURANTS INC INDIA HOUSE 1038 SW MORRISON PORTLAND jOR 197205 17957
CHEF NAOKO CORPORATION CHEF NAOKO BENTO CAFE 1237 SW JEFFERSON ST PORTLAND [OR  [97201 45979
R2J2 CORPORATION PIZZA SCHMIZZA 512 SWTAYLOR ST PORTLAND |OR  |97204 37443
WESTERN CULINARY INSTITUTE LTD LE CORDON BLEU COLLEGE OF CULINARY ARTS 600 SW 10TH AVE #400 PORTLAND [OR  |97205 37532
THANH LONG BAKERY & RESTAURANT INC THANH LONG BAKERY & RESTAURANT 635 SW COLLEGE PORTLAND [OR 97201 27209
COMPASS GROUP USA INC EUREST DINING SERVICES 900 SW 5TH AVE PORTLAND [OR  |97204 21891
OSAKAYA INC KOJI OSAKAYA RESTAURANT 606 SW BROADWAY PORTLAND [OR  |97205 22129
PERSIAN HOUSE DELI INC PERSIAN HOUSE DELI 1026 SW MORRISON PORTLAND |JOR 197205 22415
PIZZICATO INC PIZZICATO GOURMET PIZZA 1708 SWBTH AVE PORTLAND |OR 97205 29121
KKB WINES LLC OREGON WINES ON BROADWAY 515 SW BROADWAY PORTLAND JOR  [97205 29527
BAILEY'S TAPROOM LLC BAILEY'S TAPROOM 213 SW BROADWAY PORTLAND |OR  |97205 42061
E2 ENTERTAINMENT LLC SUPERDOG 1438 SW PARK PORTLAND |OR  |97201 28130
WHITE ELEPHANT LLC THAI PEACOCK RESTAURANT 219 SWOTH -|PORTLAND JOR  |97205 28436
PORTLAND SUSH! & SEAFOOD BUFFET INC TODAI RESTAURANT 340 SW MORRISON ST #4305 PORTLAND [OR  |97204 28759
MCFADDEN LANE INC RIALTO OTB 401 SWALDER PORTLAND |OR  [97204 24591
STEAMERS CORPORATION STEAMERS ASIAN STREET BISTRO 504 SW MADISON PORTLAND JOR  [97204 38293
Y&YLLC GENE'S DELI 9220 SW BARBUR BLVD #118 PORTLAND [OR  [97219 25372
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245
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247

248
249
250
251
252
253
254
255
256
257
258
259
260
261
262

263

TOAST & PHO RESTAURANT LLC TOAST & PHO RESTAURANT 103 NW 21ST AVE PORTLAND |OR  |97209 46018
KINARA LLC KINARA 1126 SW18TH AVE PORTLAND |[OR {97205 39980
PORTLAND ACTORS CONSERVATORY PORTLAND ACTORS CONSERVATORY 1436 SW MONTGOMERY ST PORTLAND |OR 97210 44202
ARTISTS REPERTORY THEATRE ARTISTS REPERTORY THEATRE 1516 SWALDER ST PORTLAND |[OR  |97205 26276
PACIFIC EDUCATION CORPORATION OREGON CULINARY INSTITUTE 1701 SW JEFFERSON ST PORTLAND |OR 97201 40673
NAM GAYA GAYA 1710 W BURNSIDE ST PORTLAND [OR  |97209 27460
DEMSHE INC BELLAGIOS PIZZA ' 1742 SW JEFFERSON PORTLAND [OR  |97201 43933
GOOSE HOLLOW INN INC GOOSE HOLLOW INN 1927 SW JEFFERSON ST PORTLAND [OR  |97201 5121

JB SQUARED LLC EAT PIZZA 2037 SW MORRISON ST PORTLAND [OR  |97205 42035
EATIN CORP PIZZA OASIS 2241 W BURNSIDE PORTLAND [OR  |97210 10737
ZUPAN ENTERPRISES INC ZUPAN'S MARKET 2340 W BURNSIDE PORTLAND [OR  [97210 5163

HOT LIPS PIZZA PEARL LLC HOT LIPS PIZZA 633 SW 19TH AVE PORTLAND |[OR  |97205 44693
TIMEWARP INC GROUND KONTROL 511 NW COUCH ST PORTLAND |OR 97209 391908
SAECHAO SUSHI ICHIBAN 24 NW BROADWAY PORTLAND [OR (27209 23540
THE TAO OF TEALLC THE TAO OF TEA 239 NW EVERETT ST PORTLAND |OR 97209 39877
PORTLAND HOUSING AUTHORITY MANAGEMENT INC GROOVE SUITE 440 NW GLISAN PORTLAND |OR 197209 40324
RIVER CITY RESTAURANT GROUP LLC THEQ'S 121 NW 5TH AVE PORTLAND [OR  |97209 40840
STUMPTOWN INC STUMPTOWN COFFEE ROASTERS 128 SW 3RD PORTLAND |OR  |97204 37046
FLOYD'S COFFEE SHOP LLC FLOYD'S COFFEE SHOP 118 NW COUCH PORTLAND [OR  [97209 44883
C & EFOOD ENTERPRISES INC METRO PIZZA 308 SW1ST AVE PORTLAND [OR  [97204 45250
DEPT OF SANDWICH LLC THE PEOPLE'S SANDWICH OF PORTLAND 53 NW 18T PORTLAND |[OR  |97209 45619
BIJOU CAFE INC BIJOU CAFE 132 SWTHIRD PORTLAND [OR  [97204 95636
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METRO MANAGEMENT INC L MEDITERRANEAN EXPRESS 120 SW ANKENY #200 PORTLAND [OR 97204 20792

GOLDEN HORSE INC L GOLDEN HORSE SEAFOOD RESTAURANT 238 NW 4TH AVE PORTLAND |OR 97209 27210

412 PARTNERS LLC L PINTS 412 NW 5TH AVE #100 PORTLAND [OR 97209 46758

LOVEJOY BAKERS INC Restaurant/D|LOVEJOY BAKERS 939 NW 10TH AVE PORTLAND |OR 197209 38865
eli

PORTLAND HOTEL LEASE MANAGER LLC THE NINES / URBAN FARMER / DEPARTURE ?25 SW MORRISON ST FLRS 6- |PORTLAND |OR 197204 44473

4

DEMSHE INC. Restaurant/D {BELLAGIO'S PIZZA 1742 SW JEFFERSON PORTLAND |OR 97201 43934
eli

RHINE & TANZER INC Restaurant/D|[FLYING ELEPHANTS - FOX TOWER 812 SW PARK AVE PORTLAND |OR 97205 35447
eli

APPLE SIX HOSPITALITY MGT INC Hotel RESIDENCE INN BY MARRIOTT PTLD DWNTWN 2115 SW RIVER PKWY PORTLAND [OR 97201 35684

RVRPLC

RESTAURANTS UNLIMITED INC Restaurant/D|PORTLAND CITY GRILL 111 SW 5TH AVE 30TH FL PORTLAND [OR 97204 36116
eli

METROVINO LLC Wine shop |METROVINO 1139 NW 11TH AVE PORTLAND |OR 97209 38914

PIZZICATO INC Restaurant/D |PIZZICATO DOWNTOWN 705 SW ALDER ST PORTLAND [OR 97205 23727
eli

Bl COASTAL ENTERPRISES INC Wine shop |THIRST WINE BAR & SHOP 0315 SW MONTGOMERY ST #340[PORTLAND |OR 97201 39943

KARAM LEBANESE CUISINE INC Restaurant/D |KARAM LEBANESE CUISINE 316 SW STARK PORTLAND |OR 97204 37242
eli

HEATHMAN HOTEL PORTLAND LLC Hotel THE HEATHMAN HOTEL / RESTAURANT 1001 SW BROADWAY PORTLAND [OR 97205 13924

JER PORTLAND HOTEL LLC Hotel PORTLAND COURTYARD BY MARRIOTT / THE 300 SW6TH AVE PORTLAND |OR 97204 45100

ORIGINAL

MARTINOTT! Restaurant/D |MARTINOTTIS DELICATESSEN 404 SW 10TH PORTLAND |CR 97205 7242
eli

MARRIOTT HOTEL SERVICES INC Hotel PORTLAND MARRIOTT DOWNTOWN WATERFRONT 1401 SW FRONT PORTLAND [OR 97201 8390

THE BLUE LIGHT CORP Restaurant/DjLITTLE RIVER CAFE 0315 SW MONTGOMERY ST #310|PORTLAND [OR 97201 15522
eli

BODY BY PASTRAMI'LLC Restaurant/D[KENNY & ZUKES DELI 1038 SW STARK ST PORTLAND jOR 97205 42401
eli

CLEARWEST VIl PORTLAND OWNER LLC Hotel HOTEL VINTAGE PLAZA / PAZZO RISTORANTE 422 SW BROADWAY PORTLAND |CR 97205 20475

ARLINGTON CLUB Restaurant/DjARLINGTON CLUB 811 SW SALMON PORTLAND |OR 97205 3785
eli

BISTRO 200 LLC Restaurant/D [ CARAFE 200 SW MARKET ST # P101 PORTLAND |OR 97201 37390

eli

Page 13 of 14
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Liquor Licensed Premises Not Covered by Proposed Alcohol Impact Area

286

287

288

289

290

291

292

293

294

295

296

297

298

299

300

301

302

303

304

305

306

NORTH PACIFIC MANAGEMENT INC Restaurant/D|SOUTH PARK SEAFOOD GRILL & WINE BAR 901 SW SALMON ST PORTLAND [OR 97205 3902
eli

AMERICAN WATERWAYS INC Restaurant/D|PORTLAND SPIRIT/CRYSTAL DLPHIN/WILAMT WATERFRONT PARK PORTLAND |OR 97204 22808
eli STR/STRNWHLR COL GORGE

MCMENAMIN'S INC Restaurant/D|MCMENAMINS MARKET STREET PUB 1626 SW 10TH AVE PORTLAND [OR 97201 22811
eli

PIZZICATO INC Restaurant/D |PIZZICATO GOURMET PIZZA 1708 SWETH AVE PORTLAND |OR 97205 29121
eli

KKB WINES LLC Wine shop |OREGON WINES ON BROADWAY 515 SW BROADWAY PORTLAND [OR 97205 29527

BAILEY'S TAPROOM LLC Bar BAILEY'S TAPROOM 213 SW BROADWAY PORTLAND |OR 97205 42060

RAFATI'S INC Restaurant/D |RAFATI'S ENCORE 310 310 SWLINCOLN ST PORTLAND [OR 97201 38214
eli

VINOPOLIS LLC Wine shop |VINOPOLIS WINE SHOP 1025 SW WASHINGTON ST PORTLAND [OR 97205 38812

RHINE & TANZER INC Restaurant/D|ELEPHANT'S DELICATESSEN 115 NW 22ND AVE PORTLAND [OR 97210 24668
eli

GOOSE HOLLOW GARDENS LLC Wine shop |GOOSE HOLLOW GARDENS 1219 SW 19TH AVE PORTLAND |OR 97205 39794

THE CHEERFUL BULLPEN LLC Restaurant/D|THE CHEERFUL BULLPEN 1730 SW TAYLOR PORTLAND |OR 97205 5059
eli

MULTNOMAH ATHLETIC CLUB Restaurant/D|MULTNOMAH ATHLETIC CLUB 1849 SW SALMON ST PORTLAND |OR 97207 3865
eli

GOOSE HOLLOW INN INC Hotel GOOSE HOLLOW INN 1927 SW JEFFERSON ST PORTLAND [OR 97201 5121

JB SQUARED LLC Restaurant/D |EAT PIZZA 2037 SW MORRISON ST PORTLAND [OR 97205 42034
eli

HOT LIPS PIZZA PEARL LLC Restaurant/D|HOT LIPS PIZZA 633 SW19TH AVE PORTLAND |OR 97205 44692
eli

PLAINFIELD Restaurant/D|PLAINFIELDS' RESTAURANT 852 SW21ST AVE PORTLAND |OR 97205 7125
eli

MAIORCA Restaurant/D |BRIDGETOWN PIZZA CO 600 NW NAITO PKWY SUITE C PORTLAND [OR 97209 45622
eli :

ALEXIS INC Restaurant/D JALEXIS 215 W BURNSIDE PORTLAND |OR 97209 9248
eli

DAN & LOUIS OYSTER BAR.INC Bar DAN & LOUIS OYSTER BAR 208 SW ANKENY PORTLAND |OR 97204 20592

JJ's FLORIST INC Fiorist JACOBSEN'S FLORIST INC 435 NW SIXTH PORTLAND JOR 97209 21516

NAITO CORP Market MADE IN OREGON 700 SW 5TH AVE #1053 PORTLAND |OR 97204 45579

Page 14 of 14
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CITY OF : Amanda Fritz, Commissianer-in-Charge
Amalia Alarcén de Maorris, Bureau Director
PORTL AN[]’ OREGON Liguar Licensing Programs

1221 SW 4th Avenue, Room il
Portland, Oregon 87204

" DFFICE OF NEIGHBORHODD INVOLVEMENT

Enhanging the quality of Portland’s Neighborhoods through cammunity participation

ALCOHOL IMPACT AREA EXCEPTION FORM
Date '7/4343//0
7

Licensee 7?1 ¢ 1n dr ey Contact / g dece Vincet
Trade name 7N ad e 11 O regean :

L’ 3 sy .
Premise Address 7 6 ¢ 5o S= At Zip Code 7209
) L /
St 186353 fovtfore

: ' . 503 R : 503 2y 3630
Licensee Phone Number 293 £/ 793¢ premise Phone Number &5

Email Addtess /gy ~hve o red o /o {}‘V‘ﬁﬁgw . otV

Comments:

Please explain why your business should be excluded from the requirement of the
proposed Alcohol Impact Area.

(e Mw@/fffwf J s A
Floneer ‘iﬂ/’w/c/ oo e fgrre V“%
Shreet evchymree indo cu dore
Wﬁ”“vﬁ/ G g et i /Q/afww‘
ke Léwd” JH is ov exasaion

%ﬁ i HTTve

Phone: Bl13-823-4513 = Fax: B03-823-3050 » www.portlandonline.com/oni
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CITY OF . Amanda Fritz, Commissianer-in-Charge
, Amalia Alarcéin de Marris, Bureau Director
PORTLAN D' OREGON » Liguor Licensing Programs

1221 SW 4th Avenue, Room 110
Paetland, Oregon 97204 -

OFFIGE DF NEIGHBORHOOD INVOLVEMENT

Enbancing the quality of Fortland's Neighborkoods thraugh cammunity participation

ALCOHOL IMPACT AREA EXCEPTION FORM

Date ?/( Z//l«? | |
Licenseﬂ’ © /‘5 G. /%fﬁam//fﬂ/ﬁ(/mo//% %(l);;éct 08’ Q’j F&’k@,i’j = M

Trade name @%60'“7 eny  (On Morpr sen
Premise Address G 24 3,44 /’%(wj o - Zip Code 472 2 {

Licensee Phone Numbergo‘j ”y? R7-0 {é Premise Phone Number { 03-AR7-©5% €7
Email Address dj //{,@ T //d//c A oo

Comments;

Please expléin why your business should be excluded from the requirement of the
proposed Alcohol Impact Area.

| §¢C~/ﬁ%¢J@J'

Phane: G03-823-4518 = Fax: G03-873-3050 = www.purtlandunlin,a.cnm/nqi

ghborhood
ihvolvément
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Request to be excluded from the
requirement of the proposed
Alcohol Impact Area

Peterson’s Convenience Stores were
among the first to sign the Vibrant PDX
Portland Core Alcohol Impact Zone
Agreement, signing for all three of our
stores on March 15, 2010. This is the
agreement that The Office of Neighborhood
Involvement established after numerous
public hearings. This agreement I feel
adequately addresses the problem of public
intoxication. We would like to continue to
use this agreement as it adequately
addresses the issues.

Peterson’s have never sold the products
identified as problem alcohol such as 240z
and 320z high alcohol beer and fortified
wine. Our market is Downtown visitors and
tourists staying in nearby hotels and
Downtown business people. This is the



36

market that our selection 6f beer and wine
appeals to.

The new proposed rule language is just too
drastic and would seriously impact
legitimate main stream business and could
create negative impressions of our city
among tourists and visitors.

Douglas G. Peterson
Peterson’s
Convenience Stores
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CITY DF Amanda Fritz, Commissioner-in-Charge
Amalia Mlarcan de Morris, Bureau Director
PORTLAN D, OREGON Liguor Licensing Programs

{221 SW 4th Avenue, Roam {0
Portland, Oregon 37204

OFFICE DF NEIGHBORHODD INVOLVEMENT

Enhancing the guality af Portland’s Neighborhaads through community participation

ALCOHOL IMPACT AREA EXCEPTION FORM

Date ﬁ[ ZQ /0

Llcenseﬁws/ﬂ* Ce. ﬂ/ k) °“ﬁ’/"’%/m’f(/ Contact 0&%7 /7«9/'@/"55"’

Trade name p@//’érjomf /;w uw’{/4 /%/641.)&
Premise Address '@/3 S0 )(ﬁ“'r«'({ﬂybzm Code - g7zey

. DY - _ ) 3 o
Licensee Phone Number‘{ 227 © { 67 Premise Phone Number 503 ZZ7 7 o€
Email Address Ol £ /,ﬂf ’fe, @ //' )l / é/”@ z»f C& 47

Comments:

Please explain why your business should be excluded from the requlrement of the
proposed Alcohol Impact Area.

"56‘/6 : /4%%%&&/

Phone: 503-823-4519 » Fax. 503-823-3050 www.purtlandnnline.cnm/nni.

involvement
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Request to be excluded from the
requirement of the proposed
Alcohol Impact Area

Peterson’s Convenience Stores were
among the first to sign the Vibrant PDX
Portland Core Alcohol Impact Zone
Agreement, signing for all three of our
‘stores on March 15, 2010. This is the
agreement that The Office of Neighborhood
Involvement established after numerous
public hearings. This agreement | feel
adequately addresses the problem of public
intoxication. We would like to continue to
use this agreement as it adequately
addresses the issues.

Peterson’s have never sold the products
identified as problem alcohol such as 240z
and 320z high alcohol beer and fortified
wine. Our market is Downtown visitors and
tourists staying in nearby hotels and
Downtown business people. This is the



market that our selection of beer and wine
appeals to.

The new proposed rule language is just too
drastic and would seriously impact
legitimate main stream business and could
create negative impressions of our city
among tourists and visitors.

Douglas G. Peterson
- Peterson’s
Convenience Stores



CITY OF Amanda Fritz, Commissioner-in-Charge
Amalia Mlarcon de Morris, Bureay Director
PﬂR'"_AND, OREGION Liquor Licensing Programs

1221 SW 4th Avenue, Room 110
Partland, Bregon 37204

OFFIGE OF NEIGHBORHOOD INVOLVEMENT

Eakancing the quality of Partland’s Neighborbands through community participation

'ALCOHOL IMPACT AREA EXCEPTION FORM

Date. ﬁ// ZLA 2

License ‘5’“7/“56 /6/{//«5% /Wl/f/’ffm& 5, Contact ﬂf) C{’/fi /?"//ﬁ’/ﬁf” 4
Trade name /06’1/("}’501/1\)‘ On \/Amﬁ // _
Premise Address // 5 .5 ¢ y4h4 é,// ZipCode &G 7Zc4

_ 7 | PP ,
Licensee Phone Number (7/0 3 72 2 7-© € Premise Phone Number 503 /7 X7 Z yz=

Email Address. C/ J/ﬂ e '{’ ce Ted ;:i Y Wt Ce

Comments:

Please explain why your busmess should be excluded from the requirement of the
proposed Alcohol Impact Area.

See /4’{/&%“’/

Phang; 503-823-45(3 » Fax. 503-823-3050 = www.pertiandonline.com/oni
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Request to be excluded from the
requirement of the proposed
~Alcohol Impact Area

Peterson’s Convenience Stores were
among the first to sign the Vibrant PDX
Portland Core Alcohol Impact Zone
Agreement, signing for all three of our
stores on March 15, 2010. This is the
agreement that The Office of Neighborhood
Involvement established after numerous
public hearings. This agreement | feel |
adequately addresses the problem of public
intoxication. We would like to continue to
use this agreement as it adequately
addresses the issues.

Peterson’s have never sold the products
identified as problem alcohol such as 240z
and 320z high alcohol beer and fortified
wine. Our market is Downtown visitors and
tourists staying in nearby hotels and
Downtown business people. This is the
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market that our selection of beer and wine
appeals to.

The new proposed rule language is just too
drastic and would seriously impact
legitimate main stream business and could
create negative impressions of our city
among tourists and visitors.

Peterson’s
Convenience Stores
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CITY OF Amanda Fritz, Commissioner-in-Charge
- Amalia Alarcan de Morris, Bureau Director
PORTL AN[]' []REEUN Liguar Licensing Programs

1221 8W 4th Avenue, Room 10
Portland, Oregon 97204

OFFICE OF NEIGHBORHOCD INVOLVEMENT

Enkancing the quality of Partland’s Neighborkanods through community participation

ALCOHOL IMPACT AREA EXCEPTION FORM ;

2000
Date A“-gtwgﬁ" /"Zl RO v

Licensee M £ 76) @U STH FS 6AS __ Contact STCZ 227 Y 66—
Trade name (S PALLIA & G»/e,ocme,y
Premise Address /{43 Sw Srnek ZipCode 97205

Licensee Phone Number So3 ze 7496 Premise Phone Number 503 227 4965
Email Address |

Comments:

Please explain why your business should be excluded from the requirement of the
proposed Alcohol Impact Area.

| QQD'R@‘M‘ Gk’-oc:azy Doss KoT SéLc A\éwmop
76 STreeT DRWKERS.

Phﬁne: 503-823-4519 = Fax. 503-823-3050 = www.pqrtlandnn|ine.uum/ﬂni
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Office of .
%%mz
August 10, 2010 , | AUG11 2010

, -
State of Oregon, Oregon Liquor Control Commission And The City of Portland

I am so disappointed at the accusations, discussions, and pretentious solutions the City of Portland
Office of Neighborhood Involvement Liquor Licensing committee is going to present to the City

Mayor, Sam Adams, and the City Counsel., They are asking that Downtown Portland be designated as
an Alcohol Impact area. This will impact business in Portland.
hitp://www.portlandonline.com/oni/index. cfin?c=32419

The claim is that there is a need to call downtown Portland an Alcohol Impact Area because there are
street drinkers. The claim is that they are a deterrent to people and business. The claim is that small
grocery stores and a few larger ones are the culprits that enable them. Because of a few repeat street
drinkers, occasional parties and people who actually live on the street, all grocery stores in a vast area
are targeted to have their way of doing business drastically altered. Yet, many big businesses that are in
downtown and do not deal with street people, will be assuming greater business if certain alcohol types
were to be banned in the downtown area. So I ask you “Is this fair?” Is one business better than i
another? Wouldn't education be better for all? The presenter, Theresa Marchetti says their goal is to
have all of Portland an Alcohol Impact Area. .

Going to many of the important meetings held on this subject, I was surprised at the lack of top City
officials at each meeting. Since this proposal is going to impact 40 or more retail grocery stores in
downtown Portland, the Officials should have been there to hear all. It bothers me that the only
comprehensive report that will be presented will be the ONI Liquor Licensing committee report chaired
by Theresa Marchetti. ' '

I'was also shocked at the small number of grocery store representatives at the meetings. Although I
understand the committee chair and a police representative went to each store individually before the
first meeting and asked them to voluntarily sign an agreement not to sell items they have put in their
proposal. This to me, seems to have appeared as a tactic of intimidation, especially to those that do not
understand English very well. They should have all been invited to the open public meetings where
everyone would have been presented the proposal and all facts at the same time. The playing field
would have been equal. They all would have had a chance to respond at the meetings instead of
thinking the meetings were futile. At these meetings the committee was asked over and over by
attendees to produce all reports from Portland Patrol and the Portland Police and the Hooper Center so
they can read them, but none was ever available. The proposal was based on these reports. So no stores
present at the public meeting had the chance to read and honestly respond to the reports. In fact, the
“472 Portland Patrol “reports mentioned on the bottom of the proposal come from a private company
and not available to the public and I believe Theresa Marchetti has the only access. So is this truly
following public meeting laws? Are the stores accused without seeing the facts? Are the stores being
blamed for things not of their control? Aren't street offenders policed?

In our City of Portland, the downtown core area is the hub of all amenities catering to street people, the
housing, food kitchens, and helping agencies. So it is perceived that the people who may drink on the
street dre very welcome here. The percentage of incidents with street drinkers of course will be higher
here because of the higher concentration of the street people and general population. We also have a
University and dormitories downtown that certainly have many parties and party goers that may walk
into the streets to keep on having fun. We also have restaurants and bars with tables outside on the
sidewalks that people drink at. '
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The broad generalization in the suggested proposal targets alcohol items that are legal to sell in
Portland. It is presented that the proposal is modeled after the alcohol bans of the Seattle area. One of
the major differences between the Portland proposal and Seattle's is that Seattle has named the brands
they want to ban in the city's problem areas, and in Portland's proposal there is a straight ban on all
volume of alcohol over a certain percentage and the size of containers and quantity, no matter what
brand. Some great wines that are for sale have an alcohol content 2 bit higher than the proposal but
street drinkers don't buy them, tourists do and so do residents. It was said at the meetings the committee
does not want to “keep revisiting” the brand names every year and add new ones to the list. Are they
taking the lazy, easy way by naming volumes and sizes and quantities? .
Example: 160z. Six packs of Budweiser, the top selling beer package in the whole state, would be
banned in downtown Portland where all the tourists stay, condo dwellers and apartment tenants live.
What a cash deduction for the state.

The higher alcohol volume named beers and wines that are not favored by street drinkers, created a few
discussions at the meetings, distinguishing that these are in a different class than the certain names that
street drinkers may prefer. These discussions prompted an exception of some beers. So this sadly
appears to me like a class discriminating proposal. Those who have and those who have not enough to

drink better. ‘

Regardless of the people buying or not buying certain beers or wines, I believe that the real issue is

+  Does the clerk selling the alcohol really understand the great responsibility she or he has, to
let that alcohol go out of the store?

et 4

Twenty years ago or so a ban of 20% wine was put in effect in certain stores saying that they
contributed to problems on the street but the committee says the problem still exists. I have always
thought that proper training needs to happen at the State of Oregon OLCC level. They should issue an
individual license to sell alcohol in a store as well as in a bar, The affects are the same and yet the
treatment of serving open or non open containers are different. In my store we have a policy of
checking ID and making as sure as we can that the individual buying the alcohol has a home very near
by to drink his purchase. If they don't we tell them to go to a store closer to their home. Many of our
clients are tourists in the hotels near by and condo dwellers as well as apartment tenants. Street people
do come in but they are turned away from buying alcohol.

We need to educate those that are given the task of selling alcohol.
Iam proposing a solution to street drinking problem that will be good for all.

1. NAME INDIVIDUAL BRANDS OF ALCOHOL THAT SHOULD NOT BE SOLD IN AN
AREA WITH MANY PEOPLE LIVING ON THE STREETS. :

2. CONSULT STORE OWNERS WHEN PROPOSING A BAN ON A BRAND TO SEE IF
IT IS A PROBLEM ' . ,

3. ISSUE AN INDIVIDUAL LIQUOR SELLING LICENSE FROM OLCC FOR ALL
STORE CLERKS , '

4. HAVE CLASSES AT THE OLCC LEVEL TO TEACH PROPER SELLING
TECHNIQUES THAT ASSIST IN IDENTIFYING STREET DRINKERS BEFORE
ISSUING AN INDIVIDUAL LIQUOR SELLING LICENSE. ‘

5. RAISE THE AGE OF PEOPLE WHO SELL UNOPENED CONTAINERS OF
ALCOHOL IN GROCERY STORES TO 21 FROM 18.

6. YF THE STORE'S CLERKS DO NOT FOLLOW THE, TRAINING PULL THEIR
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INDIVIDUAL LICENSE TO SELL

I'would think that the first priority of the City of Portland is to keep all businesses small and large
prospering and serving Portland. All businesses can be a successful by giving them tools to help them
work better with the people of the city,. I don't think blaming one or another and punishing one or
another creates a very friendly city environment,

Portland is an eclectic city, where sophisticated and alternative styles
coexist peacefully. It is known for its friendliness, rich culture and variety
of outdoor pursuits. A temperate climate, thriving economy and close
proximity to both the Pacific Ocean and the Cascade Mountains are among
the many reasons Portland has garnered high rankings on multiple "Mos
Livable City" lists. ‘

The quote above is from AOL travel info. If there were a detrimental problem I think we would read
about it in the travel guides. ’

Pauline Gustafson
Georgia's Grocery
1143 SW Stark St.
Portland, Oregon 97205
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1221 SW 4th Avenue, Room 110
Partland, Oregon 97204

GITY OF Amanda Fritz, Cammissioner-in-Lharge
Amalia Marcon de Marris, Bureay Director
PORTLAND, OREGON Liquor Livensing Programs

UFHICE OF NEIGHBORHODD INVOLVEMENT

fahancing the guality of Portland's Neighborboods thraugh community participation

ALCOHOL IMPACT AREA EXCEPTION FORM

]
.

\
Date éf[ 1240
PRA WO C HeV R

Licensee CALTENS (o) ividiers ;WQ . Contagt SoHpasNd || CMT@L
Trade name A A ‘
Premise Address 2273¢ (W Bt asie Zip Code Q72D

Licensee Phone Number $0% 2223923 Premise Phone Number S0 222-392%,
Email Address_Shanwon , Caviteyv L @ pacaost | not

Comments:

Please explain why your business should be excluded from the requirement of the
proposed Alcohol Impact Area.
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RECEIVED

AUG 12 2010

QFFICE-NEIGHORHOOD

Phone: D03-823-4519 » ‘Fax: 03-823-3050 = www.partlandonfine.com/oni
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To Amanda Fritz and Theresa Marchetti-

I wanted to respond to your letter detailing the proposed Alcohol Impact Area. Carter’s
Foodmarts as a company is a member of the Responsible Vendor Program outlined by
the OLCC and Uptown Chevron is a participant in the West Burnside Joint Exclusion
Program. 1 as a business owner am trying to be a responsible member of this community
and have instructed my employees to uphold those standards. Refusing alcohol sales to
intoxicated or just unsavory individuals is something that takes place on every shift,
everyday. Policing the property and enlisting the aid of law enforcement is something all
of my staff has encountered.

Tam m favor of reducing the number of people drinking in public, 1 am sure everyone is,
but if T am a responsible retailer and train my employees to be responsible salespeople
then what more should be required of me as a business owner? Perhaps some retailers
are not following the rules set out by the OLCC, shouldn’t they be addressed individ-
ually?

If there are missions and mental/medical health facilities in great number downtown to
service the needs of the public drinker will the AJA approach really have any impact? I
would imagine the stores just across the river will simply become part of the public
drinkers routine, an addict will adapt to his/her environment to find the fix.

I think outlawing panhandling would have a greater impact than making the public
drinker travel out of their comfort zone for malt beverage purchases.

Just a few thoughts, I do applaud your efforts to address areal problem, it is a
monumental task that you are trying to cure.

Thank you,

Y

o

<

Shari/m{n T. Carter

RECEIVED
AUG 12 200

QFFICE-NEIGHORHOOD
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CITY OF : Amanda Fritz, Commissionzr-in-Charge
Amalia Alarcén de Morris, Bureau Director
PURTLAND, OREGON A Liguor Licensing Programs

1221 SW 4th Avenue, Room 1D
Partland, Oreqon 37204

OFFICE OF NEIGHBORHODD INVOLVEMENT

Fnhancing the quality of Portland’s Neighborhoods thravgh community participation

ALCOHOL IMPACT AREA EXCEPTION FORM
Daté‘ ‘g/ZV/Z(;M

Licensee w Q%T Q@“Z\\(b Contact /}/(OLQ[L- S Qkﬂiﬁ((‘k

Trade name

CUREGRe s, FAAGS
Premise Address "!Go W, uzsm;mp Zip Code
Fortland, 08 97210 '

) . . -~ ] - W&KO
Licensee Phone Number Premise Phone Number $0% 2456 >

Email Address 0’“\9\7"‘/@/ gL 0A9S@A _STERE . UJ&LC!‘/QGN& COnn

. 18310,,: Frigy
Comments: Alg 09 2015
Please explain why your business should be excluded from the requirement of the ' -
proposed Alcohol Impact Area.
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Phone: 503-823-4513 » Fax: 508-823-3050 » www.purtlandnnlfna.r:um/nni




Oy OF
PORTLAND, OREGON
_ []FEI[IE OF NEIGHBORHOOD INVOLVEMENT

Amanda Fritz, Commissioner-in-Charge
Amalia Mlarcdn de Morris, Bureau Dicectar
Liquor Licensing Programs

1221 §W 4th Avenve, Room {10

Portland, Oregon 37204

SHELDH

Enhancing the quality of Partland's Neighborhoods through cammunity participation

ALCOHOL IMPACT AREA EXCEPTION FORM

Date é’/;‘ ‘?/ 20/0

| Licensee 7?;’49 Cf/fwé} . '(fontact &0
Trade name k aten < 5 ,ﬁe’/ﬁ 3{%(')/»@(,_
Premise Addressj’? 7 A u 6’ pa _ Zip Code G720

Licensee Phone Number ,$Y3 $%7- j“Uﬂl Premise Phone Number §'a_? -)-?45[ ~3352)

~ Email Address

Comments:

Please explain why your business should be excluded from the requirement of the

proposed Alcohol Impact Area.
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lho? or 24.08)

R, TW Griss Botlesuove) Since LASE Year 200§
¥ WE HAVE NoT had Any ProBlems Swmee W& oljoy Rules
¥ Tre ngzhw& ACHohoy Volume WE setl s &5 9¢

 (wilwakee Bes€ ¥ Matum) Tee )
¥ WE Ale WA'+CM»$ ﬂﬂgﬁw-ﬁﬂd C@mS'{‘vwi’y “or A’h)’

K Co.ﬁ‘*ﬁwew» d’mel neé‘?hbar ARE happy What e are do’amg;g
X WE ONIY SELL A[COHIL +tn  [0CL REsident with jewt

( 54‘1434 £)ander

+F With Our  AREA S K Llander

)QG))?S"M

Problems

receipt

You shwld B& Moge COIQCCRM ABouT PRuUt walem

~ Phone: 503—823-4519 * Fax; 0l13-B23-3050 = www.portlandanline.com/oni

fneightiorhood:
Ml involvément: &
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Exhibit D

- 845-005-0303

Alcohol Impact Areas

(1) Purpose. In some of Oregon's larger cities, there are areas with very serious alcohol-related
problems where it would take extraordinary resources to identify the particular licensed businesses
whose customers contribute to the problems. In these circumstances, the Commission may designate
an alcohol impact area and set uniform limitations and requirements that specify how alcohol may be
sold in the area. The purpose of this rule is to describe how the Commission, through the rulemaking
process, designates an alcohol impact area and sets uniform limitations and requirements within it.

(2) Requesting an Alcohol Impact Area. In order for the Commission to consider designating an
alcohol impact area, it must receive a petition for rulemaking. The Commission initiates rulemaking
only on petitions from an authorized representative of an incorporated city with a population over
300,000. The petition must propose rule language to reduce street drinking and public intoxication
associated with off-premises sales, or noisy conduct and late night disturbances associated with on-
premises consumption. '

(3) Prerequisites for Petitioning. The Commission requires voluntary efforts to address problems of
street drinking and public intoxication, or noisy conduct and late night disturbances, and requires the

city to seek public input before petitioning the Commission. A city that plans to petition for an alcohol
impact area must:

(a) Require affected businesses, citizens and city staff to make a serious ahd good faith effort to work
cooperatively to deVelop a voluntary program to address the problems; -

(b) Make reasonable efforts to identify and notify those likely to be affected, offering them an -
opportunity to participate in the city's process; .

(c) Hold a public hearing where interested parties may comment on the documentation of problems
and the proposed rule language;

(d) Offer in the public hearing an opportunity for affected businesses to explain why their business
" operation should be exempted from the proposed limitations and requirements; and

() Not take into consideration or make any proposal based on age, race, sex, disability, marital status,
national origin, sexual orientation, color or religion.

@ Petition Contents. The city must meet the petitioning requirements of the Administrative
Procedures Act (APA), including a comprehensive petition which includes:

(a) An explanation of a serious and good faith effort by the affected businesses, citizens, and city staff
to work cooperatively to develop a voluntary program to address the problem; S

(b) A description and documentation of a lengthy, pervasive history of:
(A) Street drinking, public intoxication and related problems associated with off-premises sales that

affect neighborhood livability. To document these problems, the city must use crime statistics, police
reports, detoxification reports or similar records; or
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(B) Noisy conduct, late night disturbances and related problems associated with on-premises
consumption that affect neighborhood livability. To document these problems, the city must use police
reports or other records of government bureaus or departments,

(c) Alist of all the licensed businesses in the proposed alcohol impact area, a description of the parts
of those businesses which may be contributing to the problem and an explanation why it is not
practical to determine the specific sources of the problems;

(d) Proposed rule language that designates the boundaries of the proposed alcohol impact area and a
rationale for the boundaries; ‘

(¢) Proposed rule language to limit off-premises alcohol sales, to limit hours of alcohol sales or to set
any other limitations or requirements for the alcohol impact area designed to reduce the documented

problems;

() An assessment of the positive and negative impacts the proposed limitations and requirements
would have, both short and long range, on:

(A) Each licensed business within the proposed alcohol impact area;
(B) The economic viability of the proposed alcohol impact area as a whole; and

(C) The surrounding areas and the local governing body.

(g) A list of all the licensed businesses in the proposed alcohol impact area that the city intends to not
cover by the proposed limitations and requirements and an explanation of why they should not be
covered; and '

(k) A list of all the licensed businesses in the proposed alcohol impact area that requested an
exemption from the limitations and requirements. The city must explain why it thinks each requesting
business operation should or should not be exempted.

(5) Basis for Automatic Denial of Petition. The Commission autdmatically denies any petition that
does not include the information required in section (4) of this rule. ' :

(6) Commission's Notice of Rulemaking. If the Commission initiates rulemaking to consider a
proposed alcohol impact area, the Commission follows its Notice of Rulemaking procedures,
schedules a public rulemaking hearing and also:

(a) Makes a reasonable effort to identify and notify all neighborhood and business associations
(registered with the Commission) and all licensees located in, or within 500 feet, of the proposed _

"~ alcohol impact area; and

- (b) Sends a copy of the city's proposed rule language to each of those associ.ations and licensees.

(7) Commission's Rulemaking Process. In the process of rulemaking to consider the creation of an
alcohol impact area, the Commission follows the APA requirements and also holds a public hearing at
which interested parties may present additional information, and comment on the documentation of

problems and the rule language proposed by the city.
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(8) Designating an Alcohol Impact Area by the Commission. After reviewing the rulemaking record,
the Commissioners consider whether or not to designate an alcohol impact area, In designating an

* alcoho! impact area, the Commissioners set boundaries and uniform limitations and requirements
which specify how alcohol may be sold in the area:

(a) In setting the boundaries of an alcohol impact area, the Commission identifies the boundaries by
designating thoroughfares, waterways, or other similar boundaries. The Commission may extend the
boundaries beyond the actual area where problems are concentrated;

(b) In setting limitations and requirements, the Commission may:
(A) Limit off-premises alcohol sales; ,
(B) Limit hours of alcohol sales; or

(C) Set any other limitations or requirements for the alcohol impact area that may reduce the
documented problems, such as limiting the number of new outlets in the area.
Y e,

(c) The Commission does not take into consideration the age, race, sex, disability, marital status,
national origin, sexual orientation, color or religion of the licensees or the patrons of the licensed
businesses within the alcohol impact area.

9 Exemptions. After the Commission has established an alcohol impact area and the limitations and
requirements are in effect, licensed businesses may apply for an exemption for their business
operation:

(a) The request must be in writing and include:
(A) A list of the limitations and requirements from which the licensee wants to be exempted; and

(B) An explanation of how the licensee's business operation did not and will not contribute to the
_ problem, and why their business operation should be exempted from each of the limitations and
requirements from which they are requesting exemption. '

(b) The burden is on the licensee to convince the Commission that their business operation did not and
will 1ot contribute to the problems in the area and should be exempted from each of the limitations
and requirements from which they are requesting exemption;

(c) If the Commission denies a request for an exemption, the licensee has the right to a hearing to
~ contest the decision. However, the licensee must comply with all the limitations and requirements
unless the Commission issues a final order which reverses the administrator's decision;

(d) The Commission notifies the originally petitioning city of requests for exemption;
(e) For this rule, "business operation"” refers to basic business concepts, such as a "gift shop” ora
-"hotel." It does not refer to retailing practices, such as "selling alcohol only to people with rent

receipts";

. (f) Licensees must reapply for an exemption with each license renewal. The burden is on the licensee
to convince the Commission that their business operation did not and will not contribute to the



problems in the area and should be exempted from each of the limitations and requirements from
which they are requesting exemption.

(10) Petitioning the Commission to Change an Alcohol Impact Area Rule. Any interested person may
petition the Commission to amend or repeal an Alcohol Impact Area rule. The petitioner must follow
the steps listed in OAR 137-001-0070. In a petition to amend an Alcohol Impact Area rule, a person
may ask for changes to the boundaries, limitations or requirements for the Alcohol Impact Area.

(11) Automatic Review of an Alcohol Impact Area. Twelve months after an alcohol impact area goes

into effect, the Commissioners offer a public forum for comment. After considering the comments, the

Commissioners may decide to initiate the rulemaking process to consider whether to continue, change
or repeal the rule establishing that alcohol impact area:

(a) Before holding the public forum, the Commission makes a reasonable effort to notify:

(A) Licensees and registered neighborhood and business associations-located in the alcohol impact
area; :

(B) Anyone who commented or testified during the original rulemaking process which established the
alcohol impact area; and g

(C) The city which originally petitioned the Commission.

(b) If the Commissioners initiate rulemaking after the public forum, the Commission follows the
notice procedures described in section (6) of this rule.

(12) Sanction. A violation of a limitation or requirement in an alcohol impact area rule is a Category
IIT violation.

~ (13) Other Commission Action. Nothing in this rule prevents the Commission from imposing
-additional restrictions on any license in the alcohol impact area or refusing licenses within a
designated alcohol impact area if warranted by any other law or rule of the Commission. -

Stat. Auth: ORS 471, including 471.040, 471.157, 471.730(5) & (6)
Stats. Implemented: ORS 471.155, 471.168, 471.311 & 471.313 ‘ :
Hist.: OLCC 8-1994, f. 12-23-94, cert. ef, 1-1-95; OLCC 19-2000, f. 12-6-00, cert: ef. 1-1-01,
Renumbered from 845-005-0057; OLCC 1-2005, f. 4-21-05, cert. ef. 5-1-05 B
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