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VIBRANT PDX
 
PORTLAND CORE ALCOHOL IMPACT ZONE AGREEMENT
 

This agreement is designed to address the chronic problem of public intoxication in a specific area of 
Portland by limiting the supply of alcoholic products known to be favored by those who drink in 
public illegally. Specifically the area, referred to hereafter as the Impact Zone, has the geographical 
designation as east and north of 405, west of the Willamette River, and south of NW Lovejoy St. 
This voluntary agreement was developed through a combined effort between city offîcials, business 
owners, and community organizations concerned with the public safety and livability issues 
associated with street drinking. 

RE,CITALS: 

1.	 The ImpactZone is home to over 53% of reported drinking in public citywide andZío/o of 
detox incidents citywide (Portland Police Bureau, crime analyst report) 

2.	 High alcohol content beverages in large containers are most favored by those who drink in 
public illegally. These include malt liquor products over 5.75o/o alcohol by volume and wine 
products over 13.50lo by volume, as well as large quantity single containers and box wine. 

_t.	 The Impac tZonearea cumently houses 69 Off Premise license locations which allow for the 
sale of beer, wine, and hard cider packaged to go for consumption off premises. Citywide, 
there are 723 off premise licenses. In 2008, there were approximately 23 incidents of drinking 
in public per off premise licensed establishment in the defined area; andapproximately 25 
incidents per establishmentby September of 2009. This is compared to approximately3 
incidents of drinking in public per off premise license in all other areas of the city. 

Finding the venues that routinely provide alcoholic products to street drinkers would take an 
inordinate amount of resources fi'om communi¡y and city officials. Reports indicate that 
supply venues are widely spread and not particular to one venue. 

The stipulations of this agreement were negotiated and agreed upon by the owners of the 
Licensed Establishments, Neighbors and Community members, and City of Porfland Officials. 

AGREEMENT 
( Utrr,a lhe holder of an Oregon Liquor Control Commission 

license, agrees to voluntary participate in the Portland Core Alcohol Impact 
Zone Agreement to address chronic public intoxication and street drinking. This agreement is a 
collaborative effort to improve the livability, vitality, and safety of Portland's neighborhoods and 
business districts within the defined boundaries 

l 

I agree to implement the following business practices related to the inventory and sales of alcoholic 
beverages. I understand that by joining this effort through VIBRANT PDX, I can make a positive 
impact on the problems associated with sheet drinking in the IMPACT ZONE. 

LIQUOR DISPENSING 

VIBRANT PDX - Volunteering as Businesses to Reduce Alcohol-related Nuisances Together 
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1) I, the licensee, will not sell single containers of malt liquor, imported beer, domestic beer, 
or hard cider over 22 ounces. Exception: Licensee retains the option to sell single 
containers of domestic or imported beer iq 22. ounce glass bottles, at no less,than 5.22 an 
ounce that meet all other guidelines in this agreement. 

2) I, the licensee, will not sell malt liquor, domestic beer, imported beer, or hard cider over 
5.75% alcohol by volume. 

3.) I, the licensee, will not sell fortified wine. 

4.) I, the licensee, will not sell wine over 13.5% alcohol by volume for less than .25 an ounce. 

4.) I, the licensee, will not sell boxed wine, wine in quantities larger than2liters per container, 
or wine in quantities less than 750mL per container. EXCEPTION: Licensees in gift stores 
that open into the lobby of a hotel and have no direct access to the street retain the option to 
sell wine in quantities less than 750mL. 

5) I, the licensee, will not sell packages of multiple alcoholic beverages that are larger than1,2 
ounces per container, or packaged in less than 4 items per package. 

DURATION 

This agreement will become effective on April I't, 2010. The agreement will be reviewed by all 
partners six months after the effective date, October 1't, 2010, and.arrlually thereafter. 

)-2*/c
Date 
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VIBRANT PDX - Volunteering as Businesses to Reduce Alcohol-related Nuisances Together 
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poRTLAND coRE *JååHil,låär zoNE AcREEMENT 

This agreement is designed to address the chronic problem of public intoxication in a specific area of 
Portland by limiting the supply of alcoholic products known to be favored by those who drink in 
public illegally. Specifically the area, referred to hereafter as the Impact Zone,has the geographical 
designation as east and north of 405, west of the Willamette River, and south ofNW Lovejoy St. 
This voluntary agreement was developed through a combined effort between city officials, business 
owners, and community organizations concerned with the public safety and livability issues 
associated with sheet drinking. 

RECITALS: 

1.	 The ImpactZone is home to over 53% of reported drinking in public citywide and2lYo of 
detox incidents citywide (Portland Police Bureau, crime analyst report) 

aL.	 High alcohol content beverages in large containers are most favored by those who drink in 
public illegally. These include malt liquor products over 5.75o/o alcohol by volume and wine 
products over 13.5% by volume, as well as large quantity single containers and box wine. 

J.	 The Impac tZonearea curïently houses 69 Off Premise license locations which allow for the 
sale of beer, wine, and hard cider packaged to go for consumption off premises. Citywide, 
there are 723 off premise licenses, In 2008, there were approximately 23 incidents of drinking 
in public per off premise licensed establishment in the defined area; and approximately 25\ 
incidents per establishment by September of 2009. This is compared to approximately 3 
incidents of drinking in public per off premise license in all other areas of the city. 

Finding the venues that routinely provide alcoholic products to street drinkers would take an 
inordinate amount of resourcer io. community anå city officials. Reports indicate that',
supply venues are widely spread and not particúlar to one venue. , 	 . 

The stipulations of this agreement were negotiated and agreed upon by the owners of the , 

Licensed Establishments, Neighbors ànd Community members, and City of Portland Offlrcials. 

AGREEMENT 

,. (ø"* V"f* * ." .rne holder of an oregon Liquor control commission 
(OLCC) off premise sales license, agrees to voluntary participate in the Portland Core Alcohol Impact 
Zone Agreement to address chronic public intoxication and street drinking. This agreement is a 
collaborative effort to improve the livability, vitality, and safety oiPortland's neighborhoods and 
business districts within the defined boundaries. 

I agree to implement the following business practices related to the inventory and sales of alcoholic 
beverages. I understand that by joining this effort through VIBRANT PDX, I can make a positive 
impact on the problems associated with street drinking in the IMPACT zoNE. 

LIQUOR DISPENSING 

VIBRANT PDX - Volunteering as Businesses to Reduce Alcohol-related Nuisances Together 
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1) I, the licensee, will not sell single containers of malt liquor, imported beer, domestic beer, ¡ , i 

or hard cider over 22 ounces. Exception: Licensee retains the option to sell single 
containers of domestic or imported beer in 22 ounce glass bottles, at no less than $.22 an 

'ounce that meet all other guidelines in this agreement. 

2) I, the licensee, will not sell malt liquor, domestic beer, imported beer, or hard cider over 
5.75% alcohol by volume. 

3.) I, the licensee, will not sell fortified wine. 

4.) I, the licensee, will not sell wine over 13.5%o alcohol by volume for less than .25 an ounce. 

4.) I, the licensee, will not sell boxed wine, wine in quantities larger than2liters per container, 
or wine in quantities less than 750mL per container. EXCEPTION: Licensees in gift stores 
that open into the lobby of a hotel and have no direct access to the street retain the option to 
sell wine in quantities iess than 7s0ml-. þV/ COSETÇ n ,fu1øtLftIfcflà4/ tfil*,

,414,4 -¿Nd ltV / /t/v¿"í ; Nøf---qæ¡¿r/t)/{¿3.
5.) I, the licensee, will not sell packages of multifle'alcoholic beverageé tlfa(are large'r than 12 

ounces per container, or packaged in less than 4 items per package. 

DURÄTION \l' Ì, 

i,
This agreement will become effective on April 1't, 2010. The agreement will be reviewed by all 
partners six months after the effective da-te, October Ltt, 2010, and annually thereafter. 

Date 
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H,IOT MS þOV 

NESSS¿VC ÏTEC S ÏT,TONT.IUVI/{ 
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VIBRANT PDX - Volunteering as Businesses to Reduce Alcohol-related Nuisances Together 
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VIBRANT PDX 
PORTLAND CORE ALCOHOL IMPACT ZONE AGREEMENT 

This agreement is designed to address the chronic problem of public intoxication in a specific area of 
Portland by limiting the supply of alcoholic products known to be favored by those who drink in 
public illegally. Specifically the area, rçferred to hereafter as the Impact Zone,has the geographical 
designation as east and north of 405, west of the Willamette River, and south of NW Lovejoy St. 
This voluntary agreement was developed through a combined effort between city offrcials, business 
owners, and community oryanizations concerned with the public safety and livability issues 
associated with steet drinking. 

RECITALS: 

l.	 The ImpactZone is home to over 53% of reported drinking in public citywide and2ío/o of 
detox incidents citywide (Portland Police Bureau, crime analyst report) 

High alcohol content beverages in large containers are most favored by those who drink in 
public illegally. These include malt liquor products over 5.75Yo alcohol by volume and wine 
products over 13.5% by volume, as well as large quantity single containers and box wine. 

J.	 The ImpactZone area cuffently houses 69 Off Premise license locations which allow for the 
sale of beer, wine, and hard cider packaged to go for consumption off premises. Citywide, 
there are 723 off premise licenses. In 2008, there were approximately 23 incidents of drinking 
in public per off premise licensed establishment in the defined area; and approximately 25 
incidents per establishment by September of 2009. This is compared to approximately 3 
incidents of drinking in public per off premise license in all other areas of the city. 

Finding the venues that routinely provide alcoholic products to street drinkers would take an 
inordinate amount of resources from community and city officials. Reports indicate that 
supply venues are widely spread and not particular to one venue. 

The stipulations of this agreement were negotiated and agreed upon by the owners of the 
Licensed Establishments, Neighbors and Community members, and City of Portland Offîcials. 

AGREEMENT 

the holder of an Oregon Liquor Conhol Commission 
(OLCC) off premise sales license, agrees to voluntary participate in the Portland Core Alcohol Impact 
Zone Agreement to address chronic public intoxication and street drinking. This agreement is a 
collaborative effort to improve the livability, vitality, and safety of Portland's neighborhoods and 
business districts within the defined boundaries 

tl	 I agree to implement the following business practices related to the inventory and sales of alcoholic 
beverages. I understand that by joining this effort through VIBRANT PDX, I can make a positive 
impact on the problems associated with street drinking in the IMPACT ZONE. 

LIQUOR DISPENSING 

VIBRANT PDX - Volunteering as Businesses to Reduce Alcohol-related Nuisances Together 
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1) I, the licensee, will not sell single containers of malt liquor, imported beer, domestic beer, 
or hard cider over 22 ounces. Exception: Licensee retains the option to sell single 
containers of domestic or imported beer in 22 ounce glass bottles, at no less than 5.22 an 
ounce that meet all other guidelines in this âgreement. 

2)I,the licensee, will not sell malt liquor, domestic beer, imported beer, or hard cider over 
5.75% alcohol by volume. 

3.) I, the licensee, will not sell fortified wine. 

4.) I, the licensee, will not sell wine over l3.SYoalcohol by volume for less than .25 an ounce. 

4.) I, the licensee, will not sell boxed wine, wine in quantities larger than2liters per container, 
or wine in quantities less than 750mL per container. EXCEPTION: Licensees in gift stores 
that open into the lobby of a hotel and have no direct access to the street retain the option to 
sell wine in quantities less than 750mL. 

5.) I, the licensee, will not sell packages of multiple alcoholic beverages that are larger than 12 
ounces per container, or packaged in less than 4 items per package. 

DURATION 

This agreement will become effective on April 1't, 2010. The agreement will be reviewed by all 
partners six months after the effective date, October 1't, 201,0, and annually thereafter. 

/Éosç ' 
o 
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Trade Name - Please Print 
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VIBRANT PDX - Volunteering as Businesses to Reduce Alcohol-related Nuisances Together 
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VIBRANT PDX
 

PORTLAND CORE ALCOHOL IMPACT ZONE AGREEMENT
 

This agreement is designed to address the chronic problem of public intoxication in a specific area of 
Portland by limiting the supply of alcoholic products known tó be favored by those who driuk in 
qublic illegally. Specifically the area, referred to hereafter as the Impact Zone,has the geographical
designation as east and north of 405, west of the Willamette River, and south of NW rov"Joy St. This 
voluntary agreement was developed through a combined effort between city officials, busineis 
owners, and community organizations concerned with the public safety aná livability issues associated 
with street drinking. 

RECITALS: 

1.	 The ImpactZone is home to over 53% of reported drinking in public citywide and25o/o of 
detox incidents citywide (portland police Bureau, crime *ãtyrireport) 

? High alcohol content beverages in large containers are most favored by those who drink in 
public illegally. These include malt liquor products over 5.TSYoalcohol by volume and wine 
products over 13.5% by volume, as well as large quantity single containeis and box wine. 

3. The ImpactZone area currently houses 69 Off Premise license locations which allow for the 
sale of beer, wine, and hard cider packaged to go for consumption off premises. Citywide,
there are 723 off premise licenses. In 2008, there were approximat ety )l incidents of ariniing
in public per off premise licensed establishment in the dãfined area; and approximat eIy 25 
incidents per establishment by September of 2009. This is compared to apþoximately3
incidents of drinking in public per off premise license in all other areas olttre city. 

4.	 Finding the venues that routinely provide alcoholic products to street drinkers would take an 
inordinate amount of resources from community anå city ofhcials. Reports indicate that supply 
venues are widely spread throughout the Impact Zone.and.not particular to one venue. 

The stipulations of this agreement were negotiated and agreed upon by the owners of the 
Licensed Establishments, Neighbors and Communityrn"*b"rr,ãrra iity of portland Officials. 

AGREEMENT 

I". 
-the holder of an Oregon Liquor Control Commission 

(OLCC) off_premise sales license, agrees to voluntarily participateln VIBiìANT pDX to address 
chronic public intoxication and street drinking. This agrãement is a collaborative effort to improve the
Iivability, vitality, and safety of Portland's neighborhoods and business districts within the defined 
boundaries. 

I agree to implement the following business practices related to the inventory and sales of alcoholic 
beverages. I undersland that by joining this effort tluough VIBRANT pDX, I *ut p"riii""
impact on the problems associated with street drinking ii tft" IMpACT ZOÑp."u" " " 

VIBRANT PDX - Volunteering as Businesses to Reduce Alcohol-related Nuisances Togetþer 
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LIQUOIì. DISP[NSTNG 

' 1' I, the licensee; will not sell single containers of malt liquor, imported beer, domestic beer, or 
hard cider. EXCEPTION: Licensee retains the option to sell single containers of domestic or 
imported beer in 22to 24 ounce glass bottles, at no less than $.145 an oupce that meet all other 
guidelines in this agreement. (22ounce: $3. l9; 24ounce: $3.4g) 

2. I, the licensee, will not sell malt liquor, domestic beer, imported beer, or hard cider over 5.75%
:, alcohol by volume. EXCEPTION: This does not apply tå beverages brewed by breweries that 

fall under the Federal Definition of a Small Brewery ioi tu* purpoi*, under Seótion 5051(a)(2)
of Title 26 U.S.C. 

3. I, the licensee, will not sell fortified wine, wine over r3.s%alcohol by volume, or wine for 
less than 750mL for less than .25 an ounce. 

4' I, the licensee, will not sell boxed wine or wine in quantities larger than2liters per container. 

DURATION 

This agreement will become effective on April 1't, 201.0. The agreement will be reviewed by all 
paftners six months after the effective date, October Itt, 20l0,and annually thereafter.;í-\, 

V ll/t4lLtS ùthø¡j l'lfóf 
Trade Name - Please Print 

tl ///m¿rt íoru 
Date 

:r:rì!,":if, 
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i 

VIBRANT PDX- Volunteering as Businesses to Reduce Alcohol-related Nuisances Together 
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VIBRANT PDX
 

PORTLAND CORE ALCOHOL IMPACT ZONE AGREEMBNT
 

This agreement is designed to address the chronic problem of public intoxication in a specific area of 
Portland by limiting the supply of alcoholic produõts known tó be favored by those who drink in
public illegally. Specifìcally thd area, refemed to hereafter as the Impact Zone,has the geographical
designation as east and north of 405, west of the Willamette River, ãnd south of NW ñue]ov St. This 
voluntary agreement was developed through a combined effort between city officials, business 
owners' and community organizations concerned with the pubtic safety and fivability issues associated 
with street drinking. 

RECITALS: 

1 . The Impac t Zoneis home to over 53Yo of reporled drinking in public citywide and,25o/o of 
cletox inciclents c-itSnvide (Portland Policc Bureau, criine *ãtyri report) 

2. High alcohol content beverages in large containers are most favored by those who drink in 
public illegally. These include malt liquor products over 5.71Yoalcohol by volume and wine 
products over I3.5% by volume, as well as large quantity single containers and box wine. 

3' The ImpactZonearea currently houses 69 Off Premise license locations which allow fo.r the 
sale of beer, wine, and hard cider packaged to go for consumption off premises. Citywide,.
there are 723 off premise licenses. In 2008, there were approiimat ety )l incidents of ariniiing
in public per off premise licensed establishment in the dèhned area;-and,approximately 25 
incidents per establishment by September of 2009. This is compared to approximately3
incidents of drinking in public per off premise license in all other areas oitn" city. " 

4. Finding the venues that routinely provide alcoholic products to street drinkers would take an 
inordinate amount of resources from community anå city officials. Reports indicate that supply 
venues are widely spread throughout the Impact Zone and.not particular to one venue. 

5. The stipulations of this agreement were negotiated and agreed upon by the owners of the 
Licensed Establishments, Neighbors and Community mernbers, an¿ iity of Portland Officials. 

AGREEMENT 

the holder of an Oregon Liquor Control Commission 
to voluntarily participate in VIBRANT PDX to address 

chronic public intoxication and strdãt drinking. This agràement is a collaborative effort to improve the 
livability, vitality, and safety of Portland's neighborhoods and business districts within the defined 
boundaries. 

I agree to implement the following business practices related to the inventory and sales of alcoholic 
beverages. I understand that by joining this effort through VIBRANT pDX, i can make apositive
impact on the problems associated with street drinkingin the IMpAcT zoÑp. 

VIBRANT PDX - Volunteering as Businçsses to Reduce Alcoholrelated Nuisances Together 
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Lreuon uspnxsnvi 

1. I, the licensee, will not sell single containers of malt liquor, imported beer, domestic beer, or 
hard cider. EXCEPTION: Licensee retains the option io setl single containers of domestic or 
imported beer in 22 to 24 ounce glass bottles, at no less than $. 145 anounce that meet all other 
guidelines in this agreement. (22ounce: $3.19; 24ounce : $3.4g) 

2. I, the licensee, will not sell malt liquor, domestic beer, impofted beer, or hard cider over 5.75% 
alcohol by volume. EXCEPTION: This does not apply tó beverages brewed by breweries that 
fall under the Federal Def,rnition of a Small Breweryloi tu* purpoiw under Seótion 5051(a)(2)
of Title 26 U.S.C. 

3. I, the licensee, will not sell fortified wine, wine over 13.5% alcohol by volume, or wine for 
less than 750mL for less than .ZS an ounce. 

4' I, the licensee, will not sell boxed wine or wine in quantities larger than2liters per container. 

DURATION 

This agreement will become effective on April 1't, 2010. The agreement will be reviewed by all 
partners six months after the effective date, October ltt, 20\0,and annually thereafter. 

Cf¿.qcrr r h] , +pr q: fr EroeCi..-rft:-4 
Trade,Name * Please Print .d* 

Inicensee - Print Name 

VIBRANT PDX * Volunteering as Businesses to R.educe Alcohol-related Nuisances Together 
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zoNE A.REEMENT 

This agreement is designed to address the chronic problem of public intoxication in a specific area of 
Portland by limiting the supply of alcoholic products known tó be favored by those who drink in 
pub.lic illegally. Specifioally the arÇa, referred to hereafter as the Impact ZoÍte,has the geographical
designation as east and north of 405, west of the Willamette River, ãnd south of NW I-ã""joy St. This 
voluntary agreement was developed through a combined effort between city officials, business 
owners, and community organizations concerned with the pubtic safety and livability issues associated 
with street drinking. 

RECITALS: 

1.	 The ImpactZone is home to over 53% of reported drinking in public citywide and2l%o of 
detox inci<ients citywide (Portland police Bureau, crime analysi report) 

) I{igh alcohol content beverages in large containers are most favored by those who drink in 
public illegally. These include malt liquor products over 5.7SYoalcoholby volume and wine 
prod¡rcts over 13.5% by volume, as well as large quantity single containers and box wine. 

3.	 The Impac tZonearea cunently houses 69 Off Premise license locations which allow for the 
sale of beer, wine, and hard cider packaged to go for consumption off premises. Citywide,
there are 723 off premise licenses. In 2008, there were approiimat ety 1l incideirts of Arinting
in public per offpremise licensed establishment in the dãfined area; and approximately 25 
incidents per establishment by September of 2009. This is compared to appìoximately3 
incidents of drinking in public per off premise license in all other areas ofthe city. , 

4.	 Finding the venues that routinely provide alcoholic products to street drinkers would take an 
inordinate amount of resources from community aná city officials. Reports indicate that supply 
venues are widely spread throughout the Impact Zone and not particular to one venue. 

5. The stipulations of this agreement were negotiated and agreed upon by the owners of the 
Licensed Estabtishments, Neighbors ané Community mernbers, and iity of Portland Offìcials. 

AGREEMENT 

L , the holder of an Oregon Liquor Control Commission(oLCC)off@estovoluntarilyparticlpãi"i'.vifnÑTPDXtoaddress 
chronic public intoxication and street drinking. This agreement is a collaborative effort to improve the 
livability, vitality, and safety of Portland's neighborhoods and business districts within the defined 
boundaries 

I agree to implement the following business practices related to the inventory and sales of alcoholic 
beverages. I understand that by joining this effort through VIBRANT PDX, i can make a positive 
impact on the problems associated with street drinking in the IMPACT ZONE. 

VIBRANT PDX - Volunteering as Businesses to Reduce Alcohol-related Nuisances Together 
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1,. I, the licensee, will not sell single containers of malt liquor, imported beer, domestic beer, or 
hard cider' EXCEPTION: Licensee retains the optionìo seil slngle containers of domestic or 
imported beer in22 to 24 ounce glass bottles, at no less than $.145 an ounce that meet all other 
guidelines in this agreement. (22ounce: $3.19; 24ounce: $3.49) 

2' I, the licensee, will not sell malt liquor, domestic beer, impofted beer, or hard cider over 5.75% 
alcohol by volume. EXCEPTION: This does not apply to beverages brewed by breweries that 
fall under the Federal Definition of a Small Brewery for tax purpoi.r under Seótion 5051(a)(2) 
of Title 26 U.S.C. 

3. I, the licensee, will not sell fortified wine, wine over I3.SYoalcohol by volume, or wine for 
less than 750mL for less than .25 anounce. 

4. I, the licensee, will not sell boxed wine or wine in quantities larger than2liters per container. 

DURATION 

This agreement will become effective on April 1st, 2010. The agreement will be reviewed by all 
partners six months after the effective date, October 1't, 2070, and annually thereafter. 

Trade Name * Please Print 

Licensee - Print Name 

'/(
'?, t,Datê 

VIBRANT PDX * Volunteering as Businesses to Reduce Alcohol-related Nuisances Together 
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VIIìRANT PDX
 
PORTLAND CORE ALCOHOL IMPACT ZONE AGREEMENT
 

This agreement is designed to address the chronic problem of public intoxication in a specific area of 
Portland by limiting the supply of alcoholic products known to be favored by those who drink in 
public illegally. Specifically the area, referred to hereafter as the Impact Zone,has the geographical 
desigriation as east and north of 405, west of thç Willamette River, ãnd south of NV/ f-o""joy St. This 
voluntary agreement was developed through a combined effort between city officials, business 
owners, and comrnunity organizations concerned with the public safety and livability issues associated 
with street drinking. 

RECITALS: 

T.	 The ImpactZone is home to over 53Yo of reported drinking in public citywide and 2S%o of 
detox incidents citywide (Portland Police Bureau, crime analysi report) 

) High alcohol content beverages in large containers are most favored by those who drink in 
public illegally. These include malt liquor products over 5.75o/o alcohol by volume and wine 
products over 13.5o/o by volume, as well as large quantity single containers and box wine. 

3. The ImpactZone area currently houses 69 Off Premise license locations which allow for the 
sale of beer, wine, and hard cider packaged to go for consumption off premises. Citywide, 
there are 723 off premise licenses. In 2008, there were approximately)3 incid.ents of drinking 
in public per off premise licensed establishment in the dãirned area;-andapproximat ely 25 
incidents per establishment by September of 2009. This is compared to approximately3 
incidents of drinking in public per off premise license in all other areas of.the city. 

4.	 Finding the venues that routinely provide alcoholic products to street drinkers would take an 
inordinate amount of resources from community and city officials. Reports indicate that supply 
venues are widely spread throughout the Impact Zone and,not particular to one venue. 

5. The stipulations ofthis agreement were negotiated and agreed upon by the owners of the 
Licensed Establishments, Neighbors and Community members,ãnd City of Portland Officials. 

GREEMENT
*4 N 

t,, ,, ,,,!*Arr he holder of an Oregon Liquor Control Commission 
(OLCC) off premisdsales licenbe, agrees to voluntarily participate in VIBiìANT pDX to address 
chronic public intoxication and street drinking. This agreem"ni ir a collaborative effort to improve the 
livability, vitalit¡ and safety of pqrtland's neighborhoods and business dístricts within.the défined 
boundaries 

I agree to implement the following business practices related to the inventory and sales of alcoholic 
beverages. I understand that by joining this effort through VIBRANT PDX, I can make a positive 
impact on the problems associated with street drinking in the IMpACT ZONE. 

VIBRANT PDX - Volunteering as Businesses to R.educe Alcohol-related Nuisances Together 
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LIQUOII DISPBNSING 

1. I, the licertsee, will not sell single containers of malt liquor, imported beer, domestic beer, or 
hard cider. EXCEPTION: Licensee retains the option io sell single containers of domestic or 
imported beer in 22 to 24 ounce glass bottles, at no less than $.145 an ounce that meet all other 
guidelines in this agreement. (22ounce : $3.1 9; Zío *ce: $3.4g) 

2. I, the licensee, will not sell matt liquor, domestic beer, imported beer, or hard cider over 5.75%
 
alcohol by volume. EXCEPTION: This does not apply tó beverages brewed by breweries that
 
fall under the Federal Definition of a Small Brewery?oi tax purpoies under Seótion 505l(a)(Z)

of Title 26 U.S.C. 

3. I, the licensee, will not sell fortified wine, wine over l3.s%alcohol by volume, or wine for 
less than 750mL for less than .25 an ounce. 

4. I, the iicensee, will not sell boxed wine or wine in quantities larger than|liters per container. 

DURATION 

This agreement will become effective on April 1lt, 2010. The agreement will be reviewed by all 
paftners six months after the ef'fective date, October 1't, 20l0,and annually thereafter. 

1¡ll& 8¡'* eaê' 
Trade Name - pt"*iñrrt-ë 

'Tr'IBRANT PDX- Volunteering as Businesses to Reduce Alcohol-related Nuisances Together 
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VII]RANT PDX
 
PORTLAND CORE ALCOHOL IMI'ACT ZONE AGREEMBNT
 

This agreement is designed to address the chro¡ric problem of public intoxication in a specific area of 
Portland by limiting the supply of alcoholic produðts known to be favored by those who drink in 
public illegally' SpecifÏcally the area, referued to hereafter as the Impact Zone,has the geographical 
designation as east and north of 405, west of the Willamette River, ànd south of NW fã"ejoy St. This 
voluntary agreement was developed through a combined effort between city officials, business 
owrlers, and community organizations concerned with the pubtic safety and livability issues associated 
with street drinking. 

RECITALS: 

1.	 The ImpactZone is home to over 53%o of reported drinking in public citywide and.25%o of 
detox incidents citywide (Portland police Bureau, crime *ãtyri report) 

) High alcohol content beverages in large containers are most favored by those who drink in 
public illegally. These include malt liquor products over 5,75o/o alcohol by volume and wine 
products over 13.5% by volume, as well as large quantity single containers and box wine. 

J. The ImpactZone area curently houses 69 Off Premise license locations which allow for the 
sale of beer, wine, and hard cider packaged to go for consumption off premises. Citywide, 
there are 723 off premise licenses. In 2008, there were approximat ely Zl incidents óf Otintiog 
in public per off premise licensed establishment in the dãirned area; and approximat ely ZS 
incidents per establishment by September of 2009. This is compared to approximately3 
incidents of drinking in public per off premise license in all other areas of the city. 

4. Finding the venues that routinely provide alcoholic products to street drinkers would take an 
inordinate amount of resources from community and city officials. Reports indicate that supply 
venues are widely spread throughout the Impact Zone and.not particular to one venue. 

5.	 The stipulations of this agreement were negotiated and agreed upon by the owners of the 
Licensed Establishments, Neighbors and Community mernbers,ãnd City of Portland Officiats. 

AGREEMENT 

the holder of an Oregon Liquor Control Commission 
license, agrees to voluntarily participate in VIBRANT pDX to addressfuqi: public intoxicaiion and street drinking. This agreement is a collaborative effort to improve the 

livability, vitality, and safety of Portland's neighborhoods and business districts within the defined 
boundaries 

Jagree to implement the following business practices related to the inventory and sales of alcoholic 
beverages. I understand that by joining this effort through VIBRANT PDX, I can make a positive 
impact on the problems associated with street drinking in the IMPACT zoNE. 

VIBRANT PDX - Volunteering as Businesses to Reduce Alcohol-related Nuisances Together 
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LIQUOII DISPENSING 

1. I, the licensee, will not sell single containers of malt liquol, imported beer, domestic beer, or 
hard cider' EXCEPTION: Licensee retains the option to sell single containers of domestic or 
imported beer in 22 to 24 ounce glass bottles, at no less than $.145 an ounce that meet all other 
guidelines in this agreement. (22ounce = $3.19; Z4ounce = $3.4g) 

) I, the licensee, will not sell malt liquor, domestic beer, imported beer, or hard cider over 5.75%
 
alcohol by volume. EXCEPTION: This does not apply to beverages brewed by breweries that
 
fall under the Federal Definition of a Small Brewery for tax purposes under Section 5051(a)(2)

of Title 26 U.S.C. 

3. I, the licensee, will not sell fortified wine, wine over I3.5% alcohol by volume, or wine tor 
less than 750mL for less than.25 an ounce. 

4- I, the licensee, will not sell boxed wine or wine in quantities larger than2liters per container. 

DURATION 

This agreement will become effective on April l11, 2010. The agreement will be reviewed by all 
partners six rnonths after the effective date, October 1't, 2010, and annually thereafter. 

-T?n q t 
Trade Name * Please Print 

: 

sf,rfra
 
Date 

VIBRANT PDX- Volunteering as Busilresses to Reduce Alcohol*elated Nuisances Together 
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VIBRANT PDX
 

PORTLAND CORE ALCOI{OL IMI'ACT ZONE AGREEMENT
 

This agreement is designed to address the chronic problem of public intoxication in a specific area of 
Portland by limiting the supply of alcoholic products known tó be favored by those who drink in 
public illegally. Specifically the area, referred to hereafter as lhe Impact Zoie,has the geographical
designation as east and notth of 405, west of the Willamette River, ànd south of NW fãvejoy St. This 
voluntary agreement was developed through a combined effort between city officials, busineis 
owners, and community organizations concerned with the public safety and livability issues associated 
with street drinking. 

RECITALS: 

l.	 The ImpactZone is home to over 53%o of reported drinking in public citywide and,Z|vo of 
detox incidents citywide (Portland police Bureau, crime unàtyri report) 

2. High alcohol content beverages in large containers are most favored by those who drink in 
public iltegally. These include malt liquor products over S.71Yoalcohol by volume and wine 
products over 13.5% by volume, as well as large quantity single containers and box wine. 

3.	 The ImpactZonearea currently houses 69 Off Premise license locations which allow for the 
sale of beer, wine, and hard cider packaged to go for consumption off premises. Citywide,
there are 723 off premise licenses. Ifl 2008, there were approximatety iS incidents of drinking 
in public per off premise licensed establishment in the dèfined area; and approximately 25 
incidents per establishment by September of 2009. This is compared to appìoximately 3 
incidents of drinking in public per off premise license in all other areas olìhe city. 

4. Finding the venues that routinely provide alcoholic products to street drinkers would take an 
inordinate amount of resources fiom community and city officials. Reports indicate that supply 
venues are widely spread throughout the Impact Zone andnot particular to one venue. 

5.	 The stipulations of this agreement were negotiated and agreed upon by the owners of the 
Licensed Establishments, Neighbors and Community members,ãnd City of Portland Officials. 

AGREEMENT 

e holder of an Oregon Liquor Control Commission 
(OLCC) off premise sales license, àgrees to voluntarily participatein VIB]ìANT PDX to address 
chronic public intoxication and street drinking. This agrèement is a collaborative effort to improve the
livability, vitality, and safety of Portland's neighborhoods and business districts within the defined 
boundaries 

I agree to implement the following business practices related to the inventory and sales of alcoholic 
beverages. I understand that by joining this effort through VIBRANT PDX, i can make a positive
impact on the problems associated with street drinking in the IMPACT ZONE. 

VIBRANT PDX - Volunteering as Businesses to Reduce Alcohol-related Nuisances Together 
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Ï$ ffi8:È"S LIQUOR DISPBNSING 

l.	 I, the licensee, will not sell single containers of rnalt liquor, irnporfed beer, domestic beer, or 
hard cider. EXCEPTION: Licensee retains the option to sell single containers of domestic or 
imported beer in 22 to 2:4 ounce glass bottles, at no less than $.145 an ounce that meet all other 
guidelines in this agreement. (22ounce: $3. t9; 24ounce : $3.4g) 

2.	 I, the licensee, will not sell malt liquor, domestic beer, imported beer, or hard cider over 535% 
alcohol by volume' EXCEPTION: This does not appty to beverages brewed by breweries that 
fall under the Federal Definition of a Small Brewery ior tax purpor", under Seótion 5051(a)(2)
of Title 26 U.S.C. 

3. I, the licensee, will not sell fortified wine, wine over 13.5olo alcohol by volume, or wine for 
less than 750mL for less than .25 an ounce. 

4. 	I, the licensee, will not sell boxed wine or wine in qunntities larger than2liters per container. 

DURATION 

This agreement will become effective on April 1't, 2010. The agreement will be reviewed by all 
paftners six months after the effective date, October ltt, 2010, and annually thereafter. 

Kur*^ {Q"*[o*.*ü . 

Trade Name * Please Print 

û r¡.\-o *t*. il*co""-^-

Licensee - Print Nu,n. 

3- /¿- /.
--r4êé 

ië'-Signature	 Date 

VIBRANT PDX - Volunteering as Businessgs to Reduce Alcohol-related Nuisances Together 
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VII}RANT PDX
 

PORTLAND CORE, ALCOHOL IMPACT ZONE AGREEMENT
 

This agreement is designed to address the chronic problem of public intoxication in a specific area of 
Portland by limiting the supply of alcoholic products known tó be favored by those whò dri'k in 
public illegally. Specifically the area, refened to hereafter as the Impact Zone, has the geographical 
designation as east and north of 405, west of the Willamette River, and south of NW I-ou"Joy St. This 
voluntary agreement was developed through a combiried effort between city officials, business 
owners' and community organizations concerned with the pubtic safety and livability issues associated 
with street drinking. 

RECITALS: 

1.	 The ImpactZone is home to over 53o/o of reported drinking in public citywide and25Yo of 
detox incidents citywide (Portland police Bureau, crime analysi report) 

2.	 High alcohol content beverages in large containers are most fav.ored by those who drink in 
public illegally. These include malt liquor products ov'er 5.7SYoalcohól by volume and wine 
products over 13.5oá by volume, as well as large quantity single containers and box wine. 

a 
-1-	 The Impac tZonearea currently houses 69 Off Premise license locations which allow for the 

sale of beer, wine, and hard cider packaged to go for consumption off'premises. Citywide, 
there are 723 off premise licenses. In 2008, there were approximatelyiz incidents ãf Orint ittg
in public per off premise licensed establishment in the defined areai andappr.oximateLy ZS 
incidents per establishment by September of 2009. This is compared to approximately3 
inciclents of drinking in public per off premise license in all other areas of the city;. 

4.	 Finding the venues that routinely provide alcoholic products to street drinkers would take an 
inordinate amount of resources from community and city officials. Reports indicate that supply 
venues are widely spread throughout the Impact Zoneand not particular to one venue. 

5. The stipulations of this agreement were negotiated and agreed upon by the owners of the 
Licensed Establishments, Neighbors and Community members, and City of Portland Officials. 

AGREEMENT 

the holder of an Oregon Liquor Control Commission 
(OLCC) off premise sales license, agrees to voluntarily participate in VIBRANT pDX to address 
chronic public intoxication and street drinking. This agreement is a collaborative effort to improve the 
livability, vitality, and safety of Portland's neighborhoods and business districts within the defined 
boundaries 

I agree to irnplement the following business practices related to the inventory and sales of alcoholic 
beverages. I understand that by joining this effort through VIBRANT pDX, I can make a positive 
impact on the problems associated with street drinking in the IMPACT ZONE. 

VIBRANT PDX * Volunteering as Businesses to Reduce Alcohol-related Nuisances Together 
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LIQUOIì DISPENSING 

1. I, the licensee, will not sell single containàrs of malt liquor, imported beer, domestic beer, or 
hard cider. EXCEPTION: Licensee retains the option ìo sell sìngle containers of domestic or 
imported beer in 22 to 24 ounce glass bottles, at áo less than $. t+S an ounce that meet all other 
guidelines in this agreement. (22ounce = $3.19; Zkounce: $3.4g) 

2' I, the licensee, will not sell malt liquor, domestic beer, imported beer, or hard cider over S.7syo
alcohol by volume. EXCEPTION: This rdoes not apply tÀ beverages brewed by breweries that 
fall under the Federal Definition of a Small Brewery loì tu* prrpoi., under Seótion 505 I (a)(2)
of Title 26 U.S.C. 

3. I, the licensee, will not sell fortified wine, wine over 13.5% alcohol by volume, or wine for 
less than 750mL for less than.Z5 an ounce. 

4. I, the licensee, will not sell boxed wine or wine in quantities larger than2liters per container. 

DURATION 

This agreement will become effective on April 1't, 201.0. The agreement will be reviewed by all 

,// 

Date 

VIBRANT PDX- Volunteering as Businesses to Reduce Alcohol-related Nuisances Together 
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VIBIIANT PDX
 
PORTLAND CORE ALCOHOL IMI'ACT ZONE AGREEMBNT
 

This agreement is designed to address the chronic problem of public intoxication in a specific area of 
Po¡1land by limiting the supply of alcoholic produóts known tó be favored by rhose who dri¡k in
public illegally. Specifically the area, refemeã to hereafter as the Impact Zone,has the geographical
designation as east and north of 405, west of the Willamette River, ãnd south of NW Lo"ejoi St. This
voluntary agreement was developed through a combined effort between city officials, business 
owners, and community organizations concerned with the public safety aná Hvability issues associated
with street drinking. 

RECITALS: 

1' The Impaó tZoneis home to over 53% of reported drinking in public citywide and25o/o of 
detox incidents ciE^,vide (portland police Bureau, crirre onãyri rcport) 

2' High alcohol-content beverages in large containers are most favored by those who drink in
public iltegally. These include malt liquor products over S.71Yoalcohol Uv uofuÅ";;ili;.
products over l3'5% by volume, as well as large quantity single containers and box wine. 

3' The ImpactZone area currently houses 69 Off Premise license locations which allow for the 
sale of beer, wine, and hard cider packaged to go for consumption off premises. Citywide,
there are 723 off premise licenses. In 2008, theie were approximat ely 23 incidents of drinking
in public per off premise licensed establishment in the dãfined area; and approximately t;
incidents per_establishment by September of 2009. This is compared to approximately 3 
incidents of drinking in pubtic per off premise license in all other areas oiit 

J 

" "ity.
4' Finding the venues that routinely provide alcoholic products to street drinkers would take an 

inordinate amount of resources from community and city officials. Reports in¿icate th"l¡rppfy 
venues are widely spread throughout the Impact Zone and,not particulut to on" venue. 

5' The stipulations of this agreement were negotiated and agreed upon by the owners of the 
Licensed Establishments, Neighbors and Community members, and iity of lortland Offlrcials. 

AGREEMENT 

L | {v¡1t.--rr J rT IH-4JU ./ ^the holder of an Oregon Liquor Control Commission
(OLCC) offpremise sales licens'e, agrees to vãluntarilyparricipateÏn vlgit$rfi;D;;;dd*;;
chronic public intoxication and street drinking. This agrèement is a collaborative effort to improve the
livability, vitality, and safety of Portland's neighborhoãds and business districts within the defined 
boundaries 

I agree to implement the following business practices related to the inventory ãnd sales of alcoholic 
beverages. I understand that by joining this effort through VIBRANT pDX, i can make a positive
impact on the problems associated wiih street drinking in the IMpAcr zoNE. 

VIBRANT PDX - Volunteering as Businesses to Reduce Alcohol-related Nuisances Together 
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LrQUOlt DISPnNSING 

l. I, the licensee, will not sell single containers of malt liquor, irnported beer, domestic beer, or 
hard cicler. EXCEPTION: Licensee retains the option to sell single containers of domestic or 
imported beer in 22 to 24 ounce glass bottles, at no less than $.145 an ounce that meet all other 
:guidelines in this agreement. (22ounce: $3.19; 24ounce: $3.48) 

2.	 I, the licensee, will not sell malt liquor', domestic beer, imported beer, or hard cider over 5.75% 
alcohol by volume. EXCEPTION: This does not apply to beverages brewed by breweries that 
fall under the Federal Definition of a Small Brewery for tax purposes under Section 505 1(a)(2) 
of Title 26 U.S.C. 

-).	 I, the licensee, will not sell fortified wine, wine over I3.5% alcohol by volume, or wine for 
less than 750mL for less than .25 an ounce. 

4. 	I, the licensee, will not sell boxed wine or wine in quantities larger thanZ liters per container. 

DURATION 

This agreement will become effective on April 1't, 2010. The agreement will be reviewed by all 
pattners six months after the effective date, October ltt, 2010, and annually thereafter. 

I 	 î a.n,.rEûtI /ND/+ cÒ, Çpl{L LßÊK* 
Trade Name - Please Print 

P(Ap's s u &øDDY 

3"^ 2-o - l-ot u 
Licensee - Signature Date 

VIBRANT PDX- Volunteering as Businesses to Reduce Alcohol-related Nuisances Together 



IITY TF Amanda Fritz, Cnmmissioner-in-[harge Exhibil Bcr 
Amalia Alarcdn de lulorris, Bureau [lirector 

Liquor Licensinq FrogramsPIRTLAND, tIREütIN 
l22l SW 4th Avenue, Roum llü 

Psrtland, ûregnn $72û4 
IFIIIE II NEIüllBIlìll[[D INV[LVËI\,|ENT 

Inhanting the qua/ity øf PorÍland's //eighborhoods thrøuglt connunity partiEipati0n 

July 28th, 201o 

RE: Portland Oregon Alcohol lmpact Area 

Dear Licensee: 
The City of Portland will be petitioning the Oregon Liquor Control Commission to 

implement an Alcohol lmpact Area (AlA) as allowed by OAR 845-005-0303. The purpose of 
the AIA is to address the chronic problem of street drinking in the downtown core. 

As a holder of an Off Premise Liquor License in this area, you are directly affected by this 
proposal. A public meet¡ng will be held to prov¡de an opportunity for you to ask for an 
exclusion from the requirements of the Alcohol lmpact Area. 

WHEN: August 1}th,2O1O 

TIME: 6pm 

WHERE: Portland Building - Second Floor Auditorium 
1120 SW Sth Ave 
Portland OR 97204 

Attached you will find 
1. The proposed language of the rule 
2. Map of the AIA 
3. Summary report of documentation and language
4. Alcohol lmpact Area exception forÇ 

Testimony will be limited to 3-5 minutes per business. Please bring a completed 
Alcohol impact area exception form to the public meeting. lf you cannot attend the 
public meeting you may submit a request or comments in writing by August 13th, 2010 
at 5pm. 

If you need the seruices of an interpreter please contact me by August 6th, 2010. 

Theresa Marchetti 
ONI - City of Portland Liquor Licensing specialist 
503-823-3092 
Theresa. marchetti@ci.. poftland.or. us 

Phone: 5û3-823-451$ . Fax: 5[3-823-3[5t . wwwportlandnnline.com/oni 



IITY OF Amanda Fritz, Iummissioner-in-Charge 

Amalia Alarcún de lvlomis, Bureau ûirector 

Liqunr Licensinq FruqramsPilllTLANt], IREEt]N 
l22l SW 4th Avenue. [lonm ll0 

Portland, 0reqon 372û4 
IFFIIE DF NEIßl.lBIIìH[[D INVILVEMENT 

Inhancing the qua/ity of Portland's I'leÌghbørhøøds thrøugh connunity participatioa 

August 3'd 2010 

Portland Oregon Alcohol lmpact Area 

The City of Porlland will be petitioning the Oregon Liquor Control Commission to 
implement an Alcohol lmpact Area (AlA) as allowed by OAR 845-005-0303. The purpose of 
the AIA is to address the chronic problem of street drinking in the downtown core. 

A public meet¡ng will be held to prov¡de an opportunity for licensees and the public to 
comment on the language and to ask for an exclusion from the requirements of the Alcohol 
lmpact Area. The proposed requ¡rements limit the sale of high alcohol content beverages in 
large containers, and mandate education for store clerks on the responsible serv¡ce of 
alcohof 

WHEN: August 1?th, ZO1O 

TIME: 6pm 

WHERE: Portland Building - Second Floor Auditorium 
1120 SW 5th Ave 
Portland OR 97204 

Testimony will be limited to 3-5 minutes per person. lf you cannot attend the public 
meeting you may submit comments in writing by August 13th,2010 at 5pm. For more 
information contact Theresa Marchetti, Liquor Licensing€pecialist at 503-823-30g2 or 
theresa. marchetti(Ðportlandoregon. qgv 

# # 

Phone: 503-823-4513 . Fax 5[3-823-3[5[ . www.portlandonline.com/oni 

Ðffi 



Al. ../l lmpact Area List Ítendees Augus: --th, 
2010 

Pauline and 
Mike 

Douglas 

Douglas 

Gustafson 

Peterson 

Peterson 

President 

President 

Doug Peterson 

Doug Peterson 

Georgia's Grocery 

Peterson's on Yamhill 

.ti lPeterson's Fourth Avenue 

1143 SW Stark 

115 SW Yamhill 

115 SW Yamhill 

503-2274965 

503-227-0567 

503-227-0567 

Douglas Peterson President Doug Peterson 'Peterson's Yamhill 115 SW Yamhill 503-227-A567 

Chris 

Chris 

Britt 

Girard 

Girard 

Bryant 

President 

President 

Plaid Pantry #7 

Plaid Pantry #75 

Marketing Dept, 10025 SW 
Allen Bfvd 

Marketing Dept, 10025 SW 
Allen Blvd 
1210 NW Couch 503-525-4343 

Wendell Pilger Owner 621 SW 16th 503-224-9661 

Chang 

Than 

Suh 

Dung 

Owner 

Owner 

Chang Suh 4th Ave Smoke ShopiConvenience 
Store 
T&KGrocery&Deli 

516 SW 4th Ave 

332 SW 3rd Ave 

503-380-1 308 

503-796-2000 

Joanna 

General 
Public 

Byun Owner McCormick Pier Grocery & Deli 600 NW Naito Pkwy 503-248-9084 

Amanda Waldroupe 503-267-3079 Street Roots 

Sarah Hussein 

Michael Boyer 

Teresa Solano 
il 

1221 SW 4th Ave, Ste 220 

1222 SW 4th Ave, Ste '1 10 

1223 SW 4th Ave, Ste 1 10 

503-823-5852 

503-8234064 

City of Portland 

OT/DT 

City of Portland 

Dennis LoGiudice 1224 SW 4th Ave, Ste 'l 10 503-865-2626 City of Portland 

Cathy Harris 522 SW 13th Ave 503-91 6-4009 West End 

Marvin 
Tom 
B 

Mitchell 
Turner 
Henschel 

522 SW 13th Ave 
Goose Hollow FL 

503-799-6061 

503-203-1 066 
West End 
Goose Hollow 
OBG 

Pesf* 
uJ.Jo¡

=GÐco" 

€Jq 
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Al,,* .¡l lmpact Area List:. ;ttendees Augus 
.a"'' -th, 2010 

University of 
Oregon 

1221 SW 4th Ave, Ste 230 503-823-4151 City of porfiand 

ii 

il
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Exhibit Bc 

AIA Public Forum 
August L2,zOtO
 
6:00 PM - 7:00 PM
 

Portland Building Auditorium
 

Licensees Present: General Public Present: 

Britt Bryant, Whole Foods Market Stacy Brewster, Commissioner Sa ltzman 
Joanna Byun, McCormick Pier & Grocery Cathy Harris, Julia West House 
Paula Byun, McCormick Pier & Grocery B, Henschel, Oregon Brewers'Guild 
Than Dung, T&K Grocery & Deli Sarah Hussein, Commissioner Fritz 
Chris Gerard, Plaid Pantry Stores Dennis LoGiudice, ONI 
Mike Gustafson, Georgía's Grocery Marvin Mitchell, Julia West House 
Pauline Gustafson, Georgia's Grocery Jan Oliver, University of Oregon 
Douglas Peterson, Peterson's Teresa Solano, ONI 
Wendell Pilger, Commodore Grocery Tom Turner, PDX Private lnvestigators 
Chang Suh, 4th Avenue Smoke Shop Amanda Waldroupe, Street Roots 

Panel: 

Michael Boyer, Crime Prevention Coordinator, Downtown Old Town-Chinatown, ONI
 

Ofc. Joseph Churella, Portland Police Bureau
 
Charles Harris, Drugs and Vice Division, Portland Police Bureau
 

Theresa Marchetti, Liquor Licensing Specialist, ONI
 
Stephanie Reynolds, Crime Prevention Manager, ONI
 

Facilitator: 

Judith Mowry, Effective Engagement Solutions Program Coordinator, ONI 

Theresa Marchetti, liquor Licensing Specialist for the City of Portland's Office of Neighborhood 
lnvolvement introduces the panel. She states that this is an opportunity for the public and 

business owners to voice their opinions. She explains that this has been two years' work, 
having nine of forty-three stores signing this agreement thus far. This marks the beginning of 
the official process. There has been an advisory group process. The Office of Neighborhood 
lnvolvement's Liquor Licensing Program will be going in front of City Council, and from the City 

of Portland, ít will be presented to the OLCC. The OLCC will vote for or against the Alcohol 
lmpact Area for downtown Portland. Comments and testimony can be sent to Council, so 

plenty of time for public involvement. 

Theresa Marchetti begins by reading the stipulations to this proposed rule: "The stores 
affected by the impøct qrea qre all establishments that hold on Oregon Liquor Control 
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Commission Off-Premrses So/es License except for the foltowing: those that operøte as a gift 
shop with no street entrance; those that also hotd a full on-premises or a limited on-premises 
liquor license; or those thot operate os q wine store where wine represents over S0% of the 
inventory' The products that øre covered under the impoct areo are molt beveroges ønd wine. 
Proposed rules for malt beverøges ore as follows: licensee will not sell single containers of matt 
beverages. There is an exception - this does not apply to beverages in 22-to-24 ounce glass 
bottles brewed by breweries thqt fatt under the Federat definition of a small brewery for tax 
purposes under Section S1Sj.(a)(2) of Title 26 USCi. The licensee wiil not sell malt beverages 
over 5.5% alcohol by volume - also an exception - this does not qppty to beverages that falt 
under the Federal defínition of o smoll brewery for tax purposes under Section S2il(a)(z) of Titte 
26 UsCí. And licensee will not sell packages of multiple mqlt beveroges that are larger than i-2 
ounces per container, or packaged in less than four items per packoge. Proposed rules for wine: 
licensee will not sell wine over L4% alcohol by volume. Licensee will not sell wine packaged in o 
removable btadder or flexibte soft package, and licensee will not sell wine in quantíties greater 
thon two liters per package; in addition, there is ø provision for employee troining - mandatory 
training on the responsible service of olcohot will be token by att clerks employed in 
estoblishments within the tmpact Area ond by an OLCC-approved educator regarding the sole of 
alcohol." 

Judith Mowry calls for people who wish to testify 

Chris Gerard, president of Plaid Pantry Stores, addresses the panel. Plaid pantry was one of 
the licensees that initially agreed to the voluntary restrictions. He wanted to make a procedural 
point wíth a brief background on the AlA. Mr. Gerard has experience with this administrative 
rule at the OLCC, as well as this particular proposal. He is unsure of the request for the 
consideration for exemption, especially since the rule actually anticipates that a petition will be 
produced, and there's no petition. lt would be difficult for a licensee to determine whether or 
not the establishment will be exempt, whether they will support the petition in front of the 
OLCC, or if the licensees have concerns about the petition. The current language in rule that is 

asked of licensees to commit to is not consistent with the rule. The form talks about 
exemption, and also refers to exclusion, but the actual OAR talks about exemptions, so if this 
certification is not claiming exception, exclusion or exemption, he cannot execute this policy 
until the petition is produced. lf this is referring to OAR 845-005-0303 paragraph 9, a, b, and c 
it's really the purview of the Liquor Commission to determine whether or not an exemption is 

granted, relying on the petition itself. Lack of execution doesn't waive any future concerns 
once a petition is seen. lt's a difficult rule because an AIA affects licensees, customers, 
neighborhood residents alike. 
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Theresa Marchetti addresses that the OLCC will grant exemptions, and there is a procedural 
guideline for them to do so in the actual petition itself. This is under the same rule under 
prerequisites to petition, Section 4(h), under prerequisites for petition from a local government: 

"oAR 845-005-0305, Section 4(h) - a list of otl licensed businesses in the proposed Atcohol 
lmpact Area thot requested an exemption from the limitations and requirements. The City must 
explain why it thinks each requesting business operation should or should not be exempted." 

Doug Peterson owns three conveniences stores in downtown Portland. He was one of the first 
to sign the Vibrant PDX Agreement and abides by it. He is concerned about going back and 
rehashing some of the same issues. His establishments requested an exemption based upon 
this previous agreement. His stores currently have an ongoing training program and states that 
he is a responsible vendor with the OLCC. Employees cannot start their employment before 
watching an OlCC-produced or sanctioned video, which covers both the sale of alcohol and 
tobacco. His concern is L6-ounce cans being sold, which is 30% of the market, perhaps more. 
22- to 24-ounce imported beer is excluded, and therefore would not be able for sale. Mr. 
Peterson demonstrated comparisons in wine content, sizing, and alcohol content, all showing 
that they would be deemed illegal. He feels that labeling of the product is insufficient, 
Accidents can happen in that, salespeople and distributors do not track the alcohol content, 
resulting in an illegal item being on the shelf. 

Pauline Gustafson owns Georgia's Grocery on SW Lzth and Stark. She feels that this is a 

travestyandabigmistake. Shefeelsas¡ftheCityisclassifyingthose"whohaveandthosewho 
have not" into two different classes. The City is trying to get rid of "bums", and keep the 
undesirables out of sight. Those undesirables like to drink hard alcohol and "relieve 
themselves" in public. Pauline states that she barely sees any of such activity in her area. She 

states that the amenities that feed and house the homeless: all social services, payees for 
money are all located downtown. Old hotels are a congregating point because they live there. 
They leave their residences to live outside in the summertime to save money during the good 
weather, and return to the hotels in the wintertime. Her question in the matter is: how will the 
OLCC and the City of Portland distinguish between someone sitting on a street corner drinking a 

beer, and someone sitting in an outdoor café drinking a beer? How does the OLCC and the City 
say that these two things are not the same, yet they are? 

She continues on that, in the report, there were 472 Portland Police reports, which she feels are 
based on conjectures, yet no one has ever seen such reports. She claims that some of the 
newspapers have asked to see the reports, yet the Portland Police Bureau says that these 
reports are private information and are not for public use. She addresses the broad 
generalization in the sale of what can be sold and what can't - if a particular brand of wine or 
beer does not work and is causing a problem, then a ban on that product should be instítuted 
cítywide. She doesn't agree with designated areas. This will defeat business in Portland. The 
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real problem is, does the clerk selling the alcohol know the responsibility they have in selling 
their liquor? Clerks need to be educated and licensed, just like a bartender. Pauline also asks if 
the state liquor stores who sell vodka, whiskey, etc., will they be part of this issue of selling over 
1,4o/o? How willthey be handled? 

Wendell Pilger owns Commodore Grocery in SW Ponland. He and his wife have suffered a 

great loss involving alcohol. He states that he's not here to protect the alcohol business per se. 

However, as life often presents people with a dichotomy, he also owns a store that serves 
people's needs. He does serve individuals that are considered to be "street people". He does 
not knowingly serve the intoxicated, and is selective in selling wares. He feels that the product 
that is being denigrated is actually purchased mostly by veterans, retirees and so forth. They 
purchase a 4O-ounce a day because it's economical way to get a buzz. He states that he's 
repeating what's already been said in past meetings. The licensees have tried to match the 
standards of the OLCC when they've have problems in the past with Lincoln High School 
students sending adults for purchase of liquor. Mr. Pilger does not agree with this approach at 
all. Whatever the motivation behind it, he th¡nks the approach is wrong. He indicated that if 
the City and the OLCC want to mandate this rule, then he believes that this ban should go 

citywide, countywide, or statewide. 

Paula Byun came to testify on behalf of her parents, who own McCormick Pier Grocery, They 
do not speak English, and she feels that Asian small business owners do not understand the 
seriousness of this rule. This rule threatens her parents' business. Her main concern is that, 
although this may curb homeless drinking on the street, this rule will penalize small businesses 

owners, as well as residents of the area who come in for a particular brand of wine. She fears 
that this will not stop street drinking - the homeless will just go across town and purchase 

liquor in another area. She says that her family's business does check identification and does 
not sellto underage or inebriated individuals. 

Jan Oliver works at the University of Oregon and is testifying as a representative and neighbor 
of Old Town-Chinatown. She says that she's not present to speak on the particulars - about 
what is or is not included. She is present to support the effort of public engagement. The 

University is concerned of livability issues. She states that they were not unaware of the 
neighborhood when moved in, but regardless of how they found about Old Town-Chinatown as 

a neighborhood, the residents were very welcoming and committed to making the area a 

healthier place. That vision is to promote a healthier demographic, a healthier environment on 
the streets, and for those who work, live, visit, and study to engage in. She says that this 
particular issue may not be as large of a problem in other parts of downtown, but in Old Town-
Chinatown, this in fact could very well be called "Ground Zero" in terms of public intoxication, 
poor social behavior related to alcohol, drugs, and other issues. When the University reviewed 
the data and listened to these reports, AlAs have worked in other parts of this country to 
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reduce public intoxication. She feels that this would be beneficial to the Old Town-Chinatown 

neighborhood. 

Marvin Mitchell is the deputy director of the Julia West House. He states that they're trying to 
be good neighbors and are trying to provide a safe place for people who are on the street that 
have been drinking. He says that the way to help the homeless is to remove some of the 
influences that keep them in this lifestyle. He feels that his foundation is consistently blamed 

for bad behavior. He states that this isn't the case. Their organization is geared towards those 

who want to be clean, and who wish to stay in recovery. The Julia West House is a refuge for 
the homeless and ¡ndigent citizens of Portland suffering from alcoholism, Access to alcohol is 

rampant in this city. He states that AlAs have worked in other cities, and the downtown area 

would benefit from this as well. He's concerned with seeing people who are intoxicated during 

the daytime being accosted. 

Chang owns 4th Avenue Smoke Shop. He states that in the past three months since the last 

meeting, his sales have decreased by 30%. He only sells to people who have identification that 
proves that they live in the downtown area. He's currently making less profit, but has better 
operation. 

Wendell Pilger requested to hear more from the panel after the public commentary. 

Theresa Marchetti replied that the panel will not engage in any discussion at this time, There 

have already been many discussions through the Vibrant PDX effort in deciding what the 
provisions will be. A report has been issued and distributed. ln September, notification will be 

sent to the licensees as to when this issue goes before Council, and there will be an opportunity 
for input there. 

Judith Mowry says that, because this has become an official process, this was a forum for 
public commentary only. This forum is structured differently from Vibrant PDX. 

Theresa Marchetti says that it will go before Council in September. lf any of the licensees has 

specific questions, they can be addressed one-on-one. For those that have asked for an 

exception or exclusion, the AIA Workgroup will meet next week and a decision will be made 

case-by-case basis. They will then be notified when this goes before Council. 

End at L9:01-

Mlnutes submitted by: Dennis LoGiudice 
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Plaid Pantries, lnc. ' 10025 SWAllen Blvd. " Beaverton, oregon 97005 . Telephone:503.646.4246 . Facsimile:503.646.3071 

August 16,2010 

Ms. Theresa Marchetti
 
Liquor Licensing Specialist
 
City of Portland
 
Office of Neighborhood lnvolvement
 
1221 SW 4th Ave Ste 110
 
Portland, OR 97204
 

Dear Ms. Marchetti: 

Thank you for the opportunity to testify last week regarding the proposed Alcohol lmpact Area ("AlA") for

Portland.
 

As you know, Plaid Pantries, lnc, was a participating signer to the voluntary "Vibrant PDX" agreement, which
restricted certain package sizes and alcohol content ofãlcoholic beverageé. lt is my undersianding that

enough other Licensees chose not to participate in the voluntary agreerñent, and th'e City now inteñds to go

fonryard with a formalAlA petition to the Oregon Liquor Control-Commission (,,OLCC',).
 

'i^l_!??lilil , fst week, Plaid Pantries, tnc. is not in a position to indicate whether we wiil be ctaiming an ' -xemption to the AIA since we have not seen the proposed petition. Also, the AIA rule (OAR g45-0õ5-0303) 
requires a considerable amount of supporting documentation, analysis, raiionale for the boundaries, and other
information to be included in the petition, and Licensees have not been provided with this information. 
Licensees cannot take informed action as requested at last week's r""iing untilwe are provided this

information.
 

ln addition, t note that the,proposed AIA boundaries and proposed restrictions are significan¡y different from

the voluntary agreement that was negotiated between the City and Licensees. This is ínconsistent with the

requirements oi the rule. 

Plaid Pantries, lnc. will continue to cooperate with the City in attempting to address its downtown problems,
however.the City needs to follow the procedures in the OLCC rule io inéure that the process willwork fairly and
as intended. At this point, the City has not conformed to the requíred and proper administrative process. 

As I indicated last week, we wíll not be able to meet your request until you provide specific details about the

City's proposed petition. We reserve our right to proúide input, and objäctions if n""urr"ry and ãppropriate,

after receiving thís information. 

Sincerely, 

( 'hris Girard 
President & CEO 
Plaid Pantries, lnc. 
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August l1,20l0 .,0UûI I Zijn
State of Orego4 q 
lT to disappointed at-the accusations, discussions, and pretentious solutions the City ofportlandoffice ofNeighborhood.Invol¡.em1nt LiquorLicenJ'i"g ó"*itt* is going to present to the City
Y'Iî:ffl3j:ïL*dj,h: ciy gounså1, Tht;'.;'ki;ili;atDorintoõnpärran¿ be designated asanAlcohol Impact arèa. This wiir impact busTness in portrñd. 

The claim is that there is a need to call downtownPortland an Alcohol rmpact Area because there arestreet drinkers' Tfe claim is that they are a deterrent ttp.ãpf" and business. The claim is that smallgrooery stores and a few larger ones are the culprits thui enãul" them. Because of a r.*..p*t Jr.tdrinkers, occasional parties and-peoplewh? u*r[v uu" on the street, ali grocery stores in a vast areaare targeted to have thgir:vaT ofdoing business drastically altered. vét, *ä/rig businesses that are indowntown and do not deal with street-peoplq will be ***iog greater'businêss if certain alcohol typeswere to be banned in the downtown *àu" so Î ask you :;ir ttr¡r fair?- Is one business better thananother? Wouldn't education be better for all? rnr ptrrcnt r, Theresa Marchetti says their goal is tohave all ofPortland an Alcohol Impact Area. 

Going to many ofthe important meetingt h.l{ on this zubject, I was srprised at the lack of top Cityoffioials at each me:ttlg,^sjlce-this ptgqg*r ir go¡ng io iåp aü,40or more rerail grocery stores indowntown Portland, ttre officials shäuld have bãen äeretãhear all. It bothers me thatthe only 
.coryprehenYve repg* that will be presented will bè iËó¡,tlîtquo-; ñäü;;mmitree reporr chairedbyTheresalvfarchettì. -a - -'-'î*-^Þ:' 

r was also shocked at the small nunþer ofgrocery store repre$entatives at the meetings. Although Iunderstand the committe.e chair and a poücã trptäråntutùä*"nito rÃ;;;;; inci.,iouutty before rhefirst meeting and asked them to voluntarily rid arr ;g;;ent not to sell items they have put in theirproposal' This to me, seems tot¿ve upp.*.d * u tuõic of intimidatio4 especiJly to those that do notunderstand ElsJish very well' rhey shòuld have all been invited to the open public meetings where everyone would have been presented th9 proposal and all facts at the same time. The playiãg field
would have been equål' They all would häveÏad";hil;; respond arthe meetings insread of
thinking the meetings \ilere n¡tile. At these meetings the committee was asked over and over by
aftendees to produce all reports from Portland paträl uø trt" porttand police and the Hooper center sothey can read then¡ but noìe was ever available. in" pt"p"ø was based on these reports. so no storespresent at the public meeting had the chance to read and honestly respond to the reports. rn fact, the"47?Portland Paüol 'teports mentioned on the uotto* oiirt" proporul come from a private companyand not available to the public and I believe Theresa lularchetti has the only access. so is this trulyfollowing public meeting laws? A¡e the stores accused wÍthout s_eeing the'facts? A¡e the stores beingblamed for things not of-their controñAren,t sheet or.n¿.r, policedî . 

In our city ofPortland, the downtown core area is ttre hub of all amenities catering tb street peoplg thehousing food kitche¡s, and hding alencies. Cg.itir prr*red that the people who may drink on thestreet are very y9l"9T9 here' ttre þerãentage of inoidånts with street d¡inteis of course will be higherhere because of the higher concentratioo oítrr" *rr*ip.ãpi";Gäi o"or*0"". we also have auniversity and dormitãries ¿owntown ttrat certainly rräve many parties and party goeJs that may walkinto the streets to keepon.having fun, lve also have ,.rt*r*t, and bars with taiies outside on thesidewalks that people drink at. 
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-The- broad generalization.in thc suggested proposal targets alcohol items that are legal to sell inPortland' {!¡ nresented that the proposal is mã¿ele¿ uñrt thr alcohol bans of the Seattle area. one ofthe major differences between thå pórthnd proposal *¡ S""tt6's is that Seattle has narned the brandsthey want to ban in the city's problem tr.ur, *à in Portland's proposal there is a straight ban on allvolume of alcohol oYet a percentage and the size of containers and quantity, no matter what"e.tt¡"brand'.S9me great wines that areior sale have an aloohol content a bit higher than the proposal butstreet drinkers don't buy then¡ tourists do and so do residents. It was said at the meetings the committee 
does not want to "keep revisitingl' the brand nam:s- and add new ones to the lìst. Are they";;ry t;;$tins ihe lazy, easy \^,ay by nañing vorumes ao¿ sizes ¡räáluantities? \Example: 16oz. Six p-ack9 ofBudweiser, the top s.lting uee.'package in the whole stafq would bebanned in downtown Portland where all thetourists sta!, condo d*ãue., and apartment tenants live.What a cash deducfion for the state. 

The higher alcohol volume named beers and'vuines that are not favored by street drinkers, created a fewdiscussions at the meeti^ngsl 
$stinguishing that theso are in a different class than the certain names that

street drinkersmay prefer. These discussions prompted an exception of some beers. so this sadlyappears to me like a class discriminating propäsal ïhor" who hive and those who have not enoigh todrink better. 

Regardless of the people buying or not buying certain beers or wines, I believe that the real issue ist 

Iet that alcohol go out ofthe storef 

( ) Twenty years ago or so a ban of Z0%wine was put in effect in certain stores saying that theycontributed to problems on the street but ttre committee says the problem still exists. I have alwaysthought that proper training needs to happen at the st¿te of oregon OLCC level. They should issue anindividual license to sell aúphol in a stoie as well as in a bar: Tãe affects are the same and yet thetreatment of serving open or non open containers are differenr rn *y rtor. we have u poriàí ãr'ehecking ID a+d making as sure as we çerr-thatthe individual buyini trre ¿cot ol tras ¿ trome very nearby to drink his pwchas".-If th.y don't we t9[ tne3 !" !o to a stoiê to their home. lvfany of our
"iosuclients are tourists in the hotelinear by and *oão ¿*fuerr as ;;ll ; upri*.nt tenants. srreer peopledo come ìn but they are turned u*uy So* buying.alcohol. 

TV'e need to educate those that are given the task of selling arcohol.I am proposing a solution to streetãrinking problem t¡ut *iU be good for all. 

I. NATE INDTVIDUAL BRANDS OFALCOHOL THAT SHOULD NOTBE SOLD INANAREA \rynH MAT\IY PEOPI,E LIVING orq rm srnnnrË. 
. 

2' coNstilT sToRE o\ryNERs WHEN PRoPosÑd¡' nÑbNA BRA¡ID To sEE u,IT IS A PROBLEM 
3. TSSTTE AN INDIVIDUAL LIQUOR SELLING LICENSE FR.OM OLCC FORALL

STORE CLERKS 
4. HAVE CTI\SSNS AT THE OLCC LAVEL TO TEACH PROPER SELLING 

TPCENrQUES THAT ASSIST IN IDENTITNNG STREET DRII\KERS BEFOREISSTIING AN INDTVIDUAL LTQUOR SELLING LICENSE
RAISE THF', AGE OF PEOPLN WUO SELL I]NOPENED CONTAINERS OF'ALCOHOL IN GROCERY STORES TOàTFR,OM T&\7 rF Tun' sroRE's cr,ERKS Do Nor FoLLow rHE TRAINI{G puLL THErR 
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INDTVIDUAL LICENSE TO SELLi.'i'' 
I i. 
I 

I 

,t 
I I would think that the first priority ofthe City ofPortland is to kegp all businesses small and large 

prospering and serving Portland. All businesses can be a zuccessfiri by grving them tools to help them 
work better with the people of the city,. I don't think blaming one or another and punishing onebr 
another creates a very friendly city environment. 

Portland rb an ecfecúic city, wftere soplrÍstrbafed a¿d alternative styles
coexistpeacefully- rú is known for l'fs ñriendliness, ricä culture and variety
of outdoor pursuits. A temperate climate, thrÍving economy and close
proximÍty to both the Paciflc Ocean and the Gascade Mountains are among 
fhe many reasorrs Portland has garnered high rankíngs on multiple,,Most 
Lívahle CiV lisfs. 

The quote above is from AOL travel info. If there were a dehimental problem Ithink we would read 
about it in the travel guides. 

1143 SW Stark St.ir 
Portland, Oregon 97205 

i,", i 
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Marchetti, Theresa 

r From: PaulRomain[promain@teleport.com] 

Sent: Thursday, August 12,20102:41 pM 

To: Marchetti, Theresa 

Cc: 'Danelle Romain' 

SuÉject: Portland Alcohol lmpact Area 
Our office represents the oregon Beer & \Mne Distributors Association. The following are intended as 
comments for the record on the proposed Alcohol lmpact Area in downtown Porfland. 

Our organization supports strong efforts to control consumption of alcohol by those who should not
 
consume the product. W.e applaud the efforts of the City to look at means tó control problem

consumption. However, in..implementing anything but vôluntary control methods, the Ciiy raises legal

issues that may condemn the entire effort. 

Any attempt to exempt alcohol by the size of the producer has indirect legal problems, We understand 
that.the City j9 planning to exempt higher alcohol malt beverages and wiñe produced by smaller
producers. Alcoholproduced by a small producer has the same properties äs alcohol froduced by a 
larger producer. ln fact, there is no reason that a small producer, se'eing a market opening, could îot
proluge a higier alcohol.malt beverage or fortified wine. ln addition, thõ exemption woutõbe designed
such that all Oregon producers of alcohol would be exempt from the ban, and tire ban would only ãpply to 
out-of-state producers.. Fy"n though some out-of-state pioducers would be subject to the ban, <jnfV ilút
of-state producers would be covered by the ban. This dlscrimination between in-state and out-oÊsiate
producers raises u,s. constitutional problems under the commerce clause. 

ln. addition to the legal problems, alcohol impact areas merely move problem drinking to other areas of the 
city, while hurting legitimate consumers and businesses in the area. We encourageihe City to work w1h , the retail co.mmunity to develop innovative ways to combat problem alcohol consuinption wíthout raising
either practical or legal problems. 

Paul R Romain & Danelle Romain 
The Romain Group, LLC, Representing OBWDA 
The information contain_ed in this E-mail message and its attachments, if any, may be prívileged, confidential and protected
from disclosure. This information is the property of The Romain Croup, t-t-C.'lf yoú are'not thã ¡nten¿e¿ recipient, äny
disclosure, copying, distribution, readlng, or the taking of any action ìn rel¡ance on or in response to this information
(except as specifically permitted in this notlce) is str¡ctly prohibited, If you have rece¡ved this transmission and you are not 
a named recipient or a person authorized to receive email and email atiachments on behalf of a named recipieni, or if you
think you have received this E-mail message in error, please reply back to the sender, 

(l 
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Citv ot Portland Alcoho lcenses bv Ner borhood and'l'ype within the Alcohol Impact Ar.ea: List fi.om \uiav 201 0 & ffis$ Exhibit 9 
NEIGHBORHO( LICENSE TYPE TRADENAME GOVER NAME PREM STREET PREM CITY PREI PREM ZIP PREM PHONE PREM NUMBE 
Downtown BP ROCK BOTTOM BREWERY PORTLAND 206 SW MORRISON PORTLAN D OR 97204 5037962739 23384 
Downtown BP ÏUG BOAT BREWING COM PANY PORTLAND 711 SW ANKENY ST PORTLAND OR 97205 5032262508 2 1056 
Downtown BP FULL SAIL BREWING COMPANY PORTLAND O3O7 SW MONTGOMERY PORTLAND OR 97201. 54r3862281 21,176 
Downtown BP CRYSTAL BALLROOM & BREWERY PORTLAND 1332 W BURNSIDE PORTLAND OR 97205 5032250621 25561 
Downtown F-CAT WORLD TRADE CENTER CATERING PORTLAND 26 SW SALMON ST PORTLAND OR 97204 5034647388 27052 
Downtown F.CAT SMITH MEMORIAL BUILDING PORTLAND 1825 SW BROADWAY PORTLAND OR 97201, 503221.01,40 43674 
Downtown F-CLU ARLINGTON CLUB PORTLAND 811SW SALMON PORTLAND OR 97205 5035531_701 3785 
Downtown F-CLU UNIVERSITY CLUB OF PORTLAND PORTLAND 1.225 SW 6TH AVE PORTLAND OR 97204 s032236237 3906 
Downtown F-COM MOMO PORTLAND 725 SW 1OTH AVE PORTLAND OR 9720r 5034789600 35794 
Downtown F_COM PORTLAND CITY GRILL PORÏLAND ]-11 SW 5TH AVE 3OTH FL PORTLAND OR 97204 981,0342803 36L16 
Downtown F-COM LOVEJOY BAKERS PORTLAND 939 NW I.OTH AVE PORTLAND OR 97209 5032740375 38865 
Downtown F-COM METROVINO PORTLAND 1.139 NW 1.1TH AVE PORTLAND OR 97209 s035177778 38914 
Downtown F-COM PACCINI PORTLAND 1717 SW PARK AVE PORTLAND OR 97201. s032198000 39126 
Downtown F-COM CHIPOTLE MEXICAN GRILL PORTLAND 1948 SW BROADWAY PORTLAND OR 97207 5032742AO2 3921.9 
Downtown F-COM LUCIER PORTLAND 1910-1"930 SW RVR DR W107 PORTLAND OR 97201, 5032227300 44200 
Downtown F-COM ROCK BOTTOM BREWERY PORTLAND 206 SW MORRISON PORTLAND OR 97204 5037962739 23384 
Downtown F-COM CHIPOTLE MEXICAN GRILL PORTLAND 240 SW YAMHILL PORTLAND OR 97204 50324L7475 39621, 
Downtown F-COM SCANDALS PORTLAND 11,25 SW STARK ST PORTLAND CR 9720s s032275887 39792 
Downtown F-COM BRAZIL GRILL PORTLAND 1201 SW 12TH PORTLAND CR 97205 5032220002 39874 
Downtown F-COM THIRST WINE BAR & BISTRO PORTLAND 0315 SW MONTGOMERY ST #340 PORTLAND CR 9720L 5037952747 39944 
Downtown F-COM OLEIOLEI PORTLAND 1235 SW JEFFERSON PORTLAND OR 97201, 5034780s05 39959 
Downtown F-COM SILVER DOLLAR PIZZAII PORTLAND 225 SW BROADWAY PORTLAND OR 97205 503241,3465 3620s 
Downtown F-COM THE NINES / URBAN FARMER / DEPARTURE PORTLAND 525 SW MORRISON ST FLRS 6-14 PORTLAND OR 97204 5032224900 44474 
Downtown F-COM AJ ON THE RAILS PORTLAND ].022 SW MORRISON PORTLAND OR 97205 s034450832 44544 
Downtown F-COM BAAN THAI RESTAURANT PORTLAND 1924 SW BROADWAY PORTLAND OR 97201 5032248424 36360 
Downtown F-COM PORTO TERRA TUSCAN BAR & GRILL @ HILTON PTLD PORTLAND 545 SW TAYLOR PORTLAND OR 97204 5032261.61r 36381 
Downtown F-COM PIZZA SCHMIZZAPUB & GRUB PORTLAND 415 SW MONTGOMERY PORTLAND OR 97201, s036402328 40221 
Downtown F-COM PASTINI PASTARIA PORTLAND 911- SW I'AYLOR PORTLAND OR 9720s 503595136s 36508 
Downtown F-COM TREE'S RESTAURANT & CATERING PORTLAND 1211 SW sTH AVE #LL2 PORTLAND OR 97201. s036259297 44720 
Downtown F-COM QDOBA MEXICAN GRILL PORTLAND 505 SW TAYLOR ST PORTLAND OR 97205 97L3226867 40509 
Downtown F-COM WESTCAFE PORTLAND 1201 SW JEFFERSON ST PORTLAND OR 97205 5033201282 40643 
Downtown F-COM KARAM LEBANESE CUISINE PORTLAND 316 SW STARK PORTLAND OR 97204 5037055874 37242 
Downtown F-COM HIROSHI PORTLAND 926 NW 1OTH PORTLAND OR 97205 5036190s80 41.1.1.6 

Downtown F-COM BLUE FIN SUSHI PORTLAND 1988 SW BROADWAY PORTLAND OR 97201. s032747922 41228 
Downtown F-COM PORTLAND SPORTS BAR AND GRILL PORTLAND ].811SW RIVER DR # 2OO PORTLAND OR 97201, 5032222027 41299 
Downtown F-COM SAUCEBOX PORTLAND 214 SW BROADWAY PORTLAND OR 9720s 5032413393 L1_633 
Downtown F-COM LIVING ROOM THEATERS PORTLAND 341. SW I.OTH AVE PORTLAND OR 97205 9712222005 41667 
Downtown F-COM THE ATRIUM CAFE PORTLAND 1OO SW MARKET PORTLAND OR 97201 s032203928 1,2971" 
Downtown F-COM THE HEATHMAN HOTEL / RESTAURANT PORTLAND 1OO1SW BROADWAY PORTLAN D OR 9720s 5037907752 1-3924 
Downtown F-COM AUGUST MOON RESTAURANT PORTLAND 116 SW CLAY PORTLAND OR 97201 5032225733 I445C 
Downtown F-COM WHISKEY BAR & GRILL PORTLAND 1135 SW WASHINGTON PORTLAND OR 97205 503740016s 45009 
Downtown F-COM ÏHE MORNING STAR CAFE PORTLAND 51.0 SW 3RD AVE #150 PORTLAND OR 97204 50322454.77 L4915 
Downtown F-COM PORTLAND COURTYARD By MARRTOTT / THE ORtctNAL PORTLAND 3OO SW 6TH AVE PORTLAN D OR 97204 5035055000 45tOr 
Downtown F-COM MCCORMICK & SCHMICK'S HARBORSIDE AT THE MARINA PORTLAND O3O9 SW MONTGOMERY PORTLAND OR 97201 503220186s 1.5269 
Downtown F-COM RIVERPLACE HOTEL PORTLAN D 1510 SW HARBOR WAY PORTLAND OR 97201 5032283233 1543s 
Downtown F-COM NEWPORT SEAFOOD GRILL #60 PORTLAND 0425 SW MONTGOMERY PORTLAND OR 97701. 5032273474 1.5492 
Downtown F-COM PADDY'S BAR & GRILL PORTLAND 65 SW YAMHILL ST PORTLAND OR 97204 5033 148559 7?30 
Downtown F.COM BUSH GARDEN PORTLAND 9OO SW MORRISON PORTLAND OR 97205 50327671,81 7243 
Downtown F.COM YAMHILL PUB PORTLAND 223 SW YAMHILL PORTLAND OR 97204 5032956613 5034 
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of Portland Alcohol Licenses bv Neiehborhood and within the Alcohol Im Area: List from Vfav 2010 ffi 6S3.5 Exhibite 
Downtown F-COM CLUB 915 PORTLAND 915 SW 2ND AVE PORTLAND OR 97204 5033137680 45233 
Downtown F-COM SCOOTER MCQUADES PORTLAND 1321SW WASHINGTON PORTLAND OR 9720s 5032484060 5124 
Downtown F-COM ÏHE CHEERFUL TORTOISE PORTLAND 1939 SW 6TH AVE PORTLAND OR 97201 s032243377 513 L 

Downtown F-COM NEL CENTRO PORTLAND 1408 SW 6TH AVE PORTLAND OR 97201, 5032397000 45273 
Downtown F-COM INVASION ATOMIC CAFE & LOUNGE PORTLAND 412 SW 4TH AVE PORTLAND OR 97204 5032338800 45216 
Downtown F-COM MARY'S CLUB / SANTERIA RESTAURANT PORTLAND 129 SW BROADWAY PORTLAND OR 97205 5032273023 5186 
Downtown F-COM HUNAN RESTAURANT PORTLAND 515 SW BROADWAY PORTLAND OR 97205 5032248063 7795 
Downtown F-COM CASSIDY'S PORTLAND 1331SW WASHINGTON PORTLAND OR 97205 5032230054 5351 
Downtown F-COM MANDARIN COVE PORTLAND 111SW COLUMBIA PORTLAND OR 97205 5032220006 8345 
Downtown F-COM PORTLAND MARRIOTT DOWNTOWN WATERFRONT PORTLAND 1401 SW FRONT PORTLAND OR 97201, 5032267600 8390 
Downtown F-COM CLUB ROUGE PORTLAND 403 SW STARK PORTLAND OR 97204 5038061772 45442 
Downtown F-COM DOWNTOWN DELI & GREEK CUISINA PORTLAND 404 SW WASHINGTON ST PORTLAND OR 97204 5032242288 8901 
Downtown F-COM AL AMIR RESTAURANT PORTLAND 223 SW STARK PORTLAND OR 97204 503274001_0 9047 
Downtown F-COM SILVERADO PORTLAND 318 SW 3RD PORTLAND OR 97204 5032221.430 15954 
Downtown F-COM MAYAS TACQUERIA PORTLAND 1OOO SW MORRISON PORTLAND OR 9720s 5032261.946 1.6244 
Downtown F-COM BRASSERIE MONTMARTRE PORTLAND 626 SW PARK AVE PORTLAND OR 97205 s0331,43220 45721 
Downtown F-COM VIOLA AT DIRECTOR PARK PORTLAND 877 SW TAYLOR PORTLAND OR 97205 5038902703 45743 
Downtown F-COM GRUNER RESTAURANT PORTLAND 537 SW 12TH AVE PORTLAND OR 97205 510229875s 4s854 
Downtown F-COM RESTAURANT MURATA PORTLAND 2OO SW MARKET ST PORTLAND OR 97201, 5032270080 19426 
Downtown F-COM MUMMY'S RESTAURANT PORTLAND 622 SW COLUMBIA PORTLAND OR 97201, 5032247465 9832 
Downtown F-COM RON JEREMY'S CLUB SESSO PORTLAND 824 SW 1ST AVE PORTLAND OR 97214 5038165994 46041, 
Downtown F-COM RUTH'S CHRIS STEAK HOUSE PORTLAND 309 SW 3RD AVE PORTLAND OR 97204 5033337440 20278 
Downtown F-COM ROCCO'S PIZZA 8t PASTA PORTLAND 931 & 949 SW OAK ST PORTLAND OR 97205 503223983s 20342 
Downtown F-COM RIALTO POOLROOM BAR & CAFE PORTLAND 529 SW 4TH AVE PORTLAND OR 97204 503228760s 2041.3 

Downtown F-COM HOTEL VTNTAGE PLAZA / pAZZO RTSTORANTE PORTLAND 4225W BROADWAY PORTLAND OR 97205 5032281.212 20475 
Downtown F-COM SUSHI YA SUSHI PORTLAND 510 SW 3RD AVE #1OO PORTLAND OR 97204 50324I4063 46181, 
Downtown F-COM HABIBI RESTAURANT PORTLAND 1-012 SW MORRISON PORTLAND OR 97205 5032740628 20814 
Downtown F-COM H5O BISTRO & BAR PORTLAND 50 SW MORRISON PORTLAND OR 97204 2063880422 3782 
Downtown F-COM CANDLELIGHT CAFE & BAR PORTLAND 2032 SW sTH AVE PORTLAND OR 97201, 5032223378 3821 
Downtown F-COM BENSON HOTEL PORTLAND 309 SW BROADWAY PORTLAND OR 97205 5032282000 3827 
Downtown F-COM THE PORTLAND HILTON PORTLAND 921 SW 6TH AVE PORTLAND OR 97204 5032261.61.1 3828 
Downtown F-COM HOTEL LUCIA & TYPHOON ! ON BROADWAY PORTLAND 410 SW BROADWAY PORTLAND OR 97205 50322s1717 3834 
Downtown F-COM JAKE'S RESTAURANT PORTLAND 401 SW 12TH AVE PORTLAND OR 97205 503226741,9 3836 
Downtown F-COM HIGGINS RESTAURANT & BAR PORTLAND 1239 SW BROADWAY PORTLAND OR 97205 5032229070 3838 
Downtown F-COM HUBER'S CAFE PORTLAND 411SW THIRD PORTLAND OR 97204 5032285686 38s2 
Downtown F-COM KELLY'S OLYMPIAN PORTLAND 426 SW WASHINGTON ST PORTLAND OR 97204 s032283669 3879 
Downtown F-COM FrsH GROTTO / AURA / BOXXES / RED CAp GARAGE / FEZ BALLRO PORTLAND 1035 SW STARK PORTLAND OR 97205 503226417r 3884 
Downtown F-COM UP FRONT BAR & GRILL PORTLAND 833 SW NAITO PARKWAY PORTLAND OR 97204 5032200800 3885 
Downtown F-COM LOTUS CAFE & CARD ROOM PORTLAND 932 SW 3RD AVE PORTLAND OR 97204 s032224r74 3888 
Downtown F-COM CARAFE PORTLAND 2OO SW MARKET ST # P1O1 PORTLAND OR 97201. s032288666 37390 
Downtown F-COM SOUTH PARK SEAFOOD GRILL & WINE BAR PORTLAND 9O1SW SALMON ST PORTLAND OR 97205 5033261300 3902 
Downtown F-COM VERITABLE QUANDARY PORTLAND 1"220 SW FIRST ST PORTLAND OR 97204 5032271342 3907 
Downtown F-COM BANGKOK PALACE PORTLAND 3OO SW TAYLOR PORTLAND OR 97204 503s2s22r2 37519 
Downtown F-COM MVP SPORTS BAR & GRILL PORTLAND 110 SW YAMHILL #115 PORTLAND OR 97204 503327821.9 46622 
Downtown F-COM ALAMEDA BREWHOUSE ANNEX PORTLAND 424 SW 4TH PORTLAND OR 97204 s034609025 4671,4 
Downtown F:COM GOVERNOR HOTEL / JAKES GRTLL / JAKES CATERTNG PORTLAND 611 SW 1OTH AVE PORTLAND OR 97205 503220L850 21.1,1,0 

Downtown F-COM MCMENAMINS MARKET STREET PUB PORTLAND 1.526 SW 1OTH AVE PORTLAND OR 97201. s034970160 2281-1 
Downtown F-COM THAI CHILIJAM PORTLAND 1243 SW JEFFERSON ST PORTLAND OR 97201. 5032748424 43173 
Downtown F-COM BUFFALO WILD WINGS PORTLAND 327 SW MORRISON ST PORTLAND OR 97204 s037067s1_3 43341. 
Downtown F-COM VIRGINIA CAFE PORTLAND 820 SW 1OTH AVE PORTLAN D OR 97205 5032396889 43373 
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Downtown F-COM CLYDE COMMON ACE HOTEL 

Citv of Portland Alcohol lcenses bv Nei 
PORTLAND 

lbollioocl and Type within the Alcohol Impact Area: List fiom l4av 2010 
T01"4-1.022 SW STARK PORTLAND OR 9720s 5032283333 43576 

& ffiSg- gExhibite 

Downtown F-COM MORTON'S OF CHICAGO THE STEAKHOUSE PORTLAND 213 SW CLAY PORTLAND OR 97201. s032482 100 27389 
Downtown F-COM CLUB CALABASH PORTLAND 835 SW zND ST PORTLAND OR 97204 s032415676 43940 
Downtown F-COM LA TERRAZZA PORTLAN D 933 SW THIRD AVE PORTLAND OR 97204 5032238200 27992 
Downtown F-COM MARRIOTT CITY CENTER PORTLAND 518/520 SW BROADWAY PORTLAN D OR 9720s 5032266300 28090 
Downtown F-COM THE WESTIN PORTLAND / DAILY GRILL PORTLAND 750 SW ALDER PORTLAND OR 9720s 5032343577 28L15 
Downtown F-COM SUNGARI RESTAURANT PORTLAND 735 SW FIRST PORTLAND OR 97204 s032240800 28438 
Downtown F.COM DANTE'S CAFE & COCKTAIL LOUNGE PORTLAND 1 SW 3RD PORTLAND OR 97204 s033182213 28s94 
Downtown F-COM DRAGON FISH ASIAN CAFE/PARAMOUNT HOTEL PORTLAND 808 SW TAYLOR ST PORTLAND OR 97205 5032435991 35400 
Downtown F-COM ROMANO'S MACARONI GRILL PORTLAND 3OO SW YAMHILL PORTLAND OR 97204 5035463040 381r2 
Downtown F-COM HOTEL MONACO PORTLAND PORTLAND 506 SW WASHINGTON PORTLAND OR 97204 5032220001 24788 
Downtown F-COM LA FONDA RESTAURANT PORTLAN D 320 SW ALDER ST PORTLAND OR 97204 5032273376 24872 
Downtown F-COM RAFATI'S ENCORE 31.0 PORTLAN D 310 SW LINCOLN ST PORTLAN D OR 97201. 503248930s 3821,4 
Downtown F-COM EL GAUCHO PORTLAND PORTLAND 319 SW BROADWAY PORTLAND OR 97205 5032278794 25392 
Downtown F-COM MAMA MIA TRATTORIA PORTLAND 439 SW 2ND AVE PORTLAND OR 97204 50346411,22 38375 
Downtown F-COM CRYSTAL BALLROOM & BREWERY PORTLAND 1332 W BURNSIDE PORTLAND OR 97205 5032250627 2ss61 
Downtown F-COM THE MELTING POT RESTAURANT PORTLAND 1OO1 SW 5TH AVE PORTLAND OR 97204 5035178960 38582 
Downtown F-COM MASU PORTLAND 406 SW 13TH AVE PORTLAND OR 9720s 5033496067 38613 
Downtown F-COM MOTHER'S BISTRO & BAR PORTLAND 212 SW STARK ST PORTLAND OR 97204 5034641,122 26263 
Downtown F-PC PO RTLAN D SPI RIT/CRYSTAL DLPH I N/WI LAMT STR/STRNWH LR CC PORTLAND WATERFRONT PARK PORTLAND OR 97204 5032243900 22808 
Downtown F.PC M/V SEA B|RD & M/V SEA L|ON PORTLAND 035]- SW MONTGOMERY ST DK 2 PORTLAND OR 97201, 2064031,590 25810 
Downtown F-PC CRUISE WEST PORTLAND RIVERPLACE MARINA PORTLAND OR 97204 206733s6 18 26269 
Downtown F-PL PORTLAND ART MUSEUM PORTLAN D 1219 SW PARK AVE PORTLAND OR 97205 9721,462811 29040 
Downtown F-PL KELLER AUDITORIUM PORTLAN D 222 SW CLAY PORTLAND OR 97201. 503248433s 27495 
Downtown F-PL EMBASSY SUITES HOTEL PORTLAND 31.9 SW PINE ST PORTLAND OR 97204 s032799000 26264 
Downtown F-PL KINCAID'S FISH CHOP & STEAKHOUSE PORTLAN D 121 SW 3RD PORTLAND OR 97204 5032236200 26266 
Downtown L FLYING ELEPHANTS - FOX TOWER PORTLAND 812 SW PARK AVE PORTLAND OR 97205 50322439ss 35448 
Downtown L RESIDENCE INN BY MARRIOTT PTLD DWNTWN RVRPLC PORTLAND 21,15 SW RIVER PKWY PORTLAND OR 97201, 5035s29500 3s684 
Downtown L DENA BISTRO PORTLAND 1503 SW BROADWAY PORTLAND OR 97201. 5032240010 44409 
Downtown L PIZZICA'IO DOWNTOWN PORTLAND 705 SW ALDER ST PORTLAND OR 9720s s032261,007 23727 
Downtown L RISTORANTE ROMA PORTLAND 622 SW 1.2TH AVE PORTLAND OR 97205 503241-2692 39708 
Downtown L HALF & HALF PORTLAND 923 SW OAK ST PORTLAND OR 97205 5032224495 39979 
Downtown L SUPERDOG PORTLAND 1033 SW 6TH AVE PORTLAND OR 97204 50371-94009 44429 
Downtown L THE PARK BISTRO PORTLAND 615 SW PARK PORTLAND OR 97205 5032270400 36341, 
Downtown L DONNER KEBAB PORTLAND 515 SW 4TH AVE PORTLAND OR 97204 s0329s4929 44574 
Downtown L SUSHIAND RIVER PORTLAND 181.1" SW RIVER DR # 4OO PORTLAND CR 97201. 5032943888 40990 
Downtown L PIZZASCHMIZZA PORTLAND 1811- SW RIVER DR # 1OO PORTLAND OR 97201. 5032950400 371.24 
Downtown L STUM PTOWN COFFEE ROASTERS PORTLAND 1026 SW STARK PORTLAND OR 9720s 5032367183 41.591. 
Downtown L PIZZERIA LA LOMBARDIA PORTLAND 1434 SW PARK AVE PORTLAND OR 97201, s0329s3663 41664 
Downtown L THIRD RAIL REPERTORY THEATRE PORTLAND 121SW SALMON ST PORTLAND OR 97204 5032893876 44847 
Downtown L MARTI NOTTIS DELICATESSE N PORTLAND 404 SW 1OTH PORTLAND OR 9720s s032249028 7242 
Downtown L MIKA JAPANESE SUSHI PORTLAND 1425 SW 2ND AVE PORTLAND OR 9720L 5039979247 4s338 
Downtown L NORDSTROM CAFE PORTLAND 701. SW BROADWAY PORTLAND OR 97205 2063035s57 45422 
Downtown L TANDOOR PORTLAND 406 SW OAK ST PORTLAND OR 97204 s03 s3 1899s 42L1.6 
Downtown L LITTLE RIVER CAFE PORTLAN D 031.5 SW MONTGOMERY ST #310 PORTLAND OR 97201. 5032272327 1,5522 
Downtown L HOT LIPS PIZZA PORTLAND 1909 SW 6TH AVE PORTLAND OR 97201. 503224031.1 1,6269 
Downtown L KENNY & ZUKES DELI PORTLAND 1.038 SW STARK ST PORTLAND OR 97205 5032826054 42402 
Downtown L THE GREAT HALL RESTAURANT PORTLAND ].406 SW BROADWAY PORTLAND OR 97201, 97L23541"49 45550 
Downtown L RIVERPLACE ATH LETIC CLU B PORTLAND O15O SW MONTGOMERY PORTLAND OR 97201. s032232680 17570 
Downtown L INDIA HOUSE PORTLAND 1038 SW MORRISON PORTLAND OR 97205 503274L017 17957 
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¡ty of Port land Alcohol Llcenses Nerclrborhood and wrthur the Alcohol lm Area: List fiom v4av 2010 s ffi8å 5 Exhibit 9 
Downtown L CHEF NAOKO BENTO CAFE PORTLAND 1237 SW JEFFERSON ST PORTLAND OR 97201 5032274136 45979 
Downtown L PIZZASCHMIZZA PORTLAND 512 SW TAYLOR ST PORTLAND OR 97204 5034456274 37443 
Downtown L LE CORDON BLEU COLLEGE OF CULINARY ARTS PORTLAND 600 SW 1OTH AVE #4OO PORTLAND OR 9720s 5032949770 37532 
Downtown L THANH LONG BAKERY & RESTAURANT PORTLAND 635 SW COLLEGE PORTLAND OR 97201. 5032231660 27209 
Downtown L EUREST DINING SERVICES PORTLAND 9OO SW 5TH AVE PORTLAND OR 97204 5032859874 21,891, 

Downtown L KOJI OSAKAYA RESTAURANT PORTLAND 606 SW BROADWAY PORTLAND OR 97205 5036973473 221.29 
Downtown L PERSIAN HOUSE DELI PORTLAND 1026 SW MORRISON PORTLAND CR 97205 5032431,430 22415 
Downtown L PIZZICATO GOU RM ET P IZZA PORTLAND 17OB SW 6TH AVE PORTLAND CR 9720s 5032740375 29121 
Downtown L OREGON WINES ON BROADWAY PORTLAND 515 SW BROADWAY PORTLAND CR 97205 5032284655 29527 
Downtown L BAILEY'S TAPROOM PORTLAND 213 SW BROADWAY PORTLAND CR 9720s 5036163044 4206L 
Downtown L SUPERDOG PORTLAND 1-438 SW PARK PORTLAND CR 97201 5032435045 2813C 
Downtown L THAI PEACOCK RESTAURANT PORTLAND 219 SW gTH PORTLAND CR 97205 s038101845 28436 
Downtown L TODAI RESTAURANT PORTLAND 340 SW MORRISON ST #4305 PORTLAND OR 97204 s032940007 28759 
Downtown L RIALTO OTB PORTLAND 401 SW ALDER PORTLAND OR 97204 5032287605 24591 
Downtown L STEAMERS ASIAN STREET BISTRO PORTLAND 504 SW MADISON PORTLAND OR 97204 50333501"11 38293 
Downtown L GENE'S DELI PORTLAN D 9220 SW BARBUR BLVD #118 PORTLAND OR 9721,9 50362621.r9 25372 
Downtown o FLYING ELEPHANTS - FOX TOWER PORTLAN D 81.2 SW PARK AVE PORTLAND OR 97205 5032243955 35447 
Downtown o RESIDENCE INN BY MARRIOTT PTLD DWNTWN RVRPLC PORTLAND 211"5 SW RIVER PKWY PORTLAND OR 97201. s03ss29s00 3s684 
Downtown o PORTLAND CITY GRILL PORTLAN D 11.1SW sTH AVE 3OTH FL PORTLAND OR 97204 9810342803 36116 
Downtown o LOVEJOY BAKERS PORTLAND 939 NW 1OTH AVE PORTLAND OR 97209 5032740375 3886s 
Downtown o METROVINO PORTLAND 1139 NW 11TH AVE PORTLAND OR 97209 5035177778 38914 
Downtown o MICHELLE'S ON FIFTH PORTLAND 817 SW sTH AVE PORTLAND OR 97204 s03s446560 44175 
Downtown o JR'S CONVENIENCE STORE PORTLAND 1140 SW JEFFERSON PORTLAND OR 9720r 5032953770 44354 
Downtown o PLAID PANTRY#13 PORTLAND 1118 SW JEFFERSON PORTLAND OR 97205 5032245069 7018 
Downtown o PIZZICATO DOWNTOWN PORTLAND 705 SW ALDER ST PORTLAND OR 97205 5032261007 23727 
Downtown o JUNIOR'S II GROCERY PORTLAND 1-39 SW tsROADWAY PORTLAND OR 97204 5032231.912 24433 
Downtown o THIRST WINE BAR & SHOP PORTLAN D 031.5 SW MONTGOMERY ST #340 PORTLAND OR 97201 971,5709987 39943 
Downtown o THE NINES / URBAN FARMER / DEPARTURE PORTLAN D 525 SW MORRISON ST FLRS 6-1.4 PORTLAND OR 97204 s03802481_8 44473 
Downtown o TRAVEL TRADERS #1087 PORTLAND 319 SW PINE ST PORTLAND OR 97204 06 795000 36s39 
Downtown o DOWNTOWN 76 PORTLAND 1967 SW 4TH AVE PORTLAND OR 97201. s0322453s3 40907 
Downtown o KARAM LEBANESE CUISINE PORTLAND 31-6 SW STARK PORTLAND OR 97204 5037055874 37242 
Downtown o STU M PTOWN COFFEE ROASTERS PORTLAND 1026 SW STARK PORTLAND OR 97205 50323671.83 41590 
Downtown o NATURAL MART #1 PORTLAND 1726 SW 4TH AVE PORTLAND OR 97201. 50388892_64 46783 
Downtown o THE HEATHMAN HOTEL / RESTAURANT PORTLAND 1OO1SW BROADWAY PORTLAND OR 97205 5037907752 1.3924 
Downtown o PORTLAND COURTYARD BY MARRIOTT / THE ORIGINAL PORTLAND 3OO SW 6TH AVE PORTLAND OR 97204 5035055000 45100 
Downtown o MARINA MARKET PORTLAND 1811. SW RIVER DR PORTLAND OR 97201. 5032272304 L5430 
Downtown o MARTI NOTTIS DELICATËSSE N PORTLAND 404 SW 1OTH PORTLAND OR 9720s 5032249028 7242 
Downtown o GEORGIA'S GROCERY PORTLAN D 1143 SW STARK PORTLAND OR 97205 5032274965 5155 
Downtown o PLAID PANTRY #7 PORTLAND 2075 SW 1ST PORTLAND OR 97201, 5036464246 s220 
Downtown o PLAID PANTRY #75 PORTLAND 950 SW MILL ST PORTLAND OR 97201. 5036464?.46 5234 
Downtown o PORTLAND MARRIOTT DOWNTOWN WATERFRONT PORTLAND 1401 SW FRONT PORTLAND OR 97201 5032267600 8390 
Downtown o PARK AVENUE MARKET PORTLAND 1503 SW PARK AVE PORTLAND OR 9720L 5032221.226 45485 
Downtown o LITTLE RIVER CAFE PORTLAND 031"5 SW MONTGOMERY ST #310 PORTLAND OR 97201 5032272327 1.5522 
Downtown o RITE AID #5345 PORTLAND 622 SW ALDER PORTLAND OR 97205 503226679r 1.5524 
Downtown o KENNY & ZUKES DELI PORTLAND 1038 SW STARK ST PORTLAND OR 9720s s0322233s4 4240r 
Downtown o PETERSON'S ON MORRISON PORTLAND 922 SW MORRISON PORTLAND OR 97205 50322701167 17285 
Downtown o MADE IN OREGON PORTLAND 7OO SW sTH AVE #1053 PORTLAND OR 97204 503s174300 45579 
Downtown o T,ELEVEN SÏORE #2363-295268 PORTLAND 1533 SW BROADWAY PORTLAND OR 97201. 5032481023 17897 
Downtown o PETERSON'S ON YAMHILL PORTLAND 115 SW YAMHILL PORTLAND OR 97204 5032270567 1.8617 
Downtown o HOTEL VTNTAGE PLAZA / ?AZZO RTSTORANTE PORTLAND 4225W BROADWAY PORTLAND OR 97205 5032281,2t2 20475 
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Downtown o ARLINGTON CLUB PORTLAND 811SW SALMON PORTLAND OR 97205 5035531701 3785 
Downtown o ROSE MARKET PORTLAND 1.122 SW MORRISON PORTLAND OR 97205 5032381855 37348 
Downtown o CARAFE PORTLAND 2OO SW MARKET ST # P1O1 PORTLAND OR 9720L 5032288666 37390 
Downtown o SOUTH PARK SEAFOOD GRILL & WINE BAR PORTLAND 9O1SW SALMON ST PORTLAND OR 9720s 5033261300 3902 
Downtown o UNIVERSITY CLUB OF PORTLAND PORTLAND 1225 SW 6TH AVE PORTLAND OR 97204 5032236237 3906 
Downtown o MA & PA MARKËT PORTLAND 1-2OO SW WASHINGTON PORTLAND OR 97205 50322421.61 3952 
Downtown o T&KGROCERY&DELI PORTLAND 332 SW 3RD AVE PORTLAND OR 97204 5037962000 37446 
Downtown o SAFEWAY STORE #2448 PORTLAND 1O3O SW JEFFERSON PORTLAND OR 97201 5032051849 37553 
Downtown o DOWNTOWN GROCERY PORTLAND 306 SW 4TH AVE PORTLAND OR 97204 s032275416 21,121 
Downtown o JUNIOR'S PORTLAND 1026 SW TAYLOR PORTLAND OR 97205 5032288653 21322 
Downtown o PORTLAN D SPt RrT/CRYSTAL D LpH I N/Wt LAMT STR/STRNWH LR CC PORTLAND WATERFRONT PARK PORTLAND OR 97204 5032243900 22808 
Downtown o MCMENAMINS MARKET STREET PUB PORTLAND 1"526 SW I.OTH AVE PORTLAND OR 97201. 5034970160 2281"I 
Downtown o PIZZICATO GO U RM ET PIZZA PORTLAND 1.708 SW 6TH AVE PORTLAND OR 9720s 5032740375 29r21 
Downtown o OREGON WINES ON BROADWAY PORTLAND 515 SW BROADWAY PORTLAND OR 97205 s032284655 29527 
Downtown o BAILËY'S TAPROOM PORTLAND 213 SW BROADWAY PORTLAND OR 97205 5032951004 42060 
Downtown o PARADISE DELI GROCERY PORTLAND 1533 SW 12TH AVE PORTLAND OR 97201. 5032436977 2820r 
Downtown o 4TH AVENUE SMOKE SHOP PORTLAND 516 SW 4TH AVE PORTLAND OR 97204 5032225236 283L8 
Downtown o PETERSON'S FOURTH AVENUE PORTLAND 51.3 SW 4TH PORTLAND OR 97204 5032270567 24871" 
Downtown o RAFATI'S ENCORE 310 PORTLAND 310 SW LINCOLN ST PORTLAND OR 97207 503248930s 3821,4 
Downtown o VINOPOLIS WINE SHOP PORTLAND 1025 SW WASHINGTON ST PORTLAND OR 9720s 5032236002 3881_2 

GOOSEHOLLOV F-CAT RAFATI'S ELEGANCE IN CATERING/SAVVY EVENTS PORTLAND 141"0 SW MORRTSON #600 PORTLAND OR 97205 5032489305 251.4r 
GOOSEHOLLOV F-CAT KATERING BY KURT PORTLAND 709 SW 15TH AVE PORTLAND OR 97205 s032224200 45925 
GOOSEHOLLOV F-CLU MU LTNOMAH ATHLETIC CLU B PORTLAND ]-849 SW SALMON ST PORTLAND OR 97207 3865 
GOOSEHOLLOV F-CLU THE TOWN CLUB PORTLAND 2]"15 SW SALMON ST PORTLAND OR 9720s 5032264084 3904 
GOOSEHOLLOV F-COM ELEPHANT'S DELICATESSEN PORTLAND 115 NW 22ND AVE PORTLAND OR 97210 5032243955 24668 
GOOSEHOLLOV F-COM THE LEAKY ROOF GASTRO PUB PORTLAND 1538 SW JEFFERSON PORTLAND OR 97201. s032223745 5019 
GOOSEHOLLOV F-COM MAS TEQUILAS PORTLAND 1650 W BURNSIDE PORTLAN D OR 97209 s033133333 7397 
GOOSEHOLLOV F-COM THE CHEERFUL BULLPEN PORTLAND 1730 SW TAYLOR PORTLAND OR 97205 5038105096 5059 
GOOSEHOLLOV F-COM MARATHON TAVERNA PORTLAND 1"735 W BURNSIDE PORTLAND OR 97209 503224134r 684 
GOOSEHOLLOV F-COM PGE PARK / CENTERPLATE PORTLAND 1844 SW MORRISON PORTLAND 9720s 5035535400 5258OR 

GOOSEHOLLOV F-COM THE AGENCY PORTLAND 1939 SW MORRISON PORTLAND OR 97205 503s482921 44510 
GOOSEHOLLOV F-COM TONY'S TAVERN PORTLAND 1955 W BURNSIDE PORTLAN D OR 97209 s032284574 659 
GOOSEHOLLOV F-COM THE MATADOR PORTLAN D ].967 W BURNSIDE PORTLAND OR 97209 5032225822 1,62 

GOOSEHOLLOV F-COM THE BITTER END PUB PORTLAND 1981W BURNSIDE PORTLAND OR 97209 971"2222000 791,30 

GOOSEHOLLO\ F-COM THE KINGSTON BAR & GRILL PORTLAND 2O21SW MORRISON PORTLAND 97205 503224211.5 5194OR 

GOOSEHOLLO\ F-COM MAZATLAN COCINA M EXICAN RESTAURANT PORTLAN D 2O5O SW MORRISON PORTLAND OR 9720s s0329s1290 35058 
GOOSEHOLLO\ F-COM RI NGSI DE PORTLAND 2165 W BURNSIDE PORTLAND OR 9721.0 503223 L513 1.57 

GOOSEHOLLO\ F-COM THAIORCHID RESTAURANT PORTLAND 2231.W BURNSIDE PORTLAND OR 9721.0 5032264526 21,460 
GOOSEHOLLO\ F-COM ELLA STREET SOCIAL CLUB PORTLAND 714 SW 2OTH PL PORTLAND OR 9720s s0322222s8 3865 1 

GOOSEHOLLO\ F-COM DELUXE HOTEL GRACIE'S PORTLAND 729 SW 1-5TH AVE PORTLAND OR 97205 50322215L5 3856 
GOOSEHOLLO\ F-COM PLAIN FI ELDS' RESTAU RANT PORTLAND 852 SW 21.ST AVE PORTLAND OR 97205 5032232995 71.25 

GOOSEHOLLO\ L TOAST & PHO RESTAURANT PORTLAND 103 NW 2lSTAVE PORTLAND OR 97209 s033829193 4601"8 

GOOSEHOLLO\ L KINARA PORTLAND 1126 SW 1.8TH AVE PORTLAND OR 97205 50322753,61 39980 
GOOSEHOLLO\ L PO RTLAN D ACTORS CO NSERVATO RY PORTLAND 1436 SW MONTGOMERY ST PORTLAND OR 9721.0 503274171.7 44202 
GOOSEHOLLO\ L ARTISTS REPERTORY THEATRE PORTLAND 1516 SW ALDER ST PORTLAND OR 97205 5032419801 26276 
GOOSEHOLLO\ L OREGON CULINARY INSTITUTE PORTLAND 1701 SW JEFFERSON ST PORTLAND OR 97201" 5039616200 40673 
GOOSEHOLLO\ L GAYA GAYA PORTLAND 1710W BURNSIDE ST PORTLAND OR 97209 5032242L64 27460 
GOOSEHOLLO\ L BELLAGIOS PIZZA PORTLAN D T742SW JEFFERSON PORTLAND OR 97201. 5036355486 43933 
GOOSEHOLLO\ L GOOSE HOLLOW INN PORTLAND 1927 SW JEFFERSON ST PORTLAND OR 97201. 503228701.0 5121 
GOOSEHOLLO\ L EAT PIZZA PORTLAND 2037 SW MORRISON ST PORTLAND OR 97205 5032433663 42035 
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Citv of Portland Alcoho icenses bv Nei rhood and 'l'ype within the Alcohol inrnact Area: List fi'om ¡(av 2010 & ffiSj. 5; Exhibite 
GOOSEHOLLO\ L PIZZA OASIS PORTLAND 2241,W BURNSIDE PORTLAND OR 9721.O 5034071-988 1,0737 
GOOSEHOLLO\ L ZUPAN'S MARKET PORTLAND 2340 W BURNSIDE PORTLAND OR 9721.0 5034971088 5l-63 
GOOSEHOLLO\ L HOT LIPS PIZZA PORTLAND 633 SW 19TH AVE PORTLAND OR 97205 s032442069 44693 
GOOSEHOLLO\ o FRED MEYER PORTLAND 1-OO NW 2OTH PL PORTLAND OR 97209 5037214IO0 63C 

GOOSEHOLLO\ o ELEPHANT'S DELICATESSEN PORTLAND 1.15 NW 22ND AVE PORTLAND OR 972I0 5032243955 24668 
GOOSEHOLLO\ o GOOSE HOLLOW GARDENS PORTLAND ].2].9 SW 19TH AVE PORTLAND OR 97205 5032288107 39794 
GOOSEHOLLO\ o PARSA MARKET PORTLAND 1-423 SW ALDER PORTLAND OR 97205 5032481,142 361,32 
GOOSEHOLLO\ o DAY AND NIGHT GROCERY PORTLAND 1539 W BURNSIDE PORTLAND OR 97209 50322341.32 38963 
GOOSEHOLLO\ o GO FOOD STORES PORÏLAND 1720 SW JEFFERSON ST PORTLAND OR 9720L 5032410450 36401 
GOOSEHOLLO\ o THE CHEERFUL BULLPEN PORTLAND 1730 SW TAYLOR PORTLAND OR 9720s 5038105096 5059 
GOOSEHOLLO\ o BELLAGIO'S PIZZA PORTLAND 1742 SW JEFFERSON PORTLAND OR 97201. 5036355486 43934 
GOOSEHOLLO\ o M ULTNOMAH ATHLETIC CLU B PORTLAND 1849 SW SALMON ST PORTLAND OR 97207 3865 
GOOSEHOLLO\ o GOOSE HOLLOW INN PORTLAND 1-927 SW JEFFERSON ST PORTLAND OR 97201. 5032287010 512I 
GOOSEHOLLO! o EAT PIZZA PORTLAND 2037 SW MORRISON ST PORTLAND OR 9720s 5032433663 42034 
GOOSEHOLLO\J o WALGREENS #04495 PORTLAND 2103 W BURNSIDE PORTLAND OR 97210 5032956480 46521. 
GOOSEHOLLO! o UPTOWN CHEVRON FOODMART PORTLAND 2230 W BURNSIDE PORTLAND OR 9721.0 s032223923 40428 
GOOSEHOLLO\ o ZUPAN'S MARKET PORTLAND 2340 W BURNSIDE PORTLAND OR 97210 s034971088 51"63 

GOOSEHOLLO! o COMMODORE GROCERY PORTLAND 621 SW 1-6TH PORTLAND OR 97205 5032249661 521.5 

GOOSEHOLLO! o TOWLER'S MARKET & BARBEQUE PORTLAND 621 SW 19TH AVE PORTLAND OR 97205 5036s67344 45938 
GOOSEHOLLO! o HOT LIPS PIZZA PORTLAND 633 SW 19TH AVE PORTLAND OR 9720s 5032442069 44692 
GOOSEHOLLO! o PLAI NFIELDS' RESTAU RANT PORTLAND 852 SW 21ST AVE PORTLAND OR 97205 503223299s 71.25 
GOOSEHOLLO\i o WESTSIDE MARKET PORTLAND 919 SW 1-4TH PORTLAND OR 97205 5032277092 5167 
GOOSEHOLLOV o THE CELLAR DOOR PORTLAND 921" SW 1.6TH AVE PORTLAND OR 97205 5032217435 24133 
GOOSEHOLLO! o TOWER MARKET & DELI PORTLAND 950 SW 2.1.ST AVE PORTLAND OR 97205 5032200735 521"3 

Old Town / Chi BP ROGUE ALES PUBLIC HOUSE / SATURDAY MARKET PORTLAND 108 W BURNSIDE PORTLAND OR 97209 5032413800 43641 
Old Town / Chi F-COM EAST PORTLAND 322 NW EVERETT PORTLAND OR 97209 s032261569 36705 
Old Town / Chi F-COM TUBE BDË PORTLAND 18 NW 3RD AVE PORTLAND OR 97209 503241,8823 35870 
Old Town / Chi F-COM PARK KITCHEN PORTLAND 422 NW 8TH PORTLAND OR 97209 503223727s 36064 
Old Town / Chi F-COM VALENTINE'S PORTLAND 232 SW ANKENY PORTLAND OR 97204 5032481600 39228 
Old Town / Chi F-COM THE GILT CLUB PORTLAND 306 NW BROADWAY PORTLAND OR 97709 5037061690 39299 
Old Town / Chi F-COM DIXIE TAVERN PORTLAND 32 NW 3RD AVE PORTLAND OR 97209 5032349431 39399 
Old Town / Chi F-COM THE BOILER ROOM PORTLAND 228 NW DAVIS PORTLAND OR 97209 503227544t 588 
Old Town / Chi F-COM cc SLAUGHTERS / RATNBOW ROOM LOUNGE PORTLAND 219 NW DAVIS PORTLAND OR 97209 5032489L35 657 
Old Town / Chi F-COM SPYCE GENTLEMEN'S CLUB PORTLAND 210 NW COUCH ST PORTLAN D OR 97209 5032434646 666 
Old Town / Chi F-COM THE THIRSTY LION PUB & GRILL PORTLAND 71 SW 2ND AVE PORTLAND OR 97204 5032410938 23939 
Old Town / Chi F-COM DIRTY BAR AND GRILL PORTLAND 35 NW 3RD AVE PORTLAND OR 97209 s032271898 39995 
Old Town / Chi F-COM CHEZ JOLY PORTLAND 1"35 NW BROADWAY PORTLAND OR 97209 5032005544 44s29 
Old Town / Chi F-COM DAVIS STREET TAVERN PORTLAND 135 NW 5TH AVE PORTLAND OR 97209 50350550s0 44601 
Old Town / Chi F-COM PING PORTLAND 102-106 NW 4TH AVE PORTLAND OR 97209 5032297464 44634 
Old Town / Chi F-COM BACKSPACE / SOMEDAY PORTLAND 125 NW sTH AVE PORTLAND OR 97209 5032482900 41.229 
Old Town / Chi F-COM SATYRICON PORTLAND 12r/1,25 NW 6TH AVE PORÏLAND OR 97209 503234s683 41.480 
Old Town / Chi F-COM THE BRODYTHEATER PORTLAND 16 NW BROADWAY PORTLAND OR 97209 5032289325 11581 
Old Town / Chi F-COM FONG CHONG RESTAURANT PORTLAND 301 NW 4TH AVE PORTLAND OR 97209 s032286868 11910 
Old Town / Chi F-COM MANDARIN HOUSE RESTAURANT PORTLAN D 50 SW 2ND #8-6 PORTLAND OR 97204 5032281,820 1.3236 
Old Town / Chi F-COM ASH STREET SALOON PORTLAND 225 SW ASH ST PORTLAND OR 97204 5032260430 71.67 
Old Town / Chi F-COM HARVEY'S RESTAURANT & LOUNGE PORTLAND 436 NW 6TH PORTLAND OR 97209 50324181 18 7287 
Old Town / Chi F-COM HOUSE OF LOUIE RESTAURANT & LOUNGE PORTLAND 331 NW DAVIS ST PORTLAND OR 97209 5032289898 1"17 

Old Town / Chi F-COM MAGIC GARDEN RESTAURANT & LOUNGE PORTLAND 217 NW 4TH AVE PORTLAND OR 97209 5032248472 1.28 

Old Town / Chi F-COM REPUBLIC CAFE & MING LOUNGE PORTLAND 222 NW 4TH AVE PORTLAND OR 97209 s032264388 156 
Old Town / Chi F-COM TIGER BAR PORTLAND 317 NW BROADWAY PORTLAND OR 97209 s037899529 164 
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Old Town / Chi F-COM WILFS STATION PORTLAND 8OO NW 6TH AVE PORTLAND OR 97209 s032230070 180 

Old Town / Chi F-COM SHANGHAI TUNNEL PORTLAND 211 SW ANKENY PORTLAND OR 97204 5032204001 5279 

Old Town / Chi F-COM BERBATI PORTLAND 21 SW 2ND PORTLAND OR 97204 5032484s79 8032 

Old Town / Chi F-COM OLD TOWN PIZZACO PORTLAND 226 NW DAVIS PORTLAND OR 97209 5032229999 437 

Old Town / Chi F-COM HOBO'S PORTLAND 120 NW 3RD PORTLAND OR 97209 s032243285 464 

Old Town / Chi F-COM DARCELLE XV PORTLAND 208 NW 3RD AVE PORTLAND OR 97209 5032225338 487 

Old Town / Chi F-COM CASEYS PORTLAND 610 NW COUCH PORTLAND OR 97209 5032249062 42087 

Old Town / Chi F-COM ÏHE CROWN ROOM PORTLAND 205 NW 4TH AVE PORTLAND OR 97209 50322266ss 42202 

Old Town / Chi F-COM COUTURE ULTRA LOUNGE PORTLAND 28 NW 4TH AVE PORTLAND OR 97209 503229L888 42238 
Old Town / Chi F-COM FOX & HOUNDS PORTLAND 217 NW 2ND PORTLAND OR 97209 5032435530 1611-5 

o d Town / Ch F-COM MCFADDEN'S PORTLAND 107 NW COUCH ST PORTLAND OR 97209 5032205055 16250 

o d Town / Chi F-COM KELLS IRISH PUB PORTLAND 1.12&,L14 SW 2ND PORTLAND OR 97204 5032274457 76256 
o d Town / Chi F-COM BRIDGETOWN PIZZA CO PORTLAND 600 NW NAITO PKWY SUITE C PORTLAND OR 97209 4s623 
o d Town / Chi F-COM THE WHISKEY BAR PORTLAND 31. NW 1ST AVE PORTLAND OR 97209 45822 
Old Town / Chi F-COM ALEXIS PORTLAND 2]"5 W BURNSIDE PORTLAND OR 97209 5032248577 9248 
Old Town / Chi F-COM XV PORTLAND 15 SW 2ND PORTLAND OR 97204 5037909090 19980 

Old Town / Chi F-COM THE YES N NO PORTLAND 20 NW 3RD AVE PORTLAND OR 97209 4600s 
Old Town / Chi F-COM HABIBI RESTAURANT PORTLAND 221- SW PINE PORTLAND OR 97204 s037041644 461,r7 

Old Town / Chi F-COM BEAUTY BAR - PORTLAND PORTLAN D 11.1SW ASH ST PORTLAND OR 97204 s037648065 46179 

Old Town / Chi F-COM DAN & LOUIS OYSTER BAR PORTLAND 208 SW ANKENY PORTLAND OR 97204 051.2275906 20592 
Old Town / Chi F-COM THE EMBERS NIGHTCLUB PORTLAND 1"10 NW BROADWAY PORTLAND OR 97209 s032223082 3897 

Old Town / Chi F-COM PALA PORTLAND 1.05 NW THIRD AVE PORTLAND OR 97209 5037400165 37562 
Old Town / Chi F-COM BARRACUDA BAR & GRILL PORTLAN D 9 NW 2ND AVE PORTLAND OR 97209 5032286900 37602 
Old Town / Chi F-COM CAPTAIN ANKENY'S WELL PORTLAND 50 SW 3RD AVE PORTLAND OR 97204 5032231375 2729s 
Old Town / Chi F-COM E SAN THAI CUISINE PORTLAND 133 SW 2ND AVE PORTLAND OR 97204 s032234090 21897 

Old Town / Chi F-COM CABARET LOUNGE PORTLAND 503 W BURNSIDE PORTLAND OR 97209 503s254900 28805 

Old Town / Chi F-COM PASHA RESTAURANT & LOUNGE PORTLAND 19 NW 5TH AVE PORTLAND OR 97209 5032221.667 9659 

Old Town / Chi F-COM VOLEUR PORTLAND 111 SW ASH ST PORTLAND OR 97204 s032273764 38634 

old Town / Chi F-PL ROSELAN D THEATER/ROSELAN D G RILL PORTLAND 8 NW 6TH AVE PORTLAND OR 97209 s032210288 r2261 
Old Town / Chi L GROUND KONTROL PORTLAND 511 NW COUCH ST PORTLAND OR 97209 5037969364 3919B 

Old Town / Chi L SUSHI ICHIBAN PORTLAND 24 NW BROADWAY PORTLAND OR 97209 5032243417 23540 
Old Town / Chi L THE TAO OF TEA PORTLAND 239 NW EVERETT ST PORTLAND OR 97209 5037360L98 39877 

Old Town / Chi L GROOVE SUITE PORTLAND 440 NW GLISAN PORTLAND OR 97209 s032275494 40324 

Old Town / Chi L THEO'S PORTLAND 121 NW sTH AVE PORTLAND OR 97209 s032262828 40840 

Old Town / Chi L STUM PTOWN COFFEE ROASTERS PORTLAND 128 SW 3RD PORTLAND OR 97204 50329561.44 37046 
Old Town / Chi L FLOYD'S COFFEE SHOP PORTLAND 1-18 NW COUCH PORTLAND OR 97209 44883 

Old Town / Chi L METRO PIZZA PORTLAND 308 SW :IST AVE PORTLAND OR 97204 971,5063426 45250 
Old Town / Chi L THE PEOPLE'S SANDWICH OF PORTLAND PORTLAND 53 NW 1-ST PORTLAND OR 97209 5037567625 4561,9 

-THIRDOld Town / Chi L BIJOU CAFE PORTLAND 132 SW PORTLAND OR 97204 50322231,87 9536 
Old Town / Chi L MEDITERRANEAN EXPRESS PORTLAND 120 SW ANKENY #2OO PORTLAN D OR 97204 5039979551 20792 
Old Town / Chi L GOLDEN HORSE SEAFOOD RESTAURANT PORTLAND 238 NW 4TH AVE PORTLAND OR 97209 5032281688 27210 
Old Town / Chi L PINTS PORTLAND 41"2 NW STH AVE #1OO PORTLAND OR 97209 50328862 10 46758 
Old Town / Chi o PARK KITCHEN PORTLAND 422 NW 8TH PORTLAND OR 97209 s0322372_75 36064 

Old Town / Chi o HELEN'S MARKET PORTLAND 2 NW BROADWAY PORTLAND OR 97209 5032417840 39047 
Old Town / Chi o MCCORMICK PIER GROCERY & DELI PORTLAND 600 NW NAITO PKWY PORTLAN D OR 97209 s032489084 11252 
Old Town / Chi o BRIDGETOWN PIZZA CO PORTLAND 600 NW NAITO PKWY SUITE C PORTLAND OR 97209 4s622 
Old Town / Chi o ALEXIS PORTLAND 215 W BURNSIDE PORTLAND OR 97209 5032248577 9248 
Old Town / Chi o DAN & LOUIS OYSTER BAR PORTLAND 208 SW ANKENY PORTLAND OR 97204 051"2275906 20592 
Old Town / Chi o KATINA'S DELI & GROCERY PORTLAND 61.2 NW FLANDERS PORTLAND OR 97209 so32243354 11"L44 

Old Town / Chi o JACOBSEN'S FLORIST INC PORTLAND 435 NW SIXTH PORTLAND OR 97209 5034641?-34 2751.6 
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old Town / chido lcHlNATowN CoNVENTENCE sToRE IPORTLAND 213 NW 3RD AVE PORTLAND ION 197209 5032226845 380s1
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Affected Licensees - Off premises Liquor Licensed locations with a market operation	 Exhibit 10 

LICENSEE_L LICENSEE F TRADENAME STREET ctw ST ztP PREM-NUMB 

E 

1 PLAID PANTRIES INC PLAID PANTRY #13	 1118 SW PORTLAND OR 97205 7018 
JEFFERSON 

2	 PLAID PANTRIES INC PLAID PANTRY #75 950 SW MILL ST PORTLAND OR 97201 5234 

3 THRIFTY PAYLESS INC RITE AID #5345	 622 SW ALDER PORTLAND OR 97205 15524 

4	 DOUGLAS G PETERSON PETERSON'S ON 922 SW MORRISON PORTLAND OR 97205 17285 
INVESTMENTS INC MORRISON 

5	 WARAICH RAVINDER T.ELEVEN STORE 1533 SW PORTLAND OR 97201 17897 
#2363-295268 BROADWAY 

6	 DOUGLAS G PETERSON PETERSON'S ON 1,15 SW YAMHILL PORTLAND OR 97204 18617 
INVESTMENTS INC YAMHILL 

7 KIM EUNJA ROSE MARKET	 11225W MORRTSON PORTLAND OR 97205 37348 

8	 UNIVERSITY CLUB OF UNIVERSITY CLUB 1225 SW 6TH AVE PORTLAND OR 97204 3906 
PORTLAND OF PORTLAND 

I	 DOUGLAS G PETERSON PETERSON'S 513 SW 4TH PORTLAND OR 97204 24871 
INVESTMENTS INC FOURTH AVENUE 

10 JB GLADE LLC HELEN'S MARKET	 2 NW BROADWAY PORTLAND OR 97209 39047 

11 HSU SHU YUAN CHINATOWN 213 NW 3RD AVE PORTLAND OR 97209 38051 
CONVENIENCE 
QTADE 

12 PLAID PANTRIES INC PLAID PANTRY #7 2075 SW 1 ST PORTLAND OR 97201 5220 

Page 1 of 4 
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Affected Licensees - Off premises Liquor Licensed locations with a market operation Exhibit 10 

13 BYUN JOANNA MCCORMICK 
GROCERY & 

PIER 
DELI 

600 NW NAITO 
PKWY 

PORTLAND OR 97209 11252 

14 MICHELLES ON FIFTH LLC MICHELLE'S ON 
FIFTH 

817 SW sTH AVE PORTLAND OR 97204 44175 

15 NGUYEN LAN THI JR'S CONVENIENCE 
STORE 

'1140 SW 
JEFFERSON 

PORTLAND OR 97201 44354 

16 NGUYEN TAM JUNIOR'S II 

GROCERY 
139 SW BROADWAY PORTLAND OR 97204 24433 

17 AL-ATTRASH TRADING CO DOWNTOWN 76 1967 SW 4TH AVE PORÏLAND OR 97201 40907 

18 HELEN'S INVESTMENT 
PROPERTY LLC 

NATURAL MART #1 1 726 SW 4TH AVE PORTLAND OR 97201 46783 

19 SHIN YOUNG MARINA MARKET 1811 SW RIVER DR PORTLAND OR 97201 15430 

20 NAITO CORP MADE IN OREGON 7OO SW sTH AVE 
#1 053 

PORTLAND OR 97204 45579 

21 KO JONGUK MA & PA MARKËT 1200 sw 
WASHINGTON 

PORTLAND OR 97205 3952 

22 THAN DUNG T&KGROCERY& 
DELI 

332 SW 3RD AVE PORTLAND OR 97204 37446 

23 SAFEWAY INC SAFEWAY STORE 
#2448 

1030 sw 
JEFFERSON 

PORTLAND OR 97201 37553 

24 SAMIL LLC DOWNTOWN 
GROCERY 

306 SW 4TH AVE PORTLAND OR 97204 21 121 

25 JOHAL RACHHPAL PARADISE DELI 
GROCERY 

,i533 SW ,I2TH AVE PORTLAND OR 97201 28201 

Page 2 of 4 
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Affected Licensees - Off premises Liquor Licensed locations with a market operation Exhibit 10 

26 M&SBUSINESSESLLC 4TH AVENUE SMOKE 
SHOP 

5,16 SW 4TH AVE PORTLAND OR 97204 28318 

27 FRED MEYER STORES INC FRED MEYER lOO NW2OTH PL PORTLAND OR 97209 630 

28 NAVID LLC PARSA MARKET 1423 SW ALDER PORTLAND OR 97205 36132 

29 YI CHONG DAY AND NIGHT 
GROCERY 

1539 W BURNSIDE PORTLAND OR 97209 38963 

30 XENO INVESTMENTS LLC GO FOOD STORES 1720 SW 
JEFFERSON ST 

PORTLAND OR 97201 36401 

31 WALGREEN CO WALGREENS #04495 2103 W BURNSIDE PORTLAND OR 97210 46521 

32 CARTER'S FOODMARTS INC UPTOWN CHEVRON 
FOODMART 

2230W BURNSIDE PORTLAND OR 97210 40428 

33 PILGER THAIS COMMODORE 
GROCERY 

621 SW 16TH PORTLAND OR 97205 5215 

34 OREGON IMAGE DESIGNS 
INC 

TOWLER'S MARKËT 
& BARBEQUE 

621 SW 1gTH AVE PORTLAND OR 97205 45938 

35 KIM JEE WESTSIDE MARKET 919 SW 14TH PORTLAND OR 97205 5167 

36 KO BYUNG HOON TOWER MARKET & 

DELI 
950 SW 21ST AVE PORTLAND OR 97205 5213 

37 CHONG TED KATINA'S DELI & 
GROCERY 

6,i2 NW FLANDERS PORTLAND OR 97209 11144 

38 GUSTAFSON MICHAEL GEORGIA'S 
GROCERY 

1 143 SW STARK PORTLAND OR 97205 51 55 
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Exhibit 10 

39 PARK AVE MARKET LLC PARK AVENUE 
MARKET 

1503 SW PARK AVE PORTLAND OR 97201 45485 

40 BUI VANESSA JUNIOR'S 1026 SW TAYLOR PORTLAND OR 97205 21322 

41 

42 

STUMPTOWN INC 

THE CELLAR DOOR I NC 

STUMPTOWN 
COFFEE ROASTERS 

THE CELLAR DOOR 

1026 SW STARK 

921 SW 16TH AVE 

PORTLAND 

PORTLAND 

OR 

OR 

97205 

97205 

41590 

24133 

43 PARK KITCHEN LLC PARK KITCHEN 422 NW 8TH PORTLAND OR 97209 36064 
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Distance in feet between the Purchase Locations and the Contact Locations duringthis time periodx 

Number of Records Maximum Distance Minimum Distance Median Distance Average (Mean) Distance
 
327
 24,154 ft 25 ft L,460 ft 2,521ft 

D stance was 1,000 feet or ess 1.24 38% 
D stance was 2,000 feet or ess 185 57% 
D stance was 3,000 feet or ess 216 66% 
Distance was 5,000 feet or ess 280 86% 
Distance was 6,000 feet or ess 318 97% 
Distance was 18,000 feet or more 5 L/O10/

1-)Approximate Average distance between intersections in Downtown Portland is 280 Feet. 
2)There were 371- unique locations provided by ONl,368 had addresses within the City of Portland. Mapping coordinates (X,Y)for both the
 
Purchase and Contact location were able to be determined for 321 of the addresses. Addresses such as "W. Burnside St." were too general to
 
be mapped.
 

GEOCODING:
 

a) Locations and distances are approximates due to the use of GIS for the coordinate system, mid-point of the X,Y for block address and
 
location point, using the X,Y coordinate system on 5-l_9-2010.
 

b) For certain known locations/landmarks, the locations X,Y was provided by PPDS (example, IRA Keller park/Fountain).
 

c) Where a specific corner was not provided the mid-point of that street location was used to identify the X,Y location.
 
d)Where a Contact Location indicated a Block address the low end of the Block range was used.
 
*Time period noted was between 8129/2008 and 4/1,8/203,0.
 

NOTE: 

WhenWhen the 5 locat¡on (P rchase/Contact) distances that were over 18K feet were taken out these were the resultins calc lations. 
Number of Records Maximum Distance Minimum Distance Median Distance Average (Mean) Distance 

322 9 451ft 25 fr 1,446 ft 2,240 ft 

lnformation provided by Portland Police Bureau, strategic services Division 
K:\common\ruc\STATS\Rìchard\City_County-State_Fed\ONl Request\Theresa Marchetti\Alcohol tmpact Area\Data for petition 5 2010\purchase _Contact Iocation_dÌstances 6/4/2010 
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NOTE: Density is calculated
 
on data specific for the
 

**ldentified State lmpactArea 

0 	 650 '1,300 2,600 Feet 

Legend 

A License Locations* (Premise Number)
O 	 2009 Detox in lmpactAreat ln Alcohol lmpact Area 

State lm pact Area ** vil Hold - DetoxL:::-,:_.-._j-l 
Drinkin in Public 

* Symbol may represent more than one premise license or lncident at that location 
** City of Portland - Office of Neighborhood lnvolvement (ONl) ldentified StateAlcohol lmpactArea: 
(Map area identified from west to east and within border described below) 
SW Vista Ave.- West along W. Burnside to NW 22nd Ave. - North to NW Everett St. to l-405 - South 
to W. Burnside - East to NW 9th Ave. - North to NW Lovejoy. - West and then South along the 
waterfront to Marquam Bridge - East along l-405 to Sunset Hwy. -
West along Sunset Hwy to SW Vista. - North to W. Burnside. 

Prepared by Porlland Police Bureau, Strateg¡c Services DivisionAugust 201 0 Ref: Klcommon\ruc\STATS\Richard\City_County_State_Fed\ONl\L¡quor_License locations 
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* Symbol may represent more than one premise license or lncident at that location.
 
** City of Portland - Office of Neighborhood lnvolvement (ONl) ldentified State Alcohol lmpact Area:
 
(Map area identified from west to east and within border described below)
 
SW Vista Ave.- West along W. Burnside to NW 22nd Ave. - North to NW Everett St. to l-405 - South
 
to W. Burnside - East to NW 9th Ave. - North to NW Lovejoy. - West and then South along the
 
waterfront to Marquam Bridge - East along l-405 to Sunset Hwy. -

West along Sunset Hwy to SW Vista. - North to W. Burnside.
 

Prepared by Portland Police Bureau, Strategic Services D¡v¡s¡on
August 201 0 Ref: Klømmon\ruc\STATS\Richard\City_County_State,Fed\ONl\L¡quor_L¡cense loæt¡ons 



& 6 S[ 5
 

Evaluation of the Tacoma, 
Washington, Alcohol lmpact

For Area (AlA) 

Merrit Long, Ghair 

Vera lng 

Roger Hoen 

By 

John Tarnai, Ph.D. 

Social & Economic Sciences Research Center 
June 17 

Washington State University 

@du 
2003 



& ffi Ei" 5 

Page Number 

J 

7 

B 

10 

11 

12 

21 

28 

33 

35 

36 

39 

40 

40 

41 

42 

43 

47 

52 

53 

54 

55 

56 

57 

Table of Contents 

Executive Summary 

Overview 

Background 

Evaluation Design 

Study Components 

Telephone Survey of Community Residents 

Mail Survey of AIA Retailers 

Web Survey of People who Work in the AIA 

Summary of Survey Results 

Beer and Wine Disiributors 

Statistical Data 

Focus Groups 

Cornmunity Volunteers 

Community Residents 

Chronic Public lnebriates 

AIA Retailers 

Analysis of Retail Sales Data 

Summary of Evaluation Results 

Conclusions 

Recommendations 

References 

List of Restricted Products 
I 

Acknowledgments 

Map of the AIA 



& ffi 8n 5 

EXECUTIVE SUMMARY 

The Washington State University Social and Economic Sciences Research Center 
conducted a study of the Alcotrol lmpact Area (AlA) policy in effect in the city of Tacoma,
Washington, Different scientifìc approaches were used to cietermine if there have been any
changes in the problem of chronic public inebriation as a result of the restrictions on alcohol 
sales imposed by the washington state Liquor control Board (wsLCB). 

The study results suggest that the AIA restrictions in effeci over the past year have been 
effective at addressing the problem of chronic public inebriation. Altiroug'h it is not possible 
to conclude that all the changes found are due solely to the AIA policy itõelf; it is probable 
that that the AIA restrictions on alcohol sales are one aspect of an entire community wide 
effort to deal with chronic public inebriation. 

Background 

The AIA rules, Washington Administrative Code (WAC) 314-14-210 through WAC 314-12
225, establish a framework under which the WSLCB, in partnership with lõcal government
and commtrnity organizations, can act to mitigate the negative impacts on u that 

"o=mmunityresult from the presence of chronic public inebriation. UñOer these rules, chronic publíc 
inebriation exists when the effects of the public consumption of alcohol and/or public 
intoxication occur in concentrations that endanger the welfare, health, peace, or safety of a 
communiiy. 

In December 2001, the WSLCB designated as an Alcohol lmpact Area the urban core of the 
city of Tacoma, approximately six square miles. 

As a result of the AIA designation, the WSLCB banned the sale of some 30 brands of high
alcohol content, low price beer and wine products by liquor retailers located inside the AlA. 
This restriction has been in effect since March 1,2002. 

Study Scope 

AJA rules provide that one year after the WSLCB recognizes the first AlA, a study of the 
effectiveness of the AIA rules would be conducted. Tñe study's scope and meth'ods were 
primarily intended to: 

' 	 Determine whether there have been any significant changes in the negative impacts of 
chronic public inebriation in the designated alcohol impact area. 

' 	 Gather information and data on retailers' markeiing practices and buying habits of 
chronic public inebriates that will help the community and the WSLCB ei¿aluate which 
restrictions might be effective in addressing the problem of chronic public inebriation. 

The study used two basic research designs commonly used to evaluate social programs.
Consistent with good practice in evaluation research, ihe evaluation used multiple methods 
to obtain information relevant to the assessment of the effectiveness of the AIA restrictions. 
These methods were: 

' 	 A telephone survey of over 200 randomly selected household residents from the city
of Tacoma. 
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A rnail survey of 56 retailers that have liquor licenses to sell alcohol products "to go";
52 retailers were located within the AIA boundaries and 4 retailers were within 5 
blocks of the AIA boundaries. From these, 19 retailers completed and returned the 
survey for a 34o/o response rate. 

A web survey of people who work in the downtown urban core area of Tacoma. A 
total of 165 people responded. 

A telephone survey of beer and wine cristributors in the Tacoma AlA. 

Focus groups of the following, to obtain qualitative information about the effects of 
the AIA restrictions: 

o 	Community volunteers 
o 	Community residents 
o 	Retailers with liquor licenses in the AIA and located within 5 blocks of the AIA 

boundaries 
o 	Chronic Public lnebriates at the Tacoma Rescue Mission o 	Chronic Public lnebriates at the Detox facility 

Collection and analysis of statistical data from the city of Tacoma prior to and after 
the AIA implementation, on the following: 

o 	Monthly number of police service calls for "drunk in public," "liquor in park,"
and other situations. 

o 	Monthly number of admissions to the Tacoma Detox facilityo 	Number of emergency medical service calls in the AlA, and non-AlA parts of 
Tacoma 

o 	A comparison,of changes in gross sales before and after the AIA implementation for
 
retailers with liquor licenses to sell alcohol ,,to go."
 

Key Findings. The study results suggest that the AIA restrictions have been effective in 
addressing the problem of chronic public inebriation in the AlA. The following results are 
strong indicators of improvements in the welfare of the community: 

35% Decrease in Emergency Medicaf Service (EMS) incidents. ln the 13 months' 
prior to the AIA implementation, there were 1036 alcohol-related EMS incidents with 
the AIA and 667 such incidents in the 1 3 months after the AIA policy began. (During
the AIA period, there was a 15% increase in EMS incidents in þarcõ of the city"
outside of the AIA). 

' 	 217o Decrease in Detox Admissions. Detox admissions averaged 132 cases each
 
month from January 2000 through January 2001. During the period from March
 
2002 through March 2003, detox admissions averaged 104 per month.
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61% decrease in "Liquor in the Park" police service calls. ln the 13 months prior
 
to the AlA, there were 54 police service calls for "liquor in the park" within the AIA;

this dropped lo 21 calls in the 13-month period after the AIA policy began. (A 19%
 
decrease occurred for calls in parts of the city outside the AIA).
 

Fewer Chronic Public lnebriates and problems 

o 	22% of people living in the AlA, and 26% of the retailers, said that the number 
of persons drinking alcohol in public in their neighborhood has decreased 
over the past two years. ln comparison, fewer than 1o% of people living
outside the AIA or on the boundaries said that the number of persons diinking
alcohol in public has decreased. 

o 25% of people living in the AlA, and 21% of the retailers, said that the 
problem of chronic public inebriation has decreased compared with two years 
ago. ln comparison , only lo/o of people living outside the AIA or on the 
boundaries said that that the problem has decreased. 

o 	19% of people living in the AlA, said that the number of persons urinating or
defecating in public places in their neighborhood has decreased .onrpáI"ËO
with two years ago. ln comparison, only B% of people living outside ti-re AIA 
or on the boundaries, said they saw a decrease. 

o 	Community volunteers reported less panhandling and less evidence of
 
chronic public inebriates in the AIA area.
 

Less trash and litter from chronic public inebriates. 

o 	Comnrunity volunteers involved in neighborhood litter patrols reported a
 
significant decrease in the number of bottles, cans and other street trash.
 

o 31% of people living in the AlA, and 31% of retailers, said that the amount of 
trash and litter due to chronic inebriation in their neighborhood has decreased 
over the past two YÇar¡. ln comparison, only 10% õf people living outside the
AIA or on the boundaries, said the amount oï trash or'littei due to"chronic 
public inebriation in their neighborhood has decreased. 

community residents feel safer and better about their neighborhood. 

o 	over 25Yo of people living within the AIA said, compared with two years ago,

they feel safer in their neighborhood now.
 

o 	Almost 45o/o of people living within the AIA said that over the past two years
their neighborhood has changed for the better, and only B% said for thá 
worse. 

o 	Community volunteers in the focus group reported that they feel better about 
thetr neighborhood and felt that the AIA policy has significantly reduced the
problem of chronic public inebriation in their óommun-ity 
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Study Conclusion 

The evaluation results suggest that the AIA rules have been effective at achieving most of 
the goals of dealing with the problem of chronic public inebriation. Some of the results are 
quite strong, especially the reductions in police service calls within the AIA, the decreases in 

alcohol related emergency medical services incidents and detoxifìcation facility admissions, 
and the public perceptions of changes in problems associated with chronic public 
inebriation. 

While the evaluation fìnds several indicators of positive change in the Tacoma AlA, it is not 
possible to conclude that all the changes are due solely to the AIA itself. lt is possible that 
some of these changes may have occurred even without the AlA. There were a number of 
other things happening to deal with the problem of chronic public inebriation, including 
volunteer efforts to clean up street litter, increased police participation in dealing with the 
CHRONIC PUBLIC INEBRIATE problem, downtown urban revitalization efforts, and the 
provision of more services with the opening of the new Tacoma Rescue Mission. 

ln summary, it is probable that the AIA restrictions are just one aspect of an entire 
community wide effort to deal with chronic public inebriation. Putting the AIA restrictions in 
place strengthened the community wide efforts and gave others more motivation to dealwith 
the problem of chronic public inebriation. 
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SEATTLE ALCOHOL IMPACT AREA EVALUATION 

EXECUTIVE SUMMARY 

July B, 2009 

Two years a9o, the Washington State University Social and Economic Sciences Research Center conducted 
the first phase of a study of the Alcohol Impact Area policy in effect in the city of Seattle, Washington. 
The main purpose of this second phase of the study is to assess the problem of chronic public inebriãtion 
after the implementation of the Alcohol Impact Area policy so that this may be compared with the results 
from two years ago to determine what changes if any have resulted from the restrictions on alcohol sales 
imposed by the Washington State Liquor Control Board (WSLCB), 

Background 

The Alcohol Impact Area rules, Washington Administrative Code (WAC) 3L4-L4-2IO through WAC 314-12
225, establish a framework under which the WSLCB, in paftnership with local governmenf and community 
organizations/ can act to mitigate the negative impacts on a community that result from the presence of 
chronic public inebriation. Under these rules, chronic public inebriation exists when the effects of the 
public consumption of alcohol and/or public intoxication occur in concentrations that endanger the welfare, 
health, peace, or safety of a community. 

At the request of the City of Seattle and Ordinance No. 121999, the WSLCB agreed to designate as Alcohol 
Impact Areas two urban core areas of the city of Seattle. As a result of the Alcohol Impact Area 
designation, the WSLCB banned the sale of some 34 brands of high-alcohol content, low price beer and 
wÌne products by liquor retailers located inside the Alcohol Impact Areas. This restriction was placed into 
effect on November 1, 2006. 

Study Scope 

The study's scope and methods are primarily intended to: 

' 	 Determine whether there are any significant changes in the negative impacts of chronic public 
inebriation in the designated alcohol impact area. 

' 	 Gather information and data from retailers about marketing practices and buying habits of chronic 
public inebriates that will help the community and the WSLCB evaluate which restrictions might be 
effective in addressing the problem of chronic public inebriation. 

This study used multiple methods and multiple analysis groups to obtain information relevant to the 
assessment of chronic public inebriation in the Alcohol Impact Areas. The methods are similar to those 
used in the first phase of this study and include: 

. A telephone survey of randomly selected household residents from Alcohol Impact Areas and non-
Alcohol Impact Areas of the city of Seattle. 

. A mail survey of retailers that have liquor licenses to sell alcohol products "to go" within the 
Alcohol Impact Area boundaries and retailers within one mile of the Alcohol Impact Area 
boundaries. 

WSU-SESRC Page 1 
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Qualitative information about the effects of the Alcohol Impact Area restrictions: 

o 	Telephone interviews of retailers with liquor licenses in the Alcohol Impact Areas and 
within the surrounding blocks of the Alcohol Impact Area boundaries 

o 	Telephone interviews of individuals from agencies that provide services to chronic public 
inebriates in the city of Seattle 

Collection and analysis of statistical data from the city of Seattle for the years 2003 through 2008 
on the following: 

o 	Number of emergency medical service calls in the Alcohol impact Areas and in the non-
Alcohol Impact Areas of Seattle 

o 	Monthly number of police service calls for three alcohol-related offenses: "drunk in 
public," "person down" and "trespass & park exclusions", and three other non-alcohol 
related offenses: "shoplifting," "car prowls," and "miscellaneous misdemeanors." 

An examination of taxable sales and gross revenue for the years 2004 through 2008 for retailers 
with liquor licenses to sell alcohol "to go" within the Alcohol Impact Areas and within one mile 
surrounding each Alcohol Impact Area. 

Analvsis Groups 

There are several analysis groups for the study, including four that are used consistently throughout all 
pafts of the study. These four include the two Alcohol Impact Areas, and the two areas surrounding these 
Alcohol Impact Areas: 

. a Central Core Alcohol Impact Area (including the Pioneer Square area)
 

. a Nofth Alcohol Impact Area
 

the area within one mile surrounding the Central Core Alcohol Impact Area" r thê area within one mile surrounding the Nofth Alcohol Impact Area 

For the telephone survey of residents there are three additional analysis groups. 

(1) Residents of the Licton Springs, Ballard, and the New Holly Rainier areas of Seattle; 

(2) Residents of the remaining non-Alcohol Impact Areas of Seattle; 

(3) A separate sample of residents from throughout the entire city of Seattle. This latter group is 
meant to serve as a comparison/control group for the other analysis groups in the study. 

Data RepoÉ 

The report for this evaluation (09-032) describes the evaluation methods used and the results obtained" 
The appendices include copies of the questionnaires, and all survey materîals used in the evaluation, as 
well as frequency tabulations of all survey variables, and qualitative comments. 

WSU-SESRC	 Page2 
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Key Results 

The main focus of this evaluation is on a comparison of data in the period prior to the implementation of 
the Alcohol Impact Areas, from 2003 through 2005, with the period from 2006 through 2008, after the 
Alcohol Impact Area restrictions were put into place. 

o 	The majority of all alcohol related EMS incidents in Seattle take place within the Central 
Core and Pioneer Square Alcohol Impact Areas. In 2009, over 43o/o of all alcohol related EMS 
incidents occur in the Central Core Alcohol Impact Area, 60/o in the Pioneer Square area, and 4o/o in 
the Nofth area. I4o/o occur within one mile surrounding the north area, and 10olo occur within one 
mile surrounding the central core and pioneer square area. 23o/o occur in the remaining parts of the 
city. 

o 	Citywide, EMS incidents for alcohol have increased between 2O03 and 2008 at a rate of
about 170 additional incidents per year. The rate of increase was higher before the alcohol 
restrictions were put in place in 2003 to 2005 (210 incidents per year) than in years 2006 to 2008 
after the restrictions were put in place (93 incidents per year). 

o 	Similarly, the majority of all drug related EMS incidents in Seattle take ptace within the 
Central Core and Pioneer Square Alcohol Impact Areas. Over 49o/o of all drug related EMS 
incidents occur in the Central Core Alcohol Impact Area, 5olo in the Pioneer Square area, and Zo/o in 
the North area. About 97o occur wiLhin one mile surrounding the north area, and 10o/o occur within 
one mile surrounding the central core and pioneer square area. About 2ïo/o of all drug related 
emergency medical service incidents occur in the remainder of the city. 

o 	Citywide, drug related EMS incidents have increased between 2O03 and 2008 at a rate of 
about 32 additional incidents per year. However, the majoriÇ of this increase occurred in the 
years before the alcohol restrictions were put in place. The average rate of increase before the 
alcohol restrictions were put in place in 2003 to 2005 was 49 incidents per year. After the alcohol 
restrictions (2006 to 2008), the average rate of drug related EMS incÌdents declined by 23 incidents 
per year. 

o 	There is little evidence of a dispersion effect or that emergency medical service (EMS)
incidents have increased outside of the Alcohol Impact Areas over the 2003 to-200ú 
period. The percentage distribution of EMS incidents between the Alcohol Impact Areas and the other 
areas of Seattle has remained relatively constant between the pre and post Alcohol Impact Area 
restriction periods. 

o 	Citywide, the number of police service calls for "Drinking in Public" has decreased by 35o/o
from 20o3 to 2o08. Within the Central Core area the decrease in the number of police servite calls 
for'tdrinking in public" is about 33%o. In the Nofth area, there has been a 160lo decrease between 
2003 and 2008. in the other areas of seatHe the decreaseis over 27o/o. 
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Citywide, the number of police serv¡ce calls for "Trespass and Park Exclusions" has 
decreased by 37o/o from 2003 to 20O8. Within the Central Core area the decrease in the number 
of police service calls for "trespass and park exclusions" is about 32olo. in the Nofth area, there has 
been a 41olo decrease between 2003 and 2008. In the other areas of Seattle the decrease is also over 
41o/o. 

Citywide, the number of police service calls for "Person Down" has decreased by 31olo 
from 2003 to 2008. Within the Central Core area the decrease in the number of police service calls 
for "person down" is about 25olo. In the Nofth area, there has been a 42o/o decrease between 2003 
and 2008. In the other areas of Seattle the decline is almost 29%. 

There are also some decreases in non-alcohol related police service calls, but they are not 
as large, and some have increased from 2003 to 2008, Car prowls, for example, have 
increased citywide by almost 42o/o, most of which has occurred in the non-Alcohol impact areas 
(118o/o increase). Car prowls decreased by almost 27o/oin the central core area, and by over 44o/oin 
the North area. Shoplifting has decreased I7o/o citywide, by 7o/o in the Central Core, and by 20o/o in 
the other areas of Seattle, but has increased by 20o/o in the North area. Miscellaneous misdemeanors 
have decreased 12olo citywide, B% in the Central Core, by !7o/o in the other areas of Seattle, and by 
over 260/o ín the Nofth area. 

There is little evidence of a dispersion effect or that police service calls for alcohol-related 
offenses have increased outside of the Alcohol Impact Areas over the 2003 to 2008 
period. The number of police service calls for alcohol-related offenses outside the Alcohol Impact 
Areas has declined at the same rate or higher than within the Alcohol Impact Areas. The percentage 
distribution of police calls between the Alcohol Impact Areas and the other areas of Seattle has 
remained relatively constant. 

Alcohol Impact Areas continue to have the highest percent of people who say that chronic 
public inebriation is a problem in their neighborhood. However, while there has been no 
change or a slight increase in the percent of people with this view in the non-Alcohol Impact Areas of 
the ciÇ, there has been a decrease in the percent of people with this view in the Alcohol Impact 
Areas. In 2006, 35% of people living in the Alcohol Impact Areas held this view, which declined to 
31% in 2009. 

Alcohol Impact Areas no longer have the highest percent of people who are in favor of 
placing restrictions on the sale of alcohol products in their neighborhood, as they did in 
2006, The percent of people living in the Alcohol Impact Areas who want more restrictions on the 
sale of alcohol products has declined from a high of 3Lo/o in 2006 to only 22o/o in 2009. This 
percentage now matches the percent of all people in the city as a whole that say they want 
restrictions on the sale of alcohol products. 

o 	A greater percentage of people living within the Alcohol Impact Areas, than for the city as 
a whole, say that in the past year their neighborhood has changed for the better. Almost 
L9o/o of people living in the Alcohol Impact Areas say that their neighborhoods are now better, in 
comparison to 160lo in the city as a whole, and 13o/o in the non-Alcohol Impact Areas, and 11olo of 
people living within one mile surrounding the Alcohol Impact Areas. 
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A greater percentage of people living within the Alcohol Impact Areas (L\o/o), than for the 
c¡ty as a whole (LLo/o), say that in the past year the overall cleanliness of their 
neighborhood has increased. The percentage of people living within one mile surrounding the 
Alcohol Impact Areas that say cleanliness has increased is also greater in 2009 (10%) than it was in 
2006 (7,5o/o). 

While 25o/o of peopte within the Alcohol Impact Areas say that the number of homeless 
persons has increased over the past year (which is an increase from the 2006 survey of 
l9o/o), only 19olo of people say that the number of persons panhandling has increased 
(compared with 20olo who said this in 2006). Despite more people saying they have seen an 
increase in the number of homeless persons, only 60/o of people say that chronic public inebriates are 
now more intoxicated, a percentage which is identical to the percent that said this in 2006. 

Overall, in comparison to the results of the 2006 survey, people living within the Alcohol 
Impact Areas are now more positive as evidenced by the following: 

, 260/o of people rate the overall quality of life in their neighborhood as excellent 
(20olo in 2006) 

, 600/o of people say they notice chronic public inebriates in the neighborhood 
(69% in 2006) 

' 1B7o of people say that drug aclivity has increased (24Vo in 2006) 

' But, 2Ùo/o of people say that crime has increased (23olo in 2006) 

The percent of retailers who say that chronic public inebriation is a problem in their 
neighborhood has declined from 2006. While in 2006 almost 33olo of retailers within the AiAs 
and surrounding areas said that the presence of chronic public inebriates in the neighborhood is a 
problem, in 2009 this percentage had declined to 29o/o. Additionally, while only 19% of retailers in 
2006 said that the number of chronic public inebriates in their neighborhoods had declined, in 2009 
this percentage had increased to 32o/o. 

Asked if they were aware of the restrictions on the sale of ceÉain alcohol products, 85o/o 
of retailers in 2009 said that they knew about them; about the same as in 20O6 (82olo). 
Over a third of retailers said their alcohol distributor advised them on how to deal with the restrictions, 

Asked if the amount of alcohol sold at the business had changed from two years ago,37o/o 
of retailers in 2009 said it had decreased; which is higher than in 2OO6 (23o/o). But, 22o/o of 
retailers said alcohol sales had increased; which is lower than the 24o/o reported in 2006. Over 35o/o 
said sales had remained about the same; which was 460/o in 2006. 

Asked whether the number of chronic public inebriates purchasing alcohol at their 
business had changed from two years ago, 42o/o of retailers in 2009 said it had decreased; 
which is higher than in 2OO6 (30o/o). But, 38% of retailers said alcohol sales to chronic public 
inebriates had remained about the same; down from 460/o in 2006. No retailers said that such sales 
had increased, 
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o 	Overall, in comparison to the results of the 2006 survey, retailers within the Alcohol 
Impact Areas and surrounding areas are now more positive as evidenced by the following: 

. 
, 3lo/oof retailers say that cleanliness has increase d (Zlo/oin 2006) 

L7o/o say that trash and litter has decreased (11% in 2006) 

: itrYÅ:?i$,il.l;::i?Å::iåJlåï;iå'351 .r,ung.¿ ror rhe bener (r7o/o in2006) , 27o/o say the number of persons panhandling has decreased (60/o in 2006) , 25o/o say the problem of chronic public inebriation in their neighborhood has 
decreased (10% in 2006) 

,RS:TÉffi 

o 	In 2006, the majority of service providers were skeptical that the AIA restrictions would 
be effective in dealing with chronic public inebriation, and they were concerned about the 
strain on public service resources that might be caused by chronic public inebriates who 
go outside the area. In 2009, most service providers say that the restrictions have had little or no 
impact on their services. The main impact mentioned by service providers has been that they now 
have to travel outside the Alcohol Impact Areas to serve this population. Of eight service providers 
who responded, three said that the Alcohol Impact Areas should be continued, two said they should 
not, and three were not sure, 

o 	In 2006, all the retailers were against the Atcohol Impact Area restrictions, and believed
 
they were unfair and would not be effective at dealing with chronic public inebriates, In
 
2009, retailers still believe that the restrictions are unfair, but some now say that they see positive
 
changes in their neighborhood. Of seven retailers interviewed, two said that the Alcohol Impact Area
 
restrictions should be continued, two said they should not, and three were not sure.
 

o 	Data on inflation-adjusted taxable retail sales of retailers with liquor licenses in the
 
Alcohol Impact Areas and the surrounding one-mile areas for 2004 through 2008 shows
 
an overall average annual growth rate of three percent. When these data are compared by
 
type of business and by area (Central Core and Nofth Alcohol Impact Areas, and the surrounding one
mile areas), inflation-adjusted taxable sales show stability or growth from year to year, but no overall 
decline in sales. 

o 	Inflation-adjusted taxable retail sales data on "stores" including groceries, convenience 
stores, gas stations with convenience stores, and liquor stores shows no evidence of any 
systematic decline between 2004 and 2008, for any of the Alcohol Impact Areas, nor for 
the surrounding one-mile areas. However, the charts suggest that there was slow growth from 
2004 through 2006, and then no growth from 2006 to 2008. The lack of growth from 2006 to 2008 
could be due to economic conditions and in paft due to the alcohol restrictions, 
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Study Conclusions 

The data collected and presented here represent the results of both the pre-assessment conducted in 
2006, as well as the post assessment conducted ín 2009. This evaluation encompasses a two and a half 
year span of time since the alcohol restrictions went ¡nto effect in November 2006. A variety of data were 
collected to evaluate the effectiveness of the Alcohol Impact Area restrictions on achieving the goal of 
decreasing the negative impacts of chronic public inebriation, The results presented here suggést the 
following conclusions: 

. CiVwide, the number of emergency medical service (EMS) incidents has been increasing between 
2003 and 2008 at a rate of about 170 cases per year, with the majority occurring within the 
Alcohol Impact Areas. This rate of increase was substantially higher prior to the Alcohol Impact 
Area restrictions (210 increased cases per year), than after the restrictions went into effect (93 
increased cases per year). 

. Police service calls for alcohol related incidents show a consistent decline since the Alcohol Impact
Area restrictions were put in place. Police service calls for some non-alcohol related incidents 
show smaller declines, plus some increases, suggesting that the restrictions have led to reductions 
in alcohol related offenses, particularly within Alcohol Impact Areas. 

. 	 There is little evidence of dispersion to other areas, of problems associated with chronic public 
inebriates, since the number of police service calls for alcohol-related offenses have not increased 
outside of the Alcohol Impact Areas over the 2006 to 2008 period. Similarly, the distribution of 
emergency medical incidents has not changed substantially in the years prior to and after the 
alcohol restrictions were put in place. 

. 	 A greater percentage of people living within the Alcohol Impact Areas see many positive changes
in their neighborhoods since the restrictions. In comparison, people outside the restricted areas 
have not changed in their opinions about their neighborhoods. 

. Retailers within the Alcohol Impact Areas see more positive changes since the restrictions, and 
some are now willing to keep the restrictions in place. 

. People who provide services to indigents and to chronic public inebriants remain skeptical of the 
effectiveness of the AIA restrictions, and worry about unforeseen consequences, but some see 
positive changes since the restrictions and are now willing to keep the restrictions in place. 

. 	 There is no evidence of any systematic decline in taxable retail sales between 2004 and 2008 for 
any of the Alcohol Impact Area retailers, nor for the surrounding one-mile area retailers. 

These results suggest that the Alcohol Impact Area restrictions have had some intended effects on the 
problems associated with chronic public inebriation. However, since there are other events coexistent with 
the Alcohol Impact Area restrictions that may also be associated with the changes measured in this 
evaluation, we cannot conclusively conclude that the changes are due entirely to the Alcohol Impact Area 
restrictions. 

The map of the CiÇ of Seattle on the following page shows the boundaries of the Alcohol Impact Areas 
and the surrounding one-mife boundaries. The map also displays the location of the other areas of the 
city included in the evaluation. 
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LICENSEE-L Reason Not TRADENAME STREET CITY STATE ztP PREM_NUMBE 

Covered 
ROCK BOTÏOM OF MINNEAPOLIS INC BP ROCK BOTTOM BREWERY 206 SW MORRISON PORTLAND OR 97204 23384 

NELSON BP TUGBOAT BREWING COMPANY 7,11 SWANKENY ST PORTLAND OR 97205 21056 

BC MARKETING CONCEPTS INC BP FULL SAIL BREWING COMPANY O3O7 SW MONTGOMERY PORTLAND OR 97201 21176 

MCMENAMIN'S INC BP CRYSTAL BALLROOM & BREWERY 1332 W BURNSIDE PORTLAND OR 97205 25561 

5 ROGUE RIVER BREWING CO INC BP ROGUE ALES PUBLIC HOUSE / SATURDAY MARKET 1OB W BURNSIDE PORTLAND OR 97209 43641 

6 SALMON SPRGS HSPTLTY GROUP INC F-CAT WORLD TRADE CENTER CATERING 26 SW SALMON ST PORTLAND OR 97204 27052 

7 ARAMARK EDUCATIONAL SERVICES LLC F-CAT SMITH MEMORIAL BUILDING 1825 SW BROADWAY PORTLAND OR 97201 43674 

I RAFATI'S INC F-CAT RAFATI'S ELEGANCE IN CATERING/SAWY EVENTS 14'10 SW MORRTSON #600 PORTLAND OR 97205 25141 

I KATERING BY KURT INC F-CAT KATERING BY KURT 709 SW,1sTH AVE PORTLAND OR 97205 45925 

10 ARLINGTON CLUB F-CLU ARLINGTON CLUB 81,1 SW SALMON PORTLAND OR 97205 3785 

11 UNIVERSITY CLUB OF PORTLAND F-CLU UNIVERSITY CLUB OF PORTLAND 1225 SW6TH AVE PORTLAND OR 97204 3906 

12 MULTNOMAH ATH LETIC CLUB F-CLU MULTNOMAH ATHLETIC CLUB 1849 SW SALMON ST PORTLAND OR 97207 3865 

13 THE TOWN CLUB F-CLU THE TOWN CLUB 2115 SW SALMON ST PORTLAND OR 97205 3904 

14 TONIC DÏ LLC F-COM MOMO 725 SW lOTH AVE PORTLAND OR 97201 35794 

15 RESTAURANTS UNLIMITED I NC F-COM PORTLAND CITY GRILL ,111 SW sTH AVE 3OTH FL PORTLAND OR 97204 361 16 

16 LOVEJOY BAKERS INC F-COM LOVEJOY BAKERS 939 NW IOTH AVE PORTLAND oF. 97209 38865 

17 METROVINO LLC F-COM METROVINO 1 139 NW 1 1ÏH AVE PORTLAND OR 97209 3891 4 

18 LINGAL INC F-COM PACCINI ,1717 SW PARK AVE PORTLAND OR 97201 39126 

19 CHIPOTLE MEXICAN GRILL INC F-COM CHIPOTLE MEXICAN GRILL 1948 SW BROADWAY PORTLAND OR 97207 39219 

20 OSF INTERNATIONAL INC F-COM LUCIER 1910-1930 SW RVR DR W107 PORTLAND OR 97201 44200 

21 ROCK BOTTOM OF MINNEAPOLIS INC F-COM ROCK BOTTOM BREWERY 206 SW MORRISON PORTLAND OR 97204 23384 
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22 CHIPOTLE MEXICAN GRILL INC F-COM CHIPOTLE MEXICAN GRILL 240 SWYAMHILL PORTLAND OR 97204 3962'1 

23 SCANDALS LOUNGE & RESTAURANT INC F-COM SCANDALS 1 125 SW STARK ST PORTLAND OR 97205 39792 

24 BRAZIL GRILL LLC F,COM BRAZIL GRILL 1201 SW 12TH PORTLAND OR 97205 39874 

25 BI COASTAL ENTERPRISES INC F-COM THIRST WINE BAR & BISTRO 0315 SW MONTGOMERY ST #340 PORTLAND OR 97201 39944 

26 PATINO F-COM OLE! OLE! 1235 SW JEFFERSON PORTLAND OR 97201 39959 

27 NEXT STEP ENTERPRISES INC F-COM SILVER DOLLAR PIZZAII 225 SW BROADWAY PORTLAND OR 97205 36205 

28 PORTLAND HOTEL LEASE MANAGER LLC F-COM THE NINES i URBAN FARMER / DEPARTURE 525 SW MORRISON ST FLRS 6- PORTLAND OR 97204 44474 
14 

29 AJ JAVA SW INC F-COM AJ ON THE RAILS ,1022 SW MORRISON PORTLAND OR 97205 44544 

30 BAAN-THAI RESTAURANT INC F-COM BAAN THAI RESTAURANT 1924 SW BROADWAY PORTLAND OR 97201 36360 

31 CHIEF PORTLAND HOTEL LLC F-COM PORTO TERRA TUSCAN BAR & GR|LL @ HTLTON PTLD 545 SW TAYLOR PORTLAND OR 97204 36381 

32 ANDRE GRANDE INC F-COM PIZZA SCHMIZZA PUB & GRUB 415 SW MONTGOMERY PORTLAND oF. 97201 40221 

33 PASTINI CITY CENTER LLC F-COM PASTINI PASTARIA 9,1,1 SWTAYLOR PORTLAND OR 97205 36508 

34 TREE'S RESTAURANT & CATERING LLC F-COM TREE'S RESTAURANT & CATERING 1211 SWSTH AVE#LL2 PORTLAND OR 97201 44720 

35 QMEXTAY LLC F-COM QDOBA MEXICAN GRILL 505 SW TAYLOR ST PORTLAND OR 97205 40509 

36 WESTCAFE LLC F-COM WESTCAFE 1201 SWJEFFERSON ST PORTLAND OR 97205 40643 

37 KARAM LEBANESE CUISINE INC F-COM KARAM LËBANESE CUISINE 316 SW STARK PORTLAND OR 97204 37242 

38 HIRO IKEGAYA LLC F-COM HIROSHI 926 NW lOTH PORTLAND OR 97205 41116 

39 HAE SOOK LLC F-COM BLUE FIN SUSHI ,1988 SW BROADWAY PORTLAND OR 97201 41228 

40 CYPRESS RIVERPLACE LLC F-COM PORTLAND SPORTS BAR AND GRILL 1811 SW RIVER DR # 2OO PORTLAND OR 97201 41299 

41 SAUCEBOX INC F-COM SAUCEBOX 214 SW BROADWAY PORTLAND OR 97205 11633 

42 LrvrNG ROOM THEATERS (OREGON) LLC F-COM LIVING ROOM THEATERS 341 SW lOTH AVE PORTLAND OR 97205 41667 

43 SODEXO MANAGEMENT INC F-COM THE ATRIUM CAFE 1OO SW MARKET PORTLAND OR 97201 12971 
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44 HEATHMAN HOTEL PORTLAND LLC F-COM THE HEATHMAN HOTEL / RESTAURANT ,1001 SW BROADWAY PORTLAND OR 97205 13924 

45 JL MEI INC F-COM AUGUST MOON RESTAURANT ,1,16 SW CLAY PORTLAND OR 97201 14450 

46 INK ENTERTAINMENT II LLC F-COM WHISKEY BAR & GRILL 1135 SWWASHINGTON PORTLAND OR 97205 45009 

47 JRAY ENTERPRISES LLC F-COM THE MORNING STAR CAFE 510 SW 3RD AVE #150 PORTLAND OR 97204 14915 

48 JER PORTLAND HOTEL LLC F-COM PORTLAND COURTYARD BY MARRIOTT / THE 3OO SW 6TH AVE PORTLAND OR 97204 45101 
ORIGINAL 

49 MCCORMICK & SCHMICK RESTAURANT CORPORAÏION F-COM MCCORMICK & SCHMICK'S HARBORSIDE AT THE O3O9 SW MONTGOMERY PORTLAND OR 97201 15269 
MARINA 

50 RIVERPLACE HOTEL LLC F-COM RIVERPLACE HOTEL ,1510 SW HARBOR WAY PORTLAND OR 97201 1 5435 

51 RESTAURANTS UNLIMITED I NC F-COM NEWPORT SEAFOOD GRILL #60 0425 SW MONTGOMERY PORTLAND OR 97201 15492 

52 WHISKEY HOUSE LLC F-COM PADDY'S BAR & GRILL 65 SWYAMHILL ST PORTLAND OR 97204 7230 

53 BUSH GARDEN OF OREGON INC F-COM BUSH GARDEN 9OO SW MORRISON PORTLAND OR 97205 7243 

54 YAMHILL PUB LLC F-COM YAMHILL PUB 223 SWYAMHILL PORTLAND OR 97204 5034 

55 JIN'S INTERNATIONAL ENTERTAINMENT LLC F-COM CLUB 915 915 SW 2ND AVE PORTLAND OR 97204 45233 

56 DAM CORP F-COM SCOOTER MCQUADES ,I321 SWWASHINGTON PORTLAND OR 97205 5124 

57 AMY M NICHOLS LLC F-COM THE CHEERFUL TORTOISE ,1939 SW 6TH AVE PORTLAND OR 97201 513'i 

58 A RIVIERA RUNS THROUGH IT LLC F-COM NEL CENTRO 14OB SW 6TH AVE PORTLAND OR 97201 45273 

59 INVASION LLC F-COM INVASION ATOMIC CAFE & LOUNGE 412 SW4TH AVE PORTLAND OR 97204 45276 

60 MARYS FINE FOODS INC F-COM MARY'S CLUB / SANTERIA RESTAURANT I29 SW BROADWAY PORTLAND OR 97205 51 86 

61 HUNAN RËSTAURANT INC F-COM HUNAN RESTAURANT 5,15 SW BROADWAY PORTLAND OR 97205 7795 

62 CASSIDY'S RESTAURANT INC F-COM CASSIDY'S 1331 SWWASHINGTON PORTLAND OR 97205 5351 

63 HOM SPECIALTY RESTAURANTS INC F-COM MANDARIN COVE 111 SW COLUMBIA PORTLAND OR 97205 8345 

64 MARRIOTT HOTEL SERVICES INC F-COM PORTLAND MARRIOTT DOWNTOWN WATERFRONT 1401 SW FRONT PORTLAND OR 97201 8390 

65 CASHMERE ENTERTAINMENT INC F-COM CLUB ROUGE 403 SW STARK PORTLAND OR 97204 45442 

Page 3 of '14 



& ffi si- 5 
Liquor Licensed Premises Not Covered by Proposed Alcohol Impact Area Exhibit l4 

66 DOWNTOWN DELICATESSEN INC F-COM DOWNTOWN DELI & GREEK CUISINA 404 SWWASHINGTON ST PORTLAND OR s7204 8901 

67 MASSAAD INC F-COM AL AMIR RESTAURANT 223 SW STARK PORTLAND OR 97204 9047 

68 KON-TIKI LTD F-COM SILVERADO 318 SW 3RD PORTLAND OR 97204 1 5954 

69 MAYAN CORP F-COM MAYAS TACQUERIA ,IOOO SW MORRISON PORTLAND OR 97205 16244 

70 PARK 626 LLC F-COM BRASSERIE MONTMARTRE 626 SW PARK AVE PORTLAND OR 97205 45721 

71 DISTANT SUN RESTAURANTS INC F-COM VIOLA AT DIRECTOR PARK 877 SW TAYLOR PORTLAND OR 97205 45743 

72 GRUNER LLC F-COM GRUNER RESTAURANT 537 SW,12TH AVE PORTLAND OR 97205 45854 

73 MURATA CORP F-COM RESTAURANT MURATA 2OO SW MARKET ST PORTLAND OR 97201 19426 

74 INTERLINK CORP F-COM MUMMY'S RESTAURANT 622 SW COLUMBIA PORTLAND OR 97201 9832 

75 PINE STREET PROPERTIES LLC F-COM RON JEREMY'S CLUB SESSO 824 SW lST AVE PORTLAND OR 97214 46041 

76 RCSH OPERATIONS INC F-COM RUTH'S CHRIS STEAK HOUSE 309 SW 3RD AVE PORTLAND OR 97204 2A278 

77 EXCELLENCE IN PIZZA INC F-COM ROCCO'S PIZZA & PASTA 931 & 949 SWOAK ST PORTLAND OR 97205 20342 

78 MCFADDEN LANE INC F-COM RIALTO POOLROOM BAR & CAFE 529 SW4TH AVE PORTLAND OR 97204 20413 

79 CLEARWEST VII PORTLAND OWNER LLC F-COM HOTEL VINTAGE PLAZA I PAZZO RISTORANTE 422 SW BROADWAY PORTLAND OR 97205 20475 

80 PARK F-COM SUSHI YA SUSHI 510 SW 3RD AVE #1OO PORTLAND OR 97204 46181 

81 HABIBI RESTAURANT INC F-COM HABIBI RESTAURANT .1012 SW MORRISON PORTLAND OR 97205 20814 

82 COASTAL HOTEL GROUP LLC F-COM HsO BISTRO & BAR 50 SW MORRISON PORTLAND OR 97204 3782 

83 DOWNSIDE RISK CORP F-COM CANDLELIGHT CAFE & BAR 2032 SW sTH AVE PORTLAND OR 97201 3821 

B4 BENSON HOTEL LTD PARTNERSHIP F-COM BENSON HOTEL 309 SW BROADWAY PORTLAND OR 97205 3827 

85 CHIEF PORTLAND HOTEL LLC F-COM THE PORTLAND HILTON 921 SW6TH AVE PORTLAND OR 97204 3828 

86 ASPEN IMPERIAL LLC F-COM HOTEL LUCIA & TYPHOON! ON BROADWAY 410 SW BROADWAY PORTLAND OR 97205 3834 

87 MCCORMICK & SCHMICK RESTAURANT CORPORATION F-COM JAKE'S RESTAURANT 401 SW 12TH AVE PORTLAND OR 97205 3836 
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88 H & M ENTERPRISES NW INC F-COM HIGGINS RESTAURANT & BAR 1239 SW BROADWAY PORÏLAND OR 97205 3838 

89 HUBER'S INC F-COM HUBER'S CAFE 4,I 1 SW THIRD PORTLAND OR 97204 3852 

90 KELLY'S O LLC F-COM KELLY'S OLYMPIAN 426 SWWASHINGTON ST PORTLAND OR 97204 3879 

91 RESTAURANT SERVICES I NC F-COM FISH GROTTO / AURA / BOXXES / RED CI\P GARAGE / 1035 SW STARK PORTLAND OR 97205 3884 
FEZ BALLROOM 

92 CPG OREGON INC F-COM UP FRONT BAR & GRILL 833 SW NAITO PARKWAY PORTLAND OR 97204 3885 

93 CONCEPT ENTERTAINMENT I NC F-COM LOTUS CAFE & CARD ROOM 932 SW 3RD AVE PORTLAND OR 97204 3BBB 

94 BISTRO 2OO LLC F-COM CARAFE 2OO SW MARKET ST# P101 PORTLAND OR 97201 37390 

95 NORTH PACIFIC MANAGEMENT INC F-COM SOUTH PARK SEAFOOD GRILL & WINE BAR 901 SWSALMON ST PORTLAND OR 97205 3902 

96 VERITABLE QUANDARY INC F-COM VERITABLE QUANDARY 1220 SW FIRST ST PORTLAND OR 97204 3907 

97 PROMPRASERT F-COM BANGKOK PALACE 3OO SW TAYLOR PORTLAND OR 97204 37519 

98 RIP CITY SPORTS BAR LLC F-COM MVP SPORTS BAR & GRILL 110 SW YAMHILL #115 PORTLAND OR 97204 46622 

99 ALAMEDA BREWING CO LLC F-COM ALAMEDA BREWHOUSE AN NEX 424 SW 4TH PORTLAND OR s7204 46714 

100 GH-GOVERNOR MANAGEMENT LLC F-COM GOVERNOR HOTEL / JAKES GRILL / JAKES CATERING 611 SWlOTHAVE PORTLAND OR 97205 21110 

101 MCMENAMIN'S INC F-COM MCMENAMINS MARKET STREET PUB 1526 SW,lOTH AVE PORTLAND OR 97201 22811 

102 THAI FIVE STAR LLC F-COM THAI CHILI JAM 1243 SW JEFFERSON ST PORTLAND OR 97201 43173 

103 MBH PORTLAND LLC F-COM BUFFALO WILD WINGS 327 SW MORRISON ST PORTLAND OR 97204 43341 

'104 VIRGINIA CAFE INC F-COM VIRGINIA CAFE 820 SW lOTH AVE PORTLAND OR 97205 43373 

105 ACE HOTEL PORTLAND LLC F-COM CLYDE COMMON ACE HOTEL 1014-1022 SW STARK PORTLAND OR 97205 43576 

106 MORTON'S OF CHICAGO/PORTLAND INC F-COM MORTON'S OF CHICAGO THE STEAKHOUSE 213 SW CLAY PORTLAND OR 97201 27389 

107 WORLD BEAT EXPRESS LLC F-COM CLUB CALABASH 835 SW 2ND ST PORTLAND OR 97204 43540 

108 LA TERRAZZA RESTAURANT INC F-COM LA TERRAZZA 933 SWTHIRD AVE PORTLAND OR 97204 27992 

109 SUNSTONE HOTEL PROPERTIES INC F-COM MARRIOTT CITY CENTER 5181520 SW BROADWAY PORTLAND OR 97205 28090 
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110 GRILL CONCEPTS MANAGEMENT INC F.COM THE WESTIN PORTLAND / DAILY GRILL 750 SW ALDER PORTLAND OR 97205 28115 

111 ccK rNc F-COM SUNGARI RESTAURANT 735 SW FIRST PORTLAND OR 97204 28438 

112 GLITZ LLC F-COM DANTE'S CAFE & COCKTAIL LOUNGE ,1 SW 3RD PORTLAND OR 97204 28594 

113 925 PARK AVENUE ASSOC LLC F-COM DRAGON FISH ASIAN CAFE/PARAMOUNT HOTEL 808 SW TAYLOR ST PORTLAND OR 97205 35400 

114 WATERLOO RESTAURANT VENTURES INC F-COM ROMANO'S MACARONI GRILL 3OO SWYAMHILL PORTLAND OR 97204 38112 

115 FIFTH/ALDER ASSOC LP F-COM HOTEL MONACO PORTLAND 506 SWWASHINGTON PORTLAND OR 97204 24788 

116 LA FONDA RESTAURANT TAQUERIA Y MARISCOS IV INC F-COM LA FONDA RESTAURANT 320 SW ALDER ST PORTLAND OR 97204 24872 

117 RAFATI'S INC F-COM RAFATI'S ENCORE 310 310 SW LINCOLN ST PORTLAND OR 97201 38214 

118 EL GAUCHO PORTLAND LLC F-COM EL GAUCHO PORTLAND 319 SW BROADWAY PORTLAND OR 97205 25392 

119 MAMA MIA TRATTORIA INC F-COM MAMA MIA TRATTORIA 439 SW 2ND AVE PORTLAND OR 97204 38375 

120 MCMENAMIN'S INC F-COM CRYSTAL BALLROOM & BREWERY 1332 W BURNSIDE PORTLAND OR 97205 2556'1 

121 PORTLAND FONDUE INC F-COM THE MELTING POT RESTAURANT 1OO1 SWsTHAVE PORTLAND OR 97204 38582 

122 MASU SUSHI INC F-COM MASU 406 SW 13TH AVE PORTLAND OR 97205 3861 3 

123 MOTHER'S BISTRO & BAR LLC F-COM MOTHER'S BISTRO & BAR 2,I2 SW SÏARK ST PORTLAND OR 97204 26263 

124 RHINE & TANZËR INC F-COM ELEPHANT'S DELICATESSEN 1 15 NW 22ND AVE PORTLAND OR 97210 24668 

125 LRGP LLC F-COM THE LEAKY ROOF GASTRO PUB 1 538 SW JEFFERSON PORTLAND OR 97201 501 I 

126 ANM MANAGEMENT LLC F-COM MAS TEQUILAS 1650 W BURNSIDE PORTLAND OR 97209 7397 

127 THE CHEERFUL BULLPEN LLC F-COM THE CHEERFUL BULLPEN 1730 SW TAYLOR PORTLAND OR 97205 5059 

128 KAP INC F-COM MARATHON TAVERNA 1735 W BURNSIDE PORTLAND OR 97209 684 

129 SHORTSTOP LLC F-COM PGE PARK / CENTERPLATE 1844 SW MORRISON PORTLAND OR 97205 5258 

130 FAME LLC F-COM THE AGENCY 1939 SW MORRISON PORTLAND OR 97205 44510 

131 KASSAPAKIS F-COM TONY'S TAVERN ,1955 W BURNSIDE PORTLAND OR 97209 659 
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132 THIRD RAIL LTD F-COM THE MATADOR 1967 W BURNSIDE PORTLAND OR 97209 162 

133 D BIRD LLC F-COM THE BITTER END PUB 1981 W BURNSIDE PORTLAND OR 97209 29130 

134 KINGSTON INVESTMENT CORP F-COM THE KINGSTON BAR & GRILL 202,1 SW MORRISON PORTLAND OR 97205 5194 

135 GALVAN & BARRAGAN INC F-COM MAZATLAN COCINA MEXICAN RESTAURANT 2O5O SW MORRISON PORTLAND OR 97205 35058 

136 RINGSIDE INC F-COM RINGSIDE 2165 W BURNSIDE PORTLAND OR 97210 157 

137 THAI ORCHID INC F-COM ÏHAI ORCHID RESTAURANT 2231W BURNSIDE PORTLAND OR 97210 21460 

r38 ALAN SMITHEE LLC F-COM ELLA STREET SOCIAL CLUB 714 SW2OTH PL PORTLAND OR 97205 38651 

139 ASPEN MALLORY HOLDINGS LLC F-COM DELUXE HOTEL GRACIE'S 729 SW 15TH AVE PORTLAND OR 97205 3856 

140 PLAINFIELD F-COM PLAINFIELDS' RESTAURANT 852 SW 21ST AVE PORTLAND OR 97205 7125 

141 LIQUID ENTERPRISES LLC F-COM EAST 322 NW EVERETT PORTLAND OR 97209 36705 

142 BDE LLC F-COM TUBE BDE 18 NW 3RD AVE PORTLAND OR 97209 35870 

143 PARK KITCHEN LLC F-COM PARK KITCHEN 422 NW 8TH PORTLAND OR 97209 36064 

144 ELMYRS LLC F-COM VALENTINE'S 232 SWANKENY PORTLAND OR 97204 39228 

145 PORTLAND KITCHEN GROUP LLC F-COM THE GILT CLUB 306 NW BROADWAY PORTLAND OR 97209 39299 

146 CONCEPT ENTERTAINMENT FOUR LLC F-COM DIXIE TAVERN 32 NW 3RD AVE PORTLAND OR 97209 39399 

147 J&WLLC F-COM THE BOILER ROOM 228 NW DAVIS PORTLAND OR 97209 5BB 

148 CC SLAUGHTER'S PORTLAND INC F-COM CC SLAUGHTERS / RAINBOW ROOM LOUNGE 2,19 NW DAVIS PORTLAND OR 97209 657 

149 DOSS CONSULTING INC F-COM SPYCE GENTLEMEN'S CLUB 2,10 NW COUCH ST PORTLAND OR 97209 666 

150 RESTAURANT CONCEPTS II INC F-COM THE THIRSTY LION PUB & GRILL 7,1 SW 2ND AVE PORTLAND OR 97204 23939 

151 VEGASSTARS LLC F-COM DIRTY BAR AND GRILL 35 NW 3RD AVE PORTLAND OR 97209 39995 

152 CAPERS CAFE & CATERING CO CORPORATION F-COM CHEZ JOLY I35 NW BROADWAY PORTLAND OR 97209 44529 

153 DAVIS STREET TAVERN LLC F-COM DAVIS STREET TAVËRN 135 NW sTH AVE PORTLAND OR 97209 44601 
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154 HFL PROJECT LLC F-COM PING 102-106 NW4TH AVË PORTLAND OR 97209 44634 

155 BACK SPACE LLC F-COM BACKSPACE / SOMEDAY 125 NW sTH AVE PORTLAND OR 97209 41229 

156 SAryRICON LLC F-COM SATYRICON 1211125 NW 6TH AVE PORTLAND OR 97209 41480 

157 THE BRODY THEATER LLC F-COM THE BRODY THEATER 16 NW BROADWAY PORTLAND OR 97209 1 158'1 

158 PCT INVESTMENT LLC F-COM FONG CHONG RESTAURANT 30,1 NW 4TH AVE PORTLAND OR 97209 I 1910 

159 MANDARIN HOUSE INC F-COM MANDARIN HOUSE RESTAURANT 50 SW 2ND #8-6 PORTLAND OR 97204 13236 

160 APTERYX INC F-COM ASH STREET SALOON 225 SWASH ST PORTLAND OR 97204 7 167 

161 HRAL INC F-COM HARVEY'S RESTAURANT & LOUNGE 436 NW6TH PORTLAND OR 97209 7287 

162 G & G RESTAURANT CORPORATION F-COM HOUSE OF LOUIE RESTAURANT & LOUNGE 331 NW DAVIS ST PORTLAND OR 97209 117 

163 MAGIC GARDEN RESTAURANT & LOUNGE LLC F-COM MAGIC GARDEN RESTAURANT & LOUNGE 217 NW4TH AVE PORTLAND OR 97209 128 

164 MUI BROTHERS INC F-COM REPUBLIC CAFE & MING LOUNGE 222 NW 4TH AVE PORTLAND OR 97209 156 

165 DANK INC F-COM TIGER BAR 317 NW BROADWAY PORTLAND OR 97209 164 

166 WILFS STATION INC F-COM WILFS STATION 8OO NW 6TH AVE PORTLAND OR 97209 180 

167 DAZ INC F-COM SHANGHAI TUNNEL 2ll SWANKENY PORTLAND OR 97204 5279 

168 BERBATI INC F-COM BERBATI 21 SW2ND PORTLAND OR 97204 8032 

169 MILNE INC F-COM OLD TOWN PIZZACO 226 NW DAVIS PORTLAND OR 97209 437 

170 HOBO'S RESTAURANT INC F-COM HOBO'S 120 NW 3RD PORTLAND OR 97209 464 

171 DARCELLE XV LLC F-COM DARCELLE XV 2OB NW 3RD AVE PORTLAND OR 97209 487 

172 THE ORIGINAL EAGLE PDX INC F-COM CASEYS 610 NW COUCH PORTLAND OR )7209 42087 

173 THERAPY LOUNGE INC F-COM ÏHE CROWN ROOM 205 NW4TH AVE PORTLAND OR )7209 42202 

'174 FIRST CLASS LOUNGE LLC F-COM COUTURE ULTRA LOUNGE 28 NW 4TH AVE PORTLAND OR 97209 42238 

175 FOX TROT INC F-COM FOX & HOUNDS 2,17 NW 2ND PORTLAND OR 97209 161 15 
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176 PORTLAND OO41 LLC F-COM MCFADDEN'S ,107 NW COUCH ST PORTLAND OR 97209 16250 

177 KELLS INC F-COM KELLS IRISH PUB 112 & 1 14 SW 2ND PORTLAND OR 97204 16256 

178 MAIORCA F-COM BRIDGETOWN PIZZA CO 600 NW NAITO PKWY SUITE C PORTLAND OR )7209 45623 

179 INK ENTERTAINMENT LLC F-COM THE WHISKEY BAR 31 NWlSTAVE PORTLAND OR J7209 45822 

180 ALEXIS INC F-COM ALEXIS 215 W BURNSIDE PORTLAND OR 97209 9248 

181 MVP MANAGEMENT GROUP LLC F.COM XV 15 SW2ND PORTLAND OR 97204 1 9980 

182 MWI LLC F-COM THE YES N NO 20 NW 3RD AVE PORTLAND OR 97209 46005 

183 HABIBI RESTAURANT INC F-COM HABIBI RESTAURANT 22,1 SW PINE PORTLAND OR 97204 46117 

184 SERIOUS BIZNESS INC F-COM BEAUTY BAR - PORTLAND 1,11 SW ASH ST PORTLAND OR 97204 46179 

l85 DAN & LOUIS OYSTER BAR INC F-COM DAN & LOUIS OYSTER BAR 2OB SWANKENY PORTLAND OR 97204 20592 

186 ENTERTAINMENT PROPERTI ES INC F-COM THE EMBERS NIGHTCLUB 110 NW BROADWAY PORTLAND OR 97209 3897 

187 INK ENTERTAINMENT LLC F-COM PALA ,105 NWTHIRD AVE PORTLAND oFt 97209 37562 

188 CONCEPT ENTERTAINMENT THREE LLC F-COM BARRACUDA BAR & GRILL 9 NW 2ND AVE PORTLAND OR 97209 37602 

189 CRUSTY SUDS INC F-COM CAPTAIN ANKENY'S WELL 50 SW 3RD AVE PORTLAND OR 97204 21295 

190 E-SAN THAI CUISINE INC F-COM E SAN THAI CUISINE 1 33 SW 2ND AVE PORÏLAND OR 97204 21897 

l9t DK ENTERTAINMENT LLC F-COM CABARET LOUNGE 503 W BURNSIDË PORTLAND OR 97209 2BBO5 

192 CELEBRITY CATERING INC F-COM PASHA RESTAURANT & LOUNGE 19 NW sTH AVE PORTLAND OR 97209 9659 

193 LIXIOR INC F-COM VOLEUR 11,1 SWASH ST PORTLAND OR 97204 38634 

194 AMERICAN WATERWAYS INC F-PC PORTLAND SPIRIT/CRYSTAL DLPHIN/WILAMT WATERFRONT PARK PORTLAND OR 97204 22BOB 

STR/STRNWHLR COL GORGE 

195 LINDBLAD EXPEDITIONS INC F-PC MA/ SEA BIRD & MA/ SEA LION 0351 SWMONTGOMERY ST DK2 PORTLAND OR 97201 25810 

196 WEST TRAVEL INC F-PC CRUISE WEST RIVERPLACE MARINA PORTLAND OR 97204 26269 

197 PORTLAND ART MUSEUM F-PL PORTLAND ART MUSEUM 1219 SW PARK AVE PORTLAND OR 97205 29040 
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198 ARAMARK SPORTS & ENTERTAINMENT SERVICES LLC F-PL KELLER AUDITORIUM 222 SW CLAY PORTLAND OR 97201 27495 

199 AH TENANT CORPORATION F-PL EMBASSY SUITES HOTEL 319 SW PINE ST PORTLAND OR 97204 26264 

200 RESTAURANTS UNLIMITED INC F-PL KINCAID'S FISH CHOP & STEAKHOUSE '12,1 SW 3RD PORTLAND OR 97204 26266 

20'l OREGON THEATER MANAGEMENT INC F-PL ROSELAND THEATER/ROSELAND GRILL 8 NW 6TH AVE PORTLAND OR 97209 12261 

202 RHINE & TANZER INC L FLYING ELEPHANTS - FOX TOWER BI2 SW PARK AVE PORTLAND OR 97205 35448 

203 APPLE SIX HOSPITALITY MGT INC L RESIDENCE INN BY MARRIOTT PTLD DWNTWN 21 15 SW RIVER PKWí PORTLAND OR 97201 35684 
RVRPLC 

204 DENA DELI INC L DENA BISTRO ,1503 SW BROADWAY PORTLAND OR 97201 44409 

205 PIZZICATO INC L PIZZICATO DOWNTOWN 705 SWALDER ST PORTLAND OR 97205 23727 

206 RISTORANTE ROMA LLC L RISTORANTE ROMA 622 SW 12TH AVE PORTLAND OR 97205 39708 

207 CROWSENBERGS LLC L HALF & HALF 923 SW OAK ST PORTLAND OR 97205 ?oo70 

208 E2 ENTERTAINMENT LLC L SUPERDOG 1 033 SW 6TH AVE PORTLAND OR 97204 44429 

209 SUSTENANCE LLC L THE PARK BISTRO 615 SW PARK PORTLAND OR 97205 36341 

210 DONNER KEBAB INC L DONNER KEBAB 515 SW4TH AVE PORTLAND OR 97204 44574 

211 KIM L SUSHIAND RIVER 1811 SW RIVER DR # 4OO PORTLAND OR 97201 40990 

212 JERICORP LLC L PIZZA SCHMIZZA 1811 SW RIVER DR # 1OO PORTLAND OR 97201 37124 

213 STUMPTOWN INC L STUMPTOWN COFFEE ROASTERS I026 SW STARK PORTLAND OR 97205 41591 

214 PIZZERIA LA LOMBARDIA LLC L PIZZERIA LA LOMBARDIA 1434 SW PARK AVE PORTLAND OR 97201 41664 

215 THIRD RAIL REPERTORY THEATRE L ÏHIRD RAIL REPERTORY THEATRE 12,1 SW SALMON ST PORTLAND OR 97204 44847 

216 MARTINOTTI L MARTI NOTTIS DELICATESSËN 404 SW lOTH PORTLAND OR 97205 7242 

217 KHC LLC L MIKA JAPANESE SUSHI 1425 SW 2ND AVE PORTLAND OR 97201 45338 

218 NORDSTROM INC L NORDSTROM CAFE 701 SW BROADWAY PORTLAND OR 97205 45422 

219 TANDOOR LLC L TANDOOR 406 SW OAK ST PORTLAND OR 97204 42116 
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220 THE BLUE LIGHT CORP L LITTLE RIVER CAFE 03,15 SW MONTGOMERY ST #310 PORTLAND OR 97201 15522 

221 HOT LIPS PIZZA INC L HOT LIPS PIZZA 1909 SW6ÏH AVE PORTLAND OR 97201 1 6269 

222 BODY BY PASTRAMI LLC L KENNY & ZUKES DELI 1038 SW STARK ST PORTLAND OR 97205 42402 

223 IHE GREAT HALL RESTAURANT LLC L THE GREAT HALL RESTAURANT 1406 SW BROADWAY PORTLAND OR 97201 45550 

224 RIVERPLACE ATHLETIC INVESTORS LLC L RIVERPLACE ATHLETIC CLUB 0150 SW MONTGOMERY PORTLAND OR 97201 17570 

225 OREGON RESTAURANTS INC L INDIA HOUSE 1O3B SW MORRISON PORTLAND OR 97205 17957 

226 CHEF NAOKO CORPORATION L CHEF NAOKO BENTO CAFE 1237 SW JEFFERSON ST PORTLAND OR 97201 45979 

227 R2J2 CORPORATION L PIZZA SCHMIZZA 512 SWTAYLOR ST PORTLAND OR 97204 37443 

228 WESTERN CULINARY INSTITUTE LTD L LE CORDON BLEU COLLEGE OF CULINARY ARTS 600 SW lOTH AVE #4OO PORTLAND OR 97205 37532 

229 THANH LONG BAKERY & RESTAURANT INC L THANH LONG BAKERY & RESTAURANT 635 SW COLLEGE PORTLAND OR 97201 27209 

230 COMPASS GROUP USA INC L EUREST DINING SERVICES 9OO SW 5TH AVE PORTLAND OR 97204 21891 

231 OSAKAYA INC L KOJI OSAKAYA RESTAURANT 606 SW BROADWAY PORTLAND OR 97205 22129 

232 PERSIAN HOUSE DELI INC L PERSIAN HOUSE DELI 1026 SW MORRISON PORTLAND OR 97205 22415 

233 PIZZICATO INC L PIZZICAT O GOU RM ET PIZZA 1708 SW 6TH AVE PORTLAND OR 97205 29121 

234 KKB WINES LLC L OREGON WINES ON BROADWAY 515 SW BROADWAY PORTLAND OR 97205 29527 

235 BAILEY'S TAPROOM LLC L BAILEY'S TAPROOM 213 SW BROADWAY PORTLAND OR 97205 42061 

236 E2 ENTERTAINMENT LLC L SUPERDOG 1438 SW PARK PORTLAND OR 97201 28'130 

237 WHITE ELEPHANT LLC L THAI PEACOCK RESTAURANT 219 SW gTH PORTLAND OR 97205 28436 

238 PORTLAND SUSHI & SEAFOOD BUFFET INC L TODAI RESTAURANT 340 SW MORRISON ST #4305 PORTLAND OR 97204 28759 

239 MCFADDEN LANE INC L RIALTO OTB 40.1 SWALDER PORTLAND OR 97204 24591 

240 STEAMERS CORPORATION L STEAMERS ASIAN STREET BISTRO 504 SW MADISON PORTLAND OR 97204 38293 

241 Y&YLLC L GENE'S DELI 9220 SW BARBUR BLVD #1 1B PORTLAND OR 97219 25372 
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Liquor Licensed Premises Not Covered by Proposed Alcohol lmpact Area Exhibit l4 

242 TOAST & PHO RESTAURANT LLC L TOAST & PHO RESTAURANT 103 NW2lSTAVE PORTLAND OR 97209 4601 8 

243 KINARA LLC L KINARA 1 126 SW 1 BTH AVE PORTLAND OR 97205 39980 

244 PORTLAN D ACTORS CONSERVATORY L PORTLAN D ACTORS CONS ERVATORY 1436 SW MONTGOMERY ST PORTLAND OR 97210 44202 

245 ARTISTS REPERTORY THEATRE L ARTISTS REPERTORY THEATRE 1516 SWALDER ST PORTLAND OR 97205 26276 

246 PACI FIC EDUCATION CORPORATION L OREGON CULINARY INSTITUTE 170,1 SW JEFFERSON ST PORTLAND OR 97201 40673 

247 NAM L GAYA GAYA 17,10 W BURNSIDE ST PORTLAND OR 97209 27460 

248 DEMSHE INC L BELLAGIOS PIZZA 1742 SW JEFFERSON PORTLAND OR 97201 43933 

249 GOOSE HOLLOW INN INC L GOOSE HOLLOW INN 1927 SWJEFFERSON ST PORTLAND OR 97201 5121 

250 JB SQUARED LLC L EAT PIZZA 2037 SW MORRISON ST PORTLAND OR 97205 42035 

251 EATIN CORP L PIZZA OASIS 2241W BURNSIDE PORTLAND OR 97210 10737 

252 ZUPAN ENTERPRISES INC L ZUPAN'S MARKET 2340 W BURNSIDE PORTLAND OR 97210 5163 

253 HOT LIPS PIZZA PEARL LLC L HOT LIPS PIZZA 633 SW'1gTH AVE PORTLAND OR 97205 44693 

254 ÏIMEWARP INC L GROUND KONTROL 511 NW CO|IJCH ST PORTLAND OR 97209 391 98 

255 SAECHAO L SUSHI ICHIBAN 24 NW BROADWAY PORTLAND OR 97209 23540 

256 THE TAO OF TEA LLC L THE TAO OF TEA 239 NW EVERETT ST PORTLAND OR 97209 39877 

257 PORTLAND HOUSING AUTHORITY MANAGEMENT INC L GROOVE SUITE 440 NW GLISAN PORTLAND OR 97209 40324 

258 RIVER CIry RESTAURANT GROUP LLC L THEO'S 121 NW 5TH AVE PORTLAND OR 97209 40840 

259 STUMPTOWN INC L STUMPTOWN COFFEË ROASTERS 128 SW 3RD PORTLAND OR 97204 37046 

260 FLOYD'S COFFEE SHOP LLC L FLOYD'S COFFEE SHOP ,I,18 NW COUCH PORTLAND OR 97209 44883 

261 C & E FOOD ENTERPRISES INC L METRO PIZZA 308 SW lST AVE PORTLAND OR 97204 45250 

262 DEPT OF SANDWICH LLC L THE PEOPLE'S SANDWICH OF PORTLANT) 53 NW lST PORTLAND OR 97209 456'19 

263 BIJOU CAFE INC L BIJOU CAFE 132 SWTHIRD PORTLAND OR 97204 9536 
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264 METRO MANAGEMENT INC L MEDITERRANEAN EXPRESS 120 SWANKENY #2OO PORTLAND OR 97204 20792 

265 GOLDEN HORSE INC L GOLDEN HORSE SEAFOOD RESTAURANT 238 NW4TH AVE PORTLAND OR 97209 27210 

266 412 PARTNERS LLC L PINTS 412 NW sTH AVE #1OO PORTLAND OR 97209 46758 

267 LOVEJOY BAKERS INC RestauranVD LOVEJOY BAKERS 939 NW lOTH AVE PORTLAND OR 97209 38865 
eli 

268 PORTLAND HOTEL LEASE MANAGER LLC THE NINES / URBAN FARMER / DEPARTURE 525 SW MORRISON ST FLRS 6. PORTLAND OR 97204 44473 
14 

269 DEMSHE INC RestauranUD BELLAGIO'S PIZZA 1742 SW JEFFERSON PORTLAND OR 97201 43934 
eli 

270 RHINE & TANZER INC RestauranVD FLYING ELEPHANTS - FOX TOWER 812 SW PARK AVE PORTLAND OR 97205 35447 
eli 

271 APPLE SIX HOSPITALITY MGT INC Hotel RESIDENCE INN BY MARRIOTT PTLD DWNTWN 21,I5 SW RIVER PKWY PORTLAND OR 97201 35684 
RVRPLC 

272 RESTAURANTS UNLIMITED INC RestauranVD PORTLAND CITY GRILL 111 SWsTH AVE 3OTH FL PORTLAND OR 97204 361 16 
eli 

273 METROVINO LLC Wine shop METROVINO ,I139 NW 11TH AVE PORTLAND OR 97209 38914 

274 PIZZICATO INC RestauranUD PIZZICATO DOWNTOWN 705 SW ALDER ST PORTLAND OR 97205 23727 
eli 

275 BI COASTAL ENTERPRISES INC Wine shop THIRST WINE BAR & SHOP 031 5 SW MONTGOMERY ST #340 PORTLAND OR 97201 39943 

276 KARAM LEBANESE CUISINE INC RestauranUD KARAM LEBANESE CUISINE 3'16 SW STARK PORTLAND OR 97204 37242 
eli 

277 HEATHMAN HOTEL PORTLAND LLC Hotel THE HEATHMAN HOTEL / RESTAURANT 1OO1 SW BROADWAY PORTLAND OR 97205 13924 

278 JER PORÏLAND HOTEL LLC Hotel PORTLAND COURTYARD BY MARRIOTT / THE 3OO SW 6TH AVE PORTLAND OR 97204 451 00 
ORIGINAL 

279 MARTINOTTI RestauranVD MARTI NOTTI S DELICATESSEN 404 SW lOTH PORTLAND OR 97205 7242 
eli 

280 MARRIOTT HOTEL SERVICES INC Hotel PORTLAND MARRIOTT DOWNTOWN WATERFRONT 1401 SWFRONT PORTLAND OR 97201 8390 

281 THE BLUE LIGHT CORP RestauranUD LITTLE RIVER CAFE 0315 SW MONTGOMERY ST #310 PORTLAND OR 97201 15522 
eli 

282 BODY BY PASTRAMI LLC RestauranVD KENNY & ZUKES DELI 1038 SW STARK ST PORTLAND OR 97205 42401 
eli 

283 CLEARWEST VII PORTLAND OWNER LLC Hotel HOTEL VINTAGE PLAZA I PAZZO RISTORANTE 422 SW BROADWAY PORTLAND OR 97205 20475 

284 ARLINGTON CLUB RestauranUD ARLINGTON CLUB 811 SWSALMON PORTLAND OR 97205 3785 
eli 

285 BISTRO 2OO LLC RestauranUD CARAFE 2OO SW MARKET ST # P,101 PORTLAND OR 97201 37390 
eli 
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286 NORTH PACIFIC MANAGEMENT INC RestauranVD SOUTH PARK SEAFOOD GRILL & WINE BAR 901 SW SALMON ST PORTLAND OR 97205 3902 
eli 

287 AMERICAN WATERWAYS INC RestauranUD PORTLAN D SP I RIT/CRYSTAL DLPH I N/WI LAMT WATERFRONT PARK PORTLAND OR 97204 22BOB 
eli STR/STRNWHLR COL GORGE 

288 MCMENAMIN'S INC RestauranVD MCMENAMINS MARKET STREET PUB 1526 SW lOTH AVE PORTLAND OR 97201 22811 
eli 

289 PIZZICATO INC RestauranVD PIZZIC AT O GOU R M ET PIZZA 17OB SW6TH AVE PORTLAND OR 97205 29121 
eli 

290 KKB WINES LLC r/úine shop OREGON WINES ON BROADWAY 515 SW BROADWAY PORTLAND OR 97205 29527 

291 BAILEY'S TAPROOM LLC Bar BAILEY'S TAPROOM 213 SW BROADWAY PORTLAND OR 97205 42060 

292 RAFATI'S INC RestauranVD RAFATI'S ENCORE 310 310 SW LINCOLN ST PORTLAND OR 97201 38214 
eli 

293 VINOPOLIS LLC Wine shop VINOPOLIS WINE SHOP 1025 SWWASHINGTON ST PORTLAND OR 97205 38812 

294 RHINE & TANZER INC RestauranVD ELEPHANT'S DELICATESSEN 1 1 5 NW 22ND AVE PORTLAND OR 97210 24668 
eli 

295 GOOSE HOLLOW GARDENS LLC Wine shop GOOSE HOLLOW GARDENS 12'19 SW 1gTH AVE PORTLAND OR 97205 39794 

296 THE CHEERFUL BULLPEN LLC RestauranVD THE CHEERFUL BULLPEN 1730 SW TAYLOR PORTLAND OR 97205 5059 
eli 

297 MULTNOMAH ATHLETIC CLUB RestauranUD MULTNOMAH ATHLEÏIC CLUB 1849 SW SALMON ST PORTLAND OR 97207 3865 
eli 

298 GOOSE HOLLOW INN INC Hotel GOOSE HOLLOW INN 1927 SWJEFFERSON ST PORTLAND OR 97201 5121 

299 JB SQUARED LLC RestauranUD EAT PIZZA 2037 SW MORRISON ST PORTLAND OR s7205 42034 
eli 

300 HOT LIPS PIZZA PEARL LLC RestauranVD HOT LIPS PIZZA 633 SW.1gTH AVE PORTLAND OR 97205 44692 
eli 

301 PLAINFIELD RestauranVD PLAINFIELDS' RESTAURANT 852 SW 21 ST AVE PORTLAND OR 97205 7125 
eli 

302 MAIORCA RestauranUD BRIDGETOWN PIZZA CO 600 NW NAITO PKWY SUITE C PORTLAND OR 97209 45622 
eli 

303 ALEXIS INC RestauranUD ALEXIS 2,15 W BURNSIDE PORTLAND OR 97209 9248 
eli 

304 DAN & LOUIS OYSTER BAR INC Bar DAN & LOUIS OYSTER BAR 2OB SWANKENY PORTLAND OR 97204 20592 

305 J J'S FLORIST INC Florist JACOBSEN'S FLORIST INC 435 NW SIXTH PORTLAND OR 97209 21516 

306 NAITO CORP Market MADE IN OREGON 7OO SW sTH AVE #1 053 PORTLAND OR 97204 45579 
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IITY IF Amanda Fritz, Inmmissinner-in-[harge 

Amalia Alarcún de lvlorris, Bureau [Jire¡tor 

PTIRTLANIl, NREE[IN [iquor Iicensing Prngrams 

l22l SW 4th Avenue, t{oom llI 
Portland, Iregon 372[4

IFFIIE IF NEIEHBIllHIID INVIIVEI',IENT 

Inhanting tlre quality.af PorÍ/and's l,/eighborhoods through î0nnanity participation 

ALCOHOL IMPACT AREA EXCEPTION FORM 

Trade n a"Å*n- ir1 Qr 
A {7r 6rø¿ 5 io Code 4t*oV 
#\Å;-A' /&53 f d--f/õ\"^¿ 

5t3 Sz¡--r*u¡3t.86 

Comments: 

Please explain why your business should be excluded from the requirement of the 
proposed Alcohol Impact A¡ea. 
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f ,'*t/& t' ( i n-*o ü'nJ L/,,e Þuo*t 


(; -uq
5;4v e r/ ; ,^j-- ,J-fa re 

--l-4.-"i ìn frTu\-"-'J'Wi{^* Lf ffirrÅ 
ü \-J €-zX &-z-¡¿¡ .'tn[L-^]-, @ l& i5
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Phone:5û3-823-4519' Fax:5û3-823-305t . www.portlandonline.uom/oni 
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IITY OF Ämanda Fritz, Eommissioner-in-[harge 

Amalia Alarcún de Murris, Eureau tilectsr 
Liquor licensing ProgramsPIRTLANIl, I]REEON 
l22l SW 4th Avenue, R¡om ll0 

Portland. Iregon 972[4
OFIIIE IF NEIüllBIllllIOO INVILVEMENT 

Inhancing the qua/ity of Fort/and's //eighborhoods throagh tonnanity psrt¡tipaÍ¡0n 

ALCOHOL IMPACT AREA EXCEPTION FORM 

at 

Licensee phoneNumberlê 3'Ra7'0 fé'rr"mise phoneNumber .tr 3 -2Ã/- c>fé 7 

Comments: 

Please explain why your business should be excluded from the requirement of the 
proposed Alcohol Impact Area. 

S'- tral*¿
 

PhonqS[3-823-4518 . FaxrS[3-823-3[5[ . www.portlandonline.com/oni 
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Request to.be excluded from the
 
requirement of the proposed
 

Alcohol lmpact Area
 

Petersonts Gonvenience Stores were 
among the first to sign the Vibrant pDX 
Portland Gore Alcohol lmpact Zone 
Agreement, signing for all three of our 
stores on March 15r 2O1O. Th¡s is the 
agreement that rhe office of Neighborhood 
lnvolvement established after numerous 
public hearings, This agreement I feel 
adequately addresses the problem of public 
intoxication. ulle would like to continue to 
use this agreement as it adequately 
addresses the issues. 

Petersonts have never sold the products 
identified as problem alcohol such as 24oz 
and 32oz high alcohol beer and fortified 
wine. our market is Downtown visitors and 
tourists staying in nearby hotels and 
Downtown business people. This is the 
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market that our selection of beer and wine 
appeals to. 

The new proposed rule language is just too 
drastic and would seriously impact 
legitimate main stream business and could 
create negative impressions of our city 
among tourists and visitors. 

Douglas G, Peterson 
Petersonts 

Gonvenience Stores 



IITY IF Amanda Fritz, tommissioner-in-[harge 

Amalia Alarnón de Msrris, Bu¡eau []irecto¡ 

Pt]RTLANII, TIREEIIN Líquor licensing Programs 

l22l SW 4th Avenue. Room llI 
Portland, 0regon !72[4

IFFITE TF NEIßHBIRH[[D INVILVEMENT 

Inhanting the qua/ity of Portland's lleighúorhoøds lhrough E0nnun¡ty patttcÌpati0n 

ALCOHOL IMPACT AREA EXCEPTION FORM 

/o 
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Comments: 

Please explain why your business should be excluded from the requirement of the 
proposed Alcohol Impact Area. 

5*' trtr"J*l 

Phone:5[3-823-4519 . Fax:503-823-3[5û . www.pnrtlandonline,som/oni ffi 
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Request to be excluded from the
 
requirement of the proposed
 

Alcohol lmpact Area
 

Petersonts Gonvenience Stores were 
among the first to sign the Vibrant PDX 
Portland Gore Alcohol lmpact Zone 
Agreementn signing for all three of our 
stores on March { 5n 2O1O. Th¡s is the 
agreement that The Office of Neighborhood 
lnvolvement established after numerous 
public hearings. This agreement I feel 
adequately addresses the problem of public 
intoxication. llVe would like to continue to 
use this agreement as it adequately 
addresses the issues. 

Petersonts have never sold the products 
identified as problem alcohol such as 24oz 
and 32oz high alcohol beer and fortified 
wine. Our market is Downtown visitors and 
tourists stay¡ng in nearby hotels and 
Downtown business people, This is the 
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market that our selection of beer and wine 
appeals to. 

The new proposed rule language is just too 
drastic and would seriously impact 
legitimate main stream business and could 
create negative impressions of our city 
among tourists and visitors, 

Douglas G. Peterson 
Petersonts 

Gonvenience Stores 
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IITY [F Amanda tritz, Eummissirnen-in-[harge 

Amalia Alarcún de Morris, Bureau 0irector 

[iquor [icensing FrogramsPTIRTLANII, TIREEIIN 
l22l Slll 4th Avenue, Room llt 

Fortland, Iregon 97204 
IFTITE üF NEIüllBIlll-l[[D INVILVEMENT 

Inhancing thø qua/ily øf Port/and's /,leighborhaods through connanity part¡cipat¡0n 

ALCOHOL IMPACT AREA EXCEPTION FORM 

premisexdress //{.<u, z¡pcode €--,>?Y4øúì// 

ricenseephoneNumber lo 3 -/,37- a ( é 7 pr" ir"pt-ron"Nu b", lo 3 /, fl, 7 - I /Z'z 
Email - nú CoLu 

Comments: 

Please explain why your business should be excluded from the requirement of the 
proposed Alcohol Impact Area. 

Se* (t'r"J*J 

Phone:5[3-823-4519 . fax:5[3-823-305[ . www.portlandonlinn.com/oni ffi 
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Request to be excluded from the
 
requirement of the proposed
 

Alcohol lmpact Area
 

Petersonts Gonvenience Stores were 
among the first to sign the Vibrant PDX 
Portland Gore Alcohol lmpact Zone 
Agreementn signing for all three of our 
stores on March 15, 2O1O. Th¡s is the 
agreement that The Office of Neighborhood 
lnvolvement established after numerous 
public hearings, This agreement I feel 
adequately addresses the problem of public 
intoxication. llVe would like to continue to 
use this agreement as it adequately 
addresses the issues. 

Petersonts have never sold the products 
identified as problem alcohol such as Z4oz 
and 32oz high alcohol beer and fortified 
wine. Our market is Downtown visitors and 
tourists stay¡ng in nearby hotels and 
Downtown business people. This is the 
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market that our selection of beer and wine 
appeals to. 

The new proposed rule language is just too 
drastic and would seriously impact 
legitimate main stream business and could 
create negative impressions of our city 
among tourists and visitors. 

gla6 G, Peterson 
Petersonts 

Gonvenience Stores 
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IITY [F Amanda Fritz, Iommissiuner-in-[harge 

Amalia Alarcún de Momis, Bureau []irector 

liquor [inensing ProgramsPNRTLAND, OREEf]N 
l22l Sli\l 4th Avenue, l{oom llI 

Pnttland, Iregon 97204
IFR[E IF NEIEHBIllHTIT INVILVEMENT 

Inhancing the qua/ity of Port/and's l,leighborhoods through E0nnun¡ty part¡cipat¡0n 

ALCOHOL IMPACT AREA EXCEPTION FORM 

aó/ô
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r¡cen "" Íû 4 f) Gu s*14 - e a xÍ' contat ÇöB z?z 4 g 6r 
rra¿ename GenF +in.s Gt-Þctqøl 
premise tddress I l4l &W &T/*p-K zip Code 9't 4aS_ 

Email Address 

Comments: 

Please explain why your business should be excluded from the requirement of the 
proposed Alcohol Impact Area. 

Lr'óT^ 8€U- Æ¿"eöt|ô LGnoR&r',r's (, p-*ry Þoæ* 

7z Sn/¿EE;T DB-N?FRs

Fhone:5[3-823-4518 . Fax:5[3-82ß-305[ . www.portlandonline.com/oni 
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ørrffir,,r 
August 10,2010 ¿0U0¡ | Z0l0 

State of Oregon, oregon Liquor control commission And The city of portland 

I1m so disappointed atthe accus¿tions, discussions, and pretentious solutions the City ofportland
Office of Neighborhood rnvolvement Liquor Licensing committee is going to presenf to the City
May9r, Sam Adamt, .*d the City CounsõI, They are ãrt ing that Downtoo* pärtt*d be designät"d u, 
an Alcohol Impact arba. This will impact business in portlñd. 

The claim is that there is a need to call downtown Portland an Alcohol Impact Area because there are 
street drinkers. The claim is that they are a deter¡ent to people and business. The claim is that small 
grocery stores and a few larger ones are the culprits thai enãbte them. Because of a few repeat street
drinkers, occasional parties and people who actuaily live on the street, all grocery stores in a vast area 
are targeted to have theìr way of doing business drastioally altered. Vét, mãny big businesses that are in
downtown and do not deal with streeþeoplg will be assuming greater businäss if certain alcohol types
were to be banned in the downtown arèa. So I ask you " [s this fair?" Is one business better than 
another? Wouldn't education be better for all? Theiresenter, Theresa Marohetti says their goal is to
have all of Portland an Alcohol Impact A¡ea. 

Go-ing to many ofthe important meetings he,ld on this subject, I was zurprised at the lack of top City
officials at each *:*t$g.^S-tlcg this proposal is going to iäpaø 40 ormore retail grocery storËs in-downtown Portland, the officials should have bõen ì-h"r. to h"ar ail. rt bothers *Jtr,uttír"onll
comPrehen{1e repol that will be presented will uè tr,e-o¡uilä.rär rlcenïñä comminee r.pãrt chaired
by Theresa Ma¡chettì. 

I was also shocked at the small number of grocery store representatives at the meetings. Although I
understand the committe.e chair *4 u polcã representativé went to each store indivi¿îurv urr"i. tlrufirst meeting and asked them to voluniarily sigå an agreement not to sell items they haveþut in theirproposal' This to me' seems_1o have appeared as a Þfuc of intimidatiorq especialþ to those that do not
understand English very well. rhey should have all been invited to the ápen puurit meetings where
 
everyone would have been presented t!9 Rronosal and all facts at the sarie time. rne playiãg field

would have been equal. They all would hàve-had a chance to respond at the meetingsìnsieaã or

thinking the meetings were futile. At these meetings the committ", *a, asked over and over by

attendees to produce all reports from Portland Patiot and the Portland police and the Hooper ienter sothey can read thenr, but none was ever available. The proposal was based on these reports. so no stores 
prgsent at the public meeting had the chance to read and honestly respond to the reports. In fact, the"47?Portland Patrol "reports mentioned on the bottom ofthe pti,p";.t ;;; ao- u private company
and not available to the public and I believe Theresa Marchetti has the only access. s]o is this truþfollowing public meeting laws? Are the stores accused without seeing the facts? Are the stores Uäing
blamed for things not of their control? Aren,t street offenders policed? 

In our City of Portland, the downtown core area is the hub of all amenities catering tb street people, thehousing, food kitchens' and heJring agencies. So it ir pet that the people who may drink on the
"iuedgtreef are very wel"g|g here. The þerãentage ofincidånts with srreer drinkeis of coursejwiliî* r,igi",

here because of the higher concentratiot oitt street p.opr" *¿ ;;;..d ñ;turion. we also have a"University and dormitories downtown that certainly näve *arry parties and party goers that may walkinto the streets to keepon fraving fun. We also have restaurants and bars with tables outside on thesidewalks that people drink at. 
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The broad generalization in the suggested proposal targets alcohol items that are legal to sell in

Portland' It is presented that the proposal ¡i modele¿ a.õer the alcohol bans ofthe Seattle area. One of

the major differences between ttre pórttand proposal and Seattle's is that Seattle has narned the brands

they want to ban in the city's problem ar"asf anà in Portland's proposal there is a straight ban on all

volume of alcohol ov-er a cert¿in percentage and the size of containers ¿nd quantity, nã matter what

brand' 

-Some 
great wines that are for sale ñurrc un alcohol content a bit higher ttran itre proposal but 

street drinkers don't buy them, tourists do and so do residents. It was said at the meetings the committee
 
does not want to "keep rwisitingi' the brand names- every year and add new ones to thð fist. Are they
 
SHng the lazy, easy way by naming volumes and sizes aná quantities?

Example: 16o2. Six packs of Budweiser, the top selling beeipackage in the whole state, would be

banned in downtown Portland where all the tourists stair, condo dwãllers and apartment tenants live.

What a cash deduction for the state. 

The higher alcohol volume named beers and wines that are not favored by street drinkers, created a few

discussions at the meetings, distinguistring that these are in a different class than the certain names that
 
street drinkers.may prefer. These discussións prompted an exception of some beers. So this sadly

appears to me like a class discriminating propòsal. Those who have and those who have not

drink better. "noígh 

to
 

Regardless of the peogle buying or not buying certain beers or wines, I believe that the real issue is 
a 

let that alcohol go out ofthe store? 

Twenty years ¿go or so a ban of Z}Yowine was put in effect in certain stores saying that they 
contributed to problems on the street but the commiuec says rhe pr;bi; $ili"iirir. I have always 
lhgyglt that proper training needs to happen at the State oioregon OLCC level. They should issue anindividual license to sell alcohol in a store as well as in a bar. The affects are the same and yet the
treatmentof serving-o.pen or non open containers are different. In my store we have a policy of
checking ID and making as sure ai*" can that the individual buying the alcohol tras a trome u.ry n**
by to drink his purchase. thlY don't we tell them to go to a store cl,oser to their home. Many of our -Ifclients are tourists in the hotels near by and condo dwãUers as well as apartment tenants. Street people
do come in but they are turned away from buying alcohol. 

we need to educate.those that are given the task of selling alcohol.
I am proposing a solution to streetãrinking problem t¡at"witt be good for all. 

T. NAITM IhIDIVIDUAL BRAI\{DS OF'ALCOHOL THAT SHOULD NOT BE SOLD IN ANAREA WITH MAT{Y PEOPLE LTVING ON THE STREETS.2. CONSULT STORE OW¡¡.ERS TVHEN PROPOSING A BAII ON A BRAND TO SEE N'IT IS A PROBLEM 
3. ISSUE A¡[ INDTVIDUAL LIQUOR SELLING LICENSE FR'OM OLCC FOR ALL


STORE CLERKS
 
4. HA\TE CLASSES AT THE OLCC LE\rEL TO TEACH PROPER SELLING

TECHIIIQUES THAT ASSIST IN IDENTINT'ING STREET DRIIIKERS BEF'ORE

ISSUING AN INDIWDUAL LIQUOR SELLING LICENSE.
5. RAISE THE AGE OF'PEOPLE WHO SELL UNOPENED CONTAINERS OFALCOHOL IN GROCERY STORES TO 21 FROM 1S.6. M TEF' STORE'S CLERI(S DO NOT FOLLO\Y TEE TRAINING PULL THF',ItrT 
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NII)TVIDUAL LICENSE TO SELL 

I would think that the first priority of the City of Portland is to keep all businesses small and larse 
prospering and serving Portland. AII businesses can be a successfirl by giving them tools to helpihem 
work better with the people of the city,. I don't think blaming one or attoth". ãnd punishing on.bt 
another creates a very friendly city environment. 

Portland rb an ecfecúic Gity, vvlrere sopåisúrbaúed and alternatirre sú¡/es 
coexísf peacefuily. It ls known îor its îriendliness, ricrf culture and variety
of outdoor pursuÍús. Â temperate ctimate, thrìving economy and close 
proximity to both the PacÍfÍc Ocean and the Gascaüe Mountains are among 
the many reasons Portland fras garnered high rankings on multiple -Most 
Livahle C¡qf lÍsfs, 

The quote above is from AOL travel info. If there were a detrimental problem I think we would read 
about it in the travel guides. 

1143 SïV Stark Sr. 
Portland, Oregon 972t5 
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üTY[t	 Ämsnda FriÞ, [rmmissioner-in-[harge 
Àmalia Àlarcún de lr4orris, Bursau ûirector 

FtlRTIANII, IIREEIIN	 líquur linensing Frograms 

lZZl S!1 4lh Avenue, l{onm ll0 

Portlond, Iregon $72[4 ÛFII[E IF NEIGHBIllIJTl]T IN\iÛLVIMENT 

Inhancing the qaa/ily of Portland't I'leighbtrhoøds throagh DDnntnitl ptrt¡EipÐti0n 

ALCOHOL IMPACT AREA EXCEPTION FORM 

n^t" üf rvf rc, 

T>hN l{ rFlü\e'j'r C +têrl ¡¿ "''tJ 
ricensee/'rVliä)l¡ /æ$iø+ø,t5, ,ÞlJC. coot^"t ÍrìFl"r.,.*rr-¿qü î (-*v¿:Ìêl( 

22.:# tJ ilr-,-e;ulì{#€ 

'Z:22:> 
umber Ç&ì z'¿z'3"14 

Sùt¿rt cr l"t,¿v- -{- 'L ca,^e -st , ,t¿t 

Comments: 

Please explain why your business should be excluded from the requirernent of the 
proposed Alcohol Impact Area. 
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To Amanda Fritz and Theresa Marchetti-

I wanted to respond to your letter detailing the proposed Alcohol Impact Area. Carter,s
Foodmarts as a company is a rnember of the Rásponsible Vendor program outlined by
the OLCC and Uptown Chewon is a participant in the West Burnside Joint Exclusion
Program. I as a business owner am trying to be a responsible member of this 

"ommunityand have instructed my employgel to upnãlo those stándards. Refusing alcohol sales to
intoxicated orjust unsavory individuals is something that takes place o*n every shift,
everyday. Policing the property and enlisting the aiã of law is såmething all
of my staffhas encountered "nfor"e*.nt 

I am in favor of reducìng the_number of people drinking in public, I, am sure everyone is,
but if I am a responsible retailer and trainmy employeelto b" r"rponsible salespetpie
then what more should be required of me as'a buiinéss owner? perhaps so*e ietaiìe.s 
are-not lollowing the rules set out by the OLCC, shouldn't they be a¿¿resse¿ i"¿i"ià
ually? 

If there are missions and mentaUmedical health facilities in great number downtown to
service the needs of the public drinker will the AJA approaci really have any impact? Iwould imagine the stores just across the river will simply become þart ortf,e pubiic 
drinkers routine. an addict will adapt to his/her to nnåìnei*.-- '-"*" 

"nui.on,n*nt 

lrli$ outlawing panhandling would have a gr€ater impact than making the public
drinker travel out of their comfort zone for ,ält u*urrui* prrrt rr*r. 

Just a few thoughts, I do applaud your efforts to address a rear problem, it is a
monumental task that you are trying to cure. 

Thank you, 

..¡""? 

,nrn* ï. Carter 

ffiffiüffidvffiffi 
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Comments: 
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Exhibit D 

845-005-0303 

Alcohol Impact Areas 

( I ) Purpose. [n some of Oregon's larger cities, there are areas with very serious alcohol-related 

resources to identify the parlicular licensed businesses
problems where it would tak"e extraoidinary 

whose customers contribute to the problems. In these circumstances, the Commission may- designate 

an alcohol impact area and set uniflrm limitations and requirements that specify how alcohol may be 

sold in the area. The purpose of this rule is to describe how the Commission, through the rulemaking 

an aicohol impact area and sets uniform limitations and requirements within it' 
process, designates 

(2) Requesting an Alcohol Impact Area. In order for the Commission to consider designating an 

alcohol impact area, it must råeive a petition for rulemaking. The Commission initiates rulemaking 

only on p"iition, from an authorized representative of an incorporated cify'Ùi'ith a population over 

300,000. The petition must propose rulè language to reduce street drinking and public intoxication 

associated with off-premir". ,ui"s, or noiry óonãuct and late night disturbances associated with on

premises consumPtion. 

(3) Prerequisites for Petitioning. The commission requires voluntary efforts to address problems of 

street drinking and public intoiication, or noisy conduct and late. night disturbances' and requíres the 

city to seek public input before petitioning the-commission' A city that plans to petition for an alcohol 

impact area must: 

(a) Require affected businesses, citizens and city staff to make a-serious and good faith effort to work 

òoop"rätiu.ty to develop a voluntary program to address the problems; 

(b) Make reasonable efforts to identify and notify those likely to be affected, offering them an 

opportunity to participate in the city's process; 

(c) Hold a public hearing where ínterested parties'may comment on the documentation of problems 

and the proposed rule language; 

(d) offer in the public hearing an opportunity for affected businesses to explain why their business 

àperation shoutå be exernpteã from ihe proposed limitations and requirements; and 

(e) Not take into consideration or make any proposal based on age, race, sex, disability' marital status' 

national origin, sexual orientation, color or religion' 

- l---i-:-¿-^¿
^.t ^ (4) Petition Contents. The city must meet the petitioning requirements of the Administrative 

Èio""dur"s Act (ApA), incluáing a comprehensive petition which includes: 

(a) An explanation of a serious and good faith effort by the affected businesses, citizens' and city staff 

ìo'*ort càoperatively to develop a voluntary program to address the problem: 

(b) A description and documentation of a lengthy, pervasive history of: 

(A) Street drinking, public intoxication and relatecl problems associated with off-premises sales that 

To document these problems, the city must use crirne statistics, police
àtíect neigtuorhoõâ'livauility. 

reports, detoxification reports or similar records; or
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(B) Noisy conduct, late night disfurbances and related problems associated with on^premises

consurnption that affect neighborhood livability. To document these problems, the cìty must use police

reports or other records of govemment bureaus or departments, 

(c) A list of all the licensed businesses in the proposed alcohol impact area, a description of the parts

of those businesses which may be contributing tá th" problem und un explanation why it is not

practical to detennine the specific sources of the probîems;
 

(d) Proposed rule language that designates the boundaries of the proposed alcohol impact area and a

rationale for the boundaries;
 

(e) Proposed rule language to limit ofÊpremises alcohol sales, to limit hours of alcohbl sales or to set 
any other limitations or requirements for the alcohol impact aiea designed to reduce the documented

problems;
 

(f) An assessment of the positive and negative impacts the proposed limitations and requirements
 
would have, both short and long range, on:
 

(A) Each licensed business within the proposed alcohol impact area; 

(B) The economic viability of the proposed alcohol impact area as a whole; and 

(C) The surrounding areas and the local goveming body. 

(e) A list of all the licensed businesses in the proposed alcohol impact area that the city intends to not 
cover by the proposed limitations and requirements and an explanàtion of why they should not be

covered; and
 

(h) A list of all the licensed businesses in the proposed alcohol impact area that requested an 
exemption from the limitations and requiremãns. the city must explain why it thinks each requesting

business operation should or should not be exempted.
 

(5) Basis for Automatic Denial of Petition. The Commission automatically denies any petition that
 
does not include'the information required in section (4) of this rule.
 

(6) Commission's Notice of Rulemaking. If the Commission initiates rulemaking to consider a
proposed alcohol impact area, the Commission follows its Notice of Rulemakin! pro""aui".,
schedules a public rulemaking hearing and also: 

(a) Makes a reasonable effort to identify and notify all neighborhood and business associations
(registered with the Commission) and áll licensees locateJin, or within 500 feet, of the proposed
alcohol impact area; and 

(b) Sends a copy of the city's proposed rule language to each of those associations and licensees. 

(7) Commission's Rulemaking Process. ln the process of rulemaking to consider the creation of an
alcohol impact area, the Commission follows the APA requirementJand n.rãr ; prtli" hearing at"ir"which interested parties may present additional information, and comment on the documentation of
problems and the rule language proposed by the city. 
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(8) Designating an Alcohol Impact Area by the Commission' After reviewing the rulemaking rccorci' 

an alco-Lrol impact area, In.designating an 
the Commissìoners consider whether or not t; d;;gnate 

alcohol impact area, the Commissioners set boundalries and uniform limitations and requirements 

which tp"óify how alcohol may be sold in the area: 

(a)Insettingtheboundariesofanalcoholimpactal?a,:heC?mP]s;ionidentifiestheboundariesby 
designating thoroughfarer, *ui"r*uyr, or other similai boundaries' The Commission may extend the 

touí¿u¡"íU"yondth" actual a'ea where problems are concentrated; 

(b) In setting limitations and requirements, the Commission may: 

(A) Limit off-premises alcohol sales; 

(B) Limit hours of alcohol sales; or 

(C) Set any other limitatiqns or requirements for the alcohol impact area that may reduce the 

documentedproblems,suchaslimìtingthenumberofrynthearea. 

(c) The Commission does not take into consideration the age, race, sex' disability' marital status' 

national origin, sexual orientation, color or ,.tigion of the l]censees or the patrons of the licensed 

businesses within the alcohol impact area' 

an alcohol impact area and the limitations and 
(g) Exemptions. After the commission has established 

requirements are in effect, licensed businesses may apply for an exemption for their business 

operation: 

(a) The request must be in writing and include: 

(A) A list of the limitations and requirements from which the licensee wants to be exempted; and 

(B) An explanation of how the licensee's business operation did^not and will not contribute to the 

problem, and why tf,eir business operation ttt"ti¿ bà exempted from each of the limitations and
 

iequi.ements from which they are requesting exemption
 

(b) The burden is on the licensee to convince the commission that their business operation did not and
 

prott"ms in the area and should be exempted from each of the limitations
 
will rrot contribute ,o-tt 

" 
and requirements from *ñittt they are requesting exemption; 

(c) If the commission denies a request for an exemption, the licensee has the right to a hearing to 

contest the decisisn. However, the licensee must comply with all the limitations and requirements
 

unless the Commisri;;;;;;'f,nut or¿"t which t"uètt"t the administrator's decision;
 

(d) The commission notifies the originally petitioning ciry of requests for exemption; 

(e) For this rule, "business operation" refers to basic business concepts, such as a "gift shop" or a
 

,,hotel.,' It does not refer to retailing practices, such as "selling alcohol only to people with rent
 
. 

receipts"; 

(f) Licensees must rçapply for an exemption with each license renewal' The burden is on the licensee
 

to convince ,tr" Co*äiití"" ,fr"iü"i, Uutin"ts operation did not and will not contribute to the
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problems in the area and should be exempted from each of the limitations and requirernents from

which they are requesting exemption.
 

(10) Petitioning the Commission to Change. an Alcohol Impact Area Rule. Any interested person may
petition the Commissiol 

!o-amend or repéal an Alcohol hnpact Area rule. The petitioner must follow


the steps listed in oAR 137-001-0070. in a petition to amend an Alcohol Impact Area rule, a person
""" may ask for changes to the boundaries, limitations or requirements for the Aicohol I-pu";Arã;. 

(l l) Automatic Review of an Àlcohol Impact Area. Twelve months after an alcohol impact area goes
into effect, the Commissioners offer u p.tbli" forum for comment. After considering the comments, the

Commissioners may decide to initiate the rulemaking process to consider whether ro 
 lffi;
or repeal the rule establishing that alcohol impact area: "ontinr", 

(a) Before holding the public forum, the Commission makes a reasonable effort to notify: 

(A) Licensees and registered neighborhood and business associations located in the alcohol impact

area;
 

(B) Anyone who commented or testified during the original rulemaking process which established the
alcohol impact area; and 

(C) The city which originally petitioned the Commission. 

(b) If the Commissioners initiate rulemaking after the public forum, the commission follows the

notice procedures described in section (6) oithis rule.'
 

(12) Sanction. A violation of a limitation or requirement in an alcohol impact area rule is a category
III violation.
 

(13) other Commission Action. Nothing in this rule prevents the Commission from imposing
additional restrictions on any license in the alcohol impact area or refusing licenses wittrin a
designated alcohol impact area if warranted by any other law or rule of the Commission. 

Stat. Auth: ORS 471, including 47t.040,471.157,471.730(5) &. (6) 
Stats. Implemenred: ORS 47 t.lSS, 47 t.t6g, 47 l.3l t A ql i.itl'' 
Hist.:oLCC g-lgg4,f.l2-23-g4,cerr. ef. l-l-g5;oLCc 19-2000, f. l2_6_00, cerr. ef. l_t_01,
Renurñbered from 845-005-0057; OLCC r-2005, f.4-zt-05,cert. er. 5-l-05 




