
i 
r~ 

4. WEffective date Wshall mean the date upon which a 

judgment is entered by a ·Court which includes this Stipulation 

and Agreement. 

s. WMaintain" shall mean the ownership and operation 

of a billboard. 

6. wLevel 1 visual backing" shall.mean a billboard 

situated so that it is parallel to, and within eight feet of a 

wall, while not extending beyond o~ above that wall. 

7. "Level 2 visua~backin9" shall mean a billboard 

situated so that when viewed from the entire length of the 

thoroughfare towards which the billboard is oriented, adjacent or 

nonadjacent buildings or other structures form a visual backdrop 

so that no hillsides or open vistas are obscured from view. 

8. A wpainted billboard" shall mean a 14' x 48' 

billboard. 

9. A wposter billboard" shall mean a 12' x 24' 

billbo"ard. 

4 - STIPULATED JUDGMENT 
Office of Oty Auomey, City of PcrtJand 

315 CIty Hall, Portland, Oreson 97204 
~-- •• ~n~_.,~Jt.MW7 
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A. DEFINITIONS 

For purposes of this Agreement, 
•

shall be defined as set forth herein. 

the following terms 

1. -Billboard" shall mean a sign face supported by 

billboard structure and included in the inventory provided for 

B(3) of this aqreement or otherwise authorized by this agree­

11lent. 

a 

in 

2. "Billboard structure W shall mean the structural 

framework which supports a bi~lboard and included in the inven­

tory provided for in B(3) of this agreement or otherwise autho­

rized by this agreement. 

3. wRelocate" shall mean the removal of a billboard 

structure which was included in the inventory provided for in 

B(3) of this agreement as being in existence on the effective 

date of this Agreement ·and the transfer of the permit authoriza­

t~on for the affected billboard or billboards to a new 

b1llboard structure or structures constructed and located in 

accordance with this agreement. 

.. :.:~ 
l· 

3 - ~TIPULATED JUDGMENT 
Office of Cty Attomey. Oty of Portland 

31 S City Hall, Portland, Ol'elon 97204 
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II. This is a Stipulation and Agreement entered into by the 

parties in settlement of and for the purposes of a stipulated 

entry of an order ~n the· case of City of Portland v. Ackerley 

Communications, o.s. District Court' Docket Nos. ·83-1000/1001 D. 

III. The purposes of this Stipulation and Agreement are to settle 

and avoid litigation between the parties over ~he application and 

validity of City ordinances as they apply to billboards. The 

mutual covenants herein contained and the mutual desires of the 

parties. to achieve the above-stated purposes constitute the con­

sideration for this S~ipulation and Agreement. 

IV. The Company is currently engaged in the outdoor advertising 

business in the City and, as part of its business, owns and main­

tains structures commonly known as outdoor advertising signs and 

herein referred to as billboards which the Company rents, leases 

or otherwise makes available to others for the purposes of com­

munications with the public. The Company now owns and maintains 

numerous billboard structures within the City containing outdoor 

advertising sign display faces: each sig.n display face consti ­

tutes a billboard as defined in this Agreement. 

v. In consideration of the mutual agreements contained herein, 

. the parties agree to the following provisions: 

.... 2 - STIPULATED JUDGMENT
 
Office of CIty Attomey, City of Portland
 

315 Chy Hall, Portland, Oreaan 97204
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Deputy 

Jeffrey L. Rogers, OSB .73253 
City Attorney. 
Paul C. Elsner, OSB .82047 
315, City Hall 
1220 S.W. Fifth Avenue 
Portland, Oregon 97204 
Telephone: (503) 248-4047 

· Of Attorneys for Plaintiff 

IN THE UNITED STATES DISTRICT COURT 

FOR THE DISTRICT OF OREGON 

CITY OF PORTLAND, a municipal
corporation, 

)
 
)
 
)
) 
) 
) 

Plaintiff., Civil No. 83-1000 RE
 
Civil No. 83-1001 RE
 

v. 
)
 

ACKERLEY COMMUNICATIONS, INC.,
 )
 STIPULATED JUDGMENT
 
a Washington corporation, by and ) 
through C.T. Corporation System, 
its Registered Agent, 

)
) 
) 

Defendant. )
 

IT IS HEREBY ORDERED AND ADJUDGED THAT:
 

I. The provisions of this judgment shall apply to and be 

binding upon Ackerley Communications, Inc. and its agents,· 

successors and assigns (hereinafter designated as Wthe Company") 

and upon the City of Portland, Oregon and its future agencies or 

instrumentalities (hereinafter designated as Wthe City·). 

& 

1&' 1 - STIPULATED JUDGMENT 
Offiu of City Attomey, City of Portland 

315 City Hall, Portland, Ofelon 97204 3~o 
-... _ ... ,1"0._ 



PPORTLAND BEAlJTIFJCATION ASSOOATJON P.O. BOX 404 • PORTLAND. OREGON 97207 

l\.TEWSLETfER 
April 1995 

A NEW PORTLAND SIGN CODE 

·Sips haw becorM lUI i1ltegrlll part of the city ana our 'iUG. Sips, howfNf!:l', lire COfftrowrsW. 
'liey II.U the uinuJl environment for commJIrUut;on 4nJ contribute largely to the ilttrlldi"eIIGS or 
_gl;nGS of the city. Thein is II. orw-way conuersAtion. One f'I'IIZY &boose to hlUlg up a ulephone, to oum or 
not to own" tclwisicm.et bad is givm no.w:b option with sips. Tney t:IUI ",ather be tIlnr.e.tl off nor
tIlnea old from the iNliuithual's I1isauJJ environment." 

. "cnilftges haw bun 1tI4tU thrrnlgh the 'YeJJn on lUI "lUI hoc· hafts. PortUuul's sip replatio1lS, 
1NuU:al1y, t:OIft8 ill two eodes - the "Sip Code" IJIf/l the "PUurninl tuul Zoning Code". The ·Sip C>tU" is 

. ;1Ittmt:Wl to daeribe what is Il sign, how it ,My be eret:td IJIf/l ilJumi1UlUil, awl of what it mtZ)f be 
~ 'lie "Plmming IJIf/l Zoning Code" tlescriba the lUeS ofsips, withi" the lMIriow l4nd we 
%Dna of that t:OI.k. Superimposed upon the two lNuic sip t:oUs lire the .S" Zmus for speific corrtrol of 
$ips in IUfJ' laNlwe IIrI!lZ, no rruztter what the con.rtnu:tio" or amIpO$itiOft ofthe sip, IIIItl "1)" Zones 
which lire gener41 ties;", contrOl %Dna, including builtlings "" well "" sips". (From the PortUmd City 
Club Report Oft SIGN CODE REVISI0N.]iUfIUlr)' 1S, 1971) 

The Sapreme Court of Oregon, in 1965 upheld that aesthetics may be considered in the exercise of 
police power. 

THE NEED FOR SIGNS 

A. Business Identification SiJD5 

Business Identification sips are almost as old as history. Early civilizations used silDS to identify 
basiDesses and many examples have been found. In earlier times, when the .eaenl popalation was ~:~ 

often illiterate, symbols were ased for business identification. The barber's pole (a traaslatioD of blood j 

and banales), the three .old balls (from the Medici coat of arms) for pawn .bops, the eyeslasses for 
·the optician, and the tooth for the dentist were easily recosDizable symbols .aspended in front of the 
respective businesses for easy identification. Today, symbols are .aiDiaI peater favor for conveying 
iastraetions and identification in an accepted uaiversallanple - traffic sips, men and womell 
restroom identification, etc. - to accommodate persons foreip to a locale who will understand symbols 
more readily than the local wr1lteD taaplale. 

Every basiness has a rilht to ideadfy the respective oa-site procIaet or actiYity. The qaestion is "bow 
much ideadfication- aad where the identification will be placed 10 .. to not detract from die 
.anoundiul neighborhood. Business sips should receive the hi,hest priority. 

B. Public Information Signs 
,

Next in priority to business sips are Public Information sips -traffic sips, etc.. These sipu are ".. necessary to th~ welfar~ of the tl'avelinS pablic usins the pablic-rilht-of...a". They should be placed 
in dearly visible locations and not ~ competitive with business and adverbsins sips. 

Ettt:JDCnginQ the bMuty ana mbiMty of OUt city. 



(0 0.
 
f 

(
 

• "I... 

court test in Oregon, although Salem and Eugene as well as Portland 
and the State of Oregon have had billboards taken down by 
amortization during the , 960's and 1970's. 

3.	 Raise the permit fees for billboards to be commensurate with the 
adequate administering of billboards. 

Beaverton, Gresham, Oregon City and Ashland prohibit all billboards. Lake 
Oswego has never allowed billboards. Why should the City of Roses permit them or, 
at least, not drastically reduce them in number, size, and height an"d keep them 
entirely out of our special scenic places and away from our many hazardous traffic 
situations? 

Tourism is Oregon's second greatest industry as visitors are attracted to 
Oregon's natural beauty and order. Many cities and states are recognizing that 
beauty can be the removal of ugliness which can translate into profound economic 
benefit The reduction and control of billboards have been successfully accomplished 
in many parts of this country through citizen effort. The tourist oriented states of 
Hawaii, Vermont, Maine, Alaska, and Rhode Island' have total prohibition on the 
placement of billboards. 

Sincerely yours, 

Keith Claycomb 
President - Oregon Roadside Council 

c"
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P.O. Box 1537 
Pordand, Oregon 
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To maintain 
a central 

organization. 
,'- t"l)r individual 

.nd group 
effort toward 

the preservation 
and conservation 
of Oregon's great 
assct, her sccnic 

beauty. 

To affect such 
legislation as, 
will protea 

. the natural 
scene along thc 
highways of our 

St2tc and to 
COOpeCltc with 
other agencies 

that have similar 
objectives. 

A BILLBOARD CRISIS 

During the 1950's and 1960's the City of Portland enacted sign 
ordinances which included the control of billboards as -off- . 
premise- advertising. At that time the majority of billboards in 
Multnomah County were owned by Foster and Kleiser and C.E. 
Stevens. These sign regulations prohibited billboards along the 
Banfield, 1-5. and 1-405 Freeways even before construction was 
started. New billboards were banned along all ten Willamette 
River bridge approaches and the Interstate Bridge across the 
Columbia River. Also additional billboards along N. Greeley Ave.• 
Harbor Drive. Front Ave•• ·Barbur Blvd•• and Mcloughlin Blvd. 
,were prohibited. A generous period of 10 years in which the 
billboard companies could amortize their investments was 
allowed. Altogether 252 billboards were to be removed at no 
expense to the public during 1969 to 1978. In 1977. to meet the 
Downtown Plan goals and to enhance the appearance of Central 
Portland. the City Council prohibited new billboards and provided 
a 3 year amortization period for the removal of all 42 existing 
billboards in the 90wntown district. Although Foster and KJeiser 
and C.E. Stevens appealed every billboard Whose amortization 
period was up, 130 billboards were removed, as required in 1970 
and 1971. 

By 1975. Foster and Kleiser's billboards had been sold to ,;,9 
Acker1ey Communications, Inc;•• who immediately filed suit in i' 
Federal Court. After 9 years of deliberation. the court said there 
should be no discrimination of sign regulations based upon the 
message displayed on the sign. therefore, the PorUand 
regulations on billboards were improper as they were regulated 
as -off-premise- advertising. 

, Because of losing the court case, the Pity CJf Portland. 
Multnornah County. and Salem (whose billboard control 
ordinances were similar to Portland) were liable for paying 
Ackertey's attomey and court costs. $130.000 was charged to the 
City. In order to avoid the $130,000 an agreement was made by 
the CIty which (1) allowed Acker1ey to -grandfather in- (make' . l 



,. MemhCfS of the Portland Planning Commission 
" . 1120 s. W~ 5th 'Ave. 

\ 

Ponlan~" Oregon 97~04 

April I, 1996 

Re: . Sign Code Amendments 
~ 

Dear Commissioners, 

I am writing to you with deep concern that an exceptional opportunity tQ bring about 
substantial and long needed changes to Portland's sign regu~tions will be lost if proper action 
is Dot taken by the Ponland Planning Commission and the Ponland City Council. On ~{arch 
27, 1996, I a~ded the brief "Informational Hearing" on the amendments and was apprised 
by Planning Director David Knowles of the single hearing that, would be held before the 
Planning Commission on April 9, 1996, and the three 'and one half minute limitation to be 
placed upon public speakers. I believe that adequate sign regulations are extremely complex, 
the problems should be evaluated visually, and a great deal more time, thought, and 
preparation should be given than has been allowed by the current "fast track" process 
announced. 

I have prepared the accompanying packet of facts and comments in th~ hope that you 
can find the time to absorb the valuable historical information before deliberating the 
forthcoming proposed sign amendments. Obviously, there is "to much information for me to 
offer in a time limited hearing, especially the visual representation of Portlaild's sign clutter. 

If you have questions regarding the enclosed writings, I shall be pleased to offer 
comment by way of telephone or when I attend the scheduled planning Commission meeting 
on April 9, 1996. 

Alex Pierce 
650 N.W. St. HelenS Ave. 
Portland, Oregon 97229 
292-4033 
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Douglas Klotz
 
2630 SE 43rd Avenue
 
Portland, OR 97206 

April 8, 1996 
BaJbara Sack
 
1120 SW Fifth A'\'enue, Room 1002
 
portland, OR 97204 -


Re: Prpp<)sed Sign Code Amendments 

Dear Ms. Sack, 

I would like to express my strong support for the proposed amendments to the S~gn 

Code. The amendments are a step in the right diredion for the city. The appeaxance 
and timeti~ of a city are interlinked. To build the compact, livable city we 
desire requires that all the elements be in an appropriate proportion to each other. As­
long as many of the streets in our city- are dominated by huge billboards, aimed at 
drivers several blocks away, these proportions will-elude us. 

A sign-eluttercd environment is distracting to drivers. Essential traffic-ccmttol 
signs get lost in the clutter. In ad~ ~I.L., drivers are distracted fi'om more 
important tasks such as watching for pedestrians. 

I appland the reduction in size of signs pmnitted in all zones.' and especially the 
reduction in size in the CS ZOI1e. Portland's most pedestrian-friendly zone 
derives no benefit from huge signs far above the heads of peclesttians. 

The aagwnems presented by the sign industry at the March 27 Infhrmational 
Meeting seemed self-serving. This industry benefits by seD;ng mare and larger 
signs. Obviously they would oppose any res1riction U) this. However, just as 
the rest of the City's codes and regulations attempt to balaliee the wetmre of the 
individual with the greater needs and desires of the City as a whole, these 
proposed changes will move us toward a more livable city. and will be 
supported by most of the people of Portland 

S· cerely 

&otl~ 
l 
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April 2, 1996' 

Barbara Sack 
Bureau of Planning
 
1120 SW 5th, Room 1002
 
PortlanQ, Or 97204
 

Dear Ms. Sack,, 
I write to you concerning the proposed amendments to the 

sign code, Chapter 33.286. 
Reading the code, most of the amendments make sense 'and, in 

a very gradual manner, continue trends started in 1991. However, 
there are' several items about which I would make different 
recommendations. 

(1)	 Go further in reducing maximum sign area and height.
Reduce area to 150 sq. :ft. or 1e•• U1 ZODes C02, CG, 
BG1'&2, etc. Reduce in &11 other ZODe. to 50 sq. ft. or 
1ess. Reduce height to 15.:ft. or 1ess U1 all zones. 

(2)	 Do not allow signs into open areas and parks as noted 
on Table 286-3. One of the beauties of open areas and 
parks is that 'they are sign free. P1eaae keep signs 
out of open areas and parks. 

(3)	 It is my understanding that all current signs will be 
grandfathered in and will not have to meet these new 
requirements. I strongly urge you to reconsider this 
and to set a moratorium on current signs. I recommend 
that all current sigDs be reqW.recl to m.et the De" 
codes within S to 10 years. This gives sign owners ..plenty of time to change their signs. 

Please incorporate these comments into the public record. Thank 
you very much for the opportunity to comment on this issue. 

.. dJ 
".' 

i' 

Jordan Epstein

6243 SW 47th Place
 
Portland, OR 91221 

C'
 



T'-"'" )-231-9118
11AR-21-9S Be: 13 BARKER FO ~'R: 

Charlie HaJea. CommissionerCITY OF David C. Knowles. Director 
. .. GON fll 1120 S.W. 5th., Room 1002

PORTLAND, ORE , fA.\f Portland. Oregon 97204-1966 
. . ~, Telephone: (503) 823-7700 

BUREAU OF PLANNING ~. FAX (503) 823-7800 

~ ~~f)tJUt~ 
March 15, 1996 ~~c1.f\JPD p .~ n I /{)Iu':? ~~~;d~

D ,- V"--: ":~~ W~ vv.
d~1P"~~", ~~~;\- 0.., Jdr<t\'t~~~( 

.. \~ ?\~ fIV ) . ~,y ,,~~,"~~, ~ 
Dear Fnend., ~, ~ • 

'•. -'1 am Wri~g to·let you know about proposed changes in the city's sign code':d.some ~ 
• ...... _+ ." d t ,mlP0oLWILl•• rnee.mg a es. 

o One of the challenges Portland faces in the next 20 years is assuring the livability of OUT 

community in the face of Significant growth. Portland has historical1y valued good 
urban design anc;l the enhancement of peclestrian-oriented commcrdal areas. These 
values will be even more important as the city implements the 2040 growth concept::; 
citywide. One important element of well-designed commercial arQS is liignage. '.: 
Portland currently ~ts .relatively generous sign sizes and numbers. The Bureau of.. \::.:1 
PlamUng has developed a proposal to ~uce the permitted size and number of free- I' 
standing and building signs. In addition to the benefits of reduced visual clutter, an 
important reason to review the regulations now is the immfnent expiration' of a legal 
settlement agreement with Ackerley Communications. When thiA agree:tXlent 
terminates on June 17, 1996, aU billboards will be subject to the sign code requirements 
in effect at that time. 

The Bureau is holding a public briefing on the proposed code changes on March 21, 
1996 at 7:30 pm. Portland Building, 1120 SW 5th Avenue, 2nd floor, Room C. You are 

••. invited to attt:nd if you ha". QUeStions or comments.,... .. .",.,... . .-..... " 

The PlamUftg Commission hearing on the pzoposed c:h&nges is scheduled for April 9.co o You may testify at the heanng or submit written comments prior to that date. 

If you would 11ke • copy of the staff report or need additional infonnation, please 
cantaet Barbara Sack at 823-7853. ' 

S~cere1y, 
f' 
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?~~~;YED JOSEPH F. & DOROTHY A. HIGGINS
 
;':.,. ~ . ,,~ ;....'? ::~ i: 4668 S. w. Flower PI ace
 

Portland, OR 97221
 
~.- .. , t··~"'~ "'~" 503/244-4150
;". -~~. .:	 ~ "'! •:.~ ~;: ~::: 

March 27, 1996 

Ms. Barbara Stack, City Pianner 
Plann~n9 Support Group 
~ortland Bureau of Planning 
1120 s.w. Fifth. Room lOO~ 

Portland. OR 97204-1966 

D~ar Ms. Stack: 

w~ are P~r~land r~5id~nts t~c~ q~n~rall? o~~~~t to ~i!lboards and 
large si~ns. We sp~cifically obj~ct to thos~ that creat~ sa£~~v 
hazards. block ~c~nic views and ar~ ou~ of charac~~r with thei~ 
sur=cundinc;s. We also ob~ect to th~ ci9arette and alcoholic 
beveraq~ ads which app~a~ to target youn~ peopl~. 

Th~refo~~. we strongly support th~ proposed amendments to th~ sign 
cod~ that reduce the si:e and number anc regu1ate the ~lacement of 
billboaras in the city. 

(	 We would like to see you 90 ev~n furth~r a~d ~lim:na:~ all gen~ral 
aciv~r~:sin9 signs i.e. those no~ necessar7 ~~ direc~ the public to 
or call a~tenticn to a business ~r at~rac~ion within ~h: imm~~iate 

vicini t:t of the sign. ~ll other signs are ei the:- unnec;essary 
dupiicat:'ons 0: messages that can btl! b~":t~r pr~sent~d by other 
media or ar~ in some cases, such as cigarettes anc alcohol ads. 
actually detrimental to t~~ ~elt~r~ of SoC~~~? 

Pcrtland i~ stil} a~.attractiv~ cit: but the ~racual 8CQ~~io~ ~f 
billboards over t~e last ten v"!ar~ has ~::~ci.'!ci th2.~ beauty to : ".' 

significant de9r~~. It's time to take S~2rJjll~p_~ action to ,~ 
reverse that t~end~ ~he pro~osed slqn eoc~ am~ndrnent is a ;000 l' 
start but w~ ~ish ?OU would take the r.all? bold_s~~~s ne~~ssa~: ~o 

make Portland distinctively more attractive than other cities. 

Sincerely. 

L 



March 9. 1996 

0- ..• 

Planning Commission 
clo David Knowles 
Portland Bureau ofPlanning 
1120 SW 5th Ave. 
PorJand, OR 97204 

~ 
Dear Members of the Planning Commission, 

In prep8ratiOD for this JlDle's end of the special billboard con1raCtS which have regulated 
the signs for Dearly teD years, the Planning Bureau has proposed a few "minor amendments" to 
the Sign Code. The regulations will make putting up a new billboard nearly impossible. Each 
existing billboard, however, will become a non-conforming use and will be grandfathered 
~deiinitely . 

I am seriously concerned about this grandfatheriDg of existing billboards. This is an 
easy, though foolish, way out for the City. It does not address any of the real issues brought 
forward by either the billboard companies or the public. 

At first it occurred to me that perhaps this was the best solution because it would allow 
the public to be the determining factor in whether billboards continued to exist. Ifthe public did 
not like a billboard and were willing to exert pressure on the property owner who leased the site 
to the billboard's owner, we could start seeing some of the worst billboards come down. It 
seems likely, however, that as leases expire and billboard companies seek to renew them., the 
potential permanent loss of a billboard will encourage the property ·owner to demand a much 
higher price for lease of the location the next time around. That financial enticement will likely 
make it even harder for the property OWDer to be convinced by public pressure to ask that the 
sign be removed. Is this situation fair to the billboard company? No. Is the tug of war with the 
public fair to the property owner? No. Is it fair to the public? No. 

Billboards, as big and ugly as they may be in some locations, are quite interesting and 
informative in others. They are relied on IS an important advertising outlet and are a legitimate 
business. I do not believe it is appropriate to get all. of them out of the city. Problems arise, 
however, when there is no discretion allowed for whether a billboard fits in to the area where it 
is to be·located. 

. c:baptez 33.286.010 ofthe City Code describes the purpose ofthe sign code. It says: 
The regulationslor signs ~ thelollowing specific objectives: 
•	 To ensure that signs an duigned, constructed, installed. and maintained so 

that the public safety and trqfJic saftty are not compromised,' 
•	 To allow andpromote positive conditionslor sign communication while at the 

"same time avoiding nuisanCtlS to nearby properties and promoti~g an 
tlItractive environment,' 

•	 To reflect .and support the desired character and dew/opment patterns ofthe 
various zones andplan diStricts; . 

•	 To allow for adequllle and ejJective signs in commercial and industrial zones 
while prewntingsignsfrom dominating the appearance ofthe arei:l,' and 

•	 To'ensure that .the constitutionally guaranteed right of free speech is 
protected. 

32./
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CITY OF Charlie Hales. Commissioner.-- . Devid C. Knowles. Director 
1120 S.W. 5th, Room 1002( PORTLAND, OREGON PortJlJnd, Oregon 97204-1966 

Telephone: (503) 823-7700 
BUREAU OF PLANNING FAX (503) 823-7800 

Ap~8, 1996 

MEMORANDUM 
BY: FAX 

TO: Planning Commission 

FR: David Knowles 6d:~ 
RE: Agenda for April 9 meeting 

A couple of quick notes in advance of the April 9 meeting. 

City Council Breakfast Please give some thought to issues you would like to discuss 
with the City Council during your meeting with them on April 16. Commissioner Hales 
is interested in a fairly infonnal meeting that provides both bodies with an opportunity 
to discuss more global planning issues as opposed to specific policy proposals. However, 
the Commission may have some specific issues it wants to discuss. I would like to 
infonn the Council in advance about those issues of greatest importance to you. 

Sign Code: The Bureau's proposed sign code amendments have attracted a good deal of 
attention. It is possible that the testimony will run beyond the tv{O hours no\\' 
scheduled. If so, the briefing on the Do\\rntown Community Plan may be delayed so th~~~; 

the Commission meeting can end as close to the· scheduled time of 4:00 pm as possiblef' . 

I have been discussing the proposed amendments with citizens and the sign industry. 
We are prepared to modify the proposal in some ways but will need direction from the 
Commission on the major issues. I will review the issues with the Commission prior 
to the beginning of the hearing. We are not asking for the Commission to act at this 
hearing. 

~ During my director's report, I will update the Commission on the proposed 
bicycle parking requirements. 

Please call me at 823-7717 if you have any questions. 

c.
 

An Equal Opportunity Employer ~~ 
City Government Information TOO (for Hearing & Speech Impaired): (503) 823-6868 ;;)~ 0 
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ATTOa.NEYS AT LAW 

DONALD JOE WILUS 

via Band Delivery 

Portland Planning Commission 
Richard Michaelson, President 
Doug Van Dyk, Vice President 
steve Abel 
Sara ffitch 
Paul Schuback 
Noell Well 
Rick Bolt 
Bruce Fong 
Ruth Scott 

c/o Barbara Sack 
Portland Bureau of Planning 
1120 SW Fifth Avenue, Room l002 
Portland, OR 97204 

March 27,' 1996 
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Re: Informational Meeting of Planning Commission 
, on Amendments to Chapter 33.286, Signs 

: March 27, 1996 7:30 p.m. 

Dear Planning Commission Members: 

This firm represents Ackerley.communications of the 
Northwest and has done so for some time. 

.,~~ 

I cannot personally attend the informational meeting, I;. 
so on behalf. of Ackerley, I object to the proposal being made by 
the City of Portland iPlanning staff. 

\ 

A review 'of the sign Code AmencJment Report proposed
dra:ft dated Karch 1996 makes it very clear that this is a -get
bil1boards" proposal. ~at report notes at page 1: 

-OVer 'the 1ast several decades the 'trend has 
been towards 11miting ~e heiqht, 8ize, and 
number of signs 80 ~at ~ey do not block or 
obliterate distinctive features o:f the urban 
environment or coun~side; architecture of 
individual buildings, parks, open spaces or 
scenic views (amission) •• ~. ·these amen~ents 
continue that trend (omission) •••• " 
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PORTLAND ART MUSEUM 

20 October 1994 

Ms. Koren Spas .
 
Director of Community Relations
 
Ackerley Communications
 
3601 6th Avenue S.
 
Seattle, WA 98134
 

Dear Ms. Spas, 

On behalf of the trustees, staff and members of the Portland Art Museum, please accept our 
sincere thanks for yoUr generous $5,500 donation of billboard costs to the Portland Art 
Museum. 

Your support is vital to the museum's ongoing success and allows us to plan for an exciting 
year of exhibitions and programs. 

Again. let me thank you for your continued support ()f the arts in Portland, it is truly 
appreciated! 

Sincerely, 

JEB/mlb
 
Enclosures
 

1219 SW PAIlK AYiNUI POR'l'LAND,OUGON .,.205. 50~.226·2.11 "AX S03.226~•••2 3,1 

L 
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~FFICE OF THE PRESIDENT 

August 28, 1995 

Ms. Koren Spas
 
Director of Community Relations
 
Ackerley Communications Group, Inc.
 
3601 6th Avenue South
 
Seattle, VV~ 98134
 

Dear Ms. Spas, 

This past weekend Concordia University celebrated its change to university status (from 
"Concordia College") with a gala event and lots ofhoopla. During the activities our, assistant 
vice-president, John DilliD, circulated pictures oftwo new bill-boards in Portland (enclosed). 

Thanks to you and the good people at ~ckerley Communications we are able to support 
the Concordia transition over the next 12 months in a way we wouldn't have thought possible. 
Please share my personal gratitude with those responsible inside ~ckerley Communications for 
this wonderful, generous expression ofpublic service. 

Gntefully, 

....;:1:::;:..~~·~.C6....~.......-uc~~51 ~­

Charles E. Scblimpert )
 
President
 

cc: John Dillin 

• 2811 N.E. HolnlJrl Street· Portland. Oregon 9nl1-6099' 503-280-8509' 800-321-9371- Fax 503-280-8522 3/ r 
L 
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FOUNDATION 

August 17, 1995 

Koren Spas 
Diredor of Community Relations 
Ackerley Outdoor Advertising 
3601 6th Ave South 
Seattle, WA 98134 

Dear Koren Spas, 

On behalf of faculty, staff and students of Concordia University, thank you 
for your generous public service gift in kind valued at $138,840.00 over the next 
12 months. In return for your contribution, you have received no goods or 
services. Your continuing support will help Concordia be better positioned to 
meet the ongoing challenges of a responsive and innovative institution of higher 
education. 

The opening of The Cedars, Concordia University's Conference and 
Environmental Study and 80 acre facility on the Clackamas River, provides many 
students with a keener appreciation of life on earth as well as use for a hydrology 
field experiment station. Additionally, a record number of new students enrolled 
as of September 1994, pushing Concordia's total enrollment to 1,101. 

" . 

•Q7Your support of our efforts to fulfill a mission to provide a quality, value­ l' .
oriented education is appreciated. 

". t 

a,,.
~15 S.W. Rfth Avenue' Suite 950 . Portland. Oreg()n 9n04 . 503-225-'4267' 800152-4736' Fax 503-225-4272 

L 
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"March 22, 1996 

Ms. Kate Ivory
 
Local Sales Manager
 
Ackerly Outdoor Advertising
 
715 NE Everett
 
Portland, OR 97232
 

Dear Kate and ~ StaffofAckerly Outdoor Advenising: 

I am \\riting this letter to ~"ress how pleased I am with our billboard advertising. 'Vith just a 
small number of poster panels in the Ponland area, \\"e, at Nentel Communications, have 
c:xpcrienced a tremendous influx of inquiries. Not only has the response been very gratifying, but 
the type of client, business decision makers, is one we have experienced difficulty reaching via 
other media. Several times, all 14 of our telephone lines have been ~1ied up" by inquiries fi6m 
prospective customers who have just driven by one ofour billboards! 

, ­ Our billboards have given Ncntel Communications immediate recognition and increased credibility. 
Most importantly, our outdoor campaign has put us on the map and even though "we have been in 
business and grO\ving for over four years, people now realize we are "for real". Because of this 
exposure, last year we were the 28th fastest growing business in Oregon (Business Journal, Dated 
June 1995) and we were just named the 8th largest reseUer in the United States (Radio 
Communications Repon, Dated March 11, 1996). I feel the #1 reason, Billboards! 

Thanks again Ackerly! 

S~cerely, 

James W. Toma
 
President
 

6950 ~.W ~ampton, Suite 200 ~ Tigard, OR 97223 • (503) 624-5898 • Fsx:(503) 639-07793/5 

L 
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BiuDGEPORTBREWING COMPANY 

March 22, 1996 

Kate Ivory 
ACKERLEY OurDOOR 
71SNE Everett
 
Portland, OR 97232
 

Kate: 

Talk about Cl\vafeneSS ••• impact ... -visibility! BridgePort Brewing gained an three 
when we decided to break -our new FIRl(lNDI beer campaign on outdoor boards. It was a 
big decision (and a major expenditure for our microbre\vcry budget), but \vhen we 
examined the media alternatives, we felt that using outdoor to get the message out about ( our ne\v line ofbeers \voutd be most effective. You didn't let us do\vn. We were able to 
target our message to our consumers allover the city. 

What's more, our foray into advertising was made easier by the patient 
informational meetings you conducted, the careful selection of outdoor locations and 
your understanding of our budget constraints. 

Vie're looking fonvard to \vorking with you on the next several months of 
outdoor advertising. 

Sincerely, 

Paula Fasano 
Mar~eting Director 
BRIDGEPORT BREWING COMPANY 

1313 N.W. M61rshall St. • Portland, Oregon 97209 • Pho~e: (503)241 ...7179 • Fax: (503)241 ...0625 

- .31+ 

L 
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March 28,1996 

Koran Spas, Director of Community Relations
 
Ackerley Outdoor Advertising
 
3601 6th Ave. South
 
Seattle, WA 98~34
 

Dear Ms. Spas, 

. I wish to thank you and your company for your contribution to seeking 
resources for Oregon's abused and neglected children. The impact of 
your signs have will have a significant long term benefit in helping 
these children to live in a safe and nurturing environment. 

The recruitment of foster and adoptive homes will go a long way
 
towards helping these children to become contributing assets to our
 
society. Your efforts in this area are greatly appreciated-.
 

Very truly yours, 

~~W~c-l~ 
Robert D. Crawford
 
Foster Care Program Coordinator
 

DEPARTMENT OF 

HUMAN 

RESOURCES 

State Office for
 
SERVICES TO
 
CHILDRE:'\
 

AND FAMILIES
 

......_~~~..... 
~ :0..., ..:.' ., " ,-'.......; ....
 

Itlhn .~. "itzh.,~r 

c••\· ..·ft'M', 

Human R~urces Buildinl: 
500 Summer StTftt;'l.jE . 
Salem. OR 9i31o-I01; 
5el1~m • (503) 945·5631 
FAX· (503) 581-fJ198 
HRB IUI7 (HI"!'l 
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April 4th, 1996 

The Portland ptanning Commission 
clo Linda B~ Planaing ColDIDiAion Scc=ary 
1120 SW FIfth Avenue, Room 1002 
Portland, O11:g0D 97204-t 966 

Dear Commissioner Abel: 

The Nonheast Development Corporation (NECDC), is writing to 1UF your support 
iD rejecting the new sign code amendments drafted by staff. Ackerly Outdoor Advertising 
Company, bas been a suppoltive corpcnte parmer and a company that has pDelously 
doaated advertising to our agency, other Don-profit 19CIloes and community causes. We 
would be acgativc1y impacted by the dcclsioD to pass the. proposed DeW Sip code 
.amendments. 

NECDC, is a Donprofit, tax~xempt SOl(cX3), community based OI'pDizatioo. Our 
mission is to improve the quality of life for the culturally diVC1'SC populations of 
iDDerJoorth IDd northeast Portland through community de~elopmcnt activiti~. 

Ackerly Outdoor Advertising is • company that, over the years has generously 
donated approximately t eight lhousand dollars worth of advertising to our agency. 
Without the support of companies like Ackerly, it would be extremely difficult for 
agencies such as oun to effectively market programs and services to potential new 
homebuyelS and community pannm through outdoor advettising. A significant pol1ion 
of the community outreach efforts that wc undertake are a direct response to citizen 
requests for affordable hou.~ing and services. Ackerly has been a valuable community 
partner in helping us achieve our goals in reaching out to meet the Deeds of the 
community thaI we serve. 

We urge you and the commission to reject the new Sign code amendments. Please 
do Dot take this medium from us. It is an irreplaceable community asset. 

rely 

~-~ 
.•• -. -!" ..:' •..~ ~ .... - ~~. 

~"""r---......~--..,laki Walker ...... FuNote 
Executive Director To 

TDTFl.. P.B1 

312­
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METRO 

March 29, 1996 

Koren Spas, Community Relations Director
 
Ackerley Outdoor Advertising
 
3601 Sixth Ave. S.
 
Seattle, VVA 98134
 

Dear Koren: 

lbank you for your commitment to waste reduction and providing a "real life" opportunity for 
students in the Metro region to share their "Compost" and "Close the Loop" messages with 
people in Multnomah, VVashington and Clackamas counties. The Billboard Design Project 
helped Metro's Waste Reduction Education Program reach nearly 3,500 students with in-school
composting and waste prevention presentations. Over 540 students from 30 different schools 

I 

submitted artwork for the billboard. In addition to giving students an opportunity to share what 
they had learned with the public, their work gave our program valuable information about the 
effectiveness ofour presentations and curriculum materials. 

The Billboard Design Project has also united Metro and community members in recognizing the 
contributions young people can make to their communities. Selecting the final design gave 
individuals whose work may not have given them an opportunity to work together a chance to 
discuss art, education and waste reduction in a collaborative atmosphere. The Billboard Project 
was a unique integration of science, social studies, and art that gave us opportunities to work 
with teachers and students whom we might not have ~therwise had the opportunity to meet. 

From my perspective, the educational value of"real life" opportunities comes through students 
developing "real life" solutionS like putting a message on a billboard. VVe look forward to the 
additional ~ to the Recycling Information Center your generous donation ofS145,800 in 
public ~ce education will provide. I hope the students' artwork will help the community re­
think their consumption and disposal habits. Portland is growing rapidly, and the solution of 
making less garbage is far better than beginning a search for new landfills! 

I look forward to celebrating with the· students, teachers, friends and families at Ackerley on 
April 16 at 3 pm during the first showing ofthe billboard. Teachers and administrators have 
already expressed their joy. A student ~gnized me in public and reminded me that students 
from ~ class designed the waste prevention billboard! The project has even made an impact on 

\. 

o· 

w'••:,:1ii' 

school pride and appreciation for the talents offellow students. 

..... t'. I ... ,J rJ". ... r 

L 
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April 4, 1996 

To whom it may concern: 

It has been brought to my attention that you are thinking about banning billboards.
 

Why? What harm do billboards do? They are colorful, informative, and a large part of
 

Americana.
 

Not only do I enjoy them, but many people that I've asked do too. In fad, since this issue
 

has come up, I've asked everyone that I have corne in contad with, how they feel about
 

billboards. Not one, let me repeat, not one of them said that they disliked billboards.
 

Each person may have a different reason for liking them, but the bottom line is that no
 

one dislikes billboardsl
 

One person likes the information gleaned from billboards. Another says the
 

advertisements break the monotony of freeway travel. Someone else said he likes to
 

see the change of the seasons through billboards. 

Please don't forget all the public service they do. For instance, domestic violence hot 

lines, red cross services, and other helpful services provided that one may need . Not to 

mention, personally speaking, ·that the little restaurant where I work a~ would certainly 

miss the business that the.Ackeriey employees give us on a daily basis. 

If you want to beautify our lovely city, why not wipe out graffiti, not the billboards! Please 
.. ~.take another look at this issue, and don't put these people out of work, or take away a ,. . 

I' 
colorful, and enjoyable way of advertising. 

Sincerely, .~ 

(P~·~d,1.. 
Paula Snoddy t7 
3211 N.E. 69" Ave. 

Portland, Or. 97213 

503-335-0745 

310
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-. and Mrs. John W. Mett 
3115 S.E. Balboa Drive 
Vancouver, WA 98683 

360-944-9319 ..... :': :;.~.;\.!;~'l :- ' :' 
- . -.-.. -

April 4, 1996. 

Board of COmmissioners
 
Portland Planning Commission
 
1120 S.w. Fifth Avenue, Suite 1002
 
Portland, OR 97204-1966
 

Re: .Sign Code Amendments 

Dear Commissioners: 

As the Executive Director of a non-profit organization, a Board member and officer of another, and 
fonner small-business administrator, I ask that you please consider the following when you soon review 
the Sign Code and its proposed revisions: 

1.	 'On-premise advertising is the most cost effective method of advertising for business. 
Without the ability to advertise on site, many businesses (particularly the small business 
owner) could not afford to advertise nor would the business be recognized by the passer­
by. 

2.	 Ackerly Outdoor AdvertiSing has donated in excess of $2 million in outdoor advertising 
space to community causes and non-profit organizations in the past 7 ~s. This type 
of assistance, enables non-profits to take giant steps toward their fund-raising and 
service-providing goals. With federal, state and loc.:U governments' cuts in social 
services in particular, the bur~en falls to the non-profit sector to bridge the gap. Every 
dollar of donated advertising is worth gold. .", . 

"~:~ 
3.	 Outdoor advertisers bave adhered to your regulations in a responsible manner. Tel . 

change the -rules" would be unfair gamesmanship to those' who sUpport our greater 
metropolitan community. Good' corporate citizens 'should be lauded and rewarded; not 
penalized. " 

The severity of the proposed amendments to the Code needs to be addressed and those amendments 
revisited to enhance and encourage the business community - not kill it. 

Thank you for your serious consideration of the task before you. 

Since:ely, 

l"iry~~~ 
" Inger Metcalf /! 

30c. 



ffir
 
.-. 

~ri14, 1996 

Portland Planning Commission: , 
I am writing to urge you to reconsi~er your plans to Adopt the amendments to the City 
Sign Code. Ackere1y Outdoor Advertising has gracio~y donated billboards the past two 
years for Portland Habitat for Humanity's anmlal event, The Walk Cor Hnmanity. WIthout 
the generous support ofAckerely, .our organization would not be able to reach the general 
masses who ~e and Walk by billboards ~ day. 

, , 

Thank you for your careful consideration ofthis request. The service that Ackerley 
provides to non-profits such as Habitat is invaluable. 

• 

S~~erelYt ''J' 
~~t·~~5 
Shannon Snow
 
Publicity and Special Events Coordinator
 

f • -. • •• , r ~ __ • "... I .--.... 

Habitat fofH.Uinanlty

PO",IU::- ......,....,ar..-.7:" ... CSOJ)2.:-.tS:ti•• c3~l)'~ 



aIy OfPordlmd J'Imnins Ccn'D·iissiOll 
~96 

1'9*3 

While I do wish to bop die duust ofm;)- tIlouichII on the maur:r re1Ited to 1he 
ctbica1 CODIideiadious oftbac proposed ~ I aIIO feet it 11 impcxl3Dt to • bit1Dadl . 
OIl the 1epHtiea of the _!!jonmfit! opiaioa. Ynt, 1riIl it IIIW IDY GOiDiiIQIIilypoIiIiw 
pwposo for the City to Jock up in JidprioD wiIh 1he lip c;ompama aDd the bt'Nns 
eonunwtity m I be&ew 1IIis will uaqucatioaab1y oecar 1IIldcr1boIe propoeed rcp1IdoDs. I 
could (e8Iily) wDte you aD catirc 1eUtr..jDIt OIl Gle iIIDc of-_of 
aiItiDg outdoor Iignase ad the "reaIoDable" compenatlon aeearay to remow UIDC. 

1bis 11 NOT 1I1e 1inJt time 1hClC iuueI Uvc come up as you know. I am NOT here to 
ape1bGlc iliaci, bat I fed it impollaut to limplyDIe I bcIiew 1IIldcr thClC piopoeed 
repJldiaDldlcrc wiIllURIy be 1011& ptotrae1ed act COIdy JiIiption far yean to COllIe. The 
beaefit to the COMMUNITY Dum aD ~ ill my opiuion NO benefit. 

lhere Ire amyIiacI ofoCher loaica1 RIIODI I bcJiew we ~ pnMde you 
to ccmsider, bat for the lib ofbrmty mcl1ime we wDI emf tis Jetter with tbe foDowiDg I 
beJiew good docisiODS. 1bosc which benefit a COIRuRia..bey mel iii nIideats arc 1b0lC wbidl 
have beeD CAREFUILY thought 1brough ad beca Jivat adcquatI: 1'IMEt "wid! aI11be 
positives AND Deg8IiYcs tboughtfuJly balmccd oat. 1heee PlDpOICCl repJatioDs Ire NOT 
be'meed, they haw NOT been sMn adequa TIME aud CAREFUU.Y 1boaIbt 
1brough, aDd wbi1e I am 11ft well intentioaed, aR ~ barmfallDd not in the long 
term best iDtcIat of1be COiWUw4ty. Thmk you for the ~ to 'wicc my cI=p 
ccmcems, and your ~ 1hcreo£ 

AW/ah 
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WEINER INVEST ~ ...~"T CO., INC. 
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aty OfP011IaDd fImmina CoI'II,-ian 
en OfIJDda Birth, Sccnary 
1120 S. W. PifIb, Room 1002 
Portland. Oreaon 97204-1966 

Dear City OfPordand PIIDniDg Cam.,.jeiowas: 

I IIIl wrltiag 1biI1etter with deep conccm OWl' baCh the mort 1am, IUd more 
impo11ady.. Joaa tam potadial effect af1hc ptClpOleC1 DCW amcndmeilta to 1he City 
Sign Code. Both my wife -'myd'1re IJFELONG (bam IIld fIiIccl) POd1aadcrL We 
haW 0WDed mmy picceI ofreal plopedy in~ over the ~ aacI QOIItimIe to own a 
IiplfiClllt IDIOUIIt at preICJI1 AddiIioDaDy, we ~ IlCIiw illmmy COhlihWrity iGJIiICI11 
orpDizatiaas aad cbadDc8, IDd (I) haw 1t8Iifiec1. III wgpcrt" by iaYbaion DIlDY 1imca 
OVQ" tbc Y'*5 before the PJmning Co.,..,," lion in1he Real ofouIdoor Iipaac, IUIfKc 
partia& aDd oiI=I. 

I woal4 like to J'CII*tfuDy take tis oppaituuilt 10 addn=a my ~ aDd the 
tbougbD ofmay oIbm concemiDg why the popoHd dIaDps are not ill the best iDIereIl 
ofoar COiillljlD'ity. It is my uodeaDiKlug!bat part oftbe fbinJdna bcbiD& the proposed 
clumps is awq ofDnplememing Metro's Region 2040 Pm The propoeod chan.. IeCIIl 

10 be a IhOIpD approach to doiDg 1bat, wbile am=1y ieslrictb1& ifDOt cJiminatin& die 
SMALL BUSINESSPERSON'S ability to dec:tM=ly COWWipd.... their FodI aJlJ/or 
1CNces. on premise IipIp Is oftcD 1he 0DIy fOlm of Id\'mlislug • amaD 1JntineMpCDOD 
0C1 a1ford. Rcscrlot it 10 sevmly) and tbCIC ptopoeed cbaapI become a catalyst for failure 

l· 
.~.far IDIDY m;gIl buuiae.cwocrs. If,.. follow 1111 DItIn1 ptOIi 1 E'OIl Gf1bat dIoagbf, wbat 

hlppms to 1bc EMPLOYEES ofIIIIaIl bCllir'l" If1he baIineIa CIIl't cfftc1iwly 1dYertiIe, 
IDd pcd1IpI dOCI DOt 1Ur'ViW'l? I 1IIF JOII to 0CDidcr tbc ~Dpp1c clown c:ffcc1; an 
the .",down to hardwOitiDg FAM1UES haYiDgjobl aad bealth iDiwaacc ad baw;fil*, 

.which I..."yoa DUIIIY wiIl10le iftbCIC propo.ed cbIapI.-e jmpememeel 
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Bettte Ground. WA 88604 
(603) 285-170B
 

.FAX (3S0J 887·7&09
 

AprilS, 199(, 

Dear Manning Commi$Sion: 

In worlcinlt with ODe o( my c1Jcnll who J'CCOntly rcJocated.1 wu told by 
the mIlD penon I was worting with that the Portland Plannina Commillion 
wu adopting new signalc JqtUJations. I now fiod OUl this also includes 
proposod new amendmentS to binboanJ$ as wun, that talk is underway 
to reduce the size DC the existing pRinted billboards.' 

I'm sure you're aware lhat markCling. and/or adVCl1iling. be il cJccuonic, 
print or biDboards is the tl.ood news- of products and/or scrvicc.,- 11'• 
the onc way we can combat aD the negativity that abounds 'in the marketplace. 

II SOC,"l! so unfair that with all tho problems busincs.., has in mcctin~ payroll, 
codes. restrictions. IaXc.C\. etc.• people wall1 10 makc It evcn tougher for them 
to do business in lhofirsl place. . 

I'm cmbamsscd that the planning commis~un would cven walle time on 
such nonsense. CcnainJy there must be morc important things to consider, 
then 'he si7.c of cxiS\ing billboards. You've already'rcduc:od Ibe number 
si~nificantly, 

Why can'" you justlcave well enough aJone. 

For the entrepreneurs and business people of the world, money dOCD't ran O\1t 

of ,he sky like it docs (or Bovemmcnt workC11 and others in the bureaucracy. '(' 
why not let those of us who work night and day try 10 at 1cL~1 stay competitive. 

Please do not even consider messing with the status quo. 

~~~.,
~Tracy , 
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C&~ Ml1es WIltz Iel.. . 
AtI1W..." ......./INhc ....,
 

r'\ .~pril4, 1996 

. Portland Plannlng ComDuslion 
c/o IJnda· Birth . 
P1annlrig CQmDllslion Seaetary
 
Room 1002
 
1120 SW Fifth Avenue '
 
Portland, Orep\ 97204-1966 .
 

Dear CoJnD'Uslion:· 

I am writing to urge you to reject the 'new Sign Code Amendments, drafted by 
, the city staff. The IUggested changes to the code are IlpiBcant and will have 
a limble impact on ,this important communication med!a.' )4y main conpem . 
.is that these code changes may dramatically m1nimlze the effectiwness of 
outdoor advertising. If the media is not effective through Its 1nher8nt 
visibility, it will not be used by advertfHn. , 

As a buyer of media, I have come to rely on outdoor •• a meanJ of 
disseminating Important information to .the community, partic:ularly for 
non-profit organizati~. Had if not been for the generolity of Ac1cerley 
Outdoor Advertising to provide outdoor boardllit buic:aIly no charge, many 
non-profit organizations that 1have worked with ~ou1d have been very 
limited' in .getting their messages out. M~s.ges regarding free colon-eancer 
screening, or the need for recycllng, or support your local zoo. 

. . ' . 

AI a·member of the"community, I have come to rely on outdoor for messages 
regarding ccmu:nunity events, activities and local product and service 
information. (As a buyer, I know outdoor is a cost efficient means of 
providing information, therefore allowing small'businesses to advertise their 
wares and become profitable and keep the community economically sound.) 

. . 
, , 

·1 h~ve had a business relationship with Ackerley Outdoor Advertising for 
more thah twelve·yeus. It already adhereS to .trong regulatiON, and hu 
done Its part to maintain <:ourt-orclered agreements to reducJns the number .. 
and locations of .agns In our community. With this klnd,of track record, it l:·i9 
Mem8 that the cOmmission and Ackerley could work together to determine 
CX)d~ that ~tilfy both parties needs. 

Please ~clered the amendmentl You are·revlewms:and remember the . 
Important terrice outdoor prov1des the community.. 

SlncerelY, ~ 

~. ". 

eM, IIithr 1tCII lOT P; Mlttl Sftet
 
ialie 1905, 'onla'" Ore,.,.. 9;%04 •
 
ItncY SO'u41..ISIS f«I1",th J41.1511
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DONALD JOE WILLIS1 
SCHWABE, WILLIAMSON, WYATT,
 

MOORE & ROBERTS
2 
Suites 1600-1800
 
Pacwest Center
3 
1211 S.W. Fifth Avenue
 
Portland, Oregon 97204-3795
4 
Telephone: (503) 222-9981 

Of Attorneys for Plaintiff
 

6
 

i 

UNITED STATES DISTRICT COURT8 

FOR DISTRICT OF OREGON9 

ACKERLEY COMMUNICATIONS, INC., )
 
a Washington corporation, )
 

11	 
Plaintiff, )

) 
Civi 1 No. 10-3B-,ci'\. 

)12 
v.	 ) AFFIDAVIT OF 

) WILLIAM A. BARBER13 
THE CITY OF PORTLAND, a ~olitical )
 
subdivision of the State of Oregoni)
14 

) 
Defendants. ) 

STATE OF OREGON )16 
) S5.
 

County of Multnomah )
17 

I, WILLIAM A. BARBER, being first duly sworn, depose and18 

say that I am an officer	 for the plaintiff corporation whose name19 

now is Ackerley Communications of the Northwest, Inc. and can 

testify from my own personal knowledge as follows:21 

1. On Auqust 30, 1982,	 the Honorable Helen J. Frye,22 

United States District Court Judge, signed the final order in23 

Civil No. 76-373-FR in which she declared void those ~ortions of24 

Chapters 32 and 33 of the Code of the City of Portland which 

purported to require the	 uncom~ensated removal of lawfully erected26 

1 - AFFIDAVIT OF WILLIAM A. BARBERPage 

SCHW"'BE, WILLI ...MSON Wy...TT, MOORE" ItOBEIHS
 
"'''0'".''1 0' Lo­

S'I"e, 1600·1 SOO Por " c.",.'
 
1211 S \"\i F,f'''' u.
 

PortiO"", O'-vo" qn~·!OS2

Exhibit "Bit (P~L 1 of 9; Tt,.o"'o"e :Z:Z'.9ge' 

-----------------_._----_.... 
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outdoor advertising signs within the areas covered by the Highway
( 1 

Beautification Act of 1965 (23 U.S.C.A. § 131)~ as amended. 

6 injunction has been and remains in full ef~ect since i~m~gyo6 

injunction.16 

~tu:l:)UO:) PTItA II ~SJai!a"Mf'H"'I~'iR/Ol~*Nsdts'a1q~od °91'" 

18 regi stered agent was~oq.~.. ~iWtJ01~\~B :l~c!t:l~~~a! ~~ ~~ng 

with regard to the above-referenced sign. The hear~ng is ~~19 
·lflIIJ~d )0 ~u lU:lJ8uulJ 

ln~i!i!~~~~dI~wNP~Ol4.~Tid~ll\tW~.d20 
:lip ;0 lUOIj U! ;J()m .IO ~q:)U! .InO; hlU:lt\U 01 QJ;lZ mo.1:J ;J~qtMtm PU;U~ S:lOOZ l'!~~mmo~ 

Jq1~dJ>dfQ:)tm.~.,,,dBe"GIlVIfl!IiUIildul~mi!S!dI~d.21 
SJAOIJ:l EE ~I1!~ .S1~ !O!Anq~ ~!C?A'I 01 q:)!tlJA tp!A\ ~J2q~!A\ SJ~UJAO ;P!AOld W~3 

22 !U!JAOlIV ·s!urPftnq;o iJWl~ itfA~H~fd *t01 ' ..~c..i8rfJ.~o.i~ . a 

23 lo~aia~~&\itf_~~'~Wll4!~l«
 
~ removal of an outdoor advertising sign situated at 1007 East2 

"t . ·saJ!S ;mS:l JI=I pUB tlIA'II .IO; 
25 l~~~citI.R1! ••iqa.na~M!Pf8G~~~'A~. 

~/d ·sao~.IOS1!UD~ ;Jptb;J lOU op AJ.I~Old ~Apd tIO saJ!S ~lqnI0d .sa2!S alqvl.l0d oS 
26' The sign situated on Burnside is on a primary highway ana is 

-'--)Page 2 - AFFIDAVIT OF WILLIAM A. BARBER sallSSJ:lU'a~.lOJDauJ'SJo.tl8WWIlS 
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1 therefore protected by ORS Chapter 377 in compliance with the 

2 Hiqhway Beautification Act of 1965 (23 U.S.C.A. § 131), as amended 

3 and by Judqe Frye's injunction. 

6. On or about January 31, 1985, Ackerley's registered4 

5 agent was served with a complaint and notice of hearing with 

6 regard to the above-referenced siqn. The hearing is currently 

scheduled for July 11, 1985. (See attached letter)7 

7. The siqns in question were lawfully erected and8 

9 that issue was litiqated in this action. All matters the City 

10 complains of now occu~red prior to entry of the injunction on 

11 August 30, 1982. 

8. I believe the City of Portland, and Paul C. Elsner,12 

13 City Attorney, have intentionally and repeatedly disregarded and 

14 threatened to disregard the court's order. Ackerley through its 

15 attorneys has cautioned defendant and its agents on numerous 

16 occasions that any action which effects the uncompensated removal 

17 of the signs at issue, and other similarly situated siqns, would 

18 be in contempt of the court's order. Defendants have disregarded 

19 these repeated admonitions. Ackerley most recently brought these 

, 

20 

21 

22 

23 

24 

25 

26 
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regulations whether the signs are in the ri~ylW ~rlpe~~'iaI33Y - to a~ed 

9Z 
In this budget season, each of us is struggling through determining which projects to make a 
high priority. The signs regulations are a significant enough problem for us that I make this offer gZ 
to ~rdinate this effort. 'Hopefully with the Bureau of Buildings doing much of the "leg worle", 
the P~g Bureml can make this effort a high priority as well. 

toZ 

8Z 
I would like to begin work on this in July. My goal, depending on the time frames dictated by 

(;ZZoning Code amendment process, would be to have City Council approval of the changes by the
 
fIrSt of the year. I will call to arrange a meeting to discuss this with you.
 IZ 

OZ 
cc: Felicia Trader 

61Don Gardner
 
Cary Pinard
 81 
Denise Kleim 
Ray Kerridge !o1 

Sterling Bennett 
9I

Kennit Robinson 
PiIjo Dewing g1 

to1 
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I The HlSloilc L.ndmarks panel
''''roves asign pact by Ramsay 
, .IS and H. Naito ProperUe. on 
.• 
lording and maln~nc. 

y JANET CHRiSt 
•The O,egonl.n st." .~ 

Long live Rudolph..
 
But not While Stag.
 
The clly Historic Landmarks
 
ommlsslon voted 5-1 Monday to ac­
~pt chang~s dev lsed by Ramsay 
Igns and H. Naito ~'Propertles to 
ftP the landmark neon·and-bulb 

-tOnop" sign lit by tbe- weat end or 
18 ~urnsl~e Brldae,
 
That's the Oregon-shaped' sign
 
ith -the trademark stal that be­

Imp'! rpr1·nosed at Chrlstmullme
 

" .• ~.  ",.. • 

like Rudolph, the hero who bOrings., . Idea required' the apptov81-of titi{:· 
Santa Claus'. sleigh through the fog. 
'The plan Is to remove the While 
Stag letters, which replaced the 
original 1927 While Salin letters'ln 
1959, and subslltute the words 
IIMade In Oregon" - the name of a 
Nalt~owned company. 

.At the sign bottom, the word 
IISportswear" wUl be replaced wllh 

. "Old Town:' 
In approving the changes by the 

private sign ~d building owners, 
"the commission decllned an offer by 
,Ii downtown archllect to pursue 
fonnlng a nonprofit group to take 
care ortbe Sign the way It Is. 

o III think ll's one sign that has 
aone beyond private ownership," 
said Peter Meijer. He acknowledged, 
bowever, that to go ahead wltb his 

owners. ..'
I John Tess.. representing the own·. 
ers, .said they are not Interested In 
the idea right now. The private mm.. 
merclal proposal, he noted,ls a com· " 
promise reached after a long period 
of working out the expense of fixing· '. 
and maintaining ~t)e neglected sign. 

CommlsslQn member. Wllliam' 
Hart dissented, saying he thought 
too much of a compromise had oc·: 
curred to result tp losinl the White 
Stag wording. . ';: ,. I • :. . 

Fears of the sign coming dowri" . be extended, he said. ". don't thl~k 

from Jts long-held perch"- partlcu.··· U'. the Intention orthe Naito family 
larly famUlar to tbemany residents or Ramsay Signs to take II down. 
who cross westbound over the Bum·~ ·There'. been a lot of blood spllled 
side Brldae - surfaced last fan ov~rthls.lgn:'. 

when Ramsay and Naito could not. Commission member Richard Ritz 
a~ee on bow to continue payIna for' pointed out that tbe sip always has 

'Its upkeep or lorig·needed" repair'. 
Tbat bas Included a monthly 
electric bll of about $200. One total 
requlre~ent discussed Included fig· 
ures of up to $60,000 for five years. 

Tess said the repair work and 
changes are expected to take four 
months. 

The problem with a nonprofit 
company maintaining the sign, he 
said, Is lack of assurance that II wI'1 
find enough money to cotlllnue care 
for the sign. 

The lo-year private agreement can 

been maintained co~merciollY 

that has proved to be a valid wa 
The Issue, said city stafT pia

Jeff Joslln, really comes down I 
appeal of the red·nosed reinde( 
Portland children, "or chil 
Portlanders." 

The shlny~nosed Rudolph ell i 
ter was born in a 1939 Montgo ! 

Ward advertising idea. The 
Santa gave away llooklets t, 
his story. Later, the verse was I 
song. ; 
' "No 'll's not even the assoc I 

. with the White Stag Co. or s 
wear," Joslin wrote in his fnv! 
report to the commission. "Il" 
presence of Rudolph thnt toda 
the most resonant and !;i~ni 

meaning and association fUi 
city," 
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::~e Stag sign 1- 15l<
f··j historic memonal 

. An Wlderstandable compromise. 
·has been made regarding the White " 
Stag..§iin-at the west end of the'::" 
~umside Bridge. Rather than being ":" 
10m down. the sign Is going to .be....' 
,handed over to Made in Oregon and ., . 
redesigned with its logo, . ,:: (. ,,; ~, . 

I understand the 'decision.' but I . ~ 

was upset while reading about it: ~ 
The sign is an authentic memorial' 
to an earlier stage of our history, in-' 
a language - advertising - that we", 
are all familiar with. . . 

If maintaining the sign is such a 
burden Cor the city and taxpayers,;:.. 
maybe we should consider selling, .' 
some of our other monuments. The.:. , 
White Stag sign is a more visible,.'; I 
and touching landmark to me. and.::: 
probably many others. than the Pit:' 1 
tock Mansion. Wouldn't the Pittock' . : 
Mansion still look more or less the ~ 
same if we sold it to DoubleTree Ho-': ; 
tels? .... ; 

PETER WlNCH:'j 
Southwest portland~: 
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Hisi~;ic White Stag sign ready for a change ~f  fa~e  

According to a report by city By KEVIN HARDEN 

P
D.ily JoumaJ 01 Commerce planner Jeff Joslin, the 48-foot­

tall sign was originally construct­
onland's most eligible sign ed by the Ramsay Sign Co. for ~.  

may not .have to 10 stag White Satin Sugar featuring its ( 
anymore. . tndemark neon outline of the 

A bistoric sign atoptbe Hirsch­ state. In 1950, the sign was modi· 
Weiss Building on West Burnside fied to include more than 1,000 
Street could get a new suitor this bulbs that provided "anima~ion"  

afternoon if the Portland Histori­ through sequence lighting. i 
cal Landmarks Commission Nine years later, the sign was I 

!approves a dramatic change to the converted to its present form, 
sign's image. with the leaping stag and the 

Commissioners will consider White Stag lettering, as an adver­

during their 3p.m. meeting in the tisement for Max S. Hirsch, who
 
Portland Building a plap by Rani~'  started Willamette Tent & Awn­

say Signs of Portland to recon- . ing, which eventually became the
 
muct the landmark display from White Stag Manufacturing Co., a
 Iits traditional advenisement for sportswear firm.
 
the White Stag Co. to a new one City officials designated the
 
for Made In Oregon shops, the. sign a local historic landmaJ;k in
 ( I
 
Naito family business in Old 1978 because of its connection to I 
Town. both Hirsch and the White Stag i 

From its vantage point tacing company. It was threatened last
 
the. Willamette River ncar the year, when a disagreement on the
 
Burnside Bridge, the White sign's maintenance and lease
 
Stag/Made In Oregon sign has .almost forced Ramsay Signs to
 
been a pan of Portland bistory move it to a new location.
 

Goog P"since it was buill in 1927. Ramsay Signs, which has kept 
Each Christmas since the late the sign lit at its own expense The historic White Stag sign atop the Hirsch-Weiss Building on West Burnside Street could b 

1950s, the sign's stag sported a since 1988, said it would cost changed to advertise Made In Oregon shops and Old Town under 8 proposal considered this ahe 
Rudolph-red nose light. $1,600 a month to leave the sign noon by the city'. Historical Landmarks Commission. I 

".~  .on top of the Hirsch-Weiss Build. Historical Landmark Camm:' 
ing. Changes to the sign will sion approve the lelleri;: 
require some lettering reconstruc­ changes to keep the sign in pbl . 
tion and repainting of the frame, Wilhoutthem, Ramsay Signs $ 

but little alleration, according to it would have to rdocate the $1 

Joslin's repon. which would hurt a downll 
Joslin recommended thaI lhe Portland landmark, Joslin sai,

..•_-­



Hollywood Video sign to stay 
The neon-lit Hollywood Video sign on. Barbur near the entrance 

to Terwilliger Parkway will remain as it was when originally 
approved by the City, said Sterling Bennett, code compliance super­
visor for the building bureau. 

And although the City now considers the sign legal, Hollywood 
Video wants to find a way to satisfy those who find the neon-lit 
mountains and the sign's size offensive, said John Stark, 
Hollywood Entertainment Corp.'s national director of architecture. 

For the past year, Alex Pierce, a sign watchdog and retired archi­
tect, has told the City the sign violated City sign size limits because 
its neon mountains were registered trademarks. 

Trademarks are subject to sign size regulations; but the City first 
considered the mountains as a wall decoration, which is not regu­
lated by size. Pierce later showed that Hollywood Video has regis­
tered the mountains as a· trademark with the State Corporation 
Division. 

Jeff Bachrach, an attomey representing Hollywood Video Corp., 
said the company has' since cancelled the trademark designation 
which was "'inadvertently.renewed," with the Secretary of State 
Corporation Division. . 

Stark, who lives in the Hillsdale neighborhood, said, ~e obvi­
ously don't want to offend the neighborhood, so we want to come 
up with .some kind of solution." . . 

Surrounding neighborhood associations have opposed the sign 
in letters to the City Council. Stark is arranging to meet with the 
~lsdale Neighborhood Association in February. JR 

~I1J&.-r ~4X-1~)'u 
~/'7EJ M. ¥t 
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Hollywood signs 
also raising ire 
in Portland 

lIy GINA "NOU ~ ,~~ 
......---
WUlonvUl•. currelltJy ImtOlved in I 

dlsput. with HollywooeS Ent.ruin· 
lII.nt Corp. over IU company sims. 
Isn·t &1on. In crlUclZlnl lb. COIllP" 
ny's slenle'. 

.Il1Uan o.rwell.r. the planninl Ual· 
IOD for Portland City Colftlllwloner 
Charll. H&1.s. uld lb. elty baa ,... 
celwd COlllplalnu lbollt 'lIU lUrk· 
inl video .toreS on Barbur Bouleftnl 
and North....t Broadwa,.. 

NtJlhbon did not Ukt tile uon .trlp 
.bo.. th. sten on lb. Broadway stora. 
Decwell.r uid. To .,..... til...11· 
IJ'QDtJecl peopl., the colllpaDf baa 

ta~~=~.~~iUl-(~~uI' 
~u.kYanI aCOre aip are ..,.-eolll­
.lea:;~ ......t. city Mu­
lap omcer deeicla,'Detwituer.:a1d' 11·' 
or 11M Ho~.Yldeo .tIlNl til Po~ 
IaDcl coUll'" atrected. ~-t:r~t.I j~J 

At ...... 11 ....tIler··.... Hou,wooci 
lien Ibould' lnc.lucli,'t"lae Ifta.nnl and 
tile to&&1 cracltlllo&rk 1010. .hieb d. 
,lcta aouDina bordered til MOD. 0. 
t••ll.r laid the Il,n a"ltcattoD 
brou,ht to dI. elty Inchaded Jut tht 
..nil .nd no olber d••lp .1.III.ftu. ~ 

Hollywood Enttrulnm.nt omctals 
haft raU.d co "turn phoM calls 
pllced by the SWiM., JoIUMl. 

lut In I l"tC.nt s.-t .lth Wl1l0ftYiU. 
ctcy omciall ...r tht cotllpany'. cor· 
porat. headquart.rs' sip. HoUywood 
I"IprtltnLaUv,s &nIiSted Ul.slen ,... 
neeU ch.lr culture and helps CNatt all 
JADOVIUV, .orkinl .Dvlronmtnt.n., also uld the sllft Induded iet· 
lin and acc'lJoriu. 

WlllOnvlll. City CouncU PnsldtDt 
.Iolln H.lMr uld Hollywood bas nteel 
In 1'''11 Ind II 'Epeeleel 10 10 before 
tht council kpl. IS In In .lfo" to 1" 
CM blu. neon band returned to tJI. 
plans for IU h.adquI".rs IC til. 
Wilsonville BUSiness 'Irt. The clty's 
d.v.lopm.nt revi.w bolrd dtclded 
CNit Cht blut neoft bind bordtrinl tilt 
mountain setn' muSl be ftistd. 

Mark WaUlts. HoUywood Eftetr· 
talnmtnt CtO.••Id prior to last 
w"k's dtclsloft but .ntr tht board 
"qu.lltd .ilft "vilion••arUtr ia 
AUlust. ht lIIil"t ,Iull hll plans to 10­
Cltt tilt 125,000 scaulr.foot btld· 
quantrs .lstwllert unl... lit 101 the 
sip Il. wa"l.d. :::l 


