4. *"Effective date' shall mean the date upon which a
judgment is entered by a Court which includes this Stipulation

and Agreement,

5. *Maintain®™ shall mean the ownership and operation

of a billboard.

6. "Level 1 visual backing"™ shall mean a billboard
situated so that it is parallel to, and within eight feet of a

wall, while not extending beyond or above that wall.

7. "Level é visual® backing" shall mean a billboard
situéted so that when viewed from the entire length of the
thoroughfare towards which the billboard is oriented, adjacent or
nonadjacent buildings or other structures form a viﬁual backdrop

so that no hillsides or open vistas are obscured from view.

8. : A "painted billboard"™ shall mean a 14' x 48' ol
billboarad.

9. A "poster billboard"™ shall mean a 12' x 24'
billboard.

4 - STIPULATED JUDGMENT
Office of City Attorney, City of Portland ' 3 5 3

315 City Hall, Portiand, Oregon 97204
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A. DEFINITIONS

For purposes of this Agreement, the following terms

shall be defined as set fcrth'heéein.

1. *Billboard" shall mean a sign face supported by a
billboard structure and included in the inventory provided for in
B(3) of this agreement or otherwise authorized by this agree-

,uent .

2. "Billboard structure” shall mean the structural
framework which suppofts a billboard and included in the inven-
tory provided for in B(3) of this agreement or otherwise autho-

rized by this agreement.

3. "Relocate” shall mean the removal of a billboard
structure which was included in the inventory provided for in
B(3) of this agreement as being in existence on the effective -
date of this Agreement and the transfer of the permit authoriza- fﬂp
tion fof the affected billboard or billboards to a new ]
billboard structure or structures constructed and located in

accordance with this agreement.

3 - STIPULATED JUDGMENT
Office of City Attorney, City of Portland

315 City Hall, Portiand, Oregon 97204 ‘ 3
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II. This is a Stipulation and Agreement entered into by the
parties in settlement of and for the purposes of a stipulated

entry of an order in the case of City of Portland v. Ackerley

Communications, U.S. District Court Docket Nos. 83-1000/1001 RE.

III. The purposes of this Stipulation and Agreément are to éettle
and avoid litigation between the parties over the appliciéion and
validity of City ordinances as they apply to billboards. The
mutual covenants herein contained and the mutual desires of the
parties to achieve the above-stated pufposes constitute the con-

sideration for this Stipulation and Agreement.

IV. The Company is currently engaged in the outdoor advertising
business in the City and, as part of its business, owns and main-
tains structures commonly known as outdoor advertising signs and
herein referred to as billboards which the Company rents, leases
or otherwise makes available to others for the purposes of com-
munications with the public. The Company now owﬁs and maintains
numerous billboard structures within the.City containing outdoor
advertising sign display faces; each sign display face consti-

tutes a billboard as defined in this Agreement.

v. In consideration of the mutual agreements contained herein,

the parties agree to the following provisions:

2 - STIPULATED JUDGMENT .
Office of City Attomey, City of Portland
315 City Hall, Portlanf‘. Oregon 97204
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Jeffrey L. Rogers, OSB $#73253
City Attorney. :
Paul C. Elsner, OSB $#82047
315, City BRall
1220 S.W. Fifth Avenue
Portland, Oregon 97204
Telephone: (503) 248-<4047

"  Of Attorneys for Plaintiff

IN THE UNITED STATES DISTRICT COURT

FOR THE DISTRICT OF OREGON

CITY OF PORTLAND, a municipal
corporation,

Plaintiff,
v.

ACKERLEY COMMUNICATIONS, INC.,

a Washington corporation, by and
through C.T. Corporation System,
its Registered Agent,

Defendant.

Tl Sl Vel N s P N N e el P NP

Civil No. 83-1000 RE
Civil No. 83-1001 RE

STIPULATED JUDGMENT

IT 1S BEREBY ORDERED AND ADJUDGED THAT:

L4

I. The provisions of this judgment shall apply to and be

binding upon Ackerley Communications, Inc. and its‘agents[

successors and assigns (hereinafter_designated as “"the Company")

and upon the City of Portland, Oregon and its future agencies or

instrumentalities (hereinafter designated as "the City").

1 = STIPULATED JUDGMENT

Office of City Attorney, City of Portland
315 City Hall, Poq_!and, Oregon 97204
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PORTLAND BEAUTIFICATION ASSOCIATION P.O. BOX 404 - PORTLAND, OREGON 97207
NEWSLETTER
April 1995

A NEW PORTLAND SIGN CODE

*Signs bave become an integral part of the city and our lives. Signs, bowever, are comtroversial.
They use the visual enviromment for communication and contribute largely to the attractiveness or
ugliness of the city. Theirs is a one-way conversation. One may choose to bang up a telephone, to own or
not to own a television set but is given no such option with signs. Tbey can neither be turned off nor
tuned out from the individual’s visual environmerd.”

. "Changes bave been made through the years on an "ad boc® basis. Portland’s sign regulations,

basically, come in two codes - the "Sign Code" and the *Planning and Zoning Code". The "Sign Code" is

"intended to describe what is a sign, bow it may be erected and illuminated, and of what it may be
constructed. The "Planning and Zoning Code" describes the uses of signs, within the various land use
zones of that code. Superimposed upon the two basic sign codes are the *S™ Zones for specific control of
signs in any land use area, no matter what the construction or composition of the sign, and "D" Zones
which are general design control zones, including buildings as well as signs". (From the Portland City
Club Report on SIGN CODE REVISION, Janary 15, 1971)

The Supreme Court of Oregon, in 1965 upheld that aesthetics may be considered in the exercise of
police power.

THE NEED FOR SIGNS
A. Business Identification Signs

Business Identification signs are almost as old as history. Early civilizations used signs to identify
businesses and many examples have been found. In eaclier times, when the general population was | iy
often illiterate, symbols were used for business identification. The barber’s pole (a translation of blood ¢
and bandages), the three gold balls (from the Medid coat of arms) for pawn shops, the eyeglasses for
the optician, and the tooth for the dentist were easily recognizable symbols suspended in front of the
respective businesses for easy ideatification. Today, symbols are gaining greater favor for conveying
instructions and identification in an accepted universal language - traffic signs, men and women
restroom identification, etc. - to accommodate persons foreign to a locale who will understand symbols
more readily than the local written language.

Every business has a right to ideatify the respective omitﬁ product or nctmty The question is "how
much ideatification” and where the identification will be placed so as to not detract from the
surrounding neighborhood. Business signs should receive the highest priority.

B. Public Information Signs

Next in priority to business signs are Public Information signs -traffic signs, etc. . These signs are
necessary to the welfare of the traveling public using the public-right-of-ways. They should be placed
in clearly visible locations and not be competitive with business and advertising signs.

Encouraging the beauty and livability of our city.
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court test in Oregon, although Salem and Eugene as well as Portland
and the State of Oregon have had billboards taken down by
amortization during the 1960’s and 1970's.

3. Raise the permit fees for billboards to be commensurate with the
adequate administering of billboards.

~

Beaverton, Gresham, Oregon City and Ashland prohibit all billboards. Lake
Oswego has never allowed billboards. Why should the City of Roses permit them or,
at least, not drastically reduce them in number, size, and height and keep them
entirely out of our special scenic places and away from our many hazardous traffic
situations? .

Tourism is Oregon’s second greatest industry as visitors are attracted to
Oregon’s natural beauty and order. Many cities and states are recognizing that
beauty can be the removal of ugliness which can translate into profound economic
benefit. The reduction and control of billboards have been successfully accomplished
in many parts of this country through citizen effort. The tourist oriented states of
Hawaii, Vermont, Maine, Alaska, and Rhode Island have total prohibition on the
placement of billboards.

Sincerely yours,

(Cette Clestent

Keith Claycomb
. President - Oregon Roadside Council
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P.O. Box 1537
Portland, Oregon
97207

To maintain
a central
organization .
-~ €ar individual
— .nd group
effort toward
the preservaton
and conservation
of Oregon’s great
asset, her scenic
beaury.

To affect such
legislation as.
will protect
' the natural
scene along the
highways of our
State and to
cooperate with
other agencies
that have similar
objectives.

C

OREGC_. ROADSIDE C ~JNCIL

A BILLBOARD CRISIS

During the 1950’s and 1960’s the City of Portland enacted sign
ordinances which included the control of billboards as “off-
premise" advertising. At that time the majority of billboards in
Multnomah County were owned by Foster and Kleiser and C.E.
Stevens. These sign regulations prohibited billboards along the
Banfield, I-5, and 1405 Freeways even before construction was
started. New billboards were banned along all ten Willamette
River bridge approaches and the Interstate Bridge across the
Columbia River. Also additional billboards along N. Greeley Ave.,
Harbor Drive, Front Ave., Barbur Bivd., and McLoughlin Blvd.

-were prohibited. A generous period of 10 years in which the

billboard companies could amortize their investments was
allowed. Altogether 252 billboards were to be removed at no
expense to the public during 1969 to 1878. In 1877, to meet the
Downtown Plan goals and to enhance the appearance of Central
Portland, the City Council prohibited new billboards and provided
a 3 year amortization period for the removal of all 42 existing
billboards in the downtown district. Although Foster and Kieiser
and C.E. Stevens appealed every billboard whose amortization
period was up, 130 billboards were removed, as required in 1970
and 1971.

By 1975, Foster and Kieiser’s billboards had been sold to
Ackerley Communications, Inc.. who immediately filed suit in
Federal Court. After 9 years of deliberation, the court said there
should be no discrimination of sign regulations based upon the
message displayed on the sign, therefore, the Portland
regulations on billboards were improper as they were regulated
as "off-premise" advertising.

. Because of losing the court case, the City of Portland,
Muttnomah County, and Salem (whose billboard control
ordinances were similar to Portland) were liable for paying
Ackeriey's attomey and court costs. $130,000 was charged to the
City. In order to avoid the $130,000 an agreement was made by
the City which (1) allowed Ackeriey to "grandfather in" (make ~

323



A\

Members of the Portland Planning Commission
1120 S.W. 5th Ave.
Portlanq Oregon 97204

April 1, 1996

Re: Sign Code Amendments
~

Dear Commissioners,

I am writing to you with deep concern that an exceptional opportunity to bring about
substantial and long needed changes to Portland’s sign regulations will be lost if proper action
is not taken by the Portland Planning Commission and the Portland City Council. On March
27, 1996, I attended the brief "Informational Hearing™ on the amendments and was apprised
by Planning Director David Knowles of the single hearing that would be held before the
Planning Commission on April 9, 1996, and the three and one half minute limitation to be
placed upon public speakers. I believe that adequate sign regulations are extremely complex,
the problems should be evaluated visually, and a great deal more time, thought, and
preparation should be given than has been allowed by the current "fast track” process
announced.

I have prepared the accompanying packet of facts and comments in the hope that you ~

can find the time to absorb the valuable historical information before deliberating the
forthcoming proposed sign amendments. Obviously, there is to much information for me to
offer in a time limited hearing, especially the visual representation of Portland’s sign clutter.

If you have questions regarding the enclosed writings, I shall be pleased to offer
comment by way of telephone or when I attend the scheduled Planning Commission meeting

on April 9, 1996.

Sincerely,

Alex Pierce .

650 N.W. St. Helens Ave.
Portland, Oregon 97229
292-4033
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' 2630 SE 43rd Avenue
AN X - Portland, OR 97206

April 8, 1996
Barbara Sack
1120 SW Fifth Avenue, Room 1002
Porﬂand. OR 97204

Rz Proposed Sign Code Amendments
" Dear Ms Sack,

I wonld like to express my strong support for the proposed amendmcms to the Szgn

" Code. The amendments are a step in the right direction for the city. The appearance
and functionality of a city are interlinked. To build the compact, livable city we
desire requires that all the elements be in an appropriate proportion to each other. As:
long as many of the streets in our city: are dominated by huge billboards, aimed at
drivers several blocks away, these proportions will .clude us.

A sign-cluttered environment is distracting to drivers. Essential traffic-control
signs get lost in the clutter. In add .r, drivers are distracted from more
important tasks such as watching for pedestrians.

I appland the reduction in size of signs permitted in all zones, and especially the
reduction in size in the CS zone. Portland's most pedesman-fucndly zone
derives no benefit from huge signs far above the heads of pedestrians.

TheargmnenispmcntedbythesxgnmdusﬁyatﬂxeMath?lnfonnmonal o
Mecting seemed self-serving. This industry benefits by selling more and larger d
signs. Obviously they would oppose any restriction to this. However, just as

the rest of the City's codes and regulations attempt to balance the welfare of the
individual with the greater needs and desires of the City as a whole, these

proposed changes will move us toward a more livable city, and will be

supported by most of the people of Portland.
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April 2, 1996

Barbara Sack

Bureau of Planning
1120 SW 5th, Room 1002
Portland, Or 97204

Dear Ms. Sack,
~N

I write to you concerning the proposed amendments to the
sign code, Chapter 33.286.
Reading the code, most of the amendments make sense and, in
a very gradual manner, continue trends started in 1991. However,
there are several items about which I would make different
recommendations.
(1) Go further in reducing maximum sign area and height.
Reduce area to 150 sq. ft. or less in zones CO2, CG,
EGlé2, etc. Reduce in all other zones to 50 sg. £t. or
less. Reduce height to 15 f£t. or less in all =zones.

(2) Do not allow signs into open areas and parks as noted
on Table 28€6-3. One of the beauties of open areas and
parks is that they are sign free. Please keep signs
out of open areas and parks.

"(3) It is my understandlng that all current signs will be
grandfathered in and will not have to meet these new
requirements. I strongly urge you to reconsider this
and to set a moratorium on current signs. I recommend
that all current signs be required to meet the new
codes within 5 to 10 years. This gives sign owners
plenty of time to change their signs.

Please incorporate these comments into the public record. Thank
you very much for the opportuni*y to comment on this issue.

Si c;;:}p
~Jordan Epstein
6243 SW 47th Place

Portland, OR 97221
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Charile Hales, Commissloner
CITY OF David C. Knowles, Director
1120 S.W. 5th, Reom 1002
YN | PORTLAND OREGON QY Portand, Oregon 97204-1966
4,\ Telephone: (503) 823-7700
BUREAU OF PLANNING Ny FAX (503) 823-7800
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~*T am writing to let you know about proposed changes in the city’s sign code and some
important meeting dates.

Dear Fnend

‘One of the challenges Portland faces in the next 20 years is assuring the livability of our
comumunity in the face of significant growth. Portland has historically valued good
urban design and the enhoncement of pedestrian-oriented commercial areas. These
values will be even more important as the city implements the 2040 growth concepts
citywide. One important element of well-designed commercial areas is signage.
Portland currently permits relatively generous sign sizes and numbers. The Bureau of ey
Planning has developed a proposal to reduce the permitted size and number of free- *"
standing and building signs. In addition to the benefits of reduced visual clutter, an
important reason to review the regulations now is the imminent expiration of a legal
settlement agreement with Ackerley Communications. When this agreement
terminates on June 17, 1996, all billboards will be subject to the sign code requirements
in effect at that time.

The Bureau is holding a public briefing on the proposed code changes on March 27,
1996 at 7:30 pm, Portland Building, 1120 SW 5th Avenue, 2nd floor, Room C. You are
-~ invited to attend if you have questions or comments.

The Planning Commission hearing on the proposed changes is scheduled for April 9.
.You may testify at the hearing or submit written comments prior to that dahe

" you would like a copy of the staff report or need additional information, please
. contact Barbara Sack at 823-7853. |

Sk'\.cerely,
~
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N =mTar 4668 S.W. Flower Place
- Portland, OR 57221
zo 503/244-4150
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Ms. Barbara Stack, City Planner
Planniing Support Group
Portland Bureau of Planning
12120 S.W. Fif+h. Room 1002
Portland. OR 97204-1966

We are Portiand residents that geanerally ob<esct to »illboards a
large signs. We specificall ]
bl scenic views and are out ¢f character with the

2T gan 7 0p n
v obdject tc those that create safer
3
i

0 '('4 D.

surrecundings. We also obdiect to the cigarette and alcohcl
baverage ads which apvear to target younc people.

Therefore, we strongly surport the proposed amendments to the sign
code that reduce the size and number anc regu.ate the placemeatr of
billboarés in the city.
We would like to see you go even further and 2liminz:e 2al! genaral
acdver-:ising signs i.e. those not necessarv t2 direct the2 public to
or caii 2ttenticn to a business or attraction within th:z immediate
vicinity o0f the sign. All other signs are either unnecessary
duplicztions of messages that can be betrer presented by other
anc¢ alicohol ads.

media or are in some cases, Such 2s cigareites
actuzily detrimental to the weii:z b v

Portland is still an attractive citv pbut the gracdual addition 31
biilboards over the last ten vazrs has eroded that beauty %o

significant degree. It's time to take significant action to
reverse that trend. The provosed si:gn coce amendment is a gonod
start but we wish vou would take the rezl 1
make Portland distinctively more attract

iv poid _steps necessary to
ive than other cities.

Sincerely,

b Foiree

orothy-X. Higgins
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March 9, 1996

Planning Commission
c/o David Knowles
Portland Bureau of Planning

- 1120 SW 5th Ave.

Portland, OR 97204
§

Dear Members of the Planning Commission,

In preparation for this June's end of the special billboard contracts which have regulaxed
the signs for nearly ten years, the Planning Bureau has proposed a few "minor amendments" t
the Sign Code. The regulations will make putting up a new billboard nearly impossible. Each
existing billboard, however, will become a non-conforming use and will be grandfathered
indeiinitely.

I am seriously concerned about this grandfathering of existing billboards. This is an
easy, though foolish, way out for the City. It does not address any of the real issues brought
forward by either the billboard companies or the public.

At first it occurred to me that perhaps this was the best solution because it would allow
the public to be the determining factor in whether billboards continued to exist. If the public did
not like a billboard and were willing to exert pressure on the property owner who leased the site
to the billboard's owner, we could start seeing some of the worst billboards come down. It
seems likely, however, that as leases expire and billboard companies seek to renew them, the
potential permanent loss of a billboard will encourage the property owner to demand a much
higher price for lease of the location the next time around. That financial enticement will likely
make it even harder for the property owner to be convinced by public pressure to ask that the
sign be removed. Is this situation fair to the billboard company? No. Is the tug of war with the
public fair to the property owner? No. Is it fair to the public? No.

Billboards, as big and ugly as they may be in some locations, are quite interesting and
informative iu others. They are relied on as an important advertising outlet and are a legmmate
business. I do not believe it is appropriate to get all of them out of the citv. Problems arise,
however, when there is no discretion allowed for whether a billboard fits in to the area where it
is to be located.

Chapter 33.286.010 of the City Code describes the purpose of the sign code. It says:

The regulations for signs have the following specific objectives:

To ensure that signs are designed, constructed, installed, and maintamed so
that the public safety and traffic safety are not compromised;

e To allow and promote positive conditions for sign communication while at the

‘same time avoiding nuisances to nearby properties and promoting an
attractive environment;

e To reflect and support the desired character and development patierns of the

various zones and plan districts; .

o To allow for adequate and effective signs in commercial and industrial zones

while preventing signs from dominating the appearance of the area; and

e To ‘ensure that .the constitutionally guaranteed right of free speech is

protected. A

-

)
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CITYOF - Charlie Hales, Commissioner
David C. Knowles, Director

o e A
N 2} _ 1120 S.W. 5th, Room 1002
) it ’_.-' PORTLAND OREGON ’ Portland, Oregon 97204-1966
2¢/ _ Telephone: (503) 823-7700
Z BUREAU OF PLANNING FAX (503) 823-7800

April 8, 1996

MEMORANDUM

BY: FAX
TO: Planning Commission

FR: David Knowles W ,a/

RE: Agenda for April 9 meeting
A couple of quick notes in advance of the April 9 meeting.

City Council Breakfast: Please give some thought to issues you would like to discuss
with the City Council during your meeting with them on April 16. Commissioner Hales
is interested in a fairly informal meeting that provides both bodies with an opportunity
to discuss more global planning issues as opposed to specific policy proposals. However,
the Commission may have some specific issues it wants to discuss. I would like to
inform the Council in advance about those issues of greatest importance to you.

Sign Code: The Bureau’s proposed sign code amendments have attracted a good deal of
atlention. It is possible that the testimony will run beyond the two hours now

scheduled. If so, the briefing on the Downtown Community Plan may be delayed so that.
the Commission meeting can end as close to the scheduled time of 4:00 pm as possiblef~

I have been discussing the proposed amendments with citizens and the sign industry.
We are prepared to modify the proposal in some ways but will need direction from the
Commission on the major issues. I will review the issues with the Commission prior
to the beginning of the hearing. We are not asking for the Commission to act at this
hearing.

IPR: During my director’s report, I will update the Commission on the proposed
bicycle parking requirements.

Please call me at 823-7717 if you have any questions.

An Equal Opportunity Employer 3 2
City Government Information TDD (for Hearing & Speech Impaired): (503) 823-6868 0
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Vvia Hand Delivery

Portland Planning Commission
Richard Michaelson, President
Doug Van Dyk, Vice President
Steve Abel
Sara ffitch
Paul Schuback
Noell Well
Rick Holt
Bruce Fong
Ruth Scott

c/o Barbara Sack

Portland Bureau of Planning

1120 SW Fifth Avenue, Room 1002

Portland, OR 97204

Re: Informational Meeting of Planning Commission
. on Amendments to Chapter 33.286, Signs
- March 27, 1996 7:30 p.m.

Dear Planning Commission Members:

This firm represents Ackerley.Communications of the
Northwest and has done so for some time.

I cannot personaily attend the informational meeting,
s0 on behalf of Ackerley, I object to the proposal being made by
the City of Portland Planning Staff.

A review of the Sign Code Amendment Report proposed
draft dated March 1996 makes it very clear that this is a "get
billboards" proposal. That report notes at page 1:

"Over the last several decades the trend has
been towards limiting the height, size, and

number of gigns so that they do not block or
obliterate distinctive features of the urban
environment or countryside; architecture of

individual buildings, parks, open spaces or

scenic views (omission).... these amendments
continue that trend (omission)....®

TORTLAND VANCOUVER WASHINGTON
ORBOON .wm-wm- DISTRICT OF COLLAMBIA 3[ 7
SIIDME WL IO GLII 2 6201 €16/00050/99742/ /660375 .1)
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PORTLAND ART MUSEUM

20 October 1994

Ms. Koren Spas _
Director of Community Relations
Ackerley Communications

3601 6th Avenue S.

Seattle, WA 98134

Dear Ms. Spas,

On behalf of the trustees, staff and members of the Portland Art Museum, please accept our
sincere thanks for your generous $5,500 donation of billboard costs to the Portland Art

Museum. v

Your support is vital to the museum's ongoing success and allows us to plan for an exciting
year of exhibitions and programs.

Again, let me thank you for your continued suppdrt of the arts in Portland, it is truly
appreciated!

Sincerely,

John E. Buchanan, Jr.
Executive Director

JEB/mlb
Enclosures

1219 SW PARK AVENUE PORTLAND, OREGON 97205 503-226-2811 FAX 503-226-4842
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' .
JFFICE OF THE PRESIDENT

August 28, 1995

Ms. Koren Spas

Director of Community Relations
Ackerley Communications Group, Inc.
3601 6th Avenue South

Seattle, WA 98134

Dear Ms. Spas,

This past weekend Concordia University celebrated its change to university status (from
"Concordia College") with a gala event and lots of hoopla. During the activities our, assistant
vice-president, John Dillin, circulated pictures of two new bill-boards in Portland (enclosed).

Thanks to you and the good people at Ackerley Communications we are able to support
the Concordia transition over the next 12 months in a way we wouldn't have thought possible.
Please share my personal gratitude with those responsible inside Ackerley Communications for
this wonderful, generous expression of public service.

NT

Charles E. Schlimpert i/} &
President : ¢

cc: John Dillin

~ . 2811 NE Holman Street - Portlapd. Oregon 97211-6099 - 503-280-8509 - 800-321-9371 - Fax 503-280-8522 3 I ?‘
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CONCORDIA

—
AN

UNIVERSITY
FOUNDATION

August 17, 1995

Koren Spas

Director of Community Relations
Ackerley Outdoor Advertising
3601 6th Ave South

Seattle, WA 98134

Dear Koren Spas,

On behalf of faculty, staff and students of Concordia University, thank you
for your generous public service gift in kind valued at $138,840.00 over the next
- 12 months. In return for your contribution, you have received no goods or
services. Your continuing support will help Concordia be better positioned to
meet the ongoing challenges of a responsive and innovative institution of higher

education.

The opening of The Cedars, Concordia University's Conference and
Environmental Study and 80 acre facility on the Clackamas River, provides many
students with a keener appreciation of life on earth as well as use for a hydrology
field experiment station. Additionally, a record number of new students enrolled
as of September 1994, pushing Concordia's total enroliment to 1,101.

0

Your support of our efforts to fulfill a mission to provide a quality, value- s
~ oriented education is appreciated.

¢ Sincemly yours

wn Yo/

tephen B. Braun
Execlitive Vice President

315 SW. Fifth Avenue - Suite 950 - Portland, Oregon 97204 - 503-225-4267 - 800 752-4736 - Fax 503-225-4272 316
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.March 22, 1996

Ms. Kate Ivory

Local Sales Manager
Ackerly Outdoor Advertising
715 NE Everett

Portland, OR 97232

- Dear Kate and the Staff of Ackerly Outdoor Advertising:

I am writing this letter to express how pleased I am with our billboard advertising. With just a
small number of poster panels in the Portland area, we, at Nentel Communications, have
experienced a tremendous influx of inquiries. Not only has the response been very gratnfving, but
the type of client, business decision makers, is one we have experienced difficulty mching via
other media. Several times, all 14 of our telephone lines have been “tied up” by inquiries from
prospective customers who have just driven by one of our billboards!

Our billboards have given Nentel Communications immediate recognition and increased credibility-.
R Most importantly, our outdoor campaign has put us on the map and even though we have been in
business and growing for over four years, people now realize we are “for real”. Because of this
exposure, last year we were the 28th fastest growing business in Oregon (Business Journal, Dated
June 1995) and we were just named the 8th largest reseller in the United States (Radio
Communications Report, Dated March 11, 1996). I feel the #1 reason, Billboards!

Thanks again Ackerly!
Sincerely,

mm : ¢

James W. Toma
President

C

6950 SW Hampton, Suite 200 - Tigard, OR 97223 « (503) 624-5898 » Fax:(503) 639-077&3/ s
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BRIDGEPORT BREWING COMPANY

March 22, 1996

Kate Ivory

ACKERLEY OUTDOOR
715 NE Everett

Portland, OR 97232

Kate:

Talk about awareness ... impact ... visibility! BridgePort Brewing gained all three
when we decided to break our new FIRKIN™ beer campaign on outdoor boards. It was a
big decision (and a major expenditure for our microbrewery budget), but when we
examined the media alternatives, we felt that using outdoor to get the message out about
our new line of beers would be most effective. You didn’t let us down. We were able to
target our message to our consumers all over the city.

What’s more, our foray into advertising was made easier by the patient
informational meetings you conducted, the careful selection of outdoor locations and
your understanding of our budget constraints.

We’re looking forward to working with you on the next several months of
outdoor advertising.

X i
) Lfﬁ’

Sincerely, ¢
—
Paula Fasano
. Marketing Director
BRIDGEPORT BREWING COMPANY
41-0625
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March 28, 1996 HUMAN

RESOURCES
Koran Spas, Director of Community Relations N
Ackerley Outdoor Advertising YT
3601 6th Ave. South | AR |X
Seattle, WA 98134 : * Communicy ¢
State Office for
SERVICES TO
CHILDREN
Dear Ms. Spas, " AND FAMILIES
- I wish to thank you and your company for your contribution to seeking
resources for Oregon's abused and neglected children. The impact of
your signs have will have a significant long term benefit in helping
these children to live in a safe and nurturing environment.
The recruitment of foster and adoptive homes will go a long way
towards helping these children to become contributing assets to our
society. Your efforts in this area are greatly appreciated.
Very truly yours,
! v
Robert D. Crawford
Foster Care Program Coordinator
o~

John A. Kitzhaber
Governor

Human Resources Building
500 Summer Street NE
Salem, OR 97310-1017
Salem - (503) 945-36351
FAX - (503) 581-6198

HRB 1017 (8/95)
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-.. April 4th, 1996
qupam The
Rickard Portland Planning Commission
s % /o Linda Birth, Planning Commission Secretary
Ronald May 1120 SW Fifth Avenue, Room 1002
Secresary Portland, Oregon 97204-1966
Hele Pitunan ~
Tressrer Dear Commissioner Abel:
Marvip O'Quinn |
Curl Talon The Northeast Development Corporation (NECDC), is writing to urge your support
Jcannc Stachti in rejecting the new sign code amendments drafted by staff. Ackerly Outdoor Advertising
Swzve Seabold Company, has been a supportive corporate partner and a company that has generously
Shelley Faigle donated advertising to our agency, other non-profit agencies and community causes. We
Roa Hecod would be negatively impacted by the decision to pass the proposed new Sign code
_ Board Chair amendments.

NECDC, is a nonprofit, tax-exempt 501(c)(3), community based organization. Our
mission is to improve the quality of life for the culturally diverse populations of
inner/north and northeast Portland through community development activities.

Ackerly Outdoor Advertising is a company that, over the years has generously
donated approximately, eight thousand dollars worth of advertising to our agency.
Without the support of companies like Ackerly, it would be extremely difficult for
- agencies such as ours to effectively market programs and services to potential new
- homebuyers and cormmunity partmers through outdoor advertising. A significant portion
of the community outreach efforts that wc undertake are a direct response to citizen
requests for affordable housing and services. Ackerly has been a valuable community
partner in helping us achieve our goals in reaching out to meet the needs of the
community that we serve.

We urge you and the commission to reject the new Sign code amendments. Please .
do not take this medium from us. It is an irreplaceable community asset.

' Postt” Fax Note 767 Mq\o\ 1;@.,» \
I Weawee |
. n\:.c. [
From? 2q1- sUl L
233 [ 231-9152

NORTHEAST COMMUNITY DEVELOPMENT CORPORATION

e ———————— e ———
AT14 N VANCOUVER AVENUE +» PORTLAND OREGON 97217 < 803-282-8482 = FAX BO3-282-91862

- . . TOTAL P.@1
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March 29, 1996

Koren Spas, Community Relations Director
Ackerley Outdoor Advertising

3601 Sixth Ave. S.

Seattle, WA 98134

Dear Koren:

Thank you for your commitment to waste reduction and providing a “real life” opportunity for
students in the Metro region to share their “Compost” and “Close the Loop” messages with
people in Multnomah, Washington and Clackamas counties. The Billboard Design Project
helped Metro’s Waste Reduction Education Program reach nearly 3,500 students with in-school
composting and waste prevention presentations. Over 540 students from 30 different schools
submitted artwork for the billboard. In addition to giving students an opportunity to share what
they had learned with the public, their work gave our program valuable information about the
effectiveness of our presentations and curriculum materials.

The Billboard Design Project has also united Metro and community members in recognizing the
contributions young people can make to their communities. Selecting the final design gave
individuals whose work may not have given them an opportunity to work together a chance to
discuss art, education and waste reduction in a collaborative atmosphere. The Billboard Project
was a unique integration of science, social studies, and art that gave us opportunities to work
with teachers and students whom we might not have otherwise had the opportunity to meet.

From my perspective, the educational value of “real life” opportunities comes through students
developing “real life” solutions like putting a message on a billboard. We look forward to the
additional calls to the Recycling Information Center your generous donation of $145,800 in
public service education will provide. I hope the students’ artwork will help the community re-
think their consumption and disposal habits. Portland is growing rapidly, and the solution of
making less garbage is far better than beginning a search for new landfills!

I look forward to celebrating with the students, teachers, friends and families at Ackerley on
April 16 at 3 pm during the first showing of the billboard. Teachers and administrators have
already expressed their joy. A student recognized me in public and reminded me that students
from her class designed the waste prevention billboard! The project has even made an impact on
school pride and appreciation for the talents of fellow students.

Resvoled Paper

3l



April 4, 1996
To whom it may concem:

It has been brought to my attention that you are thinking about banning billboards.
Why? What harm do billboards do? They are colorful, informative, and a large part of
Americana.

Not only do | enjoy them, but many people that I've asked do too. In fact, since this issue
has come up, I've asked everyone that | have come in contact with, how they feel about
billboards. Not one, let me repeat , not one of them said that they disliked billboards.
Each person may have a different reason for liking them, but the bottom line is that no
one dislikes billboards! |

One person likes the information gleaned from billboards. Another says the
advertisements break the monotony of freeway travel. Someone else said he likes to
see the change of the seasons through billboards.

Please don't forget all the public service they do. For instance, domestic violence hot
lines, red cross services, and other helpful services provided that one may need . Not to
mention, personally speaking, that the little restaurant where | work at would certainly
miss the business that the Ackerley employees give us on a daily basis.

If you want to beautify our lovely city, why not wipe out graffiti, not the billboards! Please
take another look at this issue, and don't put these people out of work, or take away a :,45"
colorful, and enjoyable way of advertising.

Slncerely,

Paula Snoddy\ /
3211 N.E. 69" Ave.

Portland, Or. 97213
503-335-0745

3lo
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~. and Mrs. John W, Met«

3115 S.E. Balboa Drive
Vancouver, WA 98683  -.. ... ._
360-944-9319  : - CUelaeto
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April 4, 1996

Board of &mkdonm

Portland Planning Commission

1120 S.W. Fifth Avenue, Suite 1002
Portland, OR 97204-1966

Re: Sign Code Amendments

Dear Commissioners:

As the Executive Director of a non-profit organization, a Board member and officer of another, and
former small-business administrator, I ask that you please consider the following when you soon review
the Sign Code and its proposed revisions:

1.

On-premise advertising is the most cost effective method of advertising for business.
Without the ability to advertise on site, many businesses (particularly the small business
owner) could not afford to advertise nor would the business be recognized by the passer-

by.

Ackerly Outdoor Advertising has donated in excess of $2 million in outdoor advertising
space to community causes and non-profit organizations in the past 7 years. This type
of assistance, enables non-profits to take giant steps toward their fund-raising and
sewice-providino goals. With federal, state and local governments’ cuts in social
services in particular, the burden falls to the non-profit sector to bridge the gap. Evcry
dollar of donated advertising is worth gold.

change the "rules” would be unfair gamesmanship to those who support our greater
metropolitan community. Good corporate citizens should be lauded and rewarded, not

‘The severity of the proposed amendments to the Code needs to be addressed and those amendments

revisited to enhance and encourage the business community - not kill it.

Thank you for your serious consideration of the task before you.

Sincerely,

g 15

inger Metcalf
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April 4, 1996 )
Portland Planning Commission:
~

I am writing to urge you to reconsider your plans to adopt the amendments to the City
Sign Code. Ackerely Outdoor Advertising has graciously donated billboards the past two
years for Portland Habitat for Humanity’s annual event, The Walk for Humanity. Without
the generous support of Ackerely, our organization would not be able to reach the general
masses who drive and walk by bdlboards every d.ay

Thank you for your careful consideration of this request. The service that Ackerlcy
provides to non-profits such as Habitat is invaluable.

: Smcerely,
S ST
- Shannon Snow
Publicity and Special Events Coordinator

e N PN e

Habltat for Humamty
et
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Gity Of Portiand Planning Commission
4-8-96
Pagc #3

While I do wish to keep the thrust of my thoughits on the matter related to the
ethical considerations of these proposed changes, I also feel it is important to at least touch
on the Jegalitics of the situation in ary opinion. First, will it serve anty community positive
purpose for the City to lock up in litigation with the sign companies and the business
comnmunity 777 I believe this will unquestionably occur under these proposed regulations. I
could (easily) write you an entire letter alone, just on the issoe of "Grandfathering” of
existing outdoor signage and the "reasonable” compensation necessary to remove samse.
This is NOT the first ttme these issues have come up as you know. Iam NOT hereto
argue those issucs, but I feel it important to simply state I believe under these proposed
Wm«mmummmmmmmmm The
beneﬁttoﬁcCOhMJNn'Yﬁmanﬂm,mmyopmonNObmeﬁt

Mmamndofomqlogdmlbeﬁmmmldprwideyw
to consider, but for the sake of brevity and time we will end this letter with the following; 1
believe good decisions, those which benefit a community and its residents are those which
have been CAREFULLY thought through and been given adequate TIME, with all the
positives AND pegatives thoughtfully balanced out. These proposed regulations are NOT
balanced, they have NOT been given adequate TIME and CAREFULLY thought
through, and while I am sare well intentioned, are destructive, harmful and not in the long
term best interest of the community. Thankyonfortheoppmﬂmtytommydeep
cancerns, and your consideration thereaf.

AW/gh

t;:‘\l’
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WEINER INVESTMENT CO., INC.

Porttand . 97225

Teloptone $03-244-3133
Fax 503-245-4377

4-8-96

Gity Of Portland Planning Commission

Care Of Linda Birth, Secretary

1120 S. W. Fifth, Room 1002

Portland, Oregon 97204-1966

Page # Two

uggr&gﬂggggg%w.s their employment, and
having a decent quality of life in our comumumity is the MOST important issue in all of this.
?20ﬁﬁagaavgugaag8§§§uowméa

the individual EMPLOYEES of the advertising companies, such as Ackerey
Commmunications who will surely (many) lose their jobs, livelihood, and benefits??
Ackericy has been 8 good “citizen” to this community. They have donated as you know
over two MILLION dollars in space to non profit and community operations in the past
ew years. They employ MANY Portlanders, and contract for even more goods and
services (There's that old “ripple down" effect of these proposed changes again) from local
area contractors. We have grown to know many of the people at Ackeriey over the years,

and these people arc E peopic, with the PORTLAND community spirit. Again,
what about these people’s JOBS??7? I do not see a thing in amything I have vicwed about

538& 581?3&&8-8-5.535 guovﬂ_olg

to
consider; Most of those in the business commmunity AND the public feel Ackeriey has
played fair and unquestionably ethically and honorably under the court enforced
- agreement over the past 10 years. As you know, Euganru-gg&o
.gigﬂﬁneggggnuB

) immediately change the existing agreement so radically. nﬁ%%gg

mCssage we as & community want to be sending to business7?7? Would it not also impact
OTHER business that is Jooking or considering looking at PORTLAND as a place to do
business and employ significant numbers of Portiand residents?? (The "ripple down" effect
of a poor decision here, will come back to "haunt” this community in more ways than we

, ‘can herewith cven imagine.) Perhaps the answer, would be for the City to step back, take

some TIME, and re-iook at the situstion taking into deep consideration the issues
mentioned in this letter, that I belicve have been overlooked or minimized so far.
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WEINER INVEST. _NT CO,, INC.

Amold Weiner

President

T215 S.W. Mowtclalr Drive

Portand , Oregon 97225 —_ — —
" TONDRONE §03-244-3133

Pax 503-245-4327

4-3-96

City Of Portand Planning Commission

Care Of Linda Birth, Secretary

1120 S. W. Fifth, Room 1002
Portland, Oregon 97204-1966

Re: Proposed Sign Code Amendments
Dear City Of Portland Planning Commissioners:

1 am writing this letter with deep concem over both the short term, and more
importanty the long term potential effect of the proposed new amendments to the City
Sign Code. Both my wife and myself are LIFELONG (bom and raised) Portianders. We
have owned many picces of real property in Portiand over the years, and contimue to own a
significant amount at present. Additionally, we are active in marmy commmmity support
organizations and charitics, and (T) have testified a5 an "expert” by invitation many times
over the years before the Planming Commission in the arcas of outdoor signage, surface

I would Jike to respectfully take this opportunity to sddress my thoughts, and the
thoughts of many others conceming why the proposed changes are not in the best interest
of our community. I is my understanding that part of the thinking behing the proposed
changes is a way of implementing Metro's Region 2040 plan. The proposed changes seem
to be a shotgun approach to doing that, while scverely restricting, if not eliminating, the
SMALL BUSINESSPERSON'S ability to effectively communicate their goods and/or
services. On premise signage is often the only form of advertising a small businessperson
can afford. Restrict it so severely, and these proposed changes become a catalyst for failure
for many small busincssowners. If we follow the natural progression of that thought, what
happens to the EMPLOYEES of small business, if the business can't effectively advertise,
and perhaps does not survive?? I urge you to consider the enormous ripple down effect, all
the way down to hardworking FAMILIES having jobs and bealth insurance and bencfits,

_which I assure you many will lose if these proposed changes are implemented.

3oL
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April §, 1996
Dear Mlanning Commission:

In working with onc of my clicnts who rccently rejocated, 1 was told by
the sign person 1 was working with that the Portland Planning Commission
was adopting new signage regulations. I now find out this also includes
proposed new amendments 10 billboands as well, that lalk is underway

w reduce the size of the existing painted billboards.

I'm surc 'you're awarc that marketing, and/or advertising, be it clectronic,
print or billboards is the "good news” of: products and/or scrvices. It's
the onc way wc can combat all the negativity that abounds in the marketplace.

It scems so unfair that with all tho problcms busincss has in mocting payroll,
codes, restrictions, taxcs, ctc., pcoplc want to make it even tougher for them

to do business in thofirst place.
I'm cmbarrassed that the planning commission would cven waste ime on
such nonsensc. Certainly there must be more importaat things to consider,

then the size of existing billboards. You've already reduced the number
significantly,

Why can't you just leave well cnough alonc.

For the entreprencurs and business people of the world, moncy docsn't fall out
of the sky like it dacs for government workcers and others in the burcaucracy, s
why not Jet those of us who work night and day try to at lcast stay competitive.

Plcase do not cven consider messing with the status quo.

n Tracy 7

3o/
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.Aprﬂ4,1996

~ Portland Planning Commission
¢/o Linda Birth
Commission Secretary
Room 1002
1120 SW Fifth Avenue -
Portland, Oregon 97204-1966

Dear Commission:

I am writing to urge you to reject the new Sign Code Amendments, drafted by
_the ity staff. The suggested changes to the code are significant and will have
a sizable impact on this important communication media.” My main congern’
‘{s that these code changes may dramatically minimize the effectiveness of
outdoor advertising. If the media is not effective through its inherent
visibility, it will not be used by advertisers.. _

As a buyer of media, ] have come to rely on outdoor as a2 means of
disseminating important information to the community, particularly for
non-profit organizations. Had if not been for the generosity of Ackerley
Outdoor Advertising to provide outdoor boards at basically no charge, many

non-profit organizations that I have worked with would have been very
limited in getting their messages out. Messages regarding free colon-cancer
screening, or the need for recycling, or support your local zoo.

As a member of the community, 1 have come to rely on outdoor for messages
regarding community events, activities and local product and service
information. (As a buyer, I know outdoor is a cost efficient means of
providing information, therefore allowing small ‘businesses to advertise their
wares and become profitable and keep the community economically sound.)

‘I have had a business relationship with Ackerley Outdoor Advertising for

more than twelve years. It already adheres to strong regulations, and has

done its part to maintain court-ordered agreements to reducing the number s
and locations of signs in our community. With this kind -of track record, it g
seems that the commission and Ackerley could work mgether to determine

codes that satisfy both parties needs.

Please reconsidered the amendments you are: reviewing and remember the
important service outdoor provides the community. .

Sincerely,

aum Hm 107 SW Muin Street Saliun Square 199 Bast $th Avemre
Salie 1905. Portsad. Oregon 97204 ¢ Saite 25, . Eugene. Oregon 97401 .
Volcw 503.241,1515 mm-ae 411511 Yojce 503.484.1515 Facsimile 484.7327
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DONALD JOE WILLIS

SCHWABE, WILLIAMSON, WYATT,
MOORE & ROBERTS

Suites 1600-1800

Pacwest Center

1211 S.W. Fifth Avenue

Portland, Oregon 97204-3795

Telephone: (503) 222-9981

Of Attorneys for Plaintiff

UNITED STATES DISTRICT COURT
FOR DISTRICT OF OREGON

ACKERLEY COMMUNICATIONS, INC.,
a Washington corporation,

civil No. 7e-3R-FR

AFFIDAVIT OF
WILLIAM A. BARBER

Plaintiff,

V.

TEE CITY OF PORTLAND, a political
subdivision of the State of Oregon;

N N N N s N s N Nt N s’

Defendants.
STATE OF OREGON )
) ss.

County of Multnomah )

I, WILLIAM A. BARBER, being first duly sworn, depose and
say that I am an officer for the plaintiff corporation whose name
now is Ackerley Communications of the Northwest, Inc. and can
testify from my own personal knowledge as follows:

1. On August 30, 1982, the Honorable Helen J. Frye,
United States District Court Judge, signed the final order in
Civil No. 76-373-FR in which she declared void those portions of
Chapters 32 and 33 of the Code of the City of Portland which
purported to regquire the uncompensated removal of lawfully erected

l - AFFIDAVIT OF WILLIAM A. BARBER

SCHWARBE, WILLIAMSON WYATT MOORE & ROBERTS
Artorneys 0' Low
Suites 160C-1800 Pocwest Center
1211 8§ W Fifth Avenue
Portiond, Oregor 97204.!1082

EXhlblt "B" {Pc. 1 Of 9’ Terephone 222-998!
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outdoor advertising signs within the aréas covered by the Highway
Beautificatiqn Act of 1965 (23 U.s.C.A. § 131), as amended.
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10 which purported to require the removal of an outdoor advertising
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"uonoadsur pue souensst ymuad Sy Jo
12 1509 adm?wmmmqm aﬂaﬁﬂ{;&%ﬁﬁi syEbered seRmBERTAUAR [PAREY 0 Bore
paaated @ Jo (oYM 91 J] “stuswannbay 2581005 srenbs sy 10 sesodind sq 103 patous st 39K
13 SuBsio} sHiEkcpeltiRB aam&wﬁﬁﬁqb&%ﬁr}pﬂ%@pﬁm&ﬁg\ﬁ&f , &ﬁ?‘?a}?sﬁ
14 sosBRhd BT 30y ust® o TR SR SurtiEio togh AR S¥rpiom S BUnoss Smseats -
15 of SRS SRGRDY 3poR pmg Y3 FBISIEEM RINARET UL IE RIS IRJUIRMASTAN L
16 injunction. ‘uonsanb pifea e [[Ms Inq sn 10 INSSI TR JON] :9NSS|
17 {W3oU0D pIfkA & [MESSTRFS 2 RAusz | pas R =Y B .01 ALy sAF ¥ATHSE dqeiog °9
18 registered agent wassﬁﬁ&i’f&. %ﬁfm%%ﬁs sﬂf‘&a&%}é&&ﬁ ?&1 Qsﬁﬁlng
19 with regard to the above-referenced sign. The hearjng is
"rauad jo pesu juaredde
op TN BRIAGLTTE SUTE OBy Bedn Andosd By Indnsrliminesd Brinogeidald
S JO U0 UT AIGWI JO SAYIUT INOJ AIUaM] 03 0ISZ WO AGMATR PUXS SIUOZ [BIASWWOD
21 I 3apmAisdded Seouesutfyem uif 1thdie srpowmAKfndend Sedudenn soSisagamded .
smo[e ¢¢ 3p1], syruuad 3uIng proAe 03 Yorgm qIm 3joydoo] B M s1sumo aptaocid [T ST
00 Summony ‘s3mpfing Jo %ﬂ?; sirefeGEPRAT 37 01 '.%CKWOE%ME a
ST - | JuswaSeqe QpIS J1oW g1 no SJuWT W Jo
23 RBERG 81 SUS HOGE hea e ORI L B uoTh0s of Ryt S L
04 removal of an outdoor advertising sign situated at 1007 East
. : *SuS1s 97e1S9 [eal puB UMB] JOJ
o5 _ Yimxarfnderd orniid uasudie egrued dejpanmbal epEaoTysIEISdinEIsm e SARERC .
S ‘suonaadsur 10 syranisd armbar jou op Ausdoad sreaud uo sudts sjqenog ‘sudis a[qEMog ‘S
26 - The sign situated on Burnside is on a primary highway and is
Page 2 - AFFIDAVIT OF WILLIAM A. BARBER gneor iramaoioguy usig Jo Arenramg

SCHWABE, WILLIAMSCN, WYATT, MOORE & ROBERTS
Arorneys ot Low
Suites 160C.1800, Pocwest Center -
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therefore protected by ORS Chapter 377 in compliance with the

9 Highway Beautification Act of 1965 (23 U.S.C.A. § 131), as amended

3 and by Judge Frye's injunctien.

4 6. On or about January 31, 1985, Ackerley's registered
5 agent was served with a complaint and notice of hearing with

6 reéard to the above-referenced sign. The hearing is currently

7 scheduled for July 11, 1985. (See attached letter)

8 7. The signs in question were lawfully erected and
9 that issue was litigated in this action. All matters the City
10 complains of now occurred prior to entry of the injunction on

11 August 30, 1982.

12 8. I believe the City of Portland, and Paul C. Elsner,
13 City Attorney, have intentionally and repeatedly disregarded and
14 threatened to disregard the court's order. Ackerley through its
15 attorneys has cautioned defendant and its agents on numerous
16 occasions that any action which effects the uncompensated removal
:17 of the signs at issue, and other similarly situated signs, would
18 be in contempt of the court's order. Defendants have disregarded
19 these repeated admonitions. Ackerley mést recently brought these
20
21
22
23
24
25

26

{ Page 3 - AFFIDAVIT OF WILLIAM A. BARBER

SCHWABE, WILLIAMSCN WYATT, MOORE & ROBERTS
Anorneys ot Low
Suites 1600.180C Pocwast Cenre-

@ Pomang. Oregom 97204.1082
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regulations whether the signs are in the riglu@éomy Of ANPHYVABPEEeHIAVATIIY =~ 5 °o°d

In this budget season, each of us is struggling through determining which projects to make a %
high priority. The signs regulations are a significant enough problem for us that I make this offer €2
to coordinate this effort. ‘Hopefully with the Bureau of Buildings doing much of the "leg work", .
the Planning Bureau can make this effort a high priority as well.

A ' £¢
I would like to begin work on this in July. My goal, depending on the time frames dictated by
Zoning Code amendment process, would be to have City Council approval of the changes by t.hc 2

first of the year. Iwill call to arrange a meeting to discuss this with you. 1z
03¢
cc:  Felicia Trader
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Have you considered a
Hot and Cold Water Cooler
for the office?

) No plumbing. You only need a one
square foot area and an electrical outlet.
* . Presto... coffee, tea, soup, hot chocolate.

—---------—---------—-1

FREE! 10 gallons of = |
_Wountain Preab

-

- Spring Water -

Plus 1 Month . ;

—————————n

. \ o
. "~ M .
. -OREGON =
.. Portland Eastside -+ Salem, OR
(503) 857-5004 (503) 382-1141
. . Portland Westside Vancouver, WA
~ (50) 2451138 (360) 6964040
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Whlte Stag will be Made in Oregon

5 ﬁ

A The Historic l.amlmarks panol
"~roves a sign pact by Ramsay
.18 and H. Naito Properties on
1ording and maintenance

y JANET CHRIST
‘ The Oregonian siall

Long live Rudolph. -
But not White Stag.

The clity Historic ‘Landmarks
ommission voted 5-1 Monday to ac-
'pt changes devised by Ramsay
igns, and H. Nalto*Properties to
ep the landmark neon-and-bulb
-oftop sign lit by the west end of
1# Burnside Bridge. .

That's the Oregon-shaped - sign

ith ‘the trademark stag that be-
wmes red-nosed at Christmastime

like Rudolph, the hero who brings .
Santa Claus's sleigh through the fog.’

* The plan is to remove the White
Stag letters, which replaced the
original 1927 White Satin letters' in
1959, and substitute the words
“Made in Oregon” — the name of a
Nalto-owned company.

‘At the sign bottom, the word

“Sportswedr” will be replaced with
- *0ld Town."” :

In approving the changes by the
private sign and bullding owners,

- the commisslon declined an offer by
.a downtown architect to pursue

forming a nonprofit group to take
care of the sign the way it Is.

“I think it's one sign that has
gone beyond private ownership,”
sald Peter Meljer. He acknowledged,
however, that to go ahead with his

"\dea required the approval of the
owners.

+ John Tess, representlng the own-,

ers, said they are not interested in

the idea right now. The private com- .
mercial proposal, he noted, Is a com-

promise reached after a long period

of working out the expense of fixing -

and maintaining the neglected sign..

Commission inember. Willlam’

Hart dissented, saying he thought

too much of a compromise had oc: -

curred to result in losing the White
Stag wording. :

0

Fears of the sign cdming down'
from jts long-held perch’ — particu--*

larly familiar to the many residents
who cross westbound over the Burn-*
side Bridge — surfaced last fall
when Ramsay and Naito could not .
agree on how to continue paying for -

lts upkeep or long-needed- repair.
- That has Included a monthly
electric bil of about $200. One total
requirement discussed included fig-
ures of up to $60,000 for flve years.

Tess sald the repair work and
changes are expected to take four

" months.

The problem  with a nonprofit
company maintaining the sign, he
sald, Is lack of assurance that it will
find enough money to coptinue care
for the sign.

* - The 10-year private agreement can
. be extended, he said. “I don't think °

it’s the intentlon of the Naito family
or Ramsay Signs to take it down.

“There's been a lot of blood spilled

over this sign.”

Commission member Richard Ritz
pointed out that the sign always has

been mainlalned commercmlly
that has proved to be a valid wa

The Issue, said city stafl pla
Jeff Joslin, really comes down (
appeal of the red-nosed reindec
Portland children, ‘“‘or chil
Portlanders.”

The shiny-nosed Rudolph ch
ter was born in a 1939 Montgo |
Ward advertising idea. The |
Santas gave away booklets
his story. Later, the verse was |
song. : '

© *No, it's not even the assoc!

with the White Stag Co. or s.
wear,” Joslin wrote in his [ave
report to the commission. It
presence of Rudolph that toda
the most resonant and signi
meaning and association fu:
city.”
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Whrte Stag sign |
ra historic memot?al Sle

An understandable comproxmse- .
‘has been made regarding the White -
Stag sign.at the west end of the..
Burnside Bridge. Rather than being *
torn down, the sign is going to: be_.
handed over to Made in Oregon and
‘redesigned with its logo. R

I understand the ‘decision,’ buf I
was upset while reading about it
The sign is an authentic memorial*"
to an earlier stage of our history, m—

a language — advertising — tbat we
are all familiar with. ..

If maintaining the sign is such a
burden for the city and taxpayers, -
maybe we should consider selling: ,-
some of our other monuments. The.
White Stag sign is a more visible, ;1
and touching landmark to me, and. "
probably many others, than the Pit-"
tock Mansion. Wouldn't the Pittock-
Mansion still look more or less the °
same if we sold it to DoubleTree Ho- i

tels?
PETER WINCH
Southwest Portland_ . x
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Historic White Stag sign readyfor a change of face

According to a report by city
planner Jeff Joslin, the 48-foot-
- tall sign was originally construct-

' Por(land's most cligible sign  ed by the Ramsay Sign Co. for

By KEVIN HARDEN
Daily Joumnal ol Commerce

may not have to go stag  White Satin Sugar featuring its
anymore. : trademark neon outline of the
A historic sign atop the Hirsch-  state. In 1950, the sign was modi-
Weiss Building on West Burnside  fied to include more than 1,000
Street could get a new suitor this  bulbs that provided “animation”
afternoon if the Portland Histori-  through sequence lighting.
cal Landmarks Commission Nine years later, the sign was
approves a dramatic change to the  converted to its present form,

7
]

1w
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a

sign’s image.

Commissioners will consider
during their 3 p.m. meeting in the
Portland Building a plan by Ram*

say Signs of Portland to recon- .

struct the landmark display from
its traditional advertisement for
the White Stag Co. to a new one

for Made In Oregon shops, the

Naito family business in Old
Town. .

From its vantage point facing
the. Willamette River near the
Burnside Bridge, the White
Stag/Made In Oregon sign has
been a part of Portland history
since it was built in 1927.

Each Christmas since the late
1950s, the sign's stag sported a
Rudolph-red nose light.

with the leaping stag and the
White Stag lettering, as an adver-
tisement for Max S. Hirsch, who
started Willamette Tent & Awn-
ing, which eventually became the
White Stag Manufacturing Co., 3
sportswear firm.

City officials designated the
sign a local historic landmark in
1978 because of its connection to
both Hirsch and the White Stag
company. It was threatened last
ycar, when a disagreement on the
sign’s maintenance and lease

almost forced Ramsay Signs to

move it to a new location.
Ramsay Signs, which has kept
the sign lit at its own expense
since 1988, said it would cost
$1,600 a month to leave the sign

I 1 e

>
Bin-

N

ing. Changes to the sign will
require some lettering reconstruc-
tion and repainting of the frame,
but litle alteration, according to
Joslin's report.

Joslin recommended that the

hiae TGRS -

Gieg P

The historic White Stag sign atop the Hirsch-Welss Bulldlﬁg on West Burnside Street could b
changed to advertise Made In Oregon shops and Oid Town under a proposal considered this afte
noon by the clty’s Historical Landmarks Commission. |

.on top of the Hirsch-Weiss Build-

Historical Landmark Comm- '
sion approve the lctteri
changes to keep the sign in pla
Without them, Ramsay Signs s
it would have to relocate the si
which would hurt a downt

Portland landmark, Joslin saic
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Hollywood Video sign to stay

- The neon-lit Hollywood Video sign on. Barbur near the entrance
to Terwilliger Parkway will remain as it was when originally
approved by the City, said Sterling Bennett, code compliance super-
visor for the building bureau.

And although the City now considers the sign legal, Hollywood
Video wants to find a way to satisfy those who find the neon-lit
mountains and the sign’s size offensive, said John Stark,
Hollywood Entertainment Corp.’s national director of architecture.

For the past year, Alex Pierce, a sign watchdog and retired archi-
tect, has told the City the sign violated City sign size limits because
its neon mountains were registered trademarks.

Trademarks are subject to sign size regulations; but the City first
considered the mountains as a wall decoration, which is not regu-
lated by size. Pierce later showed that Hollywood Video has regis-
tered the mountains as a-trademark with the State Corporation
Division. . :

Jeff Bachrach, an attorney representing Hollywood Video Corp.,
said the company has since cancelled the trademark designation
which was “inadvertently renewed,” with the Secretary of State
Corporation Division. .

Stark, who lives in the Hillsdale neighborhood, said, “We obvi-
ously don’t want to offend the neighborhood, so we want to come
up with some kind of solution.” ' ’

Surrounding neighborhood associations have opposed the sign
in letters to the City Council. Stark is arranging to meet with the
Hillsdale Neighborhood Association in February. JR
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Hollywood sxgns
also raising ire

in Portland ,

Gunness Journet SN weam

Wilsonville, currently involved in a
dispute with Hollywood Entertain-
ment Corp. over its company signs,
isnt alene In criticizing the compa-
ny's signage.

Jillian Detweiler, the planning llai-
son for Portland City Commissioner
Charlie Hales, said the city bas re
ceived complaints about signs mark-
ing video stores on Barbur Boulevard
and Northeast Broadway.

Neighbors did not Like the neon s&rip
above the sign on the Broadway store,
Dctnnor uld To lpm the dis-

lu

.

urnod m neon off, L
'rbc,, probleins with™ ﬂhc lt.rbu!

Boulsvard store sign are more- ean-

plex;-Depending on what a city bear

. h;dhm decides Detweller said 13
- of the Hollywood mnlmulnh

land could be affected. * 5/ 2T/ 3
At issue is mthnr l.ln Hollywood
sign sboutd includé- the lettering and
the total trademark logo, which de
picts mountains bordered in neon. De-
tweiler said the sign application
brought to the city included just the
words and no other design ¢lements. -
Hollywood Entertainment officials

3

have failed to return phone calls

placed by the Business Journal.

But in a recent spat with Wilsonville
eity officials over the company's cor-
porste beadquarters’ sign. Hollywood
representatives insisted the sign re

Qlects their culture and helps create an -

innovative werking environment.
They also said the sign included let.
ters and acceasories.

Wiisonville City Council President ’

John Heiser said Hollywood has flied
an appeal and is expected to go before
the council Sept. 15 in an effort to get
the blue neon band returned to the
plans for its headquarters at the
Wilsonvilie Business Park. The city's
deveiopment review board decided
that the blue neon band bordering the
mountain scene must be nixed.

Mark Watties. Hollywood Enter-
tainment CEO. said prior to last
week's decision but aflter the board
requested sign revisions eariier in
August, he might pull his pians to lo-
cate the 125,000 square-foot bead-
quarters elsewhere uniess he got the
sign he wanted. D



