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TARGET MARKETS

Seattle
San Francisco
Los Angeles
Eugene/Bend
Sacramento
Denver



OUT OF HOME: SEATTLE



OUT OF HOME: SEATTLE



MAGAZINE



“PORTLANDERS” VIDEO SERIES



BETTER. MARKETING 
AND TRAVEL PORTLAND
Jonathan Riley, Better.

• Partnership and “Portlanders” 
series launched in 2021.

• We showcase the real people 
who make the city’s heartbeat.

• Each subject has found meaning 
here, cultivating creative 
expression with and for the city.



INTENTIONAL IMPACT

Owners Charles Hannah and 
Michelle Lewis report that being 
featured in “Portlanders” has 
transformed their presence and 
reach.

Third Eye Books Accessories and Gifts



RESULTS SO FAR

• 7.3 million views

• 103,700 hours of watch time

• 137,600 new subscribers to 
Travel Portland’s YouTube 
channel

18 of 24 episodes released



EXPERIENCE “PORTLANDERS”



THE POWER OF 
PARTNERSHIP

• Community

• Professional networks and 
entrepreneurs of color

• Personal growth and 
development



PORTLAND EVENTS & FILM OFFICE COLLABORATION



PARTNERSHIP WITH PROSPER PORTLAND 
EVENT OFFICE

Scale Up Event Grants

• Capacity-building and technical 
assistance for events with 1,000–
10,000 attendees

• 3 events awarded $25,000 each in 
Round 1: 

Fertile Ground Festival of New Work
Good Food Awards
Kickstand Comedy in the Park

• 26 applications for Round 2 (events 
between July 1–Dec. 31)



PORTLAND FILM OFFICE 
PARTNERSHIP CONTINUES

• Travel Portland will continue to 
provide funding of the Portland Film 
Office’s efforts to attract projects to 
Portland while developing the local 
workforce and film industry 

• Portland Film Office issued 71 film 
permits July - December

• Industry recovery continues since 
2023 WGA / SAG strike

• ”Little Wing” on Paramount+ 
streaming now



THANK YOU


