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APPAREL & OUTDOOR: GLOBAL TRENDS

• Growing direct-to-consumer (DTC) and E-commerce presence

• Apparel and outdoor brands comprise more than 40% of all DTC sales

• Retail bouncing back post-COVID

• 2022 sales expected to surpass pre-COVID levels

• ReCommerce gaining traction

• Renting, reselling, or thrifting previously owned apparel; industry is 

projected to rise from $7BN to $36BN by 2024

• Increasing role of digitalization in retail

• From AR/VR dressing rooms to big data to customizable, AI-powered 

fashion assistants



APPAREL & OUTDOOR: 

PORTLAND REGION ASSETS

• Portland MSA has highest concentration of 

A&O employees in the country.

• 6 Higher Education Programs, including 

industry specific ones at PSU and U of O.

• Several VC funding opportunities

• Large, established companies (Nike, Adidas, 

Columbia, Leatherman, etc.)

Apparel & Outdoor Portland MSA

Establishments 511

Employment 7,404

Location Quotient (LQ) 1.3

Industry Output $612,660,000

Average Wage $82,700



Business Competitiveness
A&O company wants to 
expand or access 
resources

Connects with Prosper 
Cluster Liaison

Inspiring Diversity 
Grant

Introduction to New 
Markets/Export

Site Selection 
Assistance

Enterprise 

Zone

Loans



RESOURCES / INITIATIVES

• Domestic/International Trade Shows 

(Portland Supply)

• Prosper Business Loans and Working Capital

• Industry Specific Events and Programs

• Industry website (AOPortland.com)

• Relationship Management/Building

• Newsletter/Community Features

• A&O Professionals (education and networking 

for industry talent)

• Inspiring Diversity Grant

• Greet and Grow B2B Program

• Portland Means Progress

COMPANIES AND PARTNERS ENGAGED:

KEEN, CASTELLI & SPORTFUL, COLUMBIA SPORTSWEAR, SNEAKER WEEK, BUILT 

OREGON, BUSINESS OREGON, GPI, NIKE,  MAPLE XO, HOUSE DOGGE, HIFI 

SOUND CYCLING COMPONENTS, MERCATUS, OMORPHO, BIKETOWN, UNLESS 

COLLECTIVE, NO END OF CLOTHING, SUSTAINABLE FASHION FORUM, AND MORE. 



VALUE OF JOBS COALITION

Oregon: The State of Sport



ECONOMIC REPORTS

|   2

This coalition has a track record of producing thoughtful 
economic analyses

▪ State of the Economy (annual)
▪ 2022 State of the Economy

▪ Special focus on Cost of Living (2022)
▪ Special focus on Household Tax Burden (2021)
▪ Special focus on Housing Affordability (2020)
▪ Special focus on East Multnomah County (2018)

▪ Oregon’s State of Trade (2019)

▪ Automation & the Future of Work (2017)

https://portlandalliance.com/2022
https://portlandalliance.com/advocacy/2022-cost-of-living.html
https://portlandalliance.com/2021taxes
https://portlandalliance.com/advocacy/2020-housing-affordability.html
https://portlandalliance.com/advocacy/2018-economic-check-up--multnomah-county.html
https://portlandalliance.com/advocacy/2019-international-trade-report.html
https://portlandalliance.com/automation/
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Percent Change in Jobs Compared to February 2020

Source: Oregon Employment Department, CES

Jobs continue steady gain, expected to 
recover by early 2023



Portland’s economy is resilient despite 
headwinds

Source: OED CES

Employment Change During the Pandemic – Portland vs. Peer Markets



Source: Oregon Employment Department, CES

Job losses most heavily concentrated in 
Multnomah County
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Portland has lost its competitive edge in quality 
of life and affordability

Data source: OED CES

Most voters in the region say quality of life is getting worse

88%

0.71

0.490.510.49

Dec 21Dec 20Jan 2020192017

DHM Research | Portland Business Alliance Economy Survey | December 2021



About four in ten voters say their household is 
worse off economically and this number has 
been steadily rising
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0.290.320.3
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DHM Research | Portland Business Alliance Economy Survey | December 2021
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▪ Highly specialized workforce with 
unique skills sets and programs for 
the Athletic Outdoor Recreation and 
Team economy

▪ World headquarters of Nike, adidas 
North America, and thousands more

▪ World-class major league sports 
and global competitions

▪ World-class destination for outdoor 
adventure

What is our economic 
brand proposition?



If you name it, they will know it...

Brooklyn Tech Triangle North Carolina - The Research Triangle
Milwaukee Water 

Technology District





DOWNLOAD THE FULL REPORT AT:

OregonStateofSport.com




