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QUESTION #1
What has the outreach strategy been to diverse convention 
interests, and what have been the results of that outreach?



• Two Dedicated Sales Positions and 
Robust Program of Work 

• Leverage influence of local diverse 
community organizations and 
diverse community leaders. 

• Connecting diverse communities 
with convention opportunities

MULTICULTURAL SALES STRATEGY



MULTICULTURAL SALES STRATEGY

DIVERSE MEETINGS ON THE BOOKS DATES

National Conference on Race and Ethnicity in American Higher Education 
National Indian Child Welfare Association
National Indian Head Start Directors Association
Union of North American Vietnamese Student Associations
National Association for Bilingual Education
National Association of Hispanic Nurses
Association of Higher Education and Disability
Society for Advancement of Chicanos/Hispanics and Native Americans in Science

May 2022
June 2022
June 2022
July 2022
Feb. 2023
July 2023
July 2023
Oct. 2024

RECENT BOOKINGS - FY2021/22

United National Indian Tribal Youth Convention June 2024



QUESTIONS #2 & #3



How are businesses of color being supported in 
helping to bring back tourism to the city?

What businesses are being supported and 
highlighted through marketing with this 

additional resource?

Questions 2&3



PROACTIVE MEDIA RELATIONS . . . 



Eem
Lang Baan
Hat Yai
Paadee

. . . RESULTING IN STRONG MEDIA COVERAGE

Lazy Susan
Assembly Brewing
The Crick PDX
Nacheaux



Oma’s Hideaway
Grace Café
Magna Kusina
Abbey Creek The Crick PDX
Chicha

Assembly Brewing
Kinboshi
Berlu
Little Otsu
Lolo Pass



Deadstock Coffee



Demarco’s Sandwiches
Tierra del Sol Cuisine
Erica’s Soul Food
Birrieria La Plaza
Mando’s

AKADIPDX
Bake on the Run
Kann Winter Village
Mathilde’s Kitchen
Yaad Style Jamaican Cuisine

CONTENT PARTNERSHIPS

Kabba’s Kitchen
Tokyo Sando
Kee’s #Loaded Kitchen
MATTA
Kim Jong Grillin



Mimi’s Fresh Tees
Poison Waters

The Thesis
Green Muse

GreenHAUS Gallery

Assembly Brewing & Pizza
Everybody Eats PDX
Matta



NEW PARTNERSHIPS WITH CREATIVES OF COLOR

Content
Black Bald Films
better.marketing

Early PR/Red Jasper Society
Kathleen Holt

Advertising
INDUSTRYProducers



CAMPAIGN ASSETS



SOCIAL MEDIA

Local influencers @travelportland



CONNECTING BUSINESSES WITH
THE TOURISM ECONOMY

Food Cart OutreachGoogle optimization



STRATEGIC PARTNERSHIPS & INVESTMENTS

Taste for EquityMy People’s MarketIntentional
Purchasing



QUESTION #4
Who is benefiting from the new 1%?
Is it mostly benefiting Central City hotels, or can we show 
smaller, less centrally located hotels are benefiting?



REGION
LODGING TAX COLLECTIONS Q1 FY22*

TLT/TID
Central City $1,175,832 53%
Airport $797,905 36%
Eastside $51,400 2%
Jantzen Beach $196,128 9%

Subtotal (67%)  $2,221,266 100%
Online Travel Agency $370,173 34%
Short Term Rental $691,637 64%
Other $20,808 2%

Subtotal (33%) $1,082,618 100%
Grand Total (100%) $3,303,884

*Data provided by the City of Portland Revenue Division

LODGING TAX COLLECTIONS



Ash Patel

NEW DEDICATED BOARD POSITION
Ash Patel
Canterbury Group, Inc.

OPEN BOARD POSITION
Katen Patel
K10 Hotels, LLC

LIMITED-SERVICE/OWNERSHIP GROUP
BOARD REPRESENTATION



QUESTION #5

With staff layoffs, has this 1% allowed staff to be rehired, and 
what is the demographic breakdown of the new hires?



PRIOR TO 
COVID

POST COVID 
LAYOFFS

CURRENT

Female 78% 74% 78%

Male 22% 26% 22%

PRIOR TO 
COVID

POST COVID 
LAYOFFS

CURRENT

Multicultural 19% 21% 24%

Caucasian 81% 79% 76%

STAFF DEMOGRAPHICS

Current as of October 27, 2021



BOARD OF DIRECTORS DEMOGRAPHICS

BOARD OF DIRECTORS
31 members*

LODGING
14 members

NON-LODGING
14 members

Number Percentage Number Percentage Number Percentage

FEMALE 11 35% 3 21% 6 43%

MALE 20 65% 11 79% 8 57%

MULTICULTURAL 13 42% 6 43% 6 43%

Lodging & Non-Lodging does not include three elected positions



QUESTION #6
What federal support has Travel Portland received?



PPP Loan and EDA Grant with Metro

• Travel Portland secured a $1,395,000 Paycheck Protection Plan (PPP)  loan.  
The PPP loan has been forgiven by the Small Business Administration. 

• Metro Regional Government and Travel Portland were awarded an 
$800,000 grant from the EDA Public Works and Economic Adjustment 
Assistance Program (including CARES Act funding).  The funds will be used 
to support projects that boost the vital tourism sector within the three-
county region of Oregon that Metro serves.  Working in partnership, Travel 
Portland and Metro will recover lost meeting and convention business due to 
the COVID-19 pandemic.



MISCELLANEOUS



CITYWIDE CONVENTION BUSINESS

Account Name Arrival Date
Original 

Contracted 
Rooms

Current 
Contracted 

Rooms

Block 
Reduction

Hydrovision International 6/12/2021 4,194 *CANCELLED*
International City/County Management 
Association 9/29/2021 8,905 7,612 15% Drop

Geological Society of America 10/6/2021 7,975 5,777 28% Drop
Public Library Association 3/16/2022 14,568 6,475 66% Drop

National Intramural - Recreational 
Sports Association 3/26/2022 5,230 4,304 18% Drop

Society for Information Display 5/13/2027 6,760 *CANCELLED*



STRATEGIC INVESTMENT – SPORTS TOURISM

Partnership with Sport Oregon To:
• Enhance sales, marketing, and promotion efforts 
• Hire additional dedicated sales position 
• Recruit amateur and professional sporting events
• Participate in national tradeshows and sports tourism 

events

Successes to Date:
• Return of Portland Indy Car Race – September 2021
• Sports ETA Industry Tradeshow – April 2024
• PK 85 Invitational - November 2022
• NASCAR Xfinity Series Race – June 2022

Photo: Grand Prix of Portland



PORTLAND HOTEL PERFORMANCE: CITY OF PORTLAND+
(CITY OF PORTLAND+ INCLUDES CENTRAL CITY, AIRPORT, JANTZEN BEACH, AND EASTSIDE)

Source: STR
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PORTLAND HOTEL PERFORMANCE: CITY OF PORTLAND+
(CITY OF PORTLAND+ INCLUDES CENTRAL CITY, AIRPORT, JANTZEN BEACH, AND EASTSIDE)

Source: STR
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PORTLAND CONSUMER RESEARCH
Q: If you have visited Portland, are you likely to visit again?
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THANK YOU


