Office of Mayor Ted Wheeler
City of Portland

DATE: March 27, 2019

TO: Commissioner Chloe Eudaly
Commissioner Nick Fish
Commissioner Amanda Fritz
Commissioner Jo Ann Hardesty
Auditor Mary Hull- Caballero

FROM: Mayor Ted Wheeler

SUBJECT: Annual Report by Travel Portland

Colleagues,

Please accept this report on tourism and development activities by Travel
Portland who leads the City's efforts to promote Portland as a travel
destination. Funding for these efforts from the City and Portland Development
Commission will help Portland maintain our economic vitality while providing

opportunities to our community.

1221 5W Fourth Avenue, Suite 340 4 Portland, Oregon 97204
MayorWheeler@Portland Oregon.gov
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TRANSIENT LODGING TAX HISTORY
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HYATT BOOKING IMPACT

Convention Rooms for future years booked by Travel Portland

FY2018 132,293 $105,770,226

FY2019 195,163 $160,282,626

FY2020
(2 Quarters)

107,516 $82,800,558




SHORT-TERM RENTALS / AIRBNB IN PORTLAND
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Martin Martinez

General Manager / Co-Owner D R D H

LEATHERGCO

Orox Leather Co.




OUR WORK



MPM

$34,137

total sales generated

93%

of vendors made
new business
connections
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Market Report

$525

avg. vendor sales

93%

of vendors
are likely to
participate in
next market

3,000

est. attendance:
80 vendors

$44,995

spent on
contracting with
minority-owned
businesses




RESEARCH:

CONSUMER INSIGHTS

Please select how strongly you 60 =6
agree or disagree with the
following statement: o
40
I would recommend
Portland as a travel 30 5
destination to my friends and -
family. (n=129) 20
(o=Strongly Disagree, 10=Strongly 10 -
Agree) ) 1 . . 3 I
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Source: Q1 OSU Consumer Intercept Surveys
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GO ON A PORTLAND ADVENTURE

Chefs from near and far come to experience the best of Portland, while local chefs show them the ropes.

Discover Portland's Delicious Monsters with Chefs Erick Harcey and Gregory Gourdet

In Portland, no square inch is wasted. Chefs pair up to create meals greater than the sum of their parts. Chocolatiers rub
elhows with coffee-roasters, Soft-serve servers tap into the best of the Oregon flavor universe, and hidden farms pop up
in neighborhoods: In the midst of this creative renaissance is a city where anything becomes possible. Dive in with part
two of our new series with Travel Portland, and watch the city dazzle both newcomers—like Chef Erick Harcey of
Minnesota's Upton 43—and tried-and-true locals like Departure’s Chel Gresory Gourdet. Sponsored
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The Portland Local’s
Guide for Non-Locals

5 Jdortland Ohseruer

www.portlandobscerver.com
a Woednesday » August 15, 2008 u

Volume XLVII « Number 32

Established in 1970
Committed fo Cofteral Diversily

organization, asa way o increasse opportunities for African Amercans in tha NSty

Filmmaker creates

jobs incubator for

blacks, females

By Darerr Perensos
THE PORTLAND CHBSERVER

With mors and more filme by black writ-
ers, directors, and stars hitting movie the.
aters gach vear—Iike this year’s box office
amach Black Paniler—it"s no wonder why
community media organizatton Open Sig-
nal is betting the future of media is black
with their new incubator for local African
American filmmakers, called ' Open Signal
Labs.”

*We hope to create a safe space Immune
From owiside influence that will mspire tmwe
insovation and authentic stories of black
Americans,” [fanyi Bell, the program’s di-
rector, saxd.

A Ll-month pilot “fellewship and lab-
oratory for ereative investigation,” which

By Dareer PETER=0n THE PORTLAND CRSERVER
Ifanyi BeW, an Emmy-nominated flmmaker and multimedia artist, feads a new felfowship for bigck Partland filmmakers at Open Signal, & community broadoast

Betting
Diversity

held its arentation at the beginning of this
month, convenes six film makers from
Portlond’s black eomenurdty af the oegani.
zation's public access center in northeast
Portland in part to help bolster fenale and
minority representation in  professional
media careers. Only 5 percent of the top
1,223 directors in the country between
2007 and 2017 were black, and culy four
of them were black women, according 1o

a 2018 University of Southemn California
study.

“This iz the kind of initiative that our
arganizabion has been missing all along.™
Open Signal Execwtive Dirsctor Justen
Ham said. citing the responsibility of a
commumity orgamization in a hastorcally
black neighborhaod

The fellowahip is the brainchild of Ifaryi
Bell, am accomplished and Emmy-nom-

inated African American filmmaker whe
grew up a mile and a half north of the
ariginal 35-year-cld Portland Comnmumity
Media building at 2766 MN.E, Martin Lusther
King Jr. Blvd, which was re-lmunched at 1ts
same location as Open Signal in 2017,

Bell, 39, had besn floating the idea of
having a black filmmaker fellowship to
Harm, and others in the film industry, for
the past two years before ot was fnally
brought to frustion.

“Tay the years lesding up to my first con-
versation with Justen, I'd besn doing a lot
of independent work and freelance work for
pleces i Mew York City and in Philadelphia
And in my spave time [ woald visit a lot of
testivals and I would falk showt creating
aomething must like this, for black creative
pecple around the world, really.” Bell said.

Tlsmng his connections in the film indus-
try, Bell will be bringing in sucsesafil black
media professionals from across the country

Coxtivuen ox Pace 4

i.:pen Signal



AD ACCOUNTABILITY:

SPRING 2018

Incremental spending
by travelers
$156.6 million

Source: Phocuswright
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INSIGHT: HOW TODAY’S VISITOR

EXPERIENCES PORTLAND
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PILOT PROJECT

Our approach

* Optimize the Google My Business/Google Maps listings for all Portland
businesses that serve tourists, meetings and conventions.

* Provide businesses with interactive dashboard that measures how much
business 1s driven by their Google Maps listing.

* Free to all tourism-facing businesses in 2019.

Our partner

D locl
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 Data Anaylsis
Select Location(s)

VIEWING Northeast Portland

Southeast Portland

Total Views
75,829

MNortheast Portland

Southeast Portland
Downtown LA

72,480

Discovery

Searched by category,

product, or serndce

Oct 12018 — Nov 1, 2018

Direction Requests

1.433

2,321
Direct

Searched by your business
name, address, or location

30
[+ ]
419

Calculated Revenue

$67,709

MHortheast Portland

Southeast Portland

Downtown LA

Where Are Your Customers Coming From

9

Portland,
97205

Top Location

Portland, 97205

Portland, 97209

Beaverton, 97008

. Tualatin, 97062

Wilsonville, 97209
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Aggregate real-time data to
gauge performance of 9locl
Portland’s tourism-facing .

Locations

businesses: - =

My Account

PORTLAND For Steve

7y Dashboard View  February 2019

[ ] Hotels [ ] sw / Downtown
Terms of Service

* By business type = - e
* By neighborhood

5430 WSunse... v 611 Southwes... (¢ 1450 SW Marl.

Tolal Views Direction Requests Website Visits Calculated Revenue

» By event (meetings,
events, conventions,
festivals, Dining Month,
etc.)

5,526,114
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CASE STUDY: WILDFANG

Wildfang

Result Highlights:

Key Metrics:

79% Increase in Direction Requests
321% Increase in Direct Searches

January, 2019: YoY, by Month

Locations: 4

Services Performed:

Category, Amenity, and Photography

Optimization

Wildfang
46 % %% & % - 22 reviews

Popular boutique featuring stylish casualwear &
jewelry for women in a bright, minimalist interior.

@ 404 SW10th Ave, Portiand, OR 37205

sss  GBCY+PJ Portland, Oregon
&  wildfang.com

. (503)964-6746

(@  Opennow: 11AM-BPM v
M Addalabel

I " I e o o oo ol Dl

Wildfang X

Wildfang

)% Off in Store

id Jan 19 - Mar 1

'. . this iz the store your friends have been telling you
aut! Get 10% off your purchase in stores loday

EXPIRED

Show this code at the store

WFGOOGLE

Valid Jan 19 - Mar 1

; m online

% Jan 19,2019 < :

1 B @ A - v 4+ &

Wildfang Q o= 3

fIEW POSTS PRODUCTS REVIEWS PHOTO

LD FEMINIST™ VIEW ALL
buse Smashing the Patriarchy is a 24/7 Kinda Thing.

ITING VIEW ALL
rfect for Rule Breakers, Chance Takers, and Mischief ..

Wildfang operates
two retail stores in
Portland, one store in
New York City, and
one store 1n Los
Angeles.




“Locl is probably the single “The insights we're getting on Google user “The only thing I have
most exciting opportunity in behavior have been nothing short of done differently in the
our retail business. The Locl profound, and we intend to keep working past month is sign up
team has incredible expertise side-by-side with Locl and Travel with Locl. My spa in
around driving offline traffic Portland to now mine those insights for Southeast has had three

and we are thrilled with big improvement in our Google times the amount of
initial results.” search/maps performance.” bookings since.”
- CEO, Wildfang - COO/CFO, Tender Loving Empire - Owner, Bali Spa

“I am thrilled to be a part of the Locl project! My first one-on-one meeting
at the Mark Spencer Hotel was eye-opening. OQur hotel’s primary listing
wasn’t even as a ‘Hotel,” it was a ‘Hotel Management School.” There were
very few sub-categories chosen, which meant we were not showing up in
searches for ‘Portland Hotels,” ‘Boutique Hotels,” ‘Historic Hotels, etc.”

- General Manager, Mark Spencer Hotel
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Agenda No.

REPORT
Title

Accept Travel Portland 2018 annual report (Report)

MAR 26 2013

INTRODUCED BY CLERK USE: DATE FILED
Commissionar/Auditor:

Mayor Wheeler

COMMISSI APPR Mary Hull Caballero

M e Cration - Whesler Auditor of the City of Portland

]
Pasition 1/Utilities - Fritz W
Position 2Works - Fish By:

| Deputy
Position 3/Affairs - Hardesty

Position 4/Safety - Eudaly ACTION }ﬁé‘ﬁﬂﬁ 3 ?mq HEEEPTED

BUREAL APPROVAL

Bureau: OMF
Bureau Head: Tom Rinehart

Prepared by: Mustafa Washington
Date Prepared:.03/27/2019

Impact Statement
Completed 4 Amends Budget O

City Auditor Office roval:
raqLHrad for Code Drdinangfsp

City Attorney Approval:
required for contract, code. easement,
franchise, charter, Comp Plan

Council Meeting Date: April 3, 2019

AGENDA FOUR-FIFTHS AGENDA COMMISSIONERS VOTED

AS FOLLOWS:

TIME CERTAIN X

Start time: 9:45am YEAS NAYS

: 1. Fritz
Total amount of time needed: 30min LAk s

(for presentation, testimony and discussion)

2. Fish 2. Fish

CONSENT [J 3. Hardesty 3. Hardesty

REGULAR [] 4. Eudaly 4. Eudaly

Total amount of time needed:
(for presentation, testimony and discussion) Wheeler Wheeler
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